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THE  WHITE  HOUSE 

WASHINGTON 


April  19,  1933. 


To  Editor  &  Publisher: 

Approarhing  conventions  of  the  press  associations,  newspaper  publishers,  editors,  and  national  advertising 
agencies,  afford  me  a  welcome  opportunity  to  pay  tribute  to  them. 

Collectively  and  separately,  these  great  institutions  and  their  efficient  workers  have  contributed  generously 
to  good  government;  and  to  the  general  betterment  of  our  national  life.  They  also  have  made  possible  a  con¬ 
tinuous  enlightened  public  opinion,  giving  to  our  people  a  knowledge  based  upon  facts  accurately  presented. 

Of  this  high  service  I  am  deeply  appreciative,  and  to  the  whole  of  newspaperdom  I  offer  warmest  con¬ 
gratulations  upon  the  service  performed  and  earnest  wishes  for  its  continuance  for  the  good  of  the  people  and 
the  government  of  our  country. 

Very  sincerely  yours, 

(Signed) 


Editor  and  Publisher 
New  York,  New  York. 


SLOW,  STEADY  UPTURN 
FORESEEN  BY  OCHS 


INTERNATIONAL  CUTS  PRICE  $5  A  TON 
BY  TEMPORARY  MONTHLY  DISCOUNT 


EDITOR  &  PUBLISHER 
CALENDAR 

April  24 — East  Texas  Section, 
Texas  Press  Assn^  spring  meeting, 
Jacksonville,  Tex. 

April  24— Associated  Press,  an* 
nual  meeting.  Waldorf-Astoria  Ho¬ 
tel,  New  York. 

April  25-28 — American  News¬ 
paper  Publishers’  Assn.,  annual 
meeting,  Waldorf-Astoria  Hotel, 
New  York. 

April  28-29— American  Society 
of  Newspaper  Editors,  annual 
meeting.  National  Press  Club, 
Washington,  D.  C. 

April  28-29 — Indiana  Republican 
Editorial  Assn.,  spring  meeting,  In¬ 
dianapolis,  Ind. 

May  1 — Massachusetts  State 
House  Press  Assn.,  meeting.  State 
House,  Boston. 

May  1-4 — Canadian  Daily  News¬ 
paper  Assn^  meeting,  Quebec. 

May  1-3 — Canadian  Press,  annual 
meeting,  Quebec. 

May  1-6 — Twenty-fourth  annual 
journalism  week.  University  of 
Missouri,  Columbia,  Mo. 

May  2-3 — New  York  State  Cir¬ 
culation  Managers’  Assn.,  meeting, 
Binghamton,  N.  Y. 


New  York  Times  Publisher  Says  H, 
Sees  Better  Times  Ahead — Sur¬ 
viving  Papers  Will  Be  Ou 
Sounder,  Safer  Basis 


.Adolph  S.  Ochs,  publisher  of  the  Nr 
York  Times,  told  Editor  &  Publish] 
this  week  that  he  saw  s.gns  of  “sla 
but  steady  improvement”  in  busina 
generally. 


facts  reluctantly,  and  has  acted  today 
with  the  fullest  appreciation  of  the  grav- 

_ „ _  _  _  ity  of  the  situation  to  the  investors 

fective  for  April  and  until  further  whose  losses  have  already  been  so  heavy, 
notice.  The  contract  price  basis  re-  The  welfare  of  the  industry  in  the  last 
mains  unchanged.  analysis  depends  upon  the  ability  of 

The  new  price,  which  at  $40  f.  o.  b.  these  investors  to  bring  about  its  stabili- 
New  York  means  a  rate  of  $35  per  ton  nation  along  sound  lines.” 
at  mill,  approximately,  was  announced  in  “Since  few  companies  can  continue 
the  following  letter  to  customers :  successfully  at  existing  prices,  it  would 

“On  all  shipments  of  newsprint  made  seem  that  the  further  reduction  of  five 
under  your  contract  with  us  during  dollars  announced  by  Mr.  Graustein 
April,  1933,  and  continuing  monthly  means  that  the  end  of  the  new’sprint 
thereafter  until  further  notice,  we  will  industry  in  Canada  is  rapidly  approch- 
allow  a  discount  of  $5  ■  a  ton  from  the  ing”,  R.  A.  Mclnnis,  managing  director 
price  at  which  we  are  now  invoicing  of_  Anglo-Canadian  Pulp  and  Paper 
you.  In  conformity  with  this,  you  will  Mills,  Ltd.  stated  Wednesday.  He  con- 
receive  from  us  early  in  May  a  credit  tinned:  “It  is  unfortunate  that  another 
note  to  cover  this  discount  for  the  price  cut  has  been  made  at  a  time  when 
month  of  April.  Our  price  schedule  the  industry  is  already  facing  serious 
remain  unchanged.”  difficulty.  Publishers  have  been  declar- 

While  newsprint  imported  from  Eu-  ing  for  some  time  that  substantially 
rope  has  been  quoted  under  $40,  and  lower  prices  than  the  market  price  have 
some  U.  S.  and  Canadian  companies  I'een  offered,  but  our  company  has  never 
have  also  been  reported  as  offering  Iwn  able  to  get  any  definite  informa- 
paper  at  $38,  and  less,  the  general  con-  tion  as  to  the  source  of  the  quotation, 
tract  level  for  the  past  year  has  been  There  is  no  question  that  this  industry 
about  $45,  approximately  the  base  price  cannot  stand  another  cut.  but  the  choice 
of  International.  And  while  newspaper  between  that  and  losing  existing  busi- 
publishers  have  been  compelled  to  effect  ness  is  a  very  difficult  one  for  the 
every  possible  operating  economy,  and  Canadian  Newsprint  manufacturers  and 
equality  of  price  has  bwn  sought  there  is  a  decision  that  every  newsprint  com- 
has  been  no  determined  pressure  by  or-  pany  must  make  for  itself.” 

ganized  publishing  interests  for  a  ma-  -  —  - 

terial  further  reduction  in  newsprint  LUNCHEON  FOR  McCORMlCK 
prices.  The  forces  dictating  the  latest  Col.  Rol^rt  Ri  McCormick,  publisher 
International  action  arise  from  within  of  the  Chicago  Tribune,  will  be  guest 
the  paper  industry.  of  honor  April  27  at  a  luncheon  at  the 

This  is  frankly  recognized  in  the  Advertising  Club  of  New  York,  under 
statement  by  A.  R.  Graustein,  president  the  auspices  of  the  New  York  City 
of  International,  which  accompanied  the  '  '  '  ‘  ~ 

discount  announcement. 

“Publishers  generally  are  aware  of 
the  difficulties  now  facing  the  news¬ 
print  industry.”  the  statement  read. 

“They  realize  the  importance  of  a  stab¬ 
ilization  of  newsprint  prices  at  levels 
which  will  enable  efficient  mills,  con¬ 
servatively  capitalized,  to  earn  a  living 
and  continue  to  serve  the  best  interests 
of  their  customers. 

“They  know  that  this  is  not  the  situa¬ 
tion  to-day;  that  of  the  seven  largest 
newsprint  companies,  which  controlled 
70  per  cent  of  the  tonnage  east  of  tRe 
Rockies,  five  have  stopped  paying  their 
bond  interest  and  either  have  bwn  re¬ 
organized  or  are  (in  whole  or  in  part) 
in  receivership,  bankruptcy  or  the  hands 
of  their  bondholders,  and  that  the  re¬ 
maining  two,  including  International, 
have  reported  deficits.  They  know  that 
these  signs  of  distress  appeared  in  large 
part  when  newsprint  was  at  a  higher 
price  and  the  volume  of  consumption 
greater  than  today. 

“They  know  that  the  newsprint  indus¬ 
try,  fac^  as  it  is  with  the  possibility  of 
inflation  coming  and  bringing  higher 
costs  with  it,  and  faced  also  with  the 
necessity  of  financing  heavy  raw  ma¬ 
terial  inventories  to  insure  continuous 
operation,  can  ill  afford  to  make  con¬ 
cessions  at  this  time. 

“They  appreciate  these  problems  of 
the  newsprint  industry  and  are  pre¬ 
pared  to  cooperate  with  it  to  a  great 
extent.  It  is  necessary,  however,  that 
the  newsprint  industry  itself  cooperate 
to  save  itself.  When  it  fails  to  do  this 


A.  R.  Giavstein 


JOINS  WASHINGTON  HERALD 


a  member  of  the  advertising  Adolph  S.  Ochs, 

the  Washington  Herald.  ,  , , 

Considine,  baseball  writer  for  .  With  next  week  s  conventions  twa- 
it,  has  also  moved  to  the  Herald.  *''8  attenti^  toward  newspapers  prob- 
Johnston  started  in  the  news-  lems,  Mr.  Ochs  was  asked  to  conmirt 
irofession  at  the  same  time  the  If*?  difficulties  _  confronting  publuh- 
started  publication  in  1906.  He  ers  m  maintaining  adequate  nm 
the  Post  in  1914  and  stayed  there  coverage  under  present  conditions.  He 
:  changed  back  to  the  Herald.  replied: 

.  Longcope  is  the  new  advertis-  ^  optimist  and  think  busiw 

lager  of  the  Post.  For  a  year  he  generally  is  beginning  to  show  slow 
:n  in  the  advertising  business  for  steady  improvement,  and  that  bet- 
in  Washington  and  Baltimore.  ahead, 

to  that  he  was  with  the  Toledo  ^'^ce  all  other  enterprises,  the  news- 
3ee,  Boston  American  and  Ad-  Papers  that  survive  the  trying  ordeal  of 

New  York  American  and  the  the  past  four  years  will  be  on  a  soundu 

igton  Times.  and  safer  basis  by  reason  of  the  expen- 

Considine’s  vacated  post  has  not  c"c^  .  ,  ,  ... 

m  filled.  Shirlev  Povich.  Post  Those  that  had  the  good  judgment 
editor,  is  planning  to  travel  with  and  foresight  to  lay  aside  something  foe 
ishington  ball  club.  a  rainy  day,  despite  the  orgy  of  sjwn- 

-  lation  and  extravagance,  prodigal  ex- 

RETAILERS  TO  MEET  penditures  and  over-expansion,  were 

-  The  mid-year  conference  of  the  Na-  prepared  to  cover  the  news  and  learn 
newspapers  group  of  the  club.  Don  U.  tional  Retail  Dry  Goods  Association  will  how  much  they  have  heretofore  done 

Bridge,  advertising  director  of  the  Neiv  be  held  in  Chicago  May  31  and  June  1  that  was  unnecessary.” 

York  Times,  is  chairman  of  the  group,  and  2.  BESt'jOINsIcIMBALL 

Hil  F.  Best,  formerly  eastern  manager 
of  M.  C.  Mogensen  &  Co.,  Inc^  has 
joined  Fred  Kimball,  Inc.,  publiahen 
representative,  as  manager  of  the  lat¬ 
ter’s  Detroit  office.  His  appointnwt 
is  effective  April  24.  Mr.  Best  has  been 
in  New  York  with  the  Mogensen  finn 
for  seven  years,  and  has  served  as  presi¬ 
dent  of  the  Six-Point  League  of 
York  for  three  terms.  He  was  formerljr 
advertising  manager  of  the  Sm  bu 
Obispo  (Cal.)  Tribune-Telegram,  and 
later  business  manager  of  the  Tusoa 
(.Ariz.l  Cittzen. 

NEW  ILLINOIS  DAILY 

The  Danville  Xlll.)  Times,  started* 
month  ago  as  a  weekly  by 
Matson,  formerly  of  South 
Ind.,  appeared  last  week  as  a  dai^ 
The  first  edition  was  eight 
is  the  first  time  since.  Oct.  1, 
when  the  Morning  Press  was  ^sorw 
by  the  Commercial-News  that  Danv* 
has  had  two  papers. 

BOVARD~LEAVES  HOSPITAL 

O.  K.  Bovard,  managing  c*®**®*^'^' 
Louis  Post-Dispatch,  who  was  taw 
to  St.  Luke’s  Hospital  a  wwk  ago  s* 
fering  from  a  throat  infectiwi,  has 
covered. 

DAILY  WINS  JUDGMENT 

Albany  (N.  Y.)  Times-Union  re^ 
won  a  judgment  for  $1,051  ^ 
Harry  Phillips,  furniture  dealer. 


THATS  NEWS!” 


Specially  Drawn  for  Editor  &  Publisbeb  by  Fred  Heyman,  Syracuae  (N.  Y.)  Herald. 
Awarded  First  Prize  in  Editor  &  Publisher  1933  Cartoon  Contest. 


Editor  &  Publisher  The  Fourth  Estate  for  April  2  2,  1  933 


7 


radio  showdown  expected  next  week 

A.  P.  Members  May  Take  Definite  Action  on  Question  of  Giving  News  to  Stations — A.N.P.A. 
Committee  Reports  Unusually  Significant — Kettering,  Douglass,  Banquet  Speakers 

The  radio  question  will  occupy  the  The  other  nominations  are:  George  their  problems.  The  meetings  have  been  recent  attempt  of  Congress  to  impose 
spotlight  at  the  Associated  Press  B.  Longan,  Kansas  City  Star,  and  first  unusually  popular.  a  drastic  censorship  bill  in  Washington, 

annual  meeting  in  Xew  York  next  Mon-  vice-president  of  the  A.  P. ;  Charles  A.  TTie  subjects  to  be  discussed  include  Encroachments  on  press  freedom  during 
In  case  the  .A.  P.  membership  Stauffer,  Phoenix  (Ariz. )  Refniblic;  advertising,  editorial,  mechanical,  circu-  the  past  year  will  likely  be  reviewed  in 
takes  no  action  on  the  subject,  it  is  con-  L.  K.  Nicholson,  Ne<iv  Orleans  Times-  lation  and  administration  problems.  this  committee  report.  Col.  Robert  R. 
sidered  very  likely  that  the  American  Picayune;  W.  J.  Pape,  IVaterbury  A  number  of  A.  N.  P.  A.  committee  McCormick,  Chicago  Tribune,  and  one 


Senator  Joseph  T.  Robinson 

.Newspaper  Publishers'  .Association,  at 
its  convention  Tuesday,  Wednesday  and 
Thursday,  will  take  up  the  matter. 

For  several  years  the  problem  of 
newspaper  and  press  association  co¬ 
operation  with  the  big  broadcasting 
iiains  and  local  broadcasting  units,  in 
jiving  them  news  to  disseminate  to  the 
public  before  it  could  be  read  in  the 
newspapers,  has  been  discussed,  if  some- 
nfhat  perfunctorily.  Resentment  against 
the  practice,  however,  has  been  growing 
u  the  radio  strengthened  its  competi¬ 
tive  position  against  newspapers.  The 
iction  of  the  A.  P.  last  November, 
which  gave  the  National  Broadcasting 
Company  and  the  Columbia  Broadcast¬ 
ing  System  complete  coverage  of  the 
national  elections,  fanned  the  feeling 
mto  flame,  and  determined  efforts  to 
diange  the  A.  P.  policy  in  regard  to 
:adio  were  manifest.  Spurred  by  hun- 
heds  of  bitter  complaints,  the  .A.  P. 
:ook  a  poll  of  its  membership  to  gauge 
Its  coll^tive  feeling.  The  result,  which 
was  printed  last  week  in  Editor  &  Pub- 
majority  of  pub- 
;  Mers  overwhelmingly  against  coopera- 
'j^  with  the  radio  companies.  With 
ihese  data  at  hand,  a  showdown  on  one 
^  tnost  controversial  of  newspaper 
subjects  is  expected  at  next  week’s 
nttetings. 

The  A.  P.  meeting  will  open  at  10:30 
ijn.  m  the  Waldorf-Astoria  roof  gar- 
where  the  meeting  last  year  was 
MW.  It  is  expected  that  routine  busi- 
will  occupy  the  morning  sessipn 
“w  tlut  the  discussion  of  radio  will  be 
put  off  until  afternoon.  The  morning 
noting  will  adjourn  for  luncheon  in 
A  Ball  Room,  which  will  be 
tressed  by  Senator  Joseph  T.  Robin- 
i  ^  ^*®tler  of  the  Senate.  Presi- 
ent  KTOsevelt  had  been  invited  to  ad- 
the  meeting  but  could  not  take 
executive  duties. 
1""*'  “-Noyes,  publisher  of  the  Wash- 
Star,  and  president  of 
ne  A.  P.,  will  preside  at  the  A.  P. 
lessions. 

Five  of  ten  nominated  directors  are 
to  be  elected  by  the  A.  P.  Five  of  the 
w  were  renominated  last  March,  as 
Cowles,  Spokane 
'  1/  •'  spokesman  Review,  Frank  P. 

MacLennan.  Topeka  (Kan.)  Journal; 

D  ^ouis  Globe- 

Robert  R.  McCormick,  Chi- 
I  go  Tnbunc,  and  Frederick  I.  Thomp- 
j  son,  Montgomery  (Ala.)  Journal. 


Budget  Director  L.  W.  Douglass 

(Conn.)  Republican;  .A.  P.  second  vice- 
president,  and  E.  K.  Gaylord,  Oklahoma 
City  Oklahoman. 

The  report  of  Kent  Cooper,  A.  P. 
general  manager,  is  of  especial  import 
this  year,  when  assessments,  radio  and 
other  salient  news  matters  are  in  the 
air.  Among  other  things  Mr.  Cooper 
will  report  on  the  new  arrangement 
with  the  foreign  news  associations, 
Havas,  Wolff  and  Reuters,  which  were 
outlined  in  Editor  &  Publisher  last 
week,  providing  that  the  foreign  agen¬ 
cies  may  sell  their  services  indepen¬ 
dently  to  A.  P.  members  in  the  United 
States  and  that  the  A.  P.  may  sell  inde¬ 
pendently  to  papers  in  France,  Germany 
and  England.  The  previous  agreements 
forbade  this  practice. 

President  Noyes’  detailing  of  the 
ra.iio  situation  is  also  awaited  with 
interest. 

Members  of  the  American  Newspa¬ 
per  Publishers’  Association  will  convene 
Tuesday  at  2  p.  m.  with  a  meeting  of 
publishers  of  small  dailies  in  cities  of 
100,000  population  or  less  and  having 
circulations  of  50,000  or  less.  E.  H. 
Harris  is  chairman. 

This  will  be  the  third  meeting  of  this 
nature.  Three  years  ago  newspaper 
publishers  in  this  classification  saw  the 
need  for  separate  conferences  to  discuss 


Amelia  Elarhart 

reports,  thrown  into  focus  by  the  vicis¬ 
situdes  of  the  past  year,  are  being 
looked  forward  to.  Among  them  is  the 
report  of  E.  H.  Harris,  Richmond 
(Ind.)  Palladium-Times,  chairman  of 
the  radio  committee,  which  has  been 
particularly  active  during  the  past 
year.  This  committee,  by  organizing 
subsidiary  state  committees,  has  sought 
the  viewpoint  of  publishers  on  this  per¬ 
plexing  problem,  including  broadcasters 
and  non-broadcasters,  and  its  report  this 
year,  especially  since  the  subject  is  of 
vital  interest,  is  of  augment^  signifi¬ 
cance. 

Inasmuch  as  postal  legislation  is  a 
subject  in  the  day’s  news,  the  report  of 
the  postal  committee,  of  which  Jerome 
D.  Bamum,  Syractise  (N.  Y.)  Post- 
Standard,  is  chairman,  will  likely  bring 
forth  considerable  discussion. 

The  Roosevelt  Administration’s  great 
interest  in  reforestation,  as  shown  in  the 
recent  Congressional  action  to  put  thou¬ 
sands  of  men  to  work  in  forest  areas, 
gives  the  report  of  the  A.  N.  P.  A.  com¬ 
mittee  on  forest  resources  added  inter¬ 
est.  Elbert  H.  Baker,  Cleveland  Plain 
Dc'ler,  is  chairman  of  this  group. 

The  freedom  of  the  press  committee 
report  is  also  expected  to  be  unusually 
provocative  this  year,  in  view  of  the 


COOPERATION  A.  N.  P.  A.  CONVENTION  MOTIF 

By  HOWARD  DAVIS 

President,  American  Newspaper  Publishers'  Association 
Business  Manager,  New  York  Herald  Tribune 

There  was  never  a  time  in  the  47  years  of  its  existence  that  the  Amer¬ 
ican  Newspaper  Publishers’  Association  is  so  important  to  its  member¬ 
ship  as  the  present.  During  the  past  year,  although  business  has  been  at 
' —  a  low  ebb,  the  association  has  been  called  upon  to 
give  service  to  members  to  an  unprecedented  extent. 
Even  though  member  publishers  have  been  greatly 
pressed  with  their  own  affairs,  due  to  the  economic 
conditions,  they  have  responded  freely  when  called 
upon  for  association  work. 

That  spirit  of  cooperation  will  be  the  guiding  motil 
of  the  convention  this  year,  and  will  help  solve  our 
mutual  problems. 

Individual  attacks  on  major  problems,  however  ener¬ 
getic  and  intelligently  carried  out,  are  comparatively 
ineffectual.  Cooperative  effort,  on  the  other  hand, 
as  has  been  proved  in  he  case  of  the  A.  N.  P.  A^ 
gives  us  a  common  understanding  of  our  peculiar 
Howard  Davis  problems  and  often  leads  us  to  a  solution. 

I  hope  and  believe  that  we  are  faring  improved  conditions  in  the  very 
near  future. 


Charles  F.  Kettering 

of  the  most  ardent  newspaper  advocates 
of  a  free  press,  will  present  the  com¬ 
mittee’s  findings. 

Recent  activities  in  Washing^ton  af¬ 
fecting  newspapers  will  be  detailed  by 
the  committee  on  federal  laws.  Last 
year  this  committee  found  that  Congress 
was  “perniciously  active’’  in  newspaper 
legislation  and  was  exercised  over  the 
threat  of  a  national  sales  tax.  Recent 
legislative  proposals  would  bring  about 
drastic  changes  in  the  advertising  of 
financial  securities,  and  a  plan  to  censor 
advertising  of  food  and  drug  products 
has  been  forwarded.  Both  have  aroused 
spirited  discussion  in  the  newspaper 
field,  which  is  expected  to  be  continued 
on  the  convention  floor. 

The  program  for  the  convention  had 
not  been  formulated  in  its  entirety  as 
Editor  &  Publisher  went  to  press  this 
week,  but  it  is  expected  that  the  plan 
of  past  years  will  be  followed,  with 
committee  reports  relegated  to  specific 
times,  and  the  discussion  of  them  fol¬ 
lowing  immediately. 

President  Howard  Davis,  business 
manager  of  the  New  York  Herald 
Tribt^ne,  will  preside.  His  opening  re¬ 
marks  will  be  made  at  the  session 
Tuesday  morning. 

Election  of  officers  will  be  held 
Thursday  afternoon  or  Friday  morning. 
A  number  of  new  directors,  as  well  as 
officers,  are  to  be  elected  or  reelected 
at  this  session. 

Present  officers  are,  in  addition  to 
Mr.  Davis :  George  M.  Rogers,  Cleve¬ 
land  Plain  Dealer,  vice-president,  E.  H. 
Harris.  Richmond  (Ind.)  Palladium- 
Times,  secretary  and  Walter  M.  Dear, 
Jersey  City  Jersey  Journal,  treasurer. 
Directors  are:  Harry  Chandler,  Los 
Angeles  Times;  Jerome  D.  Barnum, 
Hilton  U.  Brown,  Indianapolis  News; 
F.  J.  Burd,  Vancouver  (B.  C.)  Daily 
Province;  W.  E.  Macfarlane,  Chicago 
Tribune;  Charles  H.  Taylor,  Boston 
Globe;  Edward  H.  Butler,  Buffalo  Eve¬ 
ning  News;  John  S.  Parks,  Fort  Smith 
(Ark.)  Times-Record;  Charles  A. 
Webb,  Asheville  (N.  C.)  Citizen-Times, 
and  S.  R.  Winch,  Portland  Oregon 
Journal.  Messrs.  Davis,  Rogers,  Har¬ 
ris  and  Dear  also  are  directors.  Lin¬ 
coln  B.  Palmer  is  manager  of  the  asso¬ 
ciation. 

It  is  possible  that  the  convention  may 
be  continued  over  to  Friday  morning, 
as  had  been  done  in  the  past. 

(Continued  on  Page  80) 
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RADIO  CONTROVERSY 
HISTORY  REVIEWED 


Stahl  man  Says  Asaociated  PreM  Poll 

Points  Way  to  Action — Expects 

Move  Also  at  Publish¬ 
ers*  Meeting 

(Mr.  Stahlman,  publisher  of  the 
Nashznllc  Banner  and  president  of  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation,  was  requested  by  Editor  & 
Publisher  this  week  to  present  his  views 
on  the  controversial  radio  question.) 

By  James  G.  Stahlman 

The  relations  between  Radio  and  the 
Press  will  engage  the  major  atten¬ 
tion  of  publishers  at  next  week’s  con- 
ventiems.  The  Associated  Press  mem¬ 
bership  will  determine  whether  or  not 
the  news  belonging  to  the  Associated 
Press  and  its  members  newspapers  shall 
continue  to  be  broadcast.  It  is  my  firm 
opinion  that  the  membership  will  take 
a  very  definite  stand  against  chain 
broadcastit^,  but  it  seems  to  me  to  be 
the  fair  policy  for  individual  newspapers, 
who  are  members  of  the  Associated 
Press,  to  be  allowed  to  broadcast  brief 
bulletins  covering  events  of  major  local, 
national  or  international  importance, 
over  individual  stations  not  affiliated 
with  any  chain  or  other  hook-up. 

From  the  results  of  Mr.  Noyes’  ques¬ 
tionnaire  to  the  A.  P.  membership,  it  is 
not  hard  to  judge  the  temper  of  that 
membership  on  the  subject  of  news 
broadcasting.  As  a  matter  of  fact,  their 
temper  has  been  well  known  for  many 
mraths  and  was  revealed  in  no  uncer¬ 
tain  manner  following  the  Associated 
Press  election  broadcast  fiasco  of 
sainted  memory.  The  recent  row  be¬ 
tween  the  press  and  the  radio  over  Com¬ 
mander  Wiley’s  story  of  the  Akron  dis¬ 
aster  has  not  served  as  any  oil  on  the 
waters,  and  I  think  both  the  A.  P.  and 
A.  N.  P.  A.,  are  due  to  hear  more 
about  that  particular  piece  of  skulldug- 
gery. 

While  it  is  the  apparent  feeling  of  a 
majority  of  the  members  of  the  Asso¬ 
ciated  Press  that  there  should  Ite  no 
news  broadcasting,  it  wold  appear  to 
me  that  a  spirit  of  fairness  would  dic¬ 
tate  a  concession  to  allow  individual 
member  broadcasting  over  individual 
stations  upon  payment  of  additional  as¬ 
sessments  therefor,  the  revenue  from 
such  assessments  going  to  the  reduction 
of  the  assessments  of  non-broadcasting 
members.  Matw  publisher  members  of 
the  Asstxiated  Press  have  vast  sums  in¬ 
vested  in  radio  equipment,  and  they 
should  not  be  denied  all  right  to  broad¬ 
cast  brief  news  bulletins  over  those 
purely  1(^1  statiems  which  they  own  or 
with  which  they  are  affiliated. 

There  is  one  thing  that  the  publishers 
of  this  country  have  learned,  as  proved 
by  the  preponderant  vote  against  chain 
broadcasting  in  the  A.  P.  questionnaire, 
and  that  is  that  they  have  been  “saps” 
to  give  away  to  the  chains  their  irtost 
priceless  asset,  withot  any  return  and 
for  use  to  the  detriment  of  the  news¬ 
paper  and  its  prestige,  if  there  is  such  a 
thing  left. 

The  previously  announced  attitude  of 
the  United  Press  indicates  that  the  ac¬ 
tion  of  the  Associated  Press  member¬ 
ship,  as  well  as  that  of  the  A.  N.  P.  A., 
will  determine  very  largely  the  perma¬ 
nent  radio  policy  of  the  United  Press  in 
the  matter  of  cooperation  with  the  Asso¬ 
ciated  Press  and  the  International  News 
Service.  The  I.  N.  S.  sometime  ago, 
announced  a  definite  anti-broadcast  pol¬ 
icy. 

The  A.  N.  P.  A.  itself,  will,  no  doubt, 
go  on  record  covering  various  phases 
of  the  radio  question,  not  all  of  which, 
of  course,  are  included  in  the  news 
broad^t  angle. 

It  is  my  guess  that  the  newspaper 
publishers  next  week  will  figure  out 
solutions  to  at  least  one  or  two  of  the 
major  phases  of  what  has  b^  consid¬ 
ered  a  very  perplexing  mess,  but  which, 
in  its  final  analysis,  simmers  down  to  a 
few  fundamentals  which  can  be  handled 
by  the  application  of  the  ordinary  vari-/ 
ety  of  horse  sense. 

Many  side  issues  will,  of  course,  be 
injected  to  complicate  and  befuddle  the 
situation,  but  I  believe  that  the  pub- 
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A.  P.  SERVICE  AT  PEAK  IN  PAST  YEAR 

By  Frank  B.  Noyes 
President  of  the  Associated  Press 
Publisher,  W'ashington  (D.  C.)  Star 


Frank  B.  Noyes 


The  34th  annual  meeting  of  the 
Associated  Press  marks  one  of 
the  most  successful  years  in  the  his¬ 
tory  of  the  association. 

Realization  of  the  benefits  of 
cooperative  enterprise  probably 
reached  a  peak  during  the  year. 

This  was  made  possible  because 
the  membership  and  the  organiza¬ 
tion  as  a  whole  responded  whole¬ 
heartedly  to  the  unusual  conditions 
which  have  confronted  the  publish¬ 
ing  world. 

This  accomplishment  certainly 
promises  well  for  the  future  of  the 
organization. 


lishers  will  deal  with  the  elemental  prop¬ 
ositions  in  the  radio  issue  rationally, 
fairly  and  to  their  credit.  If  they  fail 
to  do  that  this  year,  .then  they  have 
passed  up  a  golden  opportunity  and 
might  just  as  well  be  content  to  remain 
in  the  category  of  “saps”  to  w'hich  the 
previous  attitude  of  a  majority  of  those 
has  entitled  our  great  profession  of  al¬ 
leged  sper-intelligentsia. 

SPONSOR  “PRESIDENT’S  DAY” 

Sponsored  by  the  Hearst  Newspapers, 
a  movement  for  the  nation-wide  observ¬ 
ance  of  Sunday,  April  30,  as  “Presi¬ 
dent’s  Day,”  for  expression  of  gratitude 
for  what  President  Roosevelt  has  ac¬ 
complished  and  prayers  for  his  health 
and  strength  to  carry  out  his  plans 
has  been  started  throughout  the  country. 
Churches  and  civic  and  other  organiza¬ 
tions  are  participating. 

SEES  RISING  PUCES 

Kenneth  Collins,  assistant  to  the 
president  of  Gimbel  Brothers,  New 
York,  was  guest  at  a  luncheon  tendered 
him  by  Pittsburgh  newspaper  publish¬ 
ers  recently.  Mr.  Collins  said  that 
the  belief  among  retailers  is  that  prices 
are  going  up  and  this  belief,  he  said, 
also  is  held  by  manufacturers  so 
strongly  that  they  have  “withdrawn 
prices”  on  futures. 

WAGE  CUT  IN  CLEVELAND 

A  four  per  cent  reduction  in  the  wage 
scale  agreement  between  the  Cleveland 
Typographical  Union  and  the  employing 
printers  of  Cleveland  was  announced 
April  18  by  John  P.  Skelly,  who  acted 
as  arbitrator.  The  reduction  will  be 
effective  until  April  1,  1934. 


STUDYING  2ND  CLASS  RATES 


Po«»ibility  of  Lower  Rate*  Seen  in 
Washington 

(Special  to  Editor  &  Publisher) 

Washington,  April  20 — Possibility 
that  there  will  be  a  reduction  in  second- 
class  postage  rates  was  seen  here  this 
week  when  it  became  known  that  the 
Post  Office  Department  is  studying  the 
question  in  connection  with  the  bill 
now  before  Congress  which  will  permit 
the  President  to  increase  or  decrease 
postage  rates  by  proclamation  for  an 
experimental  period  ending  June  30, 
1934. 

The  bill  is  a  direct  result  of  the  belief 
of  Postmaster  General  James  A.  Farley 
that  the  Post  Office  Department  has 
lost  money  through  the  three-cent  letter 
postage  rate,  at  least  so  far  as  local 
letters  are  concerned.  Mr.  Farley  has 
recommended  to  the  President  that  the 
two-cent  rate  be  restored  on  letters  for 
delivery  in  the  post  office  of  origin. 

It  was  said  at  the  Post  Office  De¬ 
partment  that  the  question  of  second 
class  rates  was  being  studied,  but  that 
it  was  unlikely  any  decision  would  be 
reached  concerning  them  for  several 
weeks. 

The  bill,  introduced  by  Representative 
Robert  L,  Doughton,  of  North  Carolina, 
chairman  of  the  House  Ways  and 
Means  Committee,  would  authorize  the 
President  to  make  such  modifications  in 
existing  postage  rates  as  he  may  dwm 
advisable,  after  a  survey,  taking  into 
consideration  increase  of  business,  the 
interests  of  the  public  or  the  needs  of 
the  postal  service. 
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CLASSIFIED  PROGRAM 
AIMS  AT  PROFITS 


Major  Topic*  for  June  Conventiei 
Are  Announced  by  C.  M.  Carroll, 
General  Chairman — Per*oiial 
Advice  to  Be  Feature 


A  partial  list  of  major  topics  to  bt 
taken  up  by  the  Association  of  Nevw- 
paper  Classified  Advertising  Managers 
at  their  convention  at  the  Homestead, 
Hot  Springs,  June  12-14,  was  made 
public  this  week  by  C.  M.  Carroll,  of 
the  New  York  Times,  general  conven¬ 
tion  chairman.  The  program  is  (fe. 
signed  to  meet  problems  which  have 
come  to  his  attention  as  secretary  of  the 
national  association  and  as  president  of 
the  Classified  Advertising  Managers 
Association  of  New  York.  Following 
are  the  topics  thus  far  listed ; 

Ten  successful  business  building  plans  and 
bow  to  execute  them. 

How  to  bring  your  sales  costs  in  line  with 
1933  problems. 

Elimination  of  waste  in  direct-by-mail  ud 
the  selection  of  profitable  substitutes. 

How  to  plan  and  execute  your  own  market 
surveys — ^their  successful  application  to  jour 
problems. 

The  evils  of  non-constructive  promotion  and 
how  to  correct  them. 

How  to  increase  efficiency  in  all  branches 
of  the  classified  department  by  the  diiaiaa- 
tion  or  simplifications  of  clerical  detail. 

Basic  fundamentals  of  classified  bnildiiii 
will  be  elaborated  upon  and  discussed  st 
length. 

A  new  feature  this  year  is  expected 
to  attract  managers  from  the  smaller 
newspapers  in  particular.  At  least  ten 
leading  classified  managers  on  the  pro¬ 
gram  have  pledged  themselves  to  give 
any  classified  manager  who  attends  per¬ 
sonal  attention  on  his  problems  outside 
of  regular  sessions. 

In  the  interest  of  economy,  the  con¬ 
vention  will  be  confined  to  three  days 
instead  of  four  as  in  previous  years.  It 
is  believed  that  rnore  can  be  accom¬ 
plished  in  a  place  like  Hot  Springs  than 
in  a  larger  city  where  there  are  outside 
attractions  or  other  business  assign¬ 
ments  to  claim  attention,  Mr.  Carroll 
pointed  out. 


TO  DISCUSS  A.  B.  C.  AREAS 


Director*  to  Hear  Report  on  Tradiaf 
Territory  Problem 

(Special  to  Editor  &  Publishu) 
Chicago,  April  18 — Discussion  of 
ways  and  means  of  solving  the  dtjr 
and  suburban  trading  territory  problm 
will  probably  be  one  of  the  chirf  topio 
of  business  to  come  before  the  Audit 
Bureau  of  Circulations  board  of  direc¬ 
tors  at  the  regular  meeting  to  be  held 
in  New  York  City  on  April  28  at  the 
Waldorf-Astoria  Hotel  during  A.  N. 
P.  A.  Convention  Week.  ^  , 

The  committee  on  trading  territories 
met  here  last  week  and  discussed  many 
of  the  suggested  plans  offered  as  a  solu¬ 
tion  to  the  problem.  A  report  will  be 
given  at  the  board  meeting  by  this  com¬ 
mittee,  although  no  definite  action  u 
anticipated  by  the  board  until  a  com¬ 
plete  report  with  recommendatiim  u 
presented,  according  to  O.  C. 
managing  director  of  the  bureau.  Jhe 
committee  is  composed  of  the  following: 

T.  F.  Driscoll,  Armour  &  Companr. 
Chicago,  chairman;  Walter  M.  Deaf' 
Jersey  City  (N.  J.)  Jersey  Jowm: 
William  F.  Schmick,  Baltimore 
papers:  H.  W.  v3todghill,  Lo^u 
Courier- Journal  and  Times;  and  John 
Cowles,  Des  Moines  Register  om 
Tribune.  ,  ... 

Two  new  members  of  the  board  wm 
be  elected  to  fill  vacancies  caused  byw 
resignations  of  Felix  Lowry,  ad«rt«» 
division,  and  W.  C.  D’Arcy.  advertis¬ 
ing  agency  division. 


RLES  42  UBEi-  SUITS 

Hon.  O.  L.  McPherson,  ministtf  of 
public  works  in  Alberta,  who  recent  y 
filed  several  libel  suits 
dealers  for  distributing  the  Torw 
weekly  Hush  which  he  allies 
tained  an  article  libeling  n“^  ^ 
filed  additional  suits  against  42 
cems,  34  of  them  in  *7°*^ 

damages  totaling  $280,000.  ^ 

the  firms  are  confectionery  stores 
newsstands. 
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PRESS  MUST  MAINTAIN  SERVICE  TO  PUBLIC 


And  Advertisers,  Says  Howard  Davis,  A.N.P.A.  President,  Should  Realize  Intangible  as  Well  as 
Tangible  Efforts  of  Newspapers  to  Stabilize  Public  Opinion 


The  American  newspaj^r,  unim¬ 
paired  editorially  in  spite  of  the 
strain  of  economic  conditions,  and  still 
the  stabilizer  and  leader  of  public 
opinion,  has  proven  its  incalculable 
worth  in  recent  governmental  and  busi¬ 
ness  crises.  If  for  no  other  reason 
than  this,  the  American  newspaper  must 
not  be  permitted  by  ruinous  business 
losses  to  dissipate  its  effectiveness  as  a 
safeguard  and  as  a  spur  to  action. 

Thus  Howard  Davis,  business  man¬ 
ager  of  the  New  York  Herald  Tribune, 
and  president  of  the  American  News¬ 
paper  Publishers’  Association,  in  an  in¬ 
terview  with  Editor  &  Publisher  this 
week,  summarized  the  thought  which, 
in  his  opinion,  should  be  uppermost  in 
the  minds  of  the  nation’s  newspaper 
publishers  in  their  deliberations  at  the 
annual  convention  next  week. 

The  newspapers  themselves,  Mr. 
Davis  said,  realize  their  responsibility 
and  are  rendering  greater  service  to  the 
public  than  ever  before.  That  the  pub¬ 
lic  appreciates  the  service,  and  finds  it 
practically  indispensable,  is  indicated, 
Mr.  Davis  added,  in  the  amazing  fact 
that,  during  a  period  when  the  people 
are  counting  their  pennies  with  care, 
circulations  have  dropped  only  slightly. 

With  advertising  revenue  appreciably 
lowered,  the  newspapers  have  sought 
ways  to  curtail  their  expenditures,  and 
have  done  so  to  a  considerable  extent, 
but  they  have  been  handicapped  as  no 
other  business  in  that  editorial  stand¬ 
ards  must  be  maintained,  Mr.  Davis 
said. 

“The  newspaper,’’  Mr.  Davis  said, 
“serving  both  the  public  and  industry, 
is  placrf  in  a  peculiar  position  in  that 
it  cannot  control  its  costs  and  its  losses, 
as  can  retailers  and  manufacturers,  and 
most  other  businesses. 

“The  reason  for  this  is  that  the  news¬ 
paper’s  first  duty  is  to  its  readers.  It 
must  publish  the  news  and  comment  of 
the  day,  regardless  of  the  advertising 
revenue.  In  order  to  do  this,  it  must 
maintain  its  news  gathering  and  dis¬ 
seminating  forces — and  has  not  been 
able  materially  to  reduce  them. 

“As  a  matter  of  fact,  with  many 
foreign  countries  in  turmoil,  and  with 
our  own  affairs  in  a  state  of  constant 
change,  news  costs  have  greatly  in¬ 
creased.  Toll  charges  from  Germany, 
England,  France,  Italy,  and  from  the 
Far  East,  which  is  very  much  in  the 
public  interest  now,  represent  tremen¬ 
dous  monetary  outlays  of  many  indi¬ 
vidual  newspapers.  In  our  own  coun¬ 
try,  at  this  time,  there  are  critical  prob¬ 
lems  being  discussed,  and  the  news  file 
from  Washington,  and  from  numerous 
state  capitals,  is  a  financial  item  that 
adds  to  the  publisher’s  burden.  In  ad¬ 
dition  to  the  transmission  charges,  there 
is  the  great  cost  of  maintaining  corre¬ 
spondents  and  bureaus.  And  yet  these 
are  costs  that  the  newspaper  publisher, 
determined  to  give  his  readers  a  com¬ 
prehensive  coverage,  finds  it  impossible 
to  control. 


The  maintaining  of  circulations- 
which  have  shown  relatively  small  losse 
—in  eff^  adds  to  the  cost  of  newspape 
pr^uction.  This  is  a  cost  that  th 
publisher  fwls  rather  proud  of — for  : 
proves  to  him  that  the  newspaper  is  th 
bulwark  of  the  public  in  these  tryin 
times. 

^e  newspaper  has  carried  on  in 
public-spirited  manner  despite  the  tr< 
niendous  inroads  in  its  revenues.  Dui 
•ng  the  ^st  year  many  publishers  hav 
wemptM  to  combat  the  diminution  < 
Mvertising  by  lowering  the  cost  of  ac 
vertising  space.  Rate  reductions,  i 
become  auHe  general  through 
^  the  country.  These  were  made  It 
Quse  the  advertisers  felt  that  advei 
Ilf'"?.  a  commodity,  and  that 
*ould  follow  the  downward  trend  < 
ner  commodities.  Newspaper  advei 
sing,  of  course,  is  not  a  commodib 
the  newspaper  cannot,  as  I  have  pointe 


By  JOHN  W.  PERRY 

out,  reduce  its  costs  to  meet  its  losses  lie.  Had  the  public  been  less  informed, 
in  advertising  revenues.  had  it  given  credence  to  the  innumer- 

“The  rate  reductions  in  most  cases  able  rumors  extant  at  the  time,  there 
have  not  been  justified,  and  certainly  might  have  been  unprecedented  chaos 
there  should  be  no  more  of  them.  The  in  the  country.  The  newspaper  was 
newspapers  are  exerting  every  effort  in  practically  the  only  medium  through 


Howard  Davis 


“The  successful  association  work  of 
the  past,’’  he  said,  “has  been  the  result 
of  a  generous  outpouring  of  mutual  help 
on  the  part  of  the  many  A.  N.  P.  A. 
members.  What  would  have  been  an 
impossible  task  for  any  one  man  or  our 
board  of  directors  unaided,  has  been  ac¬ 
complished  by  the  self-sacrificing  work 
of  our  membership.  This  past  year  they 
have  responded  as  never  before. 

“The  trying  times  through  which  we 
are  passing  should  impress  upon  all  of 
us  the  wisdom  and  accuracy  of  vision 
of  those  few  publishers,  who,  46  years 
ago  in  Rochester,  N.  Y.,  founded  the 
A.  N.  P.  A.,  the  benefits  of  which  we 
now  enjoy  in  the  protection  of  our 
industry  and  our  best  interests.” 

Mr.  Davis  concluded  the  interview 
with  a  note  of  optimism  regarding  the 
immediate  business  outlook. 

“While  there  are  not  any  decided  busi¬ 
ness  upturns  at  this  time,”  he  said, 
“nevertheless  the  local  business  in  many 
cities  has  shown  a  slight  improvement 
in  the  first  half  of  April  as  compared 
with  the  same  period  a  year  ago. 

“I  believe  that  we  have  touched  the 
bottom  of  the  depression  and  that  a  slow 
gradual  growth  in  volume  is  on  the  way. 
I  expect  that  this  will  be  reflected  in 
newspaper  linage  in  the  fall.” 


BANKS’  TRIAL  MAY  1 


Former  Editor  and  Wife  Face  Murder 
Charge  in  Eugene 

(By  telegraph  to  Editor  &  Publisher) 

Medford,  Ore.,  April  18 — Llewellyn 
A.  Banks,  former  editor  of  the  Medford 
Daily  News,  and  his  wife,  Edith  R. 
Banks,  will  go  on  trial  at  Eugene,  May 
1,  for  the  first  degree  murder  of  Con¬ 
stable  George  Prescott  here  March  16. 
The  change  of  venue  was  granted  after 
defense  attorneys  charged  Medford  and 
Jackson  county  newspa^rs  had  at¬ 
tempted  to  prejudice  residents  against 
the  two  accused  of  murder. 

Twenty  newspaper  clippings  were  in¬ 
cluded  in  the  briefs  presented  the  court. 
The  trial  will  be  held  200  miles  from  the 
scene  of  the  crime  which  climaxed  a 
bitter  political  feud  fanned  by  denuncia¬ 
tions  and  charges  in  Banks’  newspaper. 
Besides  the  murder  charges  against  Mr. 
and  Mrs.  Banks,  more  than  30  other 
persons  are  indicted  for  serious  charges 
growing  out  of  the  controversy. 


their  job  of  serving  the  public,  they 
have  done  it  well  under  the  stress  of 
the  past  few  years,  and  they  will  con¬ 
tinue  to  do  so.  In  fighting  to  main¬ 
tain  their  rate  structures,  the  news¬ 
papers  are  fighting  to  keep  the  public 
well  informed  on  national  and  interna¬ 
tional  subjects,  which,  particularly  at 
this  time,  are  of  paramount  importance. 
The  newspapers’  selfish  interests  are 
subordinated  to  this  one  great  prin¬ 
ciple. 

“Newspaper  publishers  know  these 
things  instinctively.  Business  men  do 
not.  Thinking  of  advertising  as  a  com¬ 
modity,  instead  of  a  service,  they  make 
unseemly  demands  for  reductions.  They 
should  consider  the  achievements  of  the 
newspapers  in  public  service,  and  as 
good  business  men,  should  realize  that 
this  intangible  service,  which  serves  to 
their  benefit  as  well  as  to  the  country 
as  a  whole,  is  possible  only  when  the 
editorial  ener^  is  upheld  competently, 
understandingly  and  completely. 

“In  great  national  emergencies — such 
as  the  recent  bank  holidays — the  press 
has  stepped  into  the  breach.  It  has 
done  the  same  thing  in  the  past.  It 
must  continue  to  do  it  when  future 
crises  arise. 

“During  the  recent  bank  holidays  the 
newspapers’  ability  to  maintain  public 
morale  was  demonstrated  as  never  be¬ 
fore.  Through  their  efforts  and  their 
ability  in  presenting  details,  a  critical 
period  in  American  affairs  was  met 
calmly  and  philosophically  by  the  pub- 


which  the  government  informed  the 
people  of  its  views.  The  astuteness 
with  which  the  newspapers  handled  the 
government  information,  and  the  man¬ 
ner  of  handling  the  gravely  important 
local  angles  on  these  reports,  is  shown 
in  the  fact  that  a  crisis  that  might  have 
brought  confusion  and  resentment  was 
met  successfully. 

“The  cost  of  rendering  such  service 
is  both  tangible  and  intangible.  The 
physical  cost  of  collecting  and  printing 
the  material  is  apparent.  The  intangible 
cost — such  as  having  the  staff  mem¬ 
bers  skilled  and  trained  to  handle  a 
story  of  this  import,  and  editors  expert 
enough  to  know  how  to  cast  the  story 
for  the  public — is  not  so  easily  seen. 
Business  men,  however,  should  intui¬ 
tively  take  these  things  into  account 
when  they  bring  pressure  for  lower 
rates.  However  unintentional  it  may  be. 
their  action  jeopardizes  the  editorial 
effectiveness  of  the  newspapers,  and 
thus  reacts  against  their  own  interests 
in  that  it  jeopardizes  the  effectiveness 
and  pulling  power  of  their  advertising 
copy.’’ 

Mr.  Davis  was  enthusiastic  concerning 
the  spontaneous  manner  in  which  the 
newspaper  publishers  have  cooperated  to 
solve  their  common  problems,  as  shown 
by  the  work  of  the  many  A.  N.  P.  A. 
committees  this  year.  That  spirit  of 
cooperation,  he  said,  was  responsible  for 
many  of  the  association’s  achievements 
of  the  past  and  presage  a  realistic  atti¬ 
tude  toward  recent  developments. 


McLEAN  HLES  PETITION 


Ask*  Court  for  PermiMion  to  Inter¬ 
vene  in  Receiverahip  Action 

(Special  to  Editor  &  Publisher) 

Washington,  April  19 — Edward  B. 
McLean,  former  publisher  of  Washingr 
ton  Post,  has  asked  the  District  _  of 
Columbia  Supreme  Court  for  permission 
to  intervene  in  the  receivership  action 
involving  the  paper. 

Through  his  counsel  McLean,  who  is 
not  in  this  country,  told  the  court  his 
interest  in  the  proceedings  is  based  on 
the  fact  he  has  a  life  interest  in  the 
estate  of  his  father,  the  late  John  R. 
McLean,  which  owns  the  Post. 

He  said,  also,  that  his  father’s  will 
specifically  provides  that  he  be  consulted 
in  any  move  to  sell  the  paper. 

MORRISON  GOES  ABROAD 

Charles  M.  Morrison,  editor-in-chief, 
Philadelphia  Public  Ledger,  sailed  last 
week  on  the  Bremen  to  spend  six  weeks 
in  Europe. 


MERGENTHALER  ELECTS  MILLS 

Former  Secretary  of  the  Treasury 
Ogden  L.  Mills  on  April  18  was  elected 
a  director  of  the  Mergenthaler  Lino¬ 
type  Company. 

CHESTNIJTT  TO  UTIXE  ROCK 

Edgar  Chestnutt,  managing  editor. 
Pine  Bluff  (Ark.)  Graphic,  has  re¬ 
signed  to  join  the  staff  of  the  Little 
Rock  Arkansas  Gazette. 
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AN  UNEXPECTED  REPEAT  ORDER 


— .>€ - - - 


**1  would  like  to  contradict  that  ad  I  had  in  yesterday’s  paper.  Make  it  read 
that  I  WILL  BE  RESPONSIBLE  FOR  ANY  BILLS  CONTRACTED  BY 
MY  WIFE.” 

Specialljr  Drawn  bjr  Editob  &  Pdblisrek  by  Louis  A.  Paige,  Utica  Observer-Dispatch. 


EXPOSED  “SWEAT  SHOPS”  FELMLY  PROMOTED 


CENSORSHIP  BILL  UP  IN 
PENNSYLVANIA 


Measure  Aimed  at  “Indecent”  Pub> 
lications  Calls  for  Annual  Regis- 
ration — ^Passed  Assembly, 

Now  in  Senate 

A  bill  “to  prevent  the  circulation  and 
distribution  of  magazines  and  period¬ 
icals  indecent  in  character”  has  been 
passed  by  the  Pennsylvania  Assembly, 
and,  after  being  reported  out  of  commit¬ 
tee,  has  had  its  hrst  reading  in  the  state 
Senate. 

Newspapers  and  charitable  and  re¬ 
ligious  publications  are  exempt  from  the 
proposed  law. 

Other  publications  published  more 
than  three  time  a  year  must,  under  the 
provisions  of  the  bill,  be  registered 
and  licensed.  Qualifications  for  regis¬ 
tration  are  that  they  shall  be  free  from 
“indecent,  lewd,  lascivious,  obscene,  or 
filthy  printed  matter  or  illustrations”  or 
matter  which  “otherwise  offends  against 
public  decency  and  which  shall  be  dele¬ 
terious  to  the  morals  of  the  youth”  of 
the  state.  (This  duplicates  the  wording 
of  the  criminal  statute  forbidding  such 
matter.) 

The  machinery  of  registration  and 
control  is  center^  around  the  Superin¬ 
tendent  of  Public  Instruction,  to  whom 
all  publications,  destined  to  be  circu¬ 
lated  or  distributed  in  the  state  of 
Pennsylvania  must  be  sent  for  approval. 
Application  fee  is  $10.  Registration  fee, 
if  approved,  is  $5.  If  approved  a  license 
is  issued  for  one  year. 

Licenses  may  be  revoked  on  complaint 
at  any  time  after  a  hearing  at  which 
evidence  and  argument  may  be  advanced 
on  both  sides. 

Objections  to  the  bill,  as  expressed  by 
the  National  Council  on  Fre^om  from 
Censorship,  include: 

“It  sets  up  law  enforcement  machinery 
which  duplicates  the  normal  police 
function. 

“It  reverses  the  usual  procedure  un¬ 
der  which  a  defendant  is  presumed  in¬ 
nocent  until  proven  guilty,  by  placing 
upon  him  the  burden  of  proving  that  his 
publication  is  not  indecent 

“Effective  recourse  from  a  decision 
of  the  Superintendent  is  practically  im¬ 
possible,  since  it  is  well  established  in 
law  that  a  court  will  not  interfere  with 
the  decision  of  an  administrative  officer 
unless  it  is  ‘clearly  wrong.’" 

“The  practical  effect  of  this  bill 
would  be  to  place  absolute  censorship 
powers  in  the  hands  of  the  Superinten¬ 
dent  of  Public  Instruction,”  the  Coun¬ 
cil  said.  Opposition  to  the  measure  was 
hindered,  it  was  pointed  out,  because 
publishers  felt  that  in  attacking  it  they 
might  identify  themselves  in  the  public 
mind  with  the  “indecent”  type  of  pub¬ 
lication. 


REQONAL  MEETING  PLANNED 


North  American  Members  of  Press 
Congress  to  Meet  in  Chicago 
The  Press  Congress  of  the  World 
will  hold  a  regional  meeting  for  North 
American  publishers  and  newspapermen 
in  Chicago  the  last  week  in  June  or  the 
first  we<^  in  July,  according  to  an 
announcement  by  Omar  D.  Gray,  editor 
of  the  Sturgeon  (Mo.)  Leader,  secre¬ 
tary-treasurer  of  the  Congress. 

Mr.  Gray  and  Dean  Frank  L.  Martin, 
of  the_  School  of  Journalism,  University 
of  Missouri,  acting  president  of  the 
world  press  group,  have  made  plans  for 
the  regional  meeting. 

A  week’s  program  will  be  arranged, 
with  three  days  of  Press  Congress  ses¬ 
sions,  and  three  days  to  be  devoted  to 
Century  of  Progress  ins^^ion  visits 
and  other  Chicago  activities.  It  is 
pitted  to  spend  one  day  in  St.  Louis, 
going  there  by  special  train  to  be  the 
guests  of  the  St.  Louis  (Thamber  of 
Commerce,  and  St  Louis  newspaper 
publishers,  Mr.  Gray  said. 

John  Z.  Bell,  New  Zealand  publisher, 
is  president  of  the  Press  Congress  of 
the  World,  but  is  not  expected  to  attend 
this  session.  President  Walter  Wil¬ 
liams,  of  the  University  of  Missouri, 
founder  of  the  Congress,  and  its  first 
president,  is  its  honorary  president. 


Cleveland  Plain  Dealer  Series  Re¬ 
vealed  Depression  Conditions 

especial  to  Editob  &  Puilishek)* 

Cleveland,  O.,  April  17 — During  the 
past  two  weeks  the  Cleveland  Plain 
Dealer  has  been  exposing  low  wages 
paid  workers  in  bakeries,  confectionery 
establishments,  retail  stores,  restaurants 
and  other  places. 

A  vigorous  campaign  against  “sweat 
shops"  has  been  waged,  much  material 
being  gathered  to  substantiate  the  state¬ 
ments  printed  almost  daily. 

Good  results  have  been  achieved  in 
many  directions.  Sanitary  conditions  of 
shops  have  also  been  revealed.  Health 
Commissioner  Harold  J.  Knapp,  follow¬ 
ing  the  Plain  Dealer’s  exposures,  an¬ 
nounced  that  any  places  not  complying 
with  the  city’s  sanitary  code  will  be  in¬ 
vestigated.  The  paper’s  investigator, 
William  G.  Lavelle,  has  gone  into  the 
working  and  wage  conditions  in  detail. 
For  several  years  he  has  written  labor 
news  of  the  paper, 

W.  H.  (jray,  secretary  of  the  Retail 
Merchants’  Board,  took  exceptions  to  a 
phase  of  the  paper’s  investigation  which 
led  to  publicaticxi  of  low  wages  paid  in 
some  retail  stores.  He  said  he  did  not 
believe  “a  whole  industry  should  be  in¬ 
dicted  because  some  employers  take  ad¬ 
vantage  of  conditions.” 

The  board  of  governors  of  the  Associ¬ 
ated  Industries  of  Oeveland,  headed  by 
Frew  Long  as  manager,  issued  a  state¬ 
ment  condemning  the  payment  of  un¬ 
justifiably  low  wages  and  setting  forth 
the  policy  of  the  association.  He  said 
that  “an  employer  of  this  type  (the  low 
wage  employer)  not  only  stultifies  his 
own  reputation  for  fair  dealing,  but 
stimulates  the  activity  of  those  unin¬ 
formed  but  often  sincere  theorists  who 
are  constantly  seeking  to  hedge  indus¬ 
try  about  with  restrictive  legislation 
which  would  materially  retard  economic 
recovery.” 

A  survey  of  restaurants  developed 
that  some  pay  waitresses  only  30  cents 
a  day  and  ^arge  them  35  cents  for  uni¬ 
forms.  One  prominent  place,  it  devel¬ 
oped,  pays  its  waitresses  no  wages,  the 
girls  depending  upon  tips  from  patrons. 

Retail  stores  clerks  are  worWng  for 
$5  to  $8  a  week,  the  stories  reveal^. 

The  series  has  won  the  approval  of 
many  industrial  leaders  and  national 
welfare  organizations. 

SHARP  ON  LEAVE 

Tom  E.  Sharp,  editor  of  the  Buffalo 
(N.  Y.)  Times,  has  been  given  a  leave 
of  absence,  and  George  Lyon,  city  editor 
of  the  Nett)  York  World-Telegram,  has 
been  placed  in  temporary  charge  of  the 
naper.  an  announcement  to  Scripps- 
Howard  newspapers  said  this  week. 


Ci'y  Editor  of  Newark  Newt  Becomes 
Assistant  to  Arthur  Sinnott 

Lloyd  M.  Felmly,  city  editor  of  the 
Newark  Evening  News  since  1926,  has 
been  appointed  assistant  managing  edi- 


Lloyd  M.  Felmly  John  J.  Faeiell 


tor  of  the  Evening  News,  it  was  an¬ 
nounced  this  week  by  Arthur  J.  Sin¬ 
nott,  managing  editor.  He  is  succeeded 
as  city  editor  by  John  J.  Farrell,  who 
has  served  for  the  last  year  as  political 
editor.  Under  the  managing  editor 
Mr.  Felmly  will  have  supervision  over 
the  news  and  feature  departments  of 
the  paper,  while  Mr.  Farrell,  in  addition 
to  his  duties  as  city  editor,  will  super¬ 
vise  all  local  and  state  political  news. 

Mr.  Felmly  came  to  the  city  staff  of 
the  Evening  News  in  1916  and  during 
the  World  War  served  as  correspondent 
with  the  29th  Division.  He  was  named 
state  editor  in  1920  and  in  1926  he  be¬ 
came  city  editor. 

Mr.  Farrell  joined  the  News  in  1917 
and  in  1921  bi^ame  legislative  corre¬ 
spondent,  in  which  capacity  he  served 
for  six  years.  He  was  named  state  edi¬ 
tor  in  1927  and  a  year  ago  was  ap¬ 
pointed  political  editor. 

OVERCOMES  “GRAY”  PRINTING 

John  W.  Harm,  Chicago  Daily  News 
mechanical  suj^rintendent,  has  over¬ 
come  “gray”  printing  of  larger  headline 
typefaces  by  installing  a  special  mold. 
Mr.  Harm  explained  to  Editor  &  Pub¬ 
lisher  that  the  reason  large  headings 
did  not  show  up  as  black  as  smaller 
ones,  was  because  the  larger  heads  did 
not  have  sufficient  impression.  Mr. 
Harm,  therefore,  obtained  a  special 
mold  made  for  the  machine  setting  the 
larger  heads,  casting  a  slug  three-thou¬ 
sandths  of  an  inch  higher  than  the  re^- 
lar  slugs,  and  has  succeeded  in  getting 
full  black  impressions  on  larger  head¬ 
ings.  — 

PRINTING  SHOPPING  GUIDE 

A  shoppers’  guide,  published  by  the 
Wood-Rtage  (N.  J.)  Independent,  made 
its  appearance  ^ril  17  for  the  mer¬ 
chants  of  Bergenfield.  It  is  railed  The 
Merchants'  News. 


WRITER  BRINGS  AID  TO 
WOMAN  PRISONER 

Alan  Finn  of  Paris  Herald,  Acting  ss 

Cable  Tip  from  New  York  Herald 
Tribune  Leads  Police  to  Se¬ 
cluded  Farmhouse 

The  New  York  Herald  Tribune  and 
the  Paris  Herald,  its  European  edition, 
were  instrumental  in  the  rescue  on 
April  14  of  a  former  New  York 
musical  comedy  actress,  who  said  sb 
was  held  captive  for  three  months  in 
a  walled-in  farmhouse  in  the  Marne 
Valley  in  France  by  a  young  French¬ 
man.  The  lady  was  Mrs.  Ethel  Robetn 
Coval,  former  wife  of  Charles  E.  (ital, 
editor  of  The  Park  Avenue  Merry-Go. 
Round,  a  society  periodical,  and  former 
newspaper  and  publicity  writer. 

Mrs.  Coval  said  Rene  Petitjean,  whom 
she  met  in  New  York  18  months  ago, 
promised  her  marriage  and  a  romantic 
life  on  his  “estate”  and  last  January, 
after  she  had  obtained  her  divorce  from 
Coval,  she  sailed  for  France  to  join 
him.  After  her  arrival,  however,  she 
declared  Petitjean  locked  her  in  his 
rectangular  shack,  surrounded  by  a  high 
wall  with  a  padlocked  gate.  Mrs.  Cioval 
told  police  after  her  rescue  that  she 
had  tried  to  escape  twice  since  January 
but  that  Petitjean  had  overtaken  and 
l)eaten  her. 

Mrs.  Coval  finally  smuggled  a  letter 
to  her  former  husband  in  New  York 
from  the  house  and  when  he  received 
it  on  April  12  he  communicated  with 
the  New  York  Herald  Tribune,  which 
cabled  facts  it  contained  to  the  Paris 
Herald.  The  Paris  Herald  took  up  the 
matter  with  the  American  Consulate  and 
the  French  police. 

Alan  Finn,  reporter  on  the  Paris 
Herald,  and  a  photographer  then  went 
to  the  Petitjean  estate,  accompanied  by 
police,  who  acted  on  a  search  warrant 
which  had  been  demanded  by  the  re¬ 
porter  from  the  state  prosecutor  at 
Meaux. 

Confronted  by  the  police  Petitjean 
tried  to  persuade  Mrs.  Coval  to  remain, 
insisting  that  he  still  intended  to  marry 
her,  but  she  refused  to  do  so  and  re¬ 
turned  to  Paris  with  Finn  and  took 
quarters  in  a  small  hotel  until  she  could 
communicate  with  her  former  husband 
through  the  American  Consulate.  In 
New  York  Coval  said  that  he  would  for¬ 
ward  money  for  her  return  passage  to 
this  country  at  once. 

HARPELL’S  LAWYER  QUITS 


Appeal  Hearing  from  Libel  SeatoDC* 
M  Poatponed  in  Montreal 

(.Special  to  Editok  &  Publishee) 
Montreal,  April  18 — James  J.  Har- 
pell,  publisher  of  Montreal  Journal  of 
Commerce,  lost  his  lawyer  today  whm 
Calixte  Cormier,  counsel  in  Harpell’s 
appeal  his  three  months’  sentence  for 
libelling  criminally  T.  B.  Macaulay, 
president  of  the  Sun  Life  Assurance 
Company,  obtained  permission  of  the 
court  to  withdraw  fromi  the  case. 

Harpell  created  a  scene  in  court,  (k- 
claring  it  was  impossible  for  him  to  get 
lawyers  to  fight  his  case,  and  accusing 
counsel  for  Mr.  Macaulay  and  the  Sun 
Life  of  interfering  with  his  lawyer 
Aime  Geoffrion  K.  C.  promptly  told 
Harpell  he  was  either  insane  or  a  bar 
The  case  was  put  over  until  Monday 
next  and  the  court  advised  Harpell  to 
find  a  lawyer.  '■ 

NEWS  MAN  R.  F.  C.  AIDE 

Washington,  April  2(>-;-Norman  ^ 
Baxter,  well  known  Washington  new^ 
paperman,  has  been  appointed  assists 
to  the  directors  of  the  Keconstrurti* 
Finance  Corporation,  in  charge  of  in¬ 
formation,  succeeding  James  F.  Hanra- 
han,  who  resigned  to  resume  his  wort 
with  the  Des  Moines  Register. 
Baxter  formerly  was  managmg  edito 
of  the  Washington  Post,  but  recent 
had  been  doing  publicity  work  for  t 
Democratic  National  Committee,  rn 
to  his  affiliation  with  the  P®**,"* 

served  as  Washington  corresponowt 

the  Louisville  Courier-Journal^^ 
Washington  and  London  corresponflon 
of  the  Philadelphia  PubUc  Ledger. 
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NEWSPAPER  STORY  IS  BETTER  THAN  EVER 


Daily  Press  In  1932  Carried  $160,000,000  In  National  Copy,  Holding  Same  Share  of  Total  Volume 
As  In  1931 — ^Thomson  Believes  Newspaper  Can  Pass  Any  Advertising  Test 


XT EWSPAPER  national  advertising 
r\  amounted  to  $160,000,000  in  1932. 
This  was  $45,000,000  less  than  the  1931 
volume  and  $100,000,000  under  the  all- 
time  peak  figure  for  19». 

But  there  is  something  more  to  be 
said  about  the  1932  volume  than  these 
cheerless  comparisons  and  it  is  this ; 
Newspaper  advertising  has  maintained 
its  position  and  has  proved  its  right  to 
leadership  over  a  period  when  “acid 
test”  meant  something  more  than  words. 

With  this  in  mind,  it  is  logical  for 
newspapermen  to  be  optimistic  without 
turning  to  prophecy.  We  have  found 
that  business,  when  it  chooses  to  move, 
needs  the  motive  power  of  newspaper 
advertising,  and  recently  we  have 
learned  new  ways  of  proving  it. 

Periods  of  excessive  prosperity  or 
depression  usually  leave  behind  some 
lessons  that  may  be  used  to  practical 
advantage  long  after  the  booms  and  the 
disasters  have  become  dim  memories. 
Many  a  youth,  who  in  1929  discovered 
the  "new  era”  in  Wall  Street  and  lost 
most  of  his  shirt  in  the  process,  will 
have  knee-length  chin-whiskers  of  wis¬ 
dom  if  there  is  ever  another  invitation 
to  get  rich  without  working  offered  to 
him.  And,  having  had  to  get  down  to 
hardpan  in  his  business  and  personal  af¬ 
fairs  during  the  lean  years,  he  will 
always  know  a  lot  about  the  value  of  a 
dollar,  no  matter  what  business  condi¬ 
tions  may  be. 

Now,  if  the  depression  has  taught 
anything  to  the  advertising  world,  it  is 
tl»t  newspaper  advertising  is  a  stable 
and  dependable  medium  and  that  the 
advantages  which  newspaper  advertising 
offers  are  entitled  to  be  woven  into  the 
fabric  of  business  economy. 

In  1931,  it  will  be  remembered  that 
newspapers  got  46.4  cents  of  the  average 
dollar  spent  by  national  advertisers  in 
newspaper,  magazine,  broadcast,  out¬ 
door  and  car  card  advertising.  Figures 
now  at  hand  show  that  this  newsi)aper 
slice  of  the  dollar  remained  unchanged 
in  1932  at  46.4  cents. 

From  this,  we  can  conclude  that  news¬ 
paper  advertising  volume  is  governed 
as  always  by  the  speed  at  which  busi¬ 
ness  feels  it  is  able  to  travel. 

It  is  apparent  that  neither  the  heavier 
losses  in  magazine  advertising  nor  the 
smaller  but  pronounced  gains  in  broad¬ 
cast  expenditure  could  be  taken  as 
banometers  of  trade  in  1932.  Rather, 
it  was  the  newspaper  volume — smaller 
than  in  1931,  just  as  the  general  busi¬ 
ness  volume  was  smaller,  but  un¬ 
changed  in  its  relation  to  all  advertising 
expenditure — that  paralleled  the  busi¬ 
ness  current. 

What  are  the  reasons  for  this  sta¬ 
bility  of  the  newspaper  medium  which 
encourage  us  to  believe  that  newspaper 
space  is  a  fundamental  implement  of 
industry.  A  little  reference  to  his¬ 
tory  may  make  the  answer  a  trifle 
clearer. 


The  Bureau  of  Advertising  will  be  2 
ytars  old  next  June.  In  1913,  when 
was  founded,  newspapers  were  recei^ 
•ng  about  $50,000,000  annually  from  tl 
national  advertiser.  Few  newspape 
njen  of  that  day  would  have  believe 
would  come  when  nation: 
would  invest  as  much  < 
♦loO.tXW.OOO  in  newspaper  space.  The 
cfftainly  would  have  regarded  this  sun 
nich  was  our  national  volume  la: 

fulfillment  of  a  rosy  drean 
How  did  the  newspaper  grow  in  in 
minds  of  advertisei 
nntil  Its  national  volume  reached  tl 
t  prak  of  1929,  more  than  five  time 
at  It  was  in  1913?  The  general  pro! 
STu  country  was  one  factor 

tobit  formed  of  spending  money  fc 
rather  than  paying  it  out  i 
anH  have  been  another 

the  increase  in  advertising  rate 
to  some  degree,  another.  But 
‘tnportant  factor  than  all  the: 
realization  by  the  ac 
crtiser  that  newspaper  circulation  co^ 


By  WILUAM  A.  THOMSON 

Director,  Bureau  of  AdvertUing,  A.  N.  P.  A. 


ered  the  markets  which  he  found  desir¬ 
able  and  that  newspaper  circulation 
duplicated  the  circulation  of  all  other 
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mediums  with  something  left  over 
which  could  not  be  reached  by  any  other 
medium.  Tliere  are  many  ramifying 
reasons,  but  these  may  be  mentioned  as 
the  two  reasons  of  first  importance. 

These  particular  advantages  of  news¬ 
paper  advertising  have  been  employed 
and  enjoyed  by  advertisers  at  a  time 


when  every  advertising  dollar  was  sup¬ 
posed  to  pay  its  way.  Not  all  adver¬ 
tisers  have  seen  the  opportunities  offered 
by  newspaper  space  to  locate  business 
that  is  hard  to  find.  But  those  who 
have  successfully  tested  its  power  in 
this  direction — and  they  are  many — will 
never  forget  the  experience,  and  what 
they  have  been  able  to  accomplish  will 
dramatize  the  newspaper  story  to  other 
advertisers  in  years  to  come. 

There  is  no  need  to  minimize  the 
competition  which  newspapers  will  con¬ 
tinue  to  face  from  other  mediums. 
Some  of  this  competition  is  fostered  by 
romance,  by  a  very  human  hope  for 
business  miracles  and  a  desire  to  ex¬ 
periment  with  new  things.  Some  of  it 
is  based  on  sound  experience  and  good 
salesmanship.  But  newspaj^rs  as  well 
as  every  medium  with  which  newspa¬ 
pers  compete  will  be  more  and  more 
obliged  to  “talk  turkey”  to  advertisers 
and  to  keep  their  claims  for  business 
right  down  to  the  level  of  practical 
experiences. 

It  is  generally  believed  that  newspa¬ 
pers  will  come  back  to  a  normal  volume 
of  advertising  more  quickly  than  their 
competitors,  just  as  they  were  the  first 
to  feel  the  effects  of  the  business  slump. 
At  any  sign  of  business  encouragement 
in  any  market,  national  and  sectional 
advertisers  will  get  into  the  newspa¬ 
pers  of  that  market  as  rapidly  as  they 
can.  In  a  period  of  months,  however, 
after  we  feel  we  are  actually  out  of  the 
depression,  all  advertising  will  reflect 
the  improved  conditions.  Then  it  will 
be  that  each  medium  will  be  measured 
anew  by  advertisers  and  judged  by  its 
past  performances  as  well  as  the  man¬ 
ner  in  which  it  seems  able  to  meet  cur¬ 
rent  needs.  We  can  think  of  the  na¬ 
tional  advertiser  of  the  future  stressing 


THAT  BEER  CONTROL  CARTOON 


Specially  Drawn  for  Eniroa  &  PcakisiiEa  by  Will  B.  Johnstone,  New  York  World-Telegram 


more  strongly  than  ever  these  three 
questions  when  considering  an  adver¬ 
tising  medium: 

Will  it  sell  merchandise  at  a  reason¬ 
able  cost? 

Will  it  cover  adequately  the  places 
where  I  want  to  do  business? 

Has  it  speed  as  well  as  the  ability  to 
perform  in  the  long  pull? 

When  these  questions  are  applied, 
newspapers  should  pass  the  examina¬ 
tion  close  to  100%  and  we,  in  the 
Bureau  of  Advertising,  feel  there  is 
more  data  available  now  than  ever  be¬ 
fore  to  prove  the  newspapers’s  case. 
What  newspaper  advertising  men  need 
today  is  more  opportunities  to  sell. 
When  improving  business  furnishes 
these  opportunities,  it  is  up  to  us  to 
show  what  kind  of  salesmen  we  are. 

The  newspaper  sales  story  is  better 
and  more  convincing  than  ever. 

EASTER  SALES  ENCOURAGING 


N.  Y.  Stores  Gain  as  Much  as  1S%  in 
Dollar  Sales,  Survey  Shows 

Reflecting  the  continued  upturn  in 
business,  a  survey  by  the  JVew  York 
Herald  Tribune  last  week  showed  that 
Easter  business  this  year  was  “the  most 
encouraging  in  the  last  three  years”  to 
the  larger  department  stores  and 
women’s  specialty  shops  of  metropolitan 
New  York.  The  survey  was  made  by 
Harvey  E.  Runner,  department  store 
and  retail  merchandising  writer  of  the 
Herald  Tribune,  and  recorded  gains  in 
dollar  sales  in  individual  stores  ranging 
as  high  as  15  ^r  cent  over  last  year. 

The  gains  this  year  were  obtained  de¬ 
spite  inclement  weather,  .April  to  date 
having  been  one  of  the  rainiest  months 
in  years.  This  was  the  first  time  in 
over  two  years  that  most  of  the  stores 
have  been  able  to  report  gains  in  dollar 
sales  for  a  two-week  period. 

The  cool  and  wet  weather  also  has 
made  for  a  late  spring  season  and 
many  merchants  expressed  the  hope 
that  good  business  would  continue  well 
into  May  and  that  total  dollar  sales  for 
the  two  months  of  March  and  .April  wiH 
exceed  the  same  1932  period. 

BEER  BROUGHT  UNAGE 

All  New  Orleans  Papers  Benefited 
By  Legalisation  of  Beverage 

(By  telegraph  to  Editor  &  Publisher) 

New  Orleans,  La.,  April  19 — News¬ 
papers  here  reported  heavy  gains  in 
advertising  linage  for  the  week  preced¬ 
ing  the  return  of  beer  to  the  state. 

Linage  pertaining  to  beer  from  April 
9  to  15  was  reported  as  follows:  Times- 
Picayune,  retail  9,000,  general  10,508. 
total,  19,508;  Item,  retail  4,400,  general 
8,605,  total  13,005;  States,  retail  2,924, 
general  8,808,  total  11,732;  Tribune,  re¬ 
tail  1,452,  general  7,020,  total  8,472. 

April  13,  the  day  beer  returned,  beer 
linage  was  reported  as  follows :  Times- 
Picayune  13,666;  Item,  6886;  States, 
7,337;  Tribune,  6.800. 

Increase  in  other  types  of  advertising 
were  also  noted  by  advertising  managers 
of  the  newspapers. 

RADIO  REGULATION  FAILS 

A  California  attempt  to  regulate  radio 
broadcasting  apparently  has  failed 
with  the  tabling  in  a  senate  committee 
of  a  bill  drawn  by  Senator  Walter  H. 
Duval  of  Ventura.  The  measure  pro¬ 
posed  to  set  up  a  radio  authority  which 
would  control  irresponsible  dissemina¬ 
tion  of  news  and  fraudulent  advertising 
by  radio. 


FREEMAN  HEADS  A.  P.  GROUP 

E.  W.  Freeman,  publisher.  Pine  Bluff 
Commercial,  was  elected  chairman  of 
the  Arkansas  editors  of  the  Associated 
Press  at  the  semi-annual  meeting  at 
Hot  Springs  National  Park,  April  2, 
succeeding  C.  A.  VerBeck,  managing 
editor.  Fort  Smith  Southwest  Ameri¬ 
can  and  Times-Record. 
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GRASS  IN  THE  OTHER  FIELD  ALWAYS  LOOKS  GREENER” 


Specially  Drawn  for  Eotroa  &  Publisreb  by  E.  H.  Gunder,  Fort  Wayne  (Ind.)  Journal-Gazette. 
Awarded  Second  Prize  in  Editor  &  Publisher  1933  Cartoon  Contest. 


COUNTRY-WIDE  SPECIAL 
EDITION  SUGGESTED 

C.  A.  G.  Kuipers  Propose*  Issue  De- 
teiliuc  Record  of  Coni^ress  Shortly 
After  It  Adjourns  as  Step  to 
Further  Public  Confidence 

(.Special  to  Eoitok  &  Publisheb) 

Chicago,  April  17 — Letters  to  presi¬ 
dents  of  ten  newspaper  publishers’  as¬ 
sociations,  suggesting  a  National  Spe¬ 
cial  Edition  to  be  published  by  individual 
newspapers  of  the  country  on  a  definite 
date  following  closely  the  adjournment 
of  the  73rd  Congress,  were  sent  this 
week  by  C.  A.  G.  Kuipers,  of  Burke, 
Kuipers  &  Mahoney,  Inc.,  publishers’ 
representatives. 

It  is  Mr.  Kuipers’  belief  that  such  an 
issue  could  review  the  accomplishments 
of  the  present  Congress  in  a  non¬ 
partisan  manner  and  at  the  same  time 
‘‘play  an  important  part  in  furthering 
public  confidence  and  spur  to  even 
greater  efforts  our  governmental  lead¬ 
ers  by  a  concerted  chronological  record¬ 
ing  of  these  happenings.” 

In  outlining  this  suggestion,  Mr. 
Kuipers  pointed  out  to  Editmi  & 
Publisher  that  no  stereotyped  form 
of  special  edition  need  be  adopted,  but 
rather  each  newspaper  handle  the  “Ac¬ 
complishment  Edition”  in  keeping  with 
the  individual  paper’s  editorial  policy. 
As  a  fitting  climax  to  this  nationwide 
project,  it  is  further  suggested  that  a 
copy  of  every  newspaper  issuing  a  spe¬ 
cial  edition  be  sent  to  President  Roose¬ 
velt  at  Washington,  accompanied  by  a 
letter  from  the  publisher. 


“Space  for  use  by  the  advertiser  in 
this  ‘Accomplishment  Edition’  could  be 
presented  as  representing  that  individual 
concern’s  direct  part  in  this  national 
expression,”  states  Mr.  Kuipers  in  his 
letter.  “Aside  from  the  intense  reader 
interest  assured  the  editorial  content, 
each  newspaper  participating  in  this 
plan  would  be  contributing  to  the  effec¬ 
tiveness  of  a  general  newspaper  pro¬ 
gram,  the  magnitude  of  which  would  be 
impressive  on  reader  and  advertiser.” 

The  letter  suggesting  the  edition  was 
sent  to  presidents  of  the  Inland  Daily 
Press  Association,  Southern  Newspaper 
Publishers’  Association,  National  Edi¬ 
torial  Association,  New  York  State 
Publishers’  Association,  Pacific  North¬ 
west  Newspaper  Association,  New  Eng¬ 
land  Daily  Press  Association,  Pennsyl¬ 
vania  Newspaper  Publishers’  Associa¬ 
tion,  California  Newspaper  Publishers’ 
Association,  Texas  Press  Association 
and  Associated  Ohio  Dailies. 


“CLEAR  CONSCIENCE’’  COPY 

John  M.  Nichols,  president  of  the 
First  National  Bank  of  Englewood,  Ill., 
recently  caused  a  stir  among  Chicago 
bankers  when  he  published  his  bank’s 
statement  in  Chicago  newspapers  and 
instead  of  the  usual  statement,  “Pub¬ 
lished  by  direction  of  the  United  States 
(^vemment,”  he  used  the  phrase,  “Pub¬ 
lished  by  direction  of  a  clear  con¬ 
science.” 


STEELE  WITH  MscDONALD 

John  Steele;  Chicago  Tribune  Lon¬ 
don  correspondent,  is  accompanying 
Prime  Minister  MacDonald  to  America 
for  his  meeting  with  President  Roose¬ 
velt  this  week-end. 


I.  P.  SHOWS  DEFICIT  ON 
1932  OPERATION 


Gross  Sales  Down  $18,000,000  From 
1931,  Turning  $618,239  Profit 
to  $8,757,728  Loss — Power 
Production  Up 

International  Power  &  Paper  Com¬ 
pany  reported  this  week  a  loss  of  $8,- 
757,728  on  1932  operations,  in  a  con¬ 
solidated  balance  sheet  covering  all  ac¬ 
tivities.  Consolidated  gross  sales  in 
1932  were  $129,531,271  against  $147,- 
695,229  in  1931,  and  consolidated  net 
revenue  was  $37,111,048,  compared  with 
$42,719,787.  Cash  income  exceeded  cash 
expense  during  1932,  the  report  states, 
enabling  a  r^uction  of  $5,165,101  in 
total  consolidated  and  funded  debt. 
Cash  on  hand  increased  from  $7,634,264 
to  $9,487,058. 

Another  item  which  showed  an  in¬ 
crease  was  power  production,  which, 
due  to  improved  water  conditions,  rose 
from  5,584,212,000  kilowatt  hours  in 
1931  to  5,623,797,000  kilowatt  hours  in 
1932.  A  substantial  decline  in  demand 
for  power  in  most  territories  served 
compelled  the  distribution  of  much  of 
the  1932  production  as  secondary  power 
at  unprofitable  rates,  the  report  declares. 

The  balance  sheet  shows  total  cur¬ 
rent  assets,  including  cash,  at  $60,513,- 
505,  and  current  liabilities  at  $40,574,- 
674,  leaving  net  working  capital  at  $19,- 
938,931,  a  decrease  during  the  year  of 
approximately  $2,900,000.  Under  lia¬ 
bilities,  notes  payable  were  reduced  from 
$36,321,780  to  $27,984,247. 

Total  assets  declined  from  $898,538,- 


082  to  $887,283,254.  Plant  account  in¬ 
creased  from  $730,339,M9  to  $731,724,- 
907,  and  funded  debt  increased  from 
$357,767,794  to  $360,940,226,  of  which 
$2,227,806  will  fall  due  in  1933.  D^ 
preciation  increased  from  $93,873,967  to 
$99,359,509.  Surplus  declined  from$ll,- 
961,887  to  $3,204,158. 


INTERSTATE  MANAGERS  MEET 


Cooking  Schools  and  Beer  Advertuisf 
Discussed  at  Shenandoah 

The  Interstate  Advertising  Managers’ 
Association  of  Pennsylvania,  New  Jer¬ 
sey,  Delaware  and  Maryland,  met  it- 
cently  at  Shenandoah,  Pa.,  in  the  heart 
of  the  anthracite  coal  fields,  as  the 
guests  of  Editor  C.  T.  Straughn  and 
the  Evening  Herald. 

The  first  day’s  session  was  devoted 
to  an  informal  rbund-table  discussion. 
C.  E.  Stoneback,  advertising  managff 
of  the  West  Chester  Local  News,  spw 
on  “Cooking  Schools,”  and  Larnr  At¬ 
wood  of  the  Bethlehem  Globe-nmet. 
presented  pertinent  facts  on  “Beer  Ad¬ 
vertising.”  ”  j 

The  advertising  managers  and  pun- 
Ushers  on  the  second  day  of  the  m^*^ 
were  escorted  to  the  $7,000,000  at 
Nicholas  Central  breaker  of  the  Phila¬ 
delphia  and  Reading  Coal  and  Iron 
Company,  where  an  inspection  tour 
made  supervised  by  coal  company  ont- 

David  Knipe,  Lonsdale  (Pa.) 

Penn  Reporter,  chairman  of  the 
tion,  presided.  Karl  Hoffman, 
manager  of  the  Shenandoah  Evemw 
Herald,  was  in  charge  of  conventi 
arrangements. 


13 


n 


ca 


iTO 

V 

\ 


int  in- 
11,724, - 
from 
which 

D^ 
,967  to 
n$ll,- 


fEET 

rtitiai 


nagtn’ 
w  Jer- 
let  It- 
!  heart 
as  the 
in  and 

levoted 
ussion. 
anagcr 
,  spoke 
17  A^ 
TitMi 
er  Ad¬ 
el  pub- 
neeting 
00  St 

Phila- 
1  Iron 
w  w» 
ly  offi- 

Sorfk 

issocia- 

lusiness 

evening 

vention 


Editor  &  Publisher  The  Fourth  Estate  for  April  2  2,  193  3 


REICH  PRESS  DEFEAT  HELD  ‘DEGRADING’ 


Mark  Ethridge  Interprets  Humiliating  Events  of  Past  Weeks  in  Germany — Tells  Amazing  Story 
of  How  Hitler  Put  Outspoken  Papers  Under  His  Dictatorial  Thumb 


Berlin,  April  4  —  “The  Press,” 
said  Dr.  Paul  Joseph  Goebbels, 
Minister  of  Propaganda  and  Elucida¬ 
tion  (or  Enlight¬ 
enment)  in  the 
new  cabinet  of 
Adolf  Hitler, 
“should  be  an 
organ  upon  which 
the  government 
could  play.” 

The  German 
press  has  been,  in 
recent  weeks,  an 
organ  upon  which 
the  dictatorial 
government  has 
played  the  “Dead 
March  f  rom 
Saul”  over  the 


Di.  Paoi-  Goebbels 


liberties  of  the  German  i^ple,  and  the 
diarge  music  behind  which  they  have 
frenziedly  stampeded  into  battle  to 
liquidate  the  Jews,  as  the  kulaks  were 
liquidated  in  Russia.  Never  in  history 
has  a  once  proud  press  taken  so  humili¬ 
ating  and  degrading  a  part  in  organized 
brutality. 

Until  a  few  months  ago,  no  press  in 
the  world  was  freer  in  the  right  to  criti¬ 
cize  than  the  German  press.  The  con¬ 
stitution  of  Weimar  guarantees  “Frei- 
heit  der  Meinungsausserung”  (the  free¬ 
dom  of  opinion)  to  the  press.  Because 
the  German  newspapers,  unlike  the 
American  newspapers,  which  make  the 
publishing  of  news  their  primary  busi¬ 
ness,  represented  every  shade  of  political 
and  social  and  economic  thought,  there 
was  the  greatest  play  of  opinion. 

Before  the  “revolution,”  as  the  Nazis 
like  to  call  it,  the  newspapers  were 
largely  privately  owned,  that  is,  not  by 
companies,  and  a  great  many  of  them 
were  endowed.  The  German  press  was 
a  class  press,  or  groi^  press,  as  opposed 
to  our  mass  press.  The  German  news¬ 
paper,  in  most  instances,  appealed  to 
some  particular  group  with  identical  in¬ 
terests.  The  old  saying  that  “When 
two  Germans  get  together,  they  organize 
a  club;  when  three  get  together,  they 
organize  a  political  party,”  had  its  re¬ 
flection  in  the  press,  also.  The  great 
diversity  of  political  opinion  that  led 
to  the  formation  of  20  or  more  parties 
in  the  Reichstag,  also  gave  birth  to 
hundreds  of  newspapers,  so  that  Ger¬ 
many  ranked  third  in  the  ratio  of  news¬ 
papers  to  the  density  of  population.  A 
government,  therefore,  might  have  criti¬ 
cism  from_  not  only  the  newspapers  of 
one  opposition  party,  but  of  19  others. 

There  never  has  been  in  the  German 
press  the  objective  treatment  which 
American  newspapers  give  to  news.  Re¬ 
ceiving  the  same  dispatches,  American 
newspapers  print  them  as  facts  in  good 
faith,  while  German  newspapers  give 
them  different  shades  of  meaning  from 
different  points  of  view,  and  frequently 
added  an  editorial  note  to  help  the 
frader  make  up  his  mind.  That  prac¬ 
tice  was  known,  and  accepted,  and  one 
snbscrit^  to  the  newspaper  which  most 
TOsely  fitted  his  prejudices  or  predilec- 
oons..  _  But  there  was  always  the  right 
to  criticize.  The  press  was  free.  The 
more  respectable  newspapers  carried 
editorials,  good  criticisms  and  fea- 
ttires_  on  art,  music  and  the  other  ex- 
pression  of  culture.  The  newspapermen 
w  Germany  were  well  paid,  perhaps  the 
pest  paid  on  the  continent,  and,  accord- 
mg  to  the  oldest  American  correspond- 
Ws,  scrupulously  honest  as  to  money. 
H  IS  necessary  to  understand  all  these 
lungs  to  realize  what  has  haopened  to 
the  press. 

t*  .tto.  longer  any  free  press  in 
Germany;  it  is  “an  organ  upon  which 
plays.”  It  is  more  than 
r^’  J*-'*  ^  •'cpt  claque,  under 
nevertheless 

woid  of  any  claim  to  rank  with  free 
t^spapers  anywhere.  That  part  of 
j^press  which  dared  to  criticize  has 
wn  suspended  “until  further  notice,” 
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which  means  as  long  as  the  government 
desires.  That  part  which  had  rather 
operate  than  have  an  editorial  opinion 
has  been  compelled,  under  threats,  to 
join  the  howling  chorus  of  approval  of 


Hitler  refused  to  attend  Mass  at  Pots¬ 
dam  when  the  Reichstag  opened,  on  the 
ground  that  Catholic  bishops  in  Ger¬ 
many  had  proscribed  the  Fascist  move¬ 
ment  in  the  past,  the  bishops  removed 


In  Berlin  recently,  Adolf  Hitler,  Dictator  of  Germany,  pictured  when  he  ad¬ 
dressed  the  foreign  correspondents  and  told  them  what  they  could,  and  what 
they  could  not,  transmit  to  their  papers,  of  news  occurring  in  turbulent  Ger¬ 
many.  Seated  at  the  left,  in  the  foreground,  is  Dr.  Paul  Joseph  Goebbels, 
Minister  for  Press  and  Propaganda,  who  also  addressed  the  writers. 


what  the  government  is  doing,  under 
pain  of  reprisal.  Only  one  newspaper 
in  all  Germany  has  dared  to  raise  its 
voice  in  protest  against  the  boycott  of 
the  Jews  and,  as  this  is  written,  news¬ 
papermen  are  staring  in  wide  -  eyed 
amazement  at  that,  wondering  what  will 
happen  to  the  liberal,  respectable.  Frank¬ 
furter  Zeitung,  the  Manchester  G\tardian 
of  Germany,  All  the  newspapers  are  in 
government  hands,  or  under  govern¬ 
mental  thumbs.  The  news  agencies  are 
in  governmental  hands  or  under  gov¬ 
ernmental  control.  The  moving  picture 
concerns  are  visual  propaganda  agencies 
for  the  government.  A  censor  reads 
all  the  cables  of  foreign  correspondents 
and  politely  but  firmly  rejects  a  great 
man'^  of  them.  There  is  no  medium  by 
which  the  German  people  may  learn 
anything  the  government  does  not  want 
them  to  learn  and  it  is  not  too  much  to 
say  that  although  the  government  pro¬ 
tests  there  is  no  censorship,  there  is  not 
by  any  means  a  free  outgo  of  news  from 
Germany.  I  have  personally  seen  the 
rejected  cables  of  correspondents. 

To  understand  the  situation  fully,  it 
is  necessary  to  describe  briefly  the 
newspaper  line-up  in  Berlin,  which  is, 
of  course,  the  backbone  of  the  German 
press.  The  Socialist  and  Communist 
newspapers  have  been  forbidden  and  are 
out  of  the  picture  at  the  moment.  The 
big  Socialist  newspaper  was  Vonoaerts 
and  the  Communist  paper  Rote  Fahne 
(Red  Flag).  Hitler  personally  owns 
the  Volkische  Beobachter,  a  branch  of 
the  Munich  paper  he  established  many 
years  ago.  Its  circulation  has  been 
steadily  rising,  it  is  reported,  and  re¬ 
ports  are  all  one  may  travel  on  in  deal¬ 
ing  with  German  circulations,  since 
there  is  no  Audit  Bureau  of  Circulations 
and  no  compulsory  publication  either  of 
ownership  or  circulation.  Dr.  Goebbels, 
the  Nazi  propagandist,  owns  Der  An- 
griff,  a  Nazi  organ  which  has  also 
gained  circulation  with  the  Nazis  in  the 
ascendency.  There  are  other  smaller 
papers  of  the  Nazi  press.  There  are 
the  Catholic  organs,  of  the  Centrist 
party  and  the  Bavarian  People’s  party, 
which,  allegedly  under  instruction  from 
Rome,  have  ceased  their  opnosition  to 
the  government.  Whether  that  be  true 
or  not,  it  is  true  that  shortly  after 


the  proscription  and  the  same  afternoon 
the  Centrists  in  the  Reichstag  (not  led 
by  Bruening,  their  leader)  voted,  along 
with  the  Nazis,  to  wipe  out  the  con¬ 
stitution  of  Weimar  and  confer  dicta¬ 
torial  powers  upon  Hitler. 

At  any  rate,  the  Catholic  Center 
press  is,  for  whatever  the  reason  may 
be,  trailing  along  with  the  government 
and  as  far  as  one  may  discern,  there  is 
no  reason  to  feel  the  government  does 
not  have  its  full  approval  even  in  the 
boycott  of  the  Jews. 

We  have  disposed,  then,  of  the  Cath¬ 
olic,  the  Communist,  the  Socialist  and 
the  Nazi  press.  To  the  right  of  the 
Socialists,  but  still  on  the  left  politically 
(that  is,  what  we  would  call  liberal) 
was  the  press  of  Rudolf  Mosse,  a  Jew. 
His  newspapers  included  the  Tageblatt, 
of  which  the  renowned  and  venerable 
Dr.  Theodor  Wolff  was  editor ;  the 
Volkszeitung,  the  Morgenzeitung  and 
the  Acht  Uhr  Abendblatt.  Mr.  Mosse 
was  disposed  of  in  short  order.  The 
story  is  told  that  he  would  either  be 
“assimilated,”  or  else,  and  that  he  chose 
to  ^  assimilated.  Major  Oobst,  a 
leading  Nazi  and  formerly  adjutant  to 
the  Nazi  count  who  is  president  of  the 
police  at  Potsdam,  sits  in  the  offices  of 
the  Mosse  newspapers  and,  in  the  re¬ 
cent  boycott,  they,  Jewish-owned,  were 
among  the  most  inflammatory  of  all  the 
newspapers.  Dr.  Wolff's  name  is  no 
longer  at  the  mast-head  and  he  is  re¬ 
puted  to-  be  in  Switzerland.  Wherever 
he  is,  he  must  have  wept  tears  of  gall 
when  he  saw,  on  the  front  page  of  the 
paper  to  which  he  had  given  such  edi¬ 
torial  distinction,  a  denunciation  of  the 
“lying  Jews,”  his  own  people,  and  the 
urge  upon  all  good  Germans  to  punish 
them  for  the  “lying  propaganda”  abroad. 
Mr.  Mosse  has  his  property,  but  it  is 
used  now  to  further  the  government, 
even  when  it  lashes  his  own  people. 

One  of  the  strangest  arrangements  is 
that  under  which  the  Ullstein  press, 
owned  by  the  Ullstein  brothers,  Jews, 
prints,  day  in  and  day  out,  without  a 
comissar  in  the  office  and  without  suf¬ 
fering  from  the  boycott,  as  did  Wert- 
heim’s  and  Kadewe’s,  big  department 
stores.  The  Ullstein  papers  were,  until 
the  “revolution,”  the  most  important  in 
Berlin.  The  Morgenpost  had  the  larg¬ 


est  circulation  in  Germany,  about 
600,000.  The  Vossiche  Zeitung  was  re¬ 
garded  as  one  of  the  most  liberal  papers 
in  Germany,  strong  editorially.  B.  Z, 
Am  M it  tag  and  Tempo  were  popular 
papers  with  good  circulation.  Besides, 
the  Ullsteins  own  other  smaller  daily 
papers ;  the  Berliner  Illustrierte,  an 
illustrated  weekly  with  a  million  cir¬ 
culation;  and  they  publish  trade  jour¬ 
nals  and  books — in  fact,  printing  of  all 
sorts.  The  Ullstein  press  is  one  of  the 
big  businesses  of  Germany. 

Since  Hitler’s  victory  at  the  polls  and 
since  Dr.  Goebbels  told  editors  what 
they  must  do,  the  Ullstein  newspapers 
have  echoed  the  shouts  of  the  Nazis. 
No  press  has  been  more  devoted  to  their 
cause,  apparently;  no  press  could  have 
been  more  ardently  anti-Jewish  than 
the  press  owned  by  the  two  Jewish 
brothers.  It  was  as  if  the  Jewish  Daily 
Forward  in  New  York  had  suddenly 
turned  upon  its  people  and  publisher  in¬ 
flammatory,  incendiary  propaganda  de¬ 
signed  to  inspire  others  to  punish  them. 
To  the  credit  of  the  Vossiche  Zeitung, 
it  must  be  said  that  on  the  day  before 
the  boycott  it  did  get  up  courage  enough 
to  inquire  whether  the  government  had 
thought  out  all  the,  implications  of  the 
boycott.  It  was  not  against  the  boy¬ 
cott;  it  just  wanted  to  know. 

(What  are  the  people  of  Germany  to 
think  of  the  Jews  when  the  Jewish- 
owned  newspapers  themselves  say  that 
the  Jews  were  responsible  for  the  propa- 
gan^  spread  abroad  about  atrocities? 
What  are  the  German  people  to  think 
when  Jewish-owned  newspapers  them¬ 
selves  say  that  their  misery  and  suffer¬ 
ing  has  been  caused  by  Jews  who  ran 
the  republic?) 

Trying  to  understand  the  phenomenon 
of  how,  in  the  midst  of  the  greatest  and 
best  organized  boycott  in  history,  the 
leading  Jewish  business  conceni  of  Ger¬ 
many  should  escape.  I  made  inquiries. 
Not  a  Nazi  was  near  the  Ullstein  build¬ 
ing  on  the  day  of  the  _  boycott ;  the 
papers  were  not  molested  in  any  manner 
and  their  sales  were  not  interfered  with. 
I  was  given  two  or  three  explanations. 
One  of  them,  from  a  responsible  Ull¬ 
stein  official,  was  that  the  Nazis  were 
allowing  the  papers  to  run  along  to  pre¬ 
serve  a  “splendid  propaganda  agency 
intact.”  That  explanation  admits,  of 
course,  that  the  papers  have  surrendered 
their  policy  to  the  government,  which 
they  have,  but  it  does  not  go  far  enough 
to  explain  why  papers  which  compete 
with  Hitler’s  and  Goebbels’  should  not 
^  “liquidated”  so  that  theirs  might  be 
more  valuable. 

Another  explanation  is  better,  and 
more  plausible,  and  is  generally  accepted 
in  newspaper  circles. 

It  is  that  the  Ullstein  brothers  have 
a  secret  agreement  with  Col.  Franz  yon 
Papen,  vice-chancellor  of  _the_  Reich, 
under  which  they  agree  to  dismiss  Jew¬ 
ish  editors  within  six  months  and  sup¬ 
port  the  government  in  return  for  being 
allowed  to  run  unmolested.  It  is  re¬ 
ported  that  the  Ullsteins  tried  to  get 
Dr.  Goebbels  or  Capt.  Goering  also  to 
sign  with  von  Papen,  but  they  refused, 
not  desiring  to  give  their  word  as  to 
what  they  might  desire  to  do  under  dif¬ 
ferent  conditions.  Since  the  continuance 
of  von  Papen  in  the  government  is  a 
matter  of  conjecture,  the  Ullsteins  real¬ 
ize  that  to  preserve  their  property  the 
best  they  can  do  is  to  shout  louder  for 
Hitler  than  the  Nazis  do.  And  the  Ull¬ 
stein  press  has  done  that. 

There  remains  one  division  of  the 
press:  that  owned  by  Alfred  Hugen- 
berg,  leader  of  the  Nationalist  party  and 
“crisis”  minister  in  the  coalition  cabinet. 
Hugenberg’s  party  got  7  per  cent  of  the 
vote  in  the  last  election,  but  that  7  per 
cent,  coalesced  with  Hitler’s  45  per  cent, 
gave  the  Nazi  chief  a  majority.  In 
office,  the  latter  has  been  more  and 
(Continued  on  page  78) 


Editor  &  Publisher  The  Fourth  Estate  for  April  22,  1  933 


NEW  YORK  ADDRESSES  OF  VISITING  PUBLISHERS 


Namr  of  »«rapapor  Repreaentative 

A 

Abilene  (Tex.)  Reporter-News  .  Bernard  Hanks . 

Aberdeen  (S.  D.)  American-News .  James  A.  Mathews.... 

Adrian  (Mich.)  Teleeram  . Stuart  H.  Perry . 

Akron  (O.)  Bucon  Journal  .  John  S.  Knight . 

Albany  (N.  Y.)  Knickerbocker  Press....  .\rthur  D.  Hecox . 

Allentown  (Pa.)  Cal  .  Royal  W.  Weiler . 

C.  J.  Smith . 

P.  W.  Leisenring . 

Alliance  (O.)  Review  .  Paul  C.  Siddall . 

Altoona  (I^.)  Mirror  .  D.  N.  Slep . 

H.  L.  Johnston . 

F.  G.  Pearce . 

.Mtoona  (Pa.)  Tribune  .  Theodore  .\rter,  Jr . 

Amsterdam  (N.  Y.)  Recorder  .  W.  H.  Kuhn. . 

Ansonia  ((^nn.)  ^ntinel  .  H.  F.  Emerson . 

T.  L.  Desaulniers . 

•Arkansas  City  (Kan.)  Traveler  .  Oscar  S.  Stauffer . 

.Ashland  (Ky.)  Independent  . .  R.  F.  Forgey . 

Mrs.  B.  F.  Forgey.... 

R.  A.  McCullough . 

Mrs.  R.  A.  McCullough. 

Ashland  (O.)  Times-Gaxette  .  Edgar  Koehl  . 

.\shtabula  (O.)  Star-Beacon  .  C.  A.  Rowley . 

H.  H.  Henes . 

G.  H.  Leggett . 

Robert  Rowley  . 

Astoria  (Ore.)  Messenger  .  "  ■  S.  Grant . 

Athens  (O.)  Messenger  . Gordon  K.  Bush . 

-Atlanta  (Ga.)  Constitution  .  Clark  Howell,  Sr . 

Clark  Howell,  Jr . 

Atlantic  City  (N.  J.)  Press-Union  . .Albert  J.  Feyl . 

Attleboro  (Mass.)  Sun  .  Chas.  C.  Cain,  Jr . 

■Albert  A.  Penney . 

Attica  (Ind.)  Ledger-Tribune  .  J.  Frank  McDermond, 

.Auburn  (X.  Y.)  Citizen-Advertiser .  AA^lliam  O.  Dapping... 

Charles  D.  Osborne. . . 
Aurora  (Dl.)  Beacon-News  .  A.  M.  Hirsh . 


Baltimore  (Md.)  News  &  .American . 

Barre  (Vt.j  Times  . 

Batavia  (N.  Y.)  News  . 

Bath  (Me.)  Times  . / . 

Battle  Creek  (Mich.)  Enquirer  &  Newt.. 

Battle  Creek  (Mich.)  Moon-Joumal . 

Bayonne  (N.  J.)  Timet . 


Bennington  (Vt)  Banner  .... 
Bethlehem  (Pa.)  Globe-Timet 
Biddeford  (Me.)  Journal  .... 
Binghamton  (N.  Y.)  Press  .. 


Bisbee  (Ariz.)  Ore . 

Bisbee  (Ariz.)  Review . 

Bloomington  (Ill.)  Pantagraph 
Boston  (Mass.)  Christian  Scier 


Science  Monitor 


Bradford  (Pa.)  Era  . 

Bridgeport  (Conn.)  Herald  . 

Bridgeport  (Conn.)  Post-Telegram 
Bridgeport  (Conn.)  Times-Star  . . . 


Brockton  (Mass.)  Enterprise  . . 
Buffalo  (N.  Y.)  Courier-Express 


Buffalo  (X.  Y.)  News . 

Burlington  (Vt.)  Free  Press  .... 

Camden  (K.  J.)  Courier-Post.... 
Canandaigua  (N.  Y.)  Messenger. 

Cedar  Rapids  (la.)  Gazette . 

Charleston  (W.  Va.)  Gazette _ 


Ward  C.  Mayborn . 

Frank  E.  Langley . 

Gerrit  S.  Griswold . 

F.  B.  Nichols . 

.A.  L.  Miller . 

N.  E.  Conine . 

Sydney  A.  Lazarus .... 

Herman  Lazarus . 

Maurice  Zinader  . 

Harry  L.  Shaver . 

Frank  E.  Howe . 

Harold  B.  Farquhar... 

J.  A.  (^k . 

Ralph  E.  Bennett . 

Merle  C.  Ostrom . 

Cleveland  E.  Dodge... 

Tx>uis  S.  Cates . 

Davit  Merwin . 

Roland  R.  Harrison _ _ 

Norman  S.  Rose . 

A.  H.  Williams . 

George  E.  Muro . 

David  B.  Rupley . 

I-eigh  Danenberg . 

Edward  Flicker  . 

N.  D.  Bradley . 

I.  L.  McGovern . 

C. _L.  Fuller..*. . 

AV'illiam  J.  Connors,  Jr. 
Burrows  Matthews  . . . 

Edward  H.  Butler . 

E.  D.  .Anderson . 

David  W.  Howe . 


New  York  Address 

Governor  Clinton  Hotel 
Waldorf-Astoria  Hotel 
Lotos  Club 
St.  Regis  Hotel 
Lexinrton  Hotel 
Lincoln  Hotel 
Lincoln  Hotel 
Lincoln  Hotel 
Governor  Clinton  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Roosevelt  Hotel 
Roosevelt  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Lincoln  Hotel 
Barbizon-Plaza  Hotel 
Barbizon-Plaza  Hotel 
Barbizon-Plaza  Hotel 
Barbizon-Plaza'  Hotel 
Lexington  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Pennsylvania  Hotel 
493  Madison  St..  Bklyr 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Roosevelt  Hotel 
Paramount  Hotel 
Paramount  Hotel 

New  Yorker  Hotel 
Waldorf-Astoria  Hotel 
Ritz-Carlton  Hotel 
Waldorf-Astoria  Hotel 


Lexington  Hotel 
Waldorf-Astoria  Hotel 
Lexington  Hotel 
Piccadilly  Hotel 
Roosevelt  Hotel 
Taft  Hotel 
Bayonne,  N.  J. 

Bayonne,  N.  J. 

Bayonne,  N.  J. 

Bayonne,  N.  J. 

Bristol  Hotel 
McAlpin  Hotel 
55  Park  Ave.,  Apt.  ll-W 
■Astor  Hotel 
■Astor  Hotel 
40  Wall  St. 

40  Wall  St.  . 

Roosevelt  Hotel 
500  Fifth  Ave. 

500  Fifth  Ave. 

500  Fifth  Ave. 

500  Fifth  Ave. 

I.incoln  Hotel 
Commodore  Hotel 

Tcft  Hotei 
Taft  Hotel 

Waldorf-Astoria  Hotel 
c/o  Ixirenzen  &  Thompson, 
19  W,  44th  St.,  N.  Y. 
Pennsylvania  Hotel 
Pennsylvania  Hotel 
Roosevelt  Hotel 


Charleston  (W.  Va.)  Mail . 

Cheyenne  (Wyo.)  Tribune- I.«ader . 

Chicago  (Ill.)  Times . 

Chicago  (Ill.)  Tribune . 


Cincinnati  (O.)  Post . 

(Harksburg  (W.  Va.)  Exponent  &  Tele 
gram  . 

Cleveland  (O.)  Plain  Dealer . 


Clinton  (la.)  Herald . 

Coatesville  (Pa.)  Record . 

(^offeyville  (Kan.)  Journal . 

echoes  (N.  Y.)  American . 

Ckilorado  Springs  ((>>lo.)  Gazette  &  Tele¬ 
graph  . 

Columbia  (S.  C.)  State . 

Columbus  (Ga.)  Enquirer-Sun  &  Ledger.. 

^lumbns  (O.)  Ohio  State  Journal . 

Concord  (N.  C.)  Tribune . 


Dallas  (Tex.)  News . 

Dallas  (Tex.)  Times  Herald.. 


Danville  (Ill.)  Commercial-News . 


Davenport  (la.)  Times . 

Dayton  (O.)  News . 


Denison  (Tex.)  Herald . 

Des  Moines  (la.)  Register  &  Tribune.... 

Dubuque  (la.)  Telegraph-Herald . 

Duluth  (Minn.)  Herald  4  News-Tribune 
Durham  (N.  C.)  Herald  4  Sun . 


J.  David  Stern .  Waldorf-.Astoria  Hotel 

S.  B.  Hill .  Plymouth  Hotel 

Leon  J.  McCarthy _ _  Lexington  Hotel 

Benjamin  F.  Howells . .  Lexington  Hotel 

Verne  Marshall .  Roosevelt  Hotel 

John  L.  Miller . Roosevelt  Hotel 

Robert  L.  Smith . Waldorf-Astoria  Hotel 

J.  E.  Chilton  II .  Waldorf-Astoria  Hotel 

B.  H.  Anderson .  Lexington  Hotel 

Wm.  C.  Doming . 

S.  E.  Thomson .  Waldorf-Astoria  Hotel 

J.  S.  Mims .  Waldorf-Astoria  Hotel 

Col.  R.  R.  Metiormick . 

W.  E.  Macfarlue . 

W.  E.  Donahue .  Waldorf-Astoria  Hotel 

E.  M.  Antrim . Waldorf-Astoria  Hotel 

J.  W.  Park .  Waldorf-.Astoria  Hotel 

.Arthur  W.  Crawford. .  Waldorf-Astoria  Hotel 
Mollie  Slott  Leviiison..  Waldorf-Astoria  Hotel 

S.  H.  Wharton . Waldorf-Astoria  Hotel 

Ralph  H.  Quinn . St.  Regis  Hotel 

W.  Guy  Tetrick .  Knickerbocker  Hotel 

W.  W.  Powell,  Jr .  Knickerbocker  Hotel 

Elbert  H.  Baker .  Roosevelt  Hotel 

John  S.  McCarrens. . . .  Biltmore  Hotel 

Paul  Bellamy  .  Roosevelt  Hotel 

.A.  M.  Clapp . Roosevelt  Hotel 

C.  H.  Heintzelman. . . .  Governor  Clinton  Hotel 

Hugh  J.  Powell .  Times  ^uare  Hotel 

-Ambrose  A.  Scully....  Paramount  Hotel 

C.  C.  Hamlin .  Ritz  Carlton  Hotel 

F.  C.  W'ithers . Hotel  Taft 

\y.  E.  Page .  Astor  Hotel 

Kenneth  D.  Tooill .  Pennsylvania  Hotel 

John  B.  Sherrill .  Barbizon-Plaza  Hotel 


D 

Ted  DealM  . 

Edwin  1.  Kiest . 

Tom  Gooch . 

-Mr.  W.  J.  Parrett _ 

Mrs.  W.  J.  Parrett.,.. 

E.  P.  Adler . 

I.  M.  Cox.  Jr . 

Hughlett  Hollyday.  Jr. 

J.  Lee  Greer . 

John  Cowles  . 

Gardner  Cowles,  Jr.... 

F.  W.  Woodward . 

M.  F.  Hanson . 

C.  C.  Council . 


Roosevelt  Hotel 
Roosevelt  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Astor  Hotel 
Waldorf-Astoria  Hotel 
Roosevelt  Hotel 
Piccadilly  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Paramount  Hotel 
247  Park  Ave. 
Paramount  Hotel 


Name  of  Newspaper  Representative  New  Y'ork  .Address 

B 

Easton  (Pa.)  Express .  J.  H.  McGrath .  MtAlpin  Hotel 


Elgin  (Ill.)  Courier-News 


L.  Stackhouse ....  McAlpin  Hotel 
Eaton  Fedon .  Waldorf-Astoria  Hotel 


Elizabeth  (N.  J.)  Journal  .  Fred  L.  Crane .  Elizabeth,  N.  J. 

.  Elmer  E.  Stanion .  Elizabeth,  N.  J. 

Elmira  (N.  Y.)  Star-Gazette  &  Advertiser  John  T.  Calkins .  c/o  J.  P.  McKinney  t 

Son,  19  W.  44th  St. 
N.  Y.  ^ 

Eau  Claire  (Wis.)  Leader  &  Telegram  A.  F.  Ixirenzen . 

Evansville  (Ind.)  Courier  .  Ed.  J.  Fehn .  Taft  Hotel 


Fall  River  (Mass.)  Herald  News . 

Findlav  (O.)  Republican  &  Courier  . 

Fort  Myers  (Fla.)  News-Press  .  .* . 

Fort  Scott  (Kan.)  Tribune-Monitor . 

Fort  Smith  (Ark.)  Times  Record  &  South¬ 
west  American  . 

Fort  Wayne  (Ind.)  JournaI-(Iazette . 

Fort  Worth  (Tex.)  Star  Telegram  . 


E.  D.  Toohill.... 
C.  E.  Sevigny... 
R.  L.  Heminger. 
Barron  Collier  . . 

F.  E.  Milligan... 


Fredericksburg  (Va.)  Free  Lance-Star... 
Freeport-Hempstead  (N.  Y.)  Nassau  Re- 


Fresno  (Calif.)  Bee-Republican  . 

The  Gannett  Newspapers  . 


J.  S.  Parks . 

L.  G.  Ellingham... 

A.  Schaefer  . 

Amon  G.  Carter... 

B.  N.  Honea..... . 

J.  M.  North,  Jr. . . . 

Josiah  P.  Rowe,  Jr. 
Theodore  Edson  . . 
James  E.  Stiles.... 

Wm.  C.  Fowley... 
Lester  B.  Morgan. 
George  P.  Moyer. . 
Arthur  L.  Hodges . 
G.  C.  Hamilton . . . 
Frank  E.  Tripp.... 


Gary  (Ind.)  Post  Tribune 


.  J.  R.  Snyder. 


Geneva  (N.  Y.)  Times  . .  Mr.  &  Mrs.  G.  B.  Wil¬ 
liams  . 

Lawrence  Gracey . 

Gettysburg  (Pa.)  Times  . Herbert  L.  Grimm..... 

Glens  Falls  (N.  Y.)  Post-Star  &  Times. . .  A.  P.  Irving . 

A.  J.  Pease . 

Gloversville  (N.  Y.)  Leader-Republican-  Frank  L.  Rogers . 

Herald  .  Edward  H.  Mills . 

Goldsboro  (N.  (^.)  News-Argus  .  Mr,  &  Mrs.  Talbot 

•  Patrick  . 


(Ireat  Falls  (Mont.)  Tribune-Leader  .. 
Greenfirld  (Mass.)  Recorder-Gazette  .. 
Greenville  (S.  C.)  News  &  Piedmont  .. 


. .  O.  S.  Warden... 
. .  Paul  C.  Belknap. 
. .  Roger  C.  Peace. 


c/o  Kelly .  Smith 
Graybar  Bldg. 

Taft  Hotel 

220  West  42nd  St. 

Pennsylvania  Hotel 

Astor  Hotel 
Taft  Hotel 
Taft  Hotel 
Plaza  Hotel 
Ambassador  Hotel 
Ambassador  Hotel 
President  Hotel 
Rockville  Centre,  N.  Y. 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Rockville  Centre.  N.  Y. 
Rockville  Centre,  N.  Y. 
Belvedere  Hotel 
Waldorf-Astoria  Hotel 


c/o  Burke,  Kuipers  I 
Mahoney,  Graybir 
Bldg. 

Lexington  Hotel 

Lexington  Hotel 
Paramount  Hotel 
Barclay  Hotel 
Paramount  Hotel 
Taft  Hotel 
Lincoln  Hotel 
Lincoln  Hotel  or  e/s 
Thos.  F.  CUrk  Co..  205 
E.  42nd  St. 

Astor  Hotel 
McAlpin  Hotel 
Taft  Hotel 


Hagerstown  (Md.)  Herald-Mail  . 

Hamilton  (Ont.)  Spectator  . .' . 


Hanover  (Pa.)  Sun 


Hartford  (Conn.)  Times 


Hazleton  (Pa.)  Plain  Speaker  &  Standard- 

Sentinel  . 

High  Point  (N-  C.)  Enterprise . 

Hoboken  (N.  J.)  Jersey  Observer . 

Homell  (N.  Y.)  Tribune-Times  . 


Houston  (Tex.)  Press  . 
Hudson  (N.  Y.)  Star 


Huntingdon  (Pa.)  News.... 
Huntsville  (Ala.)  Register 


H 

S.  E.  Phillips . 

F.  1.  Ker . 

James  R.  Allan . 

H.  B.  Hostetter . 

C.  H,  Meredith . 

John  F.  Rolfe . 

Francis  S.  Murphy... 

David  R.  Daniel . 

Henry  Walser . 

John  R.  Dershuck . 

C:ol.  R.  B.  Terry . 

J.  P.  Rawley . 

A.  L.  Kohnfelder . 

Mrs.  Olive  G.  Buisch.. 

Louis  G.  Buisch . 

Mabel  Wombough  .... 
Marcellus  E.  Foster . . . 
Emory  C.  Van  Loan.. 

Henry  M.  James . 

Joseph  F.  Biddle . 

John  H.  Biddle . 

MV.  &  Mrs.  J.  E.  Pierce 


Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Bristol  Hotel 
Bristol  Hotel 
W^dorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Roosevelt  Hotel 
Roosevelt  Hotel 

(governor  Clinton  Hotel 
Governor  (Hinton  Hotel 
Governor  Qinton  Hotel 
Roosevelt  Hotel 
Piccadilly  Hotel 
Piccadilly  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 


Indianapolis  (Ind.)  News. 


Indianapolis  (Ind.)  Star . 

Iowa  City  (la.)  Press-Citizen . 

Ithaca  (N.  Y.)  Journal-News . 


Jamaica  (N.  Y.)  Queens  Evening  News. 

Jamestown  (N.  yI)  Journal . 

Jamestown  (N.  Y.)  Journal . 

Johnstown  (Pa.)  Tribune . 

Jackson  (Tenn.)  Sun . 

Joliet  (Ill.)  Herald-News . 


Warren  C.  Fairbanks..  Waldorf-Astoria  Hote 

Hilton  U.  Brown .  Waldorf-Astona  Hotel 

Frank  T.  Carroll . Roosevelt  Hotel 

B.  F.  Lawrence . Roosevelt  Hotel 

Merritt  C.  Speidel .  Lexington  Hotel 

Harry  G.  Stutz .  Governor  Clinton  Hotel 

J 

Eugene  E.  Early .  Jamaica,  L.  I. 

Henri  M.  Hall .  F:dison  Hotel 

John  A.  Hall . Edison  Hotri  . 

W.  W.  Krebs .  Waldorf-Astona  Hotel 

C.  E.  Pigford .  Astor  Hotel  . 

John  F.  Lux .  Waldorf-Astona  Hotd 


Kingston  (N.  Y.)  Freeman .  Jay  E.  Klock .  Lexington  Hotel 

Kokomo  (Ind.)  Tribune . J.  A.  Kautz .  Taft  Hotel 


Laconia  (N.  H.)  Citizen .  Edward  J.  Gallagher... 

Lancaster  (Pa.)  Intelligencer  lournal  & 

New  Era . 1.  Z.  Buckwalter . 

Lansdale  (Pa.)  North  Penn  Reporter. _  Walter  L.  Sanborn... 


c/o  Paul  Block  4;\»o- 
dates,  247  Ptjrk  Aw- 
c/hi  Fred  Kimball,  be-. 
67  W.  44th  St. 


Laurel  (Miss.)  Leader . 

Lebanon  (Pa.)  News-Times . 

Lehighton  (Pa.)  Leader . 

Lewiston  (Me.)  Sun-Journal . 

Lexington  (Ky.)  Leader . 


Lima  (O.)  News. 


Little  Falls  (N.  Y.)  Times . 

Little  Rock  (Ark.)  Gazette . 

Lockport  (N.  Y.)  Union-Sun  &  Journal. 
Long  Island  City  (N.  Y.)  Star . 


Los  Angeles  (Cal.)  Times . 

Lowell  (Mass.)  (^urier-Citizen  &  Leader 
Lynchburg  (Va.)  News  &  Advance . 


T.  H.  . . . . 

.John  K.  R.  Schropp. ..  Mc  Mpin  Hotel 
Guy  V.  Morthimer. . . .  Bristol  Hotel  , 

L.  B.  Costello .  Pennsylvania  Hole 

Frank  S.  Hoy .  Pennsylvania  Hotel 

Fred  B.  Wachs . c/o  E.  Sptteisl 

Agency*  500  Fifth  Ave. 

Ls.  S.  Galvin.  . .  Shelton  Hotel 

T.  E.  Wilson .  Shelton  Hotel 

John  Crowley  .  Elks’  Club,  43d  Sj-  , 

J.  N.  Heiskell .  Waldorf-Astoria  Hotel 

E.  D.  Corson .  St.  Regis  Hotel 

LeRoy  L.  Smith .  Long  Island  City 

Frank  J.  Kappler .  Long  Island  City 

Norman  (handler .  Savoy-Plaza  Hotel 

Wil'iam  G.  Spence....  Roosevelt  Hdel  . 

M.  K,  DnersM . Butler  Hall,  400  W.  tl»« 


Lynn  (Mass.)  Item .  W.  Reed  Hastings....  Times  Square  Hotel 

M 

Manchester  (Conn.)  Herald . Thomas  Ferguson .  Bristol  Hotel 

Ronald  H.  Ferguson . . .  Bristol  Hotel 
Mrs.  Ronald  H.  Fergu-  , 

son .  Bristol  Hotel 


'V 
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Name  of  Newspaper 


Manchester  (N.  H.)  Union-Leader. 


Representative 


New  York  Address 


Massillon  (O.)  Independent..... . 

Meadville  (Pa-)  Tribune-Republican.. 
Memphis  (Tenn.)  Commercial  Appeal. 

Meriden  (Conn.)  Journal . 

Meriden  (Conn.)  Record . 


Meridan  (Miss.)  Star . 

Miami  (Ra.)  Herald . 

Miami  (Fla.)  News . 

MidSetown  (N.  Y.)  Times  Herald . 

Minneapolis  (Minn.)  Journal . 

Mobile  (AU.)  Press  Regrister . 


Modesto  (Calif.)  News-Herald . 

Muskosee  (Okla.)  Phoenix  &  Times 
Democrat  . 


Nauitatuck  (Conn.)  News.... 
Newark  (N.  J.)  Sunday  Call. 


Sewburyport  (Mass.)  News . 

Vew  (istle  (Ind.)  Courier  Times. 
New  Cattle  (Pa.)  News . 


Sew  Haven  (Conn.)  Journal-Courier.... 


N 

Edward  J.  Ahern . 

Joseph  F.  Smith . 

P.  H.  Baldwin . 

John  E.  Beer . 

Edward  E.  Hicken.... 

H.  E.  Scheerer . 

Fred  L.  Rentz . 

Jacob  F.  Rentz . 

E.  B.  Harvey . 


New  London  (Conn.)  Day . 

New  Orleans  (La.)  States . 

Sew  Orleans  (La.)  Times-Picayune. . . . 
Newport  News  (Va.)  Press  &  Times- 

Herald . 

.New  York  Herald  Tribune . 


Theodore  Bodenwein  . . 
Orvin  G.  Andrews. . . . 

John  D.  Ewing . 

Leonard  K.  N  icholson . 


Ambassador  Hotel 
Waldorf-Astoria  Hotel 


New  York  Jewish  Journal . 

New  York  Journal  of  Commerce. 


New  York  Sun. 


Norfolk  (Va.)  Ledger  Dispatch  &  Virgi¬ 
nian  Pilot . 


Norristown  (Pa.)  Times  Herald . 

Norwich  (Conn.)  Bulletin  &  Record. 


Norwich  (N.  Y. )  Sun. 


Oakland  (Cal)  Tribune . 

Ozdenbura  (N.  Y.)  Republican-Journal . 


Oil  City  (Pa.)  Derrick. 


Oklahoma  City  (Okla.)  Oklahoman  & 

Timet  . 

Olean  (N.  Y.)  Times-Herald . 

Orange  (N.  J.)  Courier . 


Oshkosh  (Wis.)  Northwestern . 

Oswego  (N.  Y.)  Palladium-Times. 
Ottawa  (Ont.)  Citizen . 


Paducah  (Ky.)  Sun-Democrat. 
Paaaaic  (N.  J.)  Herald-News. 


Raymond  B.  Bottom. . .  Ambassador  Hotel 

Howard  Davis  .  Waldorf-Astoria  Hotel 

Robert  Creswell  . 

George  Hufnagel  . 

.\.  H.  Burns . 

George  J.  Auer . 

Israel  Friedkin . 77  Bowery 

A.  L.  Malkenson . 77  Bowery 

.-Mexander  R.  Sharton..  63  Park  Row 
Bernard  H.  Bidder....  63  Park  Row 

Joseph  E.  Bidder . 63  Park  Row 

Victor  R.  Bidder . 63  Park  Row 

William  T.  Dewart....  280  Broadway 

Keats  Speed  .  280  Broadway 

Edwin  S.  Friendly....  280  Broadway 

S.  L.  Slower . Waldorf-Astoria  Hotel 

P.  S.  Hnber.. .  Roosevelt  Hotel 

Frederick  Lewis  .  Roosevelt  Hotel 

H.  S.  Lewis .  Roosevelt  Hotel 

Winder  R.  Harris .  Roosevelt  Hotel 

Walter  A.  Wilson . Taft  Hotel 

Gordon  H.  Kite . Taft  Hotel 

William  H.  Oat .  Pennsylvania  Hotel 

Herbert  M.  Booth . Pennsylvania  Hotel 

William  M.  Savage...  Pennsylvania  Hotel 

P.  L.  Clark .  Bristol  Hotel 


J.  R.  Knowland .  Savoy-Plaza  Hotel 

Franklin  R.  Little .  Commodore  Hotel- 

Biltmore 

E.  R.  Boyle .  Waldorf-Astoria  Hotel 

E.  P.  Boyle .  Waldorf-Astoria  Hotel 

John  O’Donnell .  Waldorf-Astoria  Hotel 

E.  K.  Gaylord .  Waldorf-Astoria  Hotel 

M.  G.  Fitzpatrick....  1  c/o  Geo.  B.  David  Co., 
E.  B.  Fitzpatrick....)  110  E.  42d  St. 

John  D.  Hogue,  Jr. . . .  Governor  Clinton  Hotel 

Ross  H.  Garrigus . Governor  Clinton  Hotel 

C.  R.  Williams . Governor  Clinton  Hotel 

O.  J.  Hardy .  Waldorf-Astoria  Hotel 

E.  M.  Waterbury .  Lexington  Hotel 

J.  P.  Kenney . . .  c/o  Dr.  D.  S.  MacNaugh 

ton,  SO  Gates  Ave., 
Brooklyn 


Passaic  (N.  J.)  Sunday  Eagle. 
Paterson  (N.  J.)  News . 


Pennsylvania  Newspaper  Publishers’  As- 

somtion  . 

.(Ill-)  Journal-Transcript . 

Perth  Amboir  fN.  J.)  News . 

PWadelphia  (Pa.)  Record . 

Republic  &  Gazette. . . . 
Pittsburgh  (Pa.)  Legal  Journal . 

I*i«ston  (Pa.)  Gazette . 


Plainfield  (N.  J.)  Courier-News . 

Port  Huron  (Mich.)  Times  Herald . 

Y-)  Union-Gazette . 

Portland  (Ore.)  Oregon  Journal . 

Providence  (R.  J.)  Journal  &  Bulletin... 


Elliott  C.  Mitchell . 

Edward  H.  Roemle... 

William  M.  McBride.. 

Dow  H.  Drukker.  Jr.. 

Max  L.  Simon . 

Charles  W.  Delaney... 

Harry  B.  Haines . 

Jules  C.  Levine . 

William  N.  Hardy.... 

Carl  P.  Slane . 

Charles  C.  Kahlert.... 

Irving  J.  Reimers . 

J.  Dawid  Stern . 

Charles  A.  Stauffer... 

Geo.  J.  Campbell . 

Ross  M.  Blair . 

William  J.  Peck . 

Mrs.  William  J.  Peck. 

Willard  D.  Peck . 

Chauncee  F,  Stout.... 

Alfred  Zimmerman  . . . 

E.  J.  Ottaway . 

Louis  A.  Weil . 

Fred  D.  Salmon . 

S.  R.  Winch . 7 

Donald  J.  Sterling. . .  J 

Ernest  L.  Owen .  Astor  Hotel 

Richard  E.  Coon,  Jr...  Astor  Hotel 

F.  B.  Hurd . J  c/o_C^  H.  Mdy  Co., 


Lincoln  Hotel 
Governor  Clinton  Hotel 
Governor  Clinton  Hotel 
Governor  (Clinton  Hotel 
'Piccadilly  Hotel 
Piccadilly  Hotel 
Paterson,  N.  J. 

Paterson,  N.  J. 

Piccadilly  Hotel 
.\stor  Hotel 
Perth  Amboy,  N.  J. 

Perth  Amboy,  N.  J. 
Waldorf-Astoria  Ilotel 
Waldorf-Astoria  Hotel 
New  Yorker  Hotel 
New  Yorker  Hotel 
Lincoln  Hotel 
Lincoln  Hotel 
Lincoln  Hotel 
Plainfield,  N.  J. 
PUinfield,  N.  J. 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Governor  Clinton  Hotel 
c/o  Reynolds  Fitzgerald, 
Inc.,  2  W,  45th  St. 


.\.  L,  Poorman. 


247  Park  Ave. 


O’hncv  (Mass.)  News .  W.  D. 


S.  Shields .  Waldorf-Astoria  Hotel 


^i*h  (N  *  Observer . Josephui 


bsephus  Daniels,  Jr..  Plaza  Hotel 

Park .  Governor  (Clinton  Hotel 

Stewart  Bryan..  Waldorf-Astoria  Hotel 
W.  Brydon  Tennant...  Waldorf-Astoria  Hotel 

L.  A.  Gaines,  Jr .  Waldorf-Astoria  Hotel 

Tennant  Bryan .  Waldorf-Astoria  Hotel 


Name  of  Newspaper 


Representative 


C.  Dekker  .  Shelton  Hotel 

Edmund  F.  Jewell .  Shelton  Hotel 

E.  A.  Neutzenbolzei . .  Barbizon- Plaza  Hotel 
Walter  Irving  Bates. . .  Lincoln  Hotel 

John  R.  Flippin . 

Enoch  Brown,  Jr . 

C.  H.  Tryon .  Roosevelt  Hotel 

L.  C.  Tryon .  Roosevelt  Hotel 

E.  E.  Smith .  Plaza  Hotel 

Wayne  C.  Smith .  Astor  Hotel 

James  H.  Skewes . 

Frank  B.  Sbutta .  St.  Regis  Hotel 

D.  J.  Mahoney .  Waldorf-Astoria  Hotel 

Chas.  E.  Koons .  .\stor  Hotel 

Carl  W.  Jones .  Ambassador  Hotel 

Geo.  B.  Bickelhaupt. . .  Plaza  Hotel 
R.  B.  (Chandler . c/o  Kelly-Smith  Co.,  Gray¬ 

bar  Building 

G.  C.  Hamilton .  Belvedere  Hotel 

Joel  H.  Bixby .  Roosevelt  Hotel 


R 

Richmond  (Ind.)  Palladium . E.  H.  Harris . 

Roanoke  (Va.)  Times  &  World-News....  W.  C.  Stouffer.... 
Rochester  (N.  Y.)  Democrat  &  Chronicle  Albert  W.  Fell... 
Rockford  (111.)  Star  &  Register-Republic.  Russell  Chapman  . 

James  W.  Rodgers. 

Rocky  Mount  (N.  C.)  Telegram .  L.  W.  Kornegay. 

J.  L.  Horne,  Jr... 


New  York  Address 

Waldorf-Astoria  Hotel 
McAlpin  Hotel 
Governor  Clinton  Hotel 
.^stor  Hotel 
Astor  Hotel 

Governor  Clinton  Hotel 
Governor  Clinton  Hotel 


Bristol  Hotel 
Bristol  Hotel 
Newark,  N.  I. 

Newark,  N.  J. 

Times  Square  Hotel 
415  Lexington  Ave. 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
c/o  Julius  Mathews  Spe¬ 
cial  Agency,  400  Madi¬ 
son  Ave. 


Sacramento  (Calif.)  Bee . '. . G.  C.  Hamilton  . 

St.  Augustine  (Fla.)  Record .  G.  H.  McEwen . 

St.  Cloud  (Minn.)  Times-Joumal . Fred  Schilplin  . 

St.  Joseph  (Mo.)  News-Press .  H.  A.  Sprague . 

C.  M.  Palmer . 

St.  Paul  (Minn.)  Dispatch  &  Pioneer 

Press  .  L.  E.  Owens . . . . 

Salamanca  (N.  Y.)  Republican-Press _  Matthew  Weber  .... 

.Salem  (Mass.)  News .  William  E.  Foster... 

Salem  (O.)  News .  Louis  H.  Brush . 

San  Antonio  (Tex.)  Express  &  News....  Frank  G.  Huntress... 

Savannah  (Ga.)  News-Press . H.  V.  Jenkins . 

Scranton  (Pa.)  Scrantonian .  Richard  Little . 

E.  Tra»  Sweet . 

M.  L.  Goodman . 

Scranton  (Pa.)  Times .  E.  J.  Lynett . 

W.  R.  Lynett . 

E.  Bradley . 

J.  W.  Flanagan. 


J.  O’Mariey. 
E.  J.  Lynett,  Jr. 


Seattle  (Wash.)  Times .  Lew  C.  Snyder... 

Shamokin  (Pa.)  Dispatch .  J.  Monroe  Boyer. 

Shawnee  (Okla.)  News  &  Star .  Oscar  S.  Stauffer. 

Sheboygan  (Wis.)  Press . C.  E.  Broiwhton... 

Shreveport  (La.)  Times .  John  D.  Ewing... 

Southbridge  (Mass.)  News .  V.  V.  McNitt . 


Belvedere  Hotel 
New  Yorker  Hotel 
c/o  Theis  &  Simpson  Co., 
Graybar  Building 
Yale  Club 
Ritz-Carlton  Hotel 

Savoy-Plaza  Hotel 
8521  U4th  St.,  Richmond 
Hill 

400  Madison  Ave. 

c/o  John  Budd  Co., 

9  E.  37th  St. 

Roosevelt  Hotel 
Piccadilly  Hotel 
Piccadilly  Hotel 
Piccadilly  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 


Governor  Clinton  Hotel 


W.  L.  Thomas . 

Southern  Newspaper  Publishers’  Associa¬ 
tion  .  Cranston  Williams  . . 

Springfield  (III.)  Illinois  State  Register.,  (jeorge  M.  Clendenin. 
Springfield  Illinois  State  Journal . A.  W.  Shipton . 


Springfield  (Mo.)  News  &  Leader .  Edson  K.  Bixby.... 

Sprini^eld  (O.)  News  &  Sun .  Edgar  Morris  . 

Martha  Morris . 

Stuart  (Fla.)  News .  Ralph  R.  Mulligan.. 

Sunburv  (Pa.)  Daily .  William  Wolfe . 

Syracuse  (N.  Y.)  Post-Standard .  Jerome  D.  Bamum.. 

Arthur  J.  Gordon... 


Pennsylvania  Hotel 
Ambassador  Hotel 
c/o  The  McNaught  Syn¬ 
dicate,  Inc.,  Times  Big. 
Bristol  Hotel 

.\stor  Hotel  * 

St.  Regis  Hotel 
c/o  M.  C.  Mogensen  & 
Co.,  122  E.  42d  St. 
Roosevelt  Hotel 
Roosevelt  Hotel 
Roosevelt  Hotel 
441  Lexington  Ave 
Lincoln  Hotel 


Tampa  (Fla.)  Tribune .  S.  E.  Thomason . 

J.  S.  Mims . 

Taunton  (Mass.)  Gazette .  William  H.  Reed.... 

William  R.  Reed . 

Terre  Haute  (Ind.)  Tribune  &  Star .  A.  C.  Keifer . 

Louis  F.  Keifer . 

Topeka  (Kan.)  Capital .  Arthur  Capper . 

Marco  Morrow . 

H.  S.  Blake . 

Topeka  (Kan.)  State  Journal .  Frank  P.  MacLennan. 

Toronto  (Ont.)  Mail  &  Empire .  William  A.  Peacey.. 

Toronto  (O.)  Tribune .  Forrest  Richmond  ... 

Trenton  (N.  J.)  Times  Newspapers .  James  Kemey  . 


Thomas  L.  Kerney. . 
James  Kerney,  Jr... 

John  E.  Kemey . 

Joseph  A.  Kemey... 


Troy  (N.  Y.)  Record .  David  B.  Plum.. 

Troy  (N.  Y.)  Times .  W.  H.  Anderson. 


Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Lombardy  Hotel 
Taft  Hotel 
Roosevelt  Hotel 
Roosevelt  Hotel 
Roosevelt  Hotel 
.\stor  Hotel 
Roosevelt  Hotel 
Pennsylvania  Hotel 
c/o  Kelly-Smith  Co., 
Graybar  Building 
c/o  Kelly-Smith  Co., 
Graybar  Building 
c/o  Kelly-Smith  Co., 
Graybar  Building 
c/o  Kelly-Smith  Co., 
Graybar  Building 
c/o  Kelly-Smith_  Co., 
Graybar  Building 
Plaza  Hotel 


Utica  (N.  Y.)  Observer-Dispatch .  Prentiss  Bailey  .. 

Utica  (N.  Y.)  Press . William  V.  Jones. 


Vancouver  (B.  C.)  Province.,.. 
Vandergrift  (Pa.)  News . 


F.  J.  Burd . 

Herbert  D.  Brauff. 


W 


Paramount  Hotel 
Plaza  Hotel 


Waldorf-.Astoria  Hotel 
c/o  Howland  &  Howland, 
Inc.,  393  Seventh  Ave. 


Warren  (O.)  Tribune  Chronicle . Mrs.  Zell  Hart  Deming. 

Washington  (Pa.)  (Observer  4  Reporter  John  L.  Stewart . 

Waterbury  (Conn.)  Republican-American  Wm.  J.  Pape . 

J.  H.  Darcey . 

Wm.  B.  Pape . 

E  R.  Stevenson . 

Watertown  (N.  Y.)  Times .  Charles  H.  Congdon... 

Harold  B.  Johnson,, . 

Waynesboro  (Pa.)  Record  Herald .  Floyd  Chalfant . 

Westerly  (R.  I.)  Sun .  George  B.  Utter . 

White  Plains  (N.  Y.)  Reporter .  W.  Lee  Tuller . 

Wichita  (Kan.)  Beacon .  Louis  Levand  . 


Wilkes-Barre  (Pa.)  Sunday  Independent.. 

Wilkes-Barre  (Pa.)  Record . 

Wilkes-Barre  (Pa.)  Times-Leader . 

Wilmington  (Del.)  Journal,  Every  Even¬ 
ing  4  News . 


T.  F.  Heffernan . 

L.  J.  Van  Laeys . 

Col.  Ernest  G.  Smith. 
E.  W.  Prophet . 


Waldorf-Astoria  Hotel 
Lexington  Hotel 
Waldorf-Astoria  Hotel 
Roosevelt  Hotel 
Roosevelt  Hotel 
Roosevelt  Hotel 
Plaza  Hotel 
Biltmore  Hotel 
Governor  (Hinton  Hotel 
Bristol  Hotel 
White  Plains,  N.  Y, 
c/o  Lorenzen  4  Tbomp. 

son,  Inc.,  19  West  44tb 

-St. 

Knickerbocker  Hotel 


Wilmington  (O.)  News-Journal . 

Wobum  (Mass.)  Times . 

Woonsocket  (R.  1.)  C^all . 

Worcester  (Mass.)  Telegram  4  Gazette. 


Clarence  J.  Pyle . 

Wm.  F.  Metten . 

Chas.  E.  Gray . 

Clement  B.  Hallam.. 

W.  W.  Galvin . 

James  D.  Haggerty.. 
Buell  W.  Hudson... 
George  F.  Booth.... 
Harry  H.  Hoffman.. 
Joseph  C.  DeWolf... 
James  F.  Carroll.... 


Taft  Hotel 
McAlpin  Hotel 

Astor  Hotel 
Astor  Hotel 
Astor  Hotel 
Astor  Hotel 
Taft  Hotel 
Lexington  Hotel 
McAlpin  Hotel 
Waldorf-Astoria  Hotel 
Lexington  Hotel 
Lexington  Hotel 
Lexington  Hotel 


Youngstown  (O.)  Vindicator . William  F.  Maag,  Jr...  Barclay  Hotel 
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‘PRIVILEGED”  MATTER 
IN  SENATE  STUDIED 


GETTING  ’ROUND  THE  CORNER  AT  LAST 


RADIO  GAINED  WHILE 
OTHER  MEDIA  LOST 


Committee  to  Determine  Whether 
Petition*  Filed  With  That  Body 
Can  Be  Used  by  Pres*  With¬ 
out  Fear  of  Libel 


(Special  to  Eoitos  &  Publishes) 

Washington,  April  20 — A  subcom¬ 
mittee  of  the  Senate  Judiciary  Com¬ 
mittee  has  been  appointed  by  Chairman 
Ashurst  to  determine  whether  petitions 
filed  with  the  Senate  constitute  priv¬ 
ileged  matters  which  may  be  republished 
by  newspapers  without  fear  of  libel 
action. 

The  question  arose  after  a  petition 
charging  Senator  Huey  P.  Long,  of 
Louisiana  with  graft  and  corruption  had 
been  referred  by  Vice-President  Garner 
to  the  Committee  on  Privileges  and 
Elections.  The  charges  were  immedi¬ 
ately  published  in  a  number  of  papers 
throughout  the  country. 

So  far  as  known  the  acceptance  of 
the  petition  was  accomplished  in  the 
usual  routine  manner.  Petitions  are 
presented  to  the  Senate  every  day  and 
usually  no  attention  whatever  is  paid 
to  them.  They  are  referred  to  a  com¬ 
mittee  and  immediately  forgotten  and 
buried. 

The  Long  petition,  however,  received 
nationwide  publicity.  Senator  Long 
told  the  Senate  that  he  was  convinc^ 
that  the  petition  was  privileged  and 
that  no  newspaper  could  be  sued  for 
libel  as  a  result  of  publishing  it.  He 
also  expressed  the  opinion  that  accept¬ 
ance  of  the  petition  had  rendered  the 
signers  immune  from  court  action. 

“I  think  it  is  important  that  the  Senate 
should  determine  whether  or  not  docu¬ 
ments  of  this  character  sent  here  are 
privileged,”  Senator  Long  said  “If 
they  are,  we  should  amend  our  rules. 
If  they  are  not,  then  we  should  take 
such  action  as  is  appropriate.” 

Upon  motion  of  Senator  Joseph  T. 
Robinson,  the  Committee  on  Privileges 
and  Elections  was  excused  from  con¬ 
sideration  of  the  i^tition  and  it  was 
referred  to  the  Judiciary  Committee. 

Senator  Henry  F.  Ashurst,  chairman 
of  the  committee,  disagreed  with  Senator 
Long  that  the  petition  was  privileged. 
He  said  his  “curbstone”  opinion  was 
that  “those  who  publish  do  so  at  their 
own  peril.” 


191  Advertiser*  Increased  Broadcsat 
Expenditures  4.5  Per  Cent  in 
1932  While  Curtailing  News¬ 
paper,  Magazine  Space 


A  check  of  the  advertising  expendi¬ 
tures  of  leading  chain  radio  advertisers 
in  1931  and  1932  compiled  by  Media 
Records,  Inc.,  shows  that  while  they 
were  increasing  their  broadcast  expendi¬ 
tures  by  8.2  per  cent  in  1932  as  com¬ 
pared  to  1931,  they  were  reducing  their 
magazine  expenditures  by  22.5  per  cent 
and  their  newspaper  expenditures  by 
18.9  per  cent. 

One  hundred  ninety-one  advertisers  on 
the  air  both  years  raised  their  broad¬ 
cast  expenditures  from  $30,536,268  in 
1931  to  $32,136,812  in  1932,  it  is  stated 
in  the  report,  accounting  for  a  4.5  per 
cent  gain  as  compared  to  total  1931 
radio  expenditures.  One  hundred  thirty- 
one  advertisers  who  spent  ^,669,089  on 
radio  in  1931  dropped  out  in  1932,  but 
90  new  advertisers  in  the  latter  year 
spent  $4,969,184,  making  the  total  gain 
for  all  these  advertisers  8.2  per  cent 

Magazine  expenditures  of  the  same 
advertisers  amounted  to  $67,796,298  in 
1931,  and  $52,512,272  in  1932,  a  loss 
of  $15,284,026.  Their  newspaper  adver¬ 
tising  in  86  cities  amounted  to  222,021,508 
lines  (not  dollars)  in  1931,  and  180,- 
()W,968  lines  in  1932,  making  the  loss 
41,930,540  lines. 


Specially  Drawn  for  Editok  &  Published  by  Charles  H.  Wicker,  Hastings  (Neb.) 

Tribune, 


The  subcommittee  which  will  study 
the  question  of  privilege  of  petitions  is 
composed  of  Senators  William  H.  King, 
Utah,  chairman;  Sam  G.  Bratton,  New 
Mexico;  Frederick  Van  Nuys,  Indiana; 
Patrick  McCarron,  Nevada;  William 
E.  Borah,  Idaho;  (Jeerge  W.  Norris, 
Nebraska,  and  Daniel  O.  Hastings, 
Delaware.  _ 


Placing  Resort  Advertising 

The  Edward  D.  Kollock  Advertising 
Agency,  140  F^eral  street,  Boston,  is 
placing  a  considerable  amount  of  ex¬ 
change  advertising  this  year  for  leading 
summer  resorts  in  New  England  and 
for  city  hotels. 


ALUMNI  TO  MEET 

Columbia  University  School  of  Jour¬ 
nalism  alumni,  students  and  faculty  will 
hold  their  annual  dinner  and  dance  at 
Luchow’s,  110  East  Fourteenth  street. 
New  York,  April  28,  at  7 :30  p.  m. 
Mrs.  David  P,  Sentner  is  chairman  of 
the  dinner  committee,  and  is  being  as¬ 
sisted  by  officers  of  the  alumni  associa¬ 
tion,  including  Paul  Fredericksen,  New 
York  Times,  president ;  David  P.  Sent¬ 
ner,  I.  N.  S.,  vice-president;  Miss  Jose¬ 
phine  Chase,  Public  Education  Associa¬ 
tion,  vice-president;  Joseph  McMullen, 
W.  R.  K.  Taylor  &  Co.,  treasurer,  and 
J.  E.  Stempel,  New  York  Sun,  secretary. 


TOURIST  CAMPAIGN  PLANNED 

A  program  of  newspaper  advertising 
devised  several  years  ago  to  attract 
tourists  to  the  Adirondack  Mountains 
and  sections  of  the  Province  of  Que¬ 
bec  in  Canada  will  be  continued  this 
year.  At  a  joint  meeting  in  Glens 
Falls  this  week,  representatives  of  the 
Montreal  Tourist  and  Convention  Bu¬ 
reau  and  the  Adirondack  Resorts  As¬ 
sociation  reiterated  their  former  policy 
of  newspaper  space  “as  the  most  ad¬ 
vantageous  method”  of  exploiting  their 
business.  Bertrand  T.  Fay  of  Albany, 
N.  Y.,  is  the  advertising  space  buyer 
for  the  two  associations. 


DETROIT  COOKING  SCHOOL 

The  Detroit  News  conducted  its  sixft 
annual  cooking  school  at  the  Masonic 
Temple,  April  18,  19  and  20. 
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DIRECTORY  OF  PUBLISHERS’  CONVENTION  EVENTS  AND  EXHIBITIONS 


ADDRESSOGRAPH-SPEEDAUMAT 
COMPANY 
Room  657 

H.  M.  Pierce  E.  J.  Ferris 

AMERICAN  NEWSPAPER  PUBLISHERS’ 
ASSOCIATION 
Convention.  Grand  Ballroom 
A.  N.  P.  A.  Directors.  Basildon  Room 
A.  N.  P.  A.  Meeting,  Jade  Room 
A.  N.  P.  A.  Bureau  of  Advertising,  Astor 
Gidlery 

Registration,  Basildon  Room 

A.  N.  P.  A.  Secretariat,  West  Foyer 

General  Offices,  370  Madison  Ave. 


EDITOR  &  PUBLISHER 
North  End,  Astor  Gallery 
Mr.  Brown,  Sr.  Mr.  Babcock 
Mr.  Pew  Mr.  Strate 

Mr.  Robb  Mr.  Levantino 

Mr.  Bassett  Miss  McMahon 

Mr.  Perry  Mrs.  Dare 

Mr.  Mann  Miss  Sheldrick 

Mr.  Clougher  Miss  Clougher 

Mr.  Brown,  Jr.  Miss  Ferro 

Mr.  Kane  Miss  Garigan 

Mr.  Groomes  Miss  Burke 

Mr.  Haulenbeek  Miss  (Thadell 

Mr.  Stuart  Miss  Borries 

Mr.  Lambert  Mrs.  Wilke 


INTERTYPE  CORPORATION 

Neal  Dow  Becker  B.  W.  Radcliffe 
T.  A.  MacElwee  A.  T.  Mann,  Jr. 
J.  W.  Schuh 


POLLARD-ALLING  MANUFACTURING 
COMPANY 
Room  660 

Charles  R.  G.  D.  Zerfass 

Ketchum 


KIMBERLY-CT.ARK  CORPORATION 
R.  M.  Watt  W.  F.  McMahon 


ASSOCIATED  PRESS 
Annual  Meeting.  Roof  Garden 
Annual  Luncheon,  Grand  Ballroom 
General  Offices,  383  Madison  Ave. 

AMERICAN  TYPE  FOUNDERS  COM¬ 
PANY 

H.  W.  Alexander  C.  W.  Kellogg 
J.  M.  Collins  George  E.  Packard 

W.  A.  Parker 


E.  W.  BLATCHFORD  COMPANY 
Room  1109 

J.  J.  Nickels  F.  S.  Fairchild 

M.  L.  Friday  B.  R.  Lipe 

J.  O.  Webb  R.  H.  Raynor 

G.  A.  Savage  R.  F.  Kielich 


GENERAL  ELECTRIC  COMPANY 
Rooms  685-687 

Wm.  E.  Whalen  R.  S.  Reed 

E.  Fox  Charles  Hewson 

H.  F.  Blanken-  F.  E.  Winslow 

biller  F.  W.  McCbesney 

W.  W.  Cronkhite  R.  F.  Newell 

S.  A.  Clark  W.  L.  Wright 

M.  M.  Goldenstein  H.  W.  Rogers 
W.  J.  Woods 


KING  FEATURES  SYNDICATE,  INC. 
Rooms  678-680-682-684 
F.  J.  Nicbt  C.  B.  Travis 

Shirley  Olympius  B.  A.  Caparell 

I.  F.  Alofsin  W.  K  Moss 

J.  R.  Hornaday  S.  I.  Neiman 

H.  A.  Moore 


SCIENCE  SERVICE 
Astor  Gallery 

Hallie  Jenkins  Watson  Davis 
J,  Wm.  Young 


L.  MARTIN  &  COMPANY 

Arthur  S.  Joseph  W.  Addison 

Thompson  Lewis  R.  Shupe,  Jr. 


WALTER  SCOTT  &  CDMPANY 
Rooms  674-676  .  . 

David  J.  Scott  Charles  F.  White 
Walter  C.  Scott  Paul  I.  Evans 

Carl  E.  Drange  Colin  Campbell 

Albert  Vogel  Walter  A.  Masters 

DeWitt  W.  Smyth  Donald  A,  Brown 


MATRIX  CONTRAST  CORPORATION 
C.  Yewdall  L.  S.  Landers 

C.  H.  Stout 


SPRUCrE  FALLS  POWER  &  PAPER  (X). 
LTD. 

R.  M.  Watt  W.  F.  McMahon 


CLINE  ELECTRIC  MANUFACTURING 
COMPANY 

A.  J.  (nine  C.  A.  Dresser 

A.  H.  Parks  H.  E.  Brundage 


R.  HOE  &  (DMPANY 
Rooms  1153-1155 

H.  M.  Tillinghast  O.  L.  Crain 
H.  V.  Ball  P.  H.  Gallien 

A.  J.  Gallien  G.  H.  Higgins 

L  M.  Masterson  F.  W.  Schnell 
E.  G.  Beveridge  J.  F.  Springstead 
W.  C.  Cooper  R.  A.  Willoughby 


MERSEY  PAPER  COMPANY  LIMITED 
Walter  H.  Bell 


MERGENTHALER  LINOTYPE  COMPANY 
Exhibition  Room,  27  Ryerson  St.,  Bklyn. 
Norman  Dodge  Joseph  T.  Mackey 

Harry  L.  Gage  Walter  H.  Savory 

C.  C.  Rhame  John  E.  Allen 


TELETYPESETTER  CORPORATIM, 
Bookstore,  adjoining  lobby  (Main  Floor) 
T.  O.  Carr  D.  R.  Day 

W.  L.  Glen-  ^  M.  T.  Goetz 
denning  K.  A.  Sylvester 


UNITED  METALS  CORPORATION 
P.  J.  Kiernan  C.  L.  Bethge 

M.  Christensen  A  A.  Hory 

B.  Berkowitz  H.  A.  Starke 


DUPLEX  PRINTING  PRESS  COMPANY 
Suite  1051-1053-1055 
1.  K.  Stone  A.  C.  Hewitt 

Colonel  E.  L,  M.  M.  Farley 

Mark^  I.  C.  Squier 

Charles  S.  Brown  Wesley  Dammes 
W.  H.  Granger  George  W.  Watrous 

CHurles  H.  Browm  George  R.  Steele 
Sam  R.  Young 


HOME  ECONOMICS  SERVICE  CORPO¬ 
RATION 
Astor  Gallery 

J.  C.  Beckham  J.  W.  Inglefield 
S.  G.  Little 


NEW  YORK  HERALD  TRIBUNE  NEWS 
SERVICE 
Rooms  668-670 

R.  E.  Moyer  John  Dena 


HOWARD  FLINT  INK  COMPANY 
H.  H.  Flint  A.  A.  McNab 


J.  M.  HUBER  INK  COMPANY 

Walter  Huber  Bruce  Berckmans 

Robert  P.  lalor  Hart  Leitenberger 
C.  W.  Luttinger  Lee  Sawyer 


NEW  YORK  HERALD  TRIBUNE  SYNDI¬ 
CATE 

Rooms  668-670 

Harry  Staton  Philip  L.  Dietz 
Margaret  White 


united  PRESS  ASSOCIATION 
K.  A.  Bickel  L.  R.  Mirkel 

Hugh  Baillie  C.  B.  Molander 

R.  J.  Bender  C.  B.  McCabe 

Clem  T.  Randau  E.  M.  Williams 

J.  H.  Puray  T.W,  Gerber 

Jact^ues  K-  D.  Gilmore 


GOSS  PRINTIKC  PRESS  COMPANY 
Room  1185 

G.  A.  Eddy  M.  W.  Bruesbaber 

H.  S.  Mount  R.  (1  Corlett 

W.  T.  Goss  E.  M.  Arnold 

W.E.  Becker 


IMPERIAL  TYPE  METAL  COMPANY 
Room  1346 

Clarence  Seaman  W.  S.  Yerger 
W.  W.  Steariy  Harry  Bray 
William  C.  Otter  Wm.  A.  Penney,  Jr, 
Charles  (Nton  Grant  Wilber 


NILES  k  NELSON,  INC. 

E.  T.  Niles  L.  C.  Doran 

L.  D.  Wright 


IrAnnand 

WOOD  NEWSPAPER  MACHINERY  COR¬ 
PORATION 
Room  1183 

Henry  A.  I.  Toniberg 

J  A,  Isbdl . 


Wise  Wood 
Oscar  C.  Roesen 


Edward  A.  Rehm 


PARSONS  &  WHITTEMORE,  INC. 

Room  611 

John  E.  Gefaell  James  J.  Nolan 

Edward  R.  Soutbound 


Harry  A.  Barrett  Jos'P*' P- CaOj^ 

-  -  -  Washington  Wood 


Josef  E.  WiUuo  -  - 

WORLD  <X)LOR  PRINTING  COMPANY 
Roswell  Messing  R*  S.  Grable 
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When  Lord  Ruled  ^The  Sun’^ 

Anonymity  in  Which  This  News  Genius  Lived  During  41  Years  of  Active 
Journalism  and  Two  Decades  of  Retirement  Broken  for  First  Time 


By  BARNETT  FINE 

( t  opyright  1933  by  Editor  &  Publisher  Company) 


(This  article  beyins  a  scries  on  the 
life  of  3ir.  Lord.) 

3  newspaiser  man  today 
an  remember  the  days  of  Dana 
and  Greeley,  the  days  ot  vituperation 
and  insult,  kerosene  lamps  and  type¬ 
writerless  desKS.  These  days  belong 
definitely  to  the  past,  a  period  that  has 
witnessed  the  transition  oi  American 
journalism,  i'ersonal  journalism,  it  was 
called,  and  rightly  so,  thougii  the  lat¬ 
ter  part  of  the  century  marKed  a  ais- 
tinct  advancement  over  the  earlier  years. 
Horse-whippings  and  street  tights,  so 
common  in  tiie  elder  James  Gordon 
Bennett’s  career,  had  been  displaced  by 
tongue  lashings  and  bitter  denunciations. 
Gradually,  the  etnical  side  of  journalism 
began  to  brighten,  and  as  the  rawness 
of  the  frontier  liie  became  subdued,  and 
1  land  of  rugged  individuals  fell  before 
a  soulless  inau.-.trial  money-mad  era,  the 
newspaper  also  lost  its  "personality.  ’ 

The  outstanding  e.xceptions  to  this 
impersonal  standardized  journalism  oi 
today  are  Adolph  S.  Ochs  and  William 
Randolph  Hearst.  Both  of  these  men, 
while  poles  apart  in  their  conception  of 
what  makes  a  good  newsjiaper,  come 
from  the  days  when  a  publisher  was 
also  the  editor.  Mr.  Ochs,  for  example, 
has  implanted  his  personality  upon  tne 
Times,  and  has  made  of  that  paper  one 
^  the  greatest  news  organizations  of 
history.  Mr.  Hearst,  on  tne  other  hand, 
while  not  concentrating  upon  one  unit, 
has  nevertheless  developed  a  group  of 
papers  from  coast  to  coast  that  exem¬ 
plify  his  name  and  editorial  opinions. 

Both  of  these  men  are  living  links 
with  the  transitory  jieriod  when,  as 
Louis  Wiley,  business  manager  of  the 
\'ew  Yore  times,  and  himself  a  prod- 
jct  of  the  old  school,  ably  phrases  it, 
news-gathering  and  news-writing  were 
still  largely  iierfunctoiy  and  most 
newspapers  were  maimy  concerned  with 
publishing  tine  political  views  of  their 
editors.” 

As  every  student  of  journalism 
mows,  one  newspaper  during  tiiis 
period  did  not  possess  a  "perfunctory ' 
news-gathering  staff.  .A  "newspaper 
nan’s  newspaper,’  it  was  called,  and  to 
work  on  it  was  indeed  a  badge  of  honor 
ind  a  distinction  carrying  credit  and 
{lory.  No  finer  recommendation  was 
needed  in  the  days  of  Charles  A.  Dana 
ind  Chester  S.  Lord  than  to  be  able  to 
ay,  “I  have  worked  on  The  Sun." 

Charles  A.  Dana  is  known  to  all 
lewspapermen.  His  name  is  recognized 
)y  the  large  class  of  ineople  outside  of 
■Jne  journalistic  clan.  As  managing 
xlitor  of  the  Tribune  under  Horace 
jreeley,  and  later  as  editor  of  the  Sun, 
K  dominated  the  new  spaper  worlu.  For 
lany  years  his  trenchant  pen  served  to 
«ep  wrong-doers  anj  corrupt  polit.cians 
Ml  edge.  It  is  said  that  political  rascals 
nired  special  horsemen  to  dash  at  breai<- 
^  speed  from  the  Sun  building,  then 
'•Mated  at  170  Nassau  street,  to  bring 
'topics  of  the  newly  edited  Sun  to  their 
fomes.  In  this  way  they  often  dis¬ 
covered  that  they  were  being  indicted 
lor  embezzlement  or  investigated  tor 
tiiMse  of  public  funds.  One  of  this 
1 declared  that  he  could  eat  his 
ireakfast  much  more  easily  after  read- 
ng  the  Sun. 

Associated  with  Dana  for  25  years, 
®5^'vely  engaged  on  the  Sun's  s.aff 
or  41  years,  33  years  of  which  he  was 
editor,  was  Chester  S. 

While  his  name  has  not  pene- 
■**d  into  the  realm  of  every  day  life, 
W  the  fame  of  this  newspaper  genius 
throughout  the  length  and 
TOdth  of  the  journalistic  land.  His 
has  meant  much  to  men  and 
(®en  who  worked  under  him,  and  it 
inj  forth  memories  of  greatness 
^inspiration  to  a  host  of  his  con- 
®®poranes. 

Twenty  years  ago  Mr.  Lord  resigned 


from  the  Sun.  despite  the  protestations 
of  his  colleagues,  and  retired  to  enjoy 
a  well-appreciated  rest.  Upon  his  re¬ 
tirement  newspaper  editorials  through¬ 
out  the  country  mourned  his  passing 


with  genuine  sorrow.  .Said  the  Kansas 
City  Journal: 

“There  retired  from  active  journalism 
the  other  day  a  man  little  known  to  the 
general  public  but  one  whose  name 
should  be  enshrined  always  in  the  hearts 
of  the  newspaper  workers  of  this  land. 
In  a  technical  sense  he  did  more  for  the 
upbuilding  of  .American  journalism  than 
any  other  one  man.  for  his  influence  is 
found  in  every  decent  newspaper  office 
in  .America.  Indeed,  it  mav  be  said  in 
perfect  truth  that  Chester  S.  Lord's  in¬ 
fluence  was  not  confined  to  this  country 
but  was  felt  wherever  newspapers  are 
printed.  ...” 

.And  the  Baltimore  Sun  echoed : 
"Every  newspaper  worker  out  of  his 
teens  and  possessing  a  true  spirit  of  his 
work  will  regret  Chester  S.  Lord’s  re¬ 
tirement.  .  .  .  For  a  generation  he  was 
the  exemplar  of  newspaper  art  in 
America  .  .  .  .  ” 

Yet  today  Mr.  Lord  is  virtually  un¬ 
known.  Due  to  his  innate  mode.sty  and 
love  for  seclusion,  he  has  managed  to 
remain  in  the  background.  Even  during 
the  hey-day  of  his  power  at  the  Sun,  he 
walked  among  his  men,  unassuming,  un¬ 
pretentious,  unsung.  He  was  never  a 
man  to  put  on  airs,  to  treat  his  sub¬ 
ordinates  condescendingly.  “Boss”  Lord 
he  was  called,  and  that  most  lovingly 
and  affectionately.  At  his  farewell  din¬ 
ner,  given  to  him  by  members  of  the 
Sun  alumni,  expressions  of  this  feeling 
were  voiced  in  verse: 

“Oh,  he’s  the  man  and  he’s  the  Boss, 

We  never  shall  forget 

The  golden  haze  of  old  Sun  days 

Shall  linger  with  us  yet. 

We’ll  drink  a  toast  and  proudly  boast. 

As  long  as  healths  are  poured. 

There’ll  never  be,  we’ll  never  see. 

The  beat  of  our  Bass  Ixird." 


Mr.  Lord  has  enjoyed  a  fruitful  life. 
Despite  his  nominal  “retirement”  from 
newspaper  work,  he  has  been,  for  the 
past  32  years,  a  member  of  the  New 
York  State  Board  of  Regents.  During 


the  past  12  years,  he  has  been  Chancel¬ 
lor  of  the  board.  He  is  still  actively  and 
energetically  interested  in  educational 
problems,  and  even  today  he  has  fre¬ 
quent  conferences  on  school  questions  at 
his  home  m  Garden  City. 

Why  isn't  the  name  of  Chester  S. 
Lord  as  widely  known  as  it  should  be? 
Perhaps  one  important  reason  is  the 
utter  lack  of  desire  on  his  part  for  any 
sort  of  publicity.  He  is  content  to  let 
a  newer  generation  reap  whatever 
glories  the  profession  holds.  This  is 
the  first  time  that  any  attempt  has  been 
made  to  write  a  detailed  story  of  his 
newsnaper  career,  although  as  far  hack 
as  19lX  Edward  G.  Riggs,  political 
writer  on  the  Sun.  declared  in  Harters 
Weekly  that  "there  is  not  a  newspaper 
man  in  this  country  who  would  not  like 
to  read  a  volume  or  two  about  him”. 

Mr.  Lord  is  the  product  of  up-state 
New  York.  .As  he  relates:  “I  was  born 
in  Seneca  County,  spent  my  boyhood  in 
Oswego  County,  my  youth  in  Jefferson 
County,  studied  for  college  entrance  in 
Herkimer  County,  went  to  college  in 
Oneida  County,  returned  to  Osw'*'^o  for 
the  beginning  of  my  newspaper  work 
and  a  few  '-ears  later  I  had  a  brief  but 
illuminating  experience  as  newspaper 
editor  and  proprietor  in  Onondaga 
County.”  Surely  Mr.  Lord,  from  this 
record,  knew  eve*--  nook  and  corner  of 
the  iip-state  territory.  Or  rather,  it 
should  be  said  every  stream  and  hunting 
ground.  For  Chet  Lord  was  passion¬ 
ately  fond  of  both  fishing  and  hunting, 
and  still  retains  his  ardor  and  love  for 
both. 

The  constant  moving  about  from 
county  to  county  of  young  Lord  was 
caused  by  the  occunation  of  his  father. 
Rev.  Edward  Lord  was  a  Presbyterian 


minister.  Dispensers  of  religion  in  the 
middle  of  the  last  century  were  not 
over-well  paid.  .At  no  time  in  his 
preaching  career  did  the  elder  Lord  re¬ 
ceive  more  than  $15  a  week.  Not  a 
large  sum  for  a  family  to  live  on,  even 
in  those  days.  Edward  Lord,  however, 
did  not  complain,  nor  did  he  bow  to  any 
man.  He  was  proud  of  the  distinguished 
pioneer  stock  behind  him,  and  he  im- 
jilanted  that  pride  in  his  children.  His 
ancestry  traces  seven  generations  back. 
Thomas  Lord  came  from  England  in 
1()35  and  .settled  in  Connecticut  at  Old 
Lyme.  Richard  Lord  was  a  captain  in  a 
Connecticut  troop  in  1658;  Joel  Lord, 
great-grandfather  of  Chester  S.,  was  a 
captain  in  the  Revolutionary  war;  his 
grandfather,  Chester  Webster  Lord,  was 
commissioned  captain  in  the  war  of 
1812 ;  his  father,  Edward  Lord,  was  a 
fighting  chaplain  in  the  Civil  War. 

Mr.  Lord  is  also  a  direct  descendant 
of  William  Bradford,  who  came  over 
in  the  Mayflower,  and  who  acted  as 
governor  of  Massachusetts  for  36  years. 
Noah  Webster,  the  lexicographer,  was 
one  of  his  ancestors. 

Chester  S.  Lord  was  born  in  Romulus, 
on  March  18.  1850.  He  did  not  get  an 
opportunity  to  learn  much  about  this 
town,  as  before  the  year  had  ended,  his 
father  received  a  call  from  a  pastorate 
in  Fulton.  Here  young  Chester  lived 
for  the  next  14  years.  They  were  happy, 
carefree  years,  spent  in  fishing  and  in 
hunting.  Much  of  his  boyhood  was 
spent  with  his  grandfather  in  Danby, 
where  the  elder  Lord  owned  a  farm,  and 
had  been  one  of  the  pioneer  settlers. 
The  young  lad  enjoyed  the  outdoor  life 
to  the  utmost.  Fishing  and  hunting 
remain  to  this  day  his  favorite  sports. 

Young  Lord  fully  upheld  the  tradition 
that  the  minister's  son  is  not  a  model 
of  perfection.  Filled  with  mischievous 
pranks,  the  humor  and  good  nature  of 
this  lad  bubbled  forth  in  full  measure. 
The  lively  fun  and  sparkling  .sense  of 
humor  that  was  later  to  make  the  Sun 
renowned  wherever  newspaper  men 
gathered,  manifested  themselves  early 
in  this  Fultonian.  The  "village  cut-up” 
he  was  called — and  not  without  reason. 

One  day,  after  the  elder  Lord  had 
patriotically  joined  the  colors,  and  had 
gone  to  Louisiana  to  take  his  place  as 
a  Chaplain  in  the  army,  a  delegation  of 
leading  citizens  of  the  town  marched 
into  the  home  of  Mrs.  Lord.  Solemnly 
they  greeted  the  temporary  widow, 
wishing  her  good  morning,  and  act¬ 
ing  ill  at  ease.  Sensing  the  worse, 
Mrs.  Lord  stiffened.  Then,  between 
stammers  and  hemming,  the  spokesman, 
a  deacon  in  Pastor  Lord’s  church,  spoke 
his  piece.  Young  Lord,  he  intimated, 
ahem,  was  a  nice  child.  Still,  young¬ 
sters  need  careful  attention.  .And,  in 
fact,  Chester  sorely  needed  a  father. 
Maybe  they  could  act  in  that  capacity? 
.A  little  judicial  chastisement  now  and 
then,  when  the  occasion  arose? 

Mrs.  Lord’s  eyes  flashed  fire.  Her 
son  needed  a  crowd  of  old  deacons  for 
a  father,  forsooth!  Majestically  she 
arose.  Shaking  with  anger,  she  cried: 
“Get  out  of  this  house !”  Then  she 
moved  toward  the  door,  opened  it.  and 
waited,  like  a  proud  queen.  Ruffl^  and 
filled  with  consternation,  the  visitors 
hastily  departed.  Never  again  did  they 
suggest  that  a  father  was  needed.  To¬ 
day  Mr.  Lord  admits  that  probably  the 
village  deacons  had  more  than  one  leg 
to  stand  on. 

During  the  war  the  price  of  all 
sorts  of  pelts  and  skins  mounted  skv- 
high.  The  soldiers  needed  every  bit 
of  material  that  could  be  found.  Young 
Chet  discovered  that  he  could  sell  cat 
skins  for  50  cents  each.  Now,  50  cents 
looks  large  and  desirable  at  the  age  of 
12.  During  the  next  few  months  the 
neighbors  were  puzzled  and  mystified 
(Continued  on  page  68) 
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Heckt  Company,  Washingtoo,  H«U 
March  Volume  Within  5.7% 
of  1932  Figure — Other  Stores 
Averaged  26.4%i  Below 

(.Spci'ial  to  Editor  &  Publishes) 

Washington,  D.  C.,  .\pril  ig.. 
Newspaper  advertising  has  been  playiuj 
a  major  part  in  the  relatively  favoraklj 
business  showing  of  one  of  Washin- 
ton’s  largest  department  stores. 

Largely  because  of  the  success  of  a 
recent  anniversary  sale,  March  busintss 
of  the  Hecht  Company  was  only  5,7  p(r 
cent  smaller  in  volume  than  in  March, 
1932,  according  to  James  Rotto,  salts 
and  publicity  director.  great  share 
of  the  credit  for  the  success  of  the  sale, 
he  said,  may  be  attributed  to  newspaper 
advertising. 

The  Hecht  Company  is  the  largest 
advertiser  in  Washington,  and  its  drop 
of  5.7  per  cent  in  March  compares  with 
a  general  decline  of  26.4  per  cent  com¬ 
puted  for  leading  retail  stores  of  the 
city  by  the  Federal  Reserve  System. 
The  Hecht  Company’s  position  is  re¬ 
garded  as  all  the  more  favorable  in 
view’  of  the  fact  that  Easter  came  in 
March  a  year  ago  and  that  there  to 
one  less  business  day  in  March,  1933, 
than  in  March,  1932. 

The  firm  was  the  only  large  adver¬ 
tiser  not  to  curtail  its  space  in  Wash¬ 
ington  newspapers  during  the  recent 
banking  holiday.  Its  newspaper  linage 
is  down,  however,  from  the  1932  level. 
During  the  first  three  months  of  1933 
the  store  used  508,471  lines,  which  to 
64,821  lines  under  the  total  for  the  cor¬ 
responding  period  of  1932. 

Meanwhile,  Lansburgh’s  department 
store  increased  its  linage  by  13,623 
lines  in  the  first  three  months  of  this 
year,  when  the  total  stood  at  303,8W 
lines.  This  store  has  eliminated  its  ad¬ 
vertising  in  the  weekly  Shopping  Neits. 

The  Raleigh  Haberdasher,  which 
handles  chiefly  men’s  clothing,  placed 
77,701  lines  of  advertising  in  Washing¬ 
ton  papers  in  January,  February  and 
March,  which  was  an  increase  of  11,388 
lines  over  the  1932  total  for  the  first 
ouarter. 


Missouri  School  to  Ohserve  25th 

Anniversary  May  1  -6 — Early 
Teachers  and  Graduates 
Among  Speakers 

(Special  to  Editor  &  Publisher) 

Columbia,  Mo.,  April  17. — Celebrat¬ 
ing  the  twenty-fifth  anniversary  of  the 
University  of  Missouri  School  of 
Journalism,  the  University’s  annual 
Journalism  Week,  May  1-6,  will  fea¬ 
ture  prominent  newspaper  men,  early 
graduates  and  original  faculty  members 
of  the  school  as  speakers. 

Members  of  the  original  faculty  who 
will  speak  are:  Dr.  Walter  Williams, 
founder  and  dean  of  the  first  school  of 
journalism  and  now  president  of  the 
University  of  Missouri;  Silas  Bent,  New 
York  journalist  and  novelist ;  Charles 
G.  Ross,  chief  W'ashington  correspon¬ 
dent  for  the  St.  Louis  Post-Dispatch 
and  president  of  the  Washing;ton  Grid¬ 
iron  Club. 

Others  scheduled  to  speak  include : 
Dean  Carl  M.  Ackerman,  director  of  the 
Pulitzer  School  of  Journalism  at  Colum¬ 
bia  University;  Vaughn  Bryant,  Medill 
School  of  Journalism  at  Northw’estern 
University ;  Louis  LaCoss,  editor  of  the 
Sunday  magazine  of  the  St.  Louis 
Globe-Democrat ;  Joseph  Kwapil,  libra¬ 
rian  of  the  Philadelphia  Public  Ledger 
and  head  of  the  newspaper  section  of 
the  -\merican  Library  Association ;  and 
Gus  M.  Oehm  of  the  American  Cyani- 
mid  Co.,  New  York. 

Women  will  be  represented  on  the 
program  by  Mrs.  Mary  Paxton  Keeley. 
first  woman  graduate  of  the  school  and 
now  instructor  in  journalism  at  Chris¬ 
tian  College ;  Mrs.  Sara  Lockwood  Wil¬ 
liams,  first  woman  teacher  in  the  school ; 
Mrs.  Ella  Heinzer,  editor  of  the  St. 
Joseph  (Mo.)  News-Press  children’s 
page  and  president  of  the  Missouri 
Writers’  Guild ;  and  Helen  Seevers, 
owner  and  manager  of  a  St.  Louis  ad¬ 
vertising  agency  including  only  women 
in  its  personnel. 

The  week’s  program,  which  w  ill  em¬ 
phasize  the  progress  of  Missouri  jour¬ 
nalism  in  the  last  quarter-century,  has 
been  planned  as  follows: 

Monday  (May  1) — Convention  of 
Missouri  Writers’  Guild. 

Tuesday — P  r  o  g  r  a  m  dedicated  to 
alumni  of  the  School  of  Journalism. 

VV’ednesday — Annual  meeting  of  the 
Missouri  Press  Association,  with  Wal¬ 
lace  Crossley,  president  of  the  associa¬ 
tion  and  editor  of  the  IVarrensburg 
(Mo.)  Star-Journal,  in  charge. 

Thursday — Meetings  of  fourteen  Mis¬ 
souri  editorial  associations. 

Friday — Award  of  medals  of  honor  to 
newspapers  selected  for  “distinguished 
services  in  journalism.’’  Annual  ban¬ 
quet  and  celebration  of  the  school’s  sil¬ 
ver  anniversary. 
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CREDITS  BEER  TO  EDITOR 


Philadelphia  Agency  Head  Tell*  of 
Guotav  Mayer’s  Campaign 

The  one  man  to  whom  outstanding 
credit  is  due  for  the  return  of  legal  beer 
is  Gustav  Mayer,  president  and  pub¬ 
lisher  of  the  Philadelphia  Gazette  Demo¬ 
crat,  German  newspaper,  according  to 
Theodore  E.  Ash,  of  the  Theodore  L 
Ash  advertising  agency.  Philadelphia. 
Mr.  Ash  recently  made  this  remark  at 
a  dinner  of  the  Poor  Richard^  Oub, 
Philadelphia  advertising  organization, 
and  later  amplified  it. 

“Mr.  Mayer,’’  said  Mr.  Ash.  “has 
never  let  up  in  his  zeal  to  acquaint  Ae 
important  people  of  this  country  with 
the  unsoundness  of  the  18th  Amendmwt 
and  of  the  Volstead  Act  since  the  min¬ 
ute  these  statutes  were  made  the  law  ol 
the  land.  Probably  no  single  man  en¬ 
gaged  into  so  vast  a  factual  research 
nor  gathered  so  much  detached  informa¬ 
tion  tc  build  up  a  case.  Probably  m 
other  man  amassed  so  much  scientific 
dpta  on  the  subject  of  prohibition  and 
liquor  legislation  in  this  and  foreign 
lands.  No  other  man,  perhaps,  dug  M 
deeply  for  telltale  figures  concerning  tfie 
costs  of  production  and  distribution  ot 
beer,  of  the  income  it  created  throiilh 
local  and  state  and  national  taxatm 
and  the  loss  of  taxes  when  the  sale  oi 
beer  was  legally  stopped.  No 
haps,  made  so  complete  a  survey  ot  t 
cost  of  trying  to  enforce  the  liQUO' 
laws.”  , 

One  of  Mr.  Mayer’s  plans  was  to  r^ 
print  anti-prohibition  editorials  from 
paper  on  satin,  wrap  them  around  Stic 
and  mail  them  to  congressmen, 
strange  packages  attracted  c®"””  ^ 
and  one  congressman  called  them 


The  Publishers’  Association  of  New  York  City  this  week  presented  to  Fred 
A.  Walker,  New  York  Sun,  an  engrossed  copy  of  a  resolution  adopted  upon 
his  recent  resignation  as  chairman  after  several  years’  service. 


CARTOONIST  PROTESTS  TAX 


THE  PRIZE-WINNING  CARTOONS 


INNERS  of  the  Editor  &  Publisher  1933  Cartoons  Contest  pass  in 
™  review  for  the  entertainment  of  newspaperdom  in  convention  as¬ 
sembled.  Four  rash  prizes  were  awarded,  and  all  cartoons  accepted  for  pub¬ 
lication  will  be  paid  for  at  tbe  rate  of  $5.00  each.  The  four  adjudged  best 
of  the  several  score  submitted,  and  the  winning  artists,  will  be  rewarded  as 
follows: 

First  Prize,  $.50  cash. — Awarded  to  Fred  Heyman,  Syracuse  (N.  Y.)  Herald, 
for  drawing  entitled  “That’s  News.” 

Second  Prize,  $25  cash. — Awarded  to  E.  H.  Cunder,  Fort  Wayne  (Ind.) 
Journal-Gazette,  for  drawing  entitled  “Grass  in  the  Other  Field  Always 
Looks  Greener.” 

Third  Prize,  $15  cash. — Awarded  to  John  Knott,  Dallas  (Tex.)  News,  for 
drawing  entitled  “No  Caption  Needed.” 

fourth  Prize,  $10  cash. — Awarded  to  P.  A.  Plaschke,  Louisville  (Ky.) 
Times,  for  drawing  entitled  “Five  Star  Final.” 
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first- 

In  three  months  of  1933 — as  for  14  consecu¬ 
tive  years — The  New  York  Times  was  first 
of  all  New  York  newspapers  in  advertising 
volume. 

The  importance  of  advertising  lineage  in 
itself  should  not  be  overemphasized — 
However,  The  New  York  Times  maintains 
its  supremacy  year  after  year  because 
thousands  of  advertisers  investing  millions 
of  dollars  in  sales  expenditure  have  found 
The  Times  brings  the  best  results. 

The  New  York  Times  is  read  by  hundreds 
of  thousands  of  intelligent,  discriminating, 
responsive  families — the  largest  such  group 
ever  assembled  by  a  newspaper.  For 
advertisers  with  products  of  merit,  The 
New  York  Times  is  FIRST  newspaper  in 
the  nation’s  first  market. 

Olljr  Nrm  fork  Stimw 

"All  the  News  That's  Fit  to  Print" 


paid  sale  for  six  months  ended  March  3  I  averaged  4  6  6,8  3  6  weekdays,  7  5  9,7  3  6  Sundays 
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PRESS  LEADERSHIP  IN  DEPRESSION 
DRAWS  CLAUDE  BOWERS’  PRAISE 

Nation’s  Newspapers,  Alert  and  Well  Informed,  Have  Given 
Notable  Service,  He  Says — Democratic  Landslide  a 
Mandate  for  Acceptance  of  Liberalism 


The  American  press  on  the  whole 
is  playing  an  admirable  part  in  deal¬ 
ing  with  the  problems  of  the  depression, 
said  Claude  G.  Bowers,  newly  appointed 


Claude  C.  Bowers 


Ambassador  to  Spain,  in  response  to  in¬ 
quiries  this  week  by  Editor  &  Pl'b- 
LiSHER.  The  press  could  have  added 
immeasurably  to  the  disaster  if  it  had 
played  up  the  disastrous  news  when  the 
crash  first  came,  he  pointed  out.  t)n 
the  contrary,  by  constructive  sugges¬ 
tions  and  by  exposing  the  absurdities 
of  half-bak^  proposals,  he  said,  the 
l>ress  has  rendered  notable  service. 

Mr.  Bowers,  formerly  editorial  writer 
for  the  Neiu  York  World  and  recently 
political  columnist  for  the  New  York 
Evening  Journal,  is  expected  to  take 
his  place  at  Madrid  shortly.  His  opin¬ 
ions  were  expressed  in  reply  to  a  series 
of  questions. 

“is  there  a  capacity  for  leadership  in 
the  American  press  ?"  he  was  asked. 
“Have  newspapers  collectively  demon¬ 
strated  their  leadership  during  the  de¬ 
pression?  How  can  they  aid  in  eco¬ 
nomic  recovery?” 

•  “Naturally  there  is  potential  power 
iip  the  leadership  of  the  press,”  he  re¬ 
plied.  “Any  agency  in  position  to  in¬ 
fluence  public  opinion  possesses  this 
power,  and  the  press  is  more  potent  in 
influencing  the  thinking  of  the  people 
than  any  other  agency  of  publicity.  In 
the  present  depression  it  has,  on  the 
whole,  acted  admirably,  and  with  a  keen 
sense  of  its  solemn  responsibility.  When 
^e  crash  first  came  it  could,  by  play¬ 
ing  up  the  disastrous  news,  have  added 
ifnmeasurably  to  the  disaster.  Through 
3II  these  years  its  constructive  s^ges- 
tions  have  been  helpful,  and  it  has 
sought  to  maintain  the  morale  of  the 
people.  In  exposing  the  absurdities  of 
^If-baked  measures  proposed  in  good 
faith,  it  has  rendered  a  notable  service. 

“Some  newspapermen  have  the  idea 
that  it  is  not  the  function  of  a  news¬ 
paper  to  do  anything  other  than  print 
the  news.  Under  that  theory  there  can 
be  no  leadership.  My  own  opinion  is 
that  the  duty  of  actual  leadership  is  im¬ 
posed  upon  the  press  because  of  its 
character.” 

“Is  the  press  informed?”  he  was 
asked.  “Is  it  on  the  ‘inside’  of  impor¬ 
tant  national  and  international  questions, 
or  does  it  just  ‘tag  along’?  Are  news¬ 
papers  alert  to  propaganda  efforts?” 

“The  American  press  is  remarkably 
well-informed,  especially  on  matters  of 
a  purely  national  character,”  Mr.  Bow¬ 
ers  said.  “I  doubt  if  there  is  any  body 
of  men  in  the  country  more  familiar 
with  the  ‘inside’  of  domestic  politics. 
In  recent  years  the  American  press  has 
been  getting  away  from  provincialism 
and  dealing  more  and  more  intelligently 
with  international  politics  and  problems. 
At  times,  no  doubt,  it  merely  ‘tags 
along,’  but  it  is  not  always  a  simple 
matter  to  ascertain  just  what  is  going 
on  behind  the  curtain.  But  it  may  be 


observed  that  those  operating  behind  the 
curtain  and  to  the  disadvantage  of  the 
public  interest  are  always  deeply  appre¬ 
hensive  of  the  press. 

“Propaganda  is  sometimes  very  dif¬ 
ficult  to  see  through  at  a  glance  and 
no  doubt  the  best  of  papers  occasionally 
unwittingly  lend  themselves  to  its  dis¬ 
semination.  But  every  newspaper  man 
knows  that  propaganda  is  the  bane  of 
a  newspaper — a  real  newspaper  and  not, 
of  course,  a  paper  acquired  for  propa¬ 
ganda  purposes. 

“Jefferson’s  ideal  of  a  free  press  has 
been  vindicated  by  the  experiment  of 
much  more  than  a  century.”  he  went  on. 
“Of  course  the  success  of  democratic 
institutions  depends  absolutely  on  the 
freedom  and  integrity  of  the  press.  It 
was  Jefferson’s  theory,  and  a  true  one, 
that  when  given  the  facts  fairly  and 
fully  the  people  nine  times  out  of  ten 
will  reach  right  conclusions.  Naturally 
a  self-governing  people  in  ignorance 
of  the  facts  will  make  a  mess  of 
things.” 

Mr.  Bowers  was  asked  whether 
newspaper  editors  should  interpret  the 
Democratic  landslide  as  a  notice  that 
the  public  is  ready  to  accept  a  more 
thoughtful  and  lil)eral  attitude  on  eco¬ 
nomic  and  governmental  questions. 

“I  think  there  can  be  no  doubt,”  he 
said,  “that  the  Democratic  landslide  was 
an  impressive  mandate  from  the  people 
for  the  adoption  of  more  liberal  and 
progressive  policies  and  a  demand  upon 
government  for  some  drastic  reforms. 
It  certainly  was  a  public  proclamation 
in  favor  of  a  program  of  social  jus¬ 
tice.  It  was  a  demand  that  government 
face  the  realities  of  the  situation,  and 
make  itself  a  real  agency  of  society 
People  are  now  thinking  more  gen¬ 
erally,  deeply  and  intelligently  on  gov¬ 
ernmental  and  social  problems  than  ever 
before  in  history.” 

“Dangerous  schemes  and  plans  have 
been  discussed  widely  during  the  de¬ 
pression,”  was  another  question.  “What 
is  your  opinion  of  the  part  newspapers, 
through  their  day-by-day  news  reports, 
play  in  maintaining  balance  and  equi¬ 
librium?”  His  reply  was: 

“It  manifestly  is  the  duty  of  the  press 
to  expose  the  fallacy  and  folly  of  dan¬ 
gerous  and  ill-considered  proposals,  not 
merely  by  denunciations  and  ridicule, 
but  by  clearly  pointing  out  the  weak¬ 
nesses  of  these  propositions  and  their 
inevitable  bad  effect  upon  the  nation.” 

“Do  you  feel  that  journalism  in  this 
country  is  keeping  up  with  progressive 
thought?”  he  was  asked. 

“It  is  not  possible  to  answer  ‘yes’ 
or  ‘no’  to  this  question,”  Mr.  Bowers 
said. 

“There  are  some  newspapers,  as 
there  are  some  individuals,  who  are 
naturally  reactionary  or  ultra-conserva- 
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Specially  Drawn  for  Editor  &  Purlisher 
by  John  Knott,  Dallas  (Tex. I  News. 
Awarded  Third  Prize  in  Editor  & 
Publisher  1933  Cartoon  Contest. 

tive.  and  make  it  their  special  mission 
to  combat  all  changes  and  all  progress¬ 
ive,  forward-looking  measures.  On  the 
whole,  however,  I  think  the  American 
press  is  keeping  abreast  of  the  progress¬ 
ive  thought  of  the  times  and  is  facing 
forward.” 


Referring  to  conditions  in  thij 
country,  he  said: 

“There  is  an  occasional  inferior  of¬ 
ficial  with  an  exalted  sense  of  hii 
authority  who  seeks  to  interfere  whk 
both  the  freedom  of  speech  and  tl^ 
liberty  of  the  press.  We  have  had 
enough  instances  within  the  last  few 
years  to  impress  us  with  the  necessity 
of  eternal  vigilance.  But  it  is  not^ 
worthy  that  because  of  the  constit*. 
tional  guarantee  on  which  Jefferson  in- 
sisted,  the  courts  have  prevented  (if. 
ficial  attempts  to  curb  the  freedom  of 
the  press.  In  higher  official  circles  there 
have  been  few  attempts  to  curb  the 
press  since  John  .Adams’  unhappy  ex- 
jierience  with  the  sedition  law.” 

JOINS  R.  F.  C.  STAFF 

I'letcher  Chenault,  veteran  reporter 
Liltle  Rock  Arkansas  Gazette,  and 
editor  of  the  magazine  section  for  the 
past  year,  has  gone  to  Washington, 
D.  C.,  to  do  public  relations  work  for 
the  Reconstruction  Finance  Corporatioa 
He  had  been  with  the  Gazette  about  2D 
years.  Members  of  the  Gazette  staff 
gave  a  stag  dinner  in  his  honor  at  the 
Hotel  Marion,  April  14. 


SENTENCE  DEFERRED 

Sentence  of  J.  H.  Wendler,  publisher 
of  the  Coral  Gables  Press  and  other 
weekly  publications  of  the  Miami,  Fla, 
area,  was  deferred  last  week  bv  Judge 
W.  F.  Brown  “from  day  to  day  and 
term  to  term  until  further  order  of  the 
court.”  Wendler  was  convicted  it- 
cently  of  criminally  libelling  Mayor 
\'incent  D.  \N’yman  of  Coral  Gables  in 
an  article.  A  new  trial  was  denied. 


SECOND  - but  not  secondary 


amons 

New  England 
Newspapers  I 


The  Providence  daily  Journal  and 
Bulletin  (excluding  Sunday)  carried 
16,066,482  lines  of  advertising  in  1932,  the 
second  largest  total  lineage  among  New 
England  daily  newspapers  or  newspaper 
combinations. 


No  one  paper,  nor 'the  papers  of  any  one 
city,  can  claim  significant  “coverage”  of 
southern  New  England.  There  are  thirteen 
cities  of  more  than  100,000  population, 

-  grouping  into  half  as  many  independent 

Journal-Bulletin  markets. 


FAMILIES: 

In  Rhode  Island 

2  3 

Avtraflt  (or  State 
a>  a  Whota 

In  Providence 

19  "S’  20 

A.  B.  c.  ary 


Second — but  not  secondary — is  Provi¬ 
dence,  distributing  center  for  nearly  a 
million  people.  In  this  market  the  Journal 
and  Bulletin,  second  among  New  England’s 
daily  newspaper  advertising  media,  are 
the  only  newspaper  influence  capable  of 
major  selling  pressure. 

“New  England’s  better  off  than  the  rest 
of  the  country.”  If  you  are  seeking  better- 
than-average  spiots  for  present  sales  effort, 
study  New  England’s  major  markets  and 
major  market  newspapers! 


Providence  Journal  bwBulletin 

i^ominaling  New  LnglandX  ^tuxmd  L  OA^gBst 
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New  Deal 

Media  Records  linage  figures 
for  the  seven  months  ending 
with  March,  1933,  clearly 
indicate  the  swing  to  the  Post. 
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Department  Stores 
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543,467 

Furniture  Stores 

193,051 

87,125 

Clothing  Stores 

152,965 

85,745 

Drug  Stores 

58,641 

982 

Grocery  Stores 

205,933 

190,885 

Retail  Display 

2,236,668 

• 

1,485,798 
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NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS  -  HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C. 

CHICAGO  .  SAN  FRANCISCO  .  LOS  ANGELES  .  DALLAS 
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Specially  Drawn  for  Editor  &  Publisher  by  Louis  A.  Paige.  Utica  Observer-Dispatch. 


PLANS  COMPLETE  FOR 
N.E.  A.  INDIANA  TOUR 

-Delegates  to  National  Convention  at 
Indianapolis,  June  5>8,  Will 
Spend  Five  Days  Touring 
State — Will  Visit  Chicago 

(.Vrccia/  to  Editor  &  Publisher) 

Indianapolis,  Ind.,  April  18 — Itiner¬ 
ary  of  the  bus  tour  of  Indiana  to  be 
taken  by  members  of  the  National  Edi¬ 
torial  Association  after  their  national 
convention  June  5-8  at  Indianapolis,  has 
been  announced  by  Walter  Crim  of  the 
Salem  (Ind.)  Repttblican-Leadcr,  chair¬ 
man  for  the  convention.  Mr.  Crim 
estimates  that  more  than  500  men  and 
women  will  make  the  tour. 

The  itinerary:  June  9,  leave  head¬ 
quarters  for  DePauw'  University  at 
Greencastle ;  stop  at  Terre  Haute ; 
three  hours  at  N'incennes  for  luncheon 
and  inspection  of  historic  George 
Rogers  Clark  territory;  to  Evansville 
for  dinner. 

June  10:  Leave  Evansville  for  Nancy 
Hanks  park.  French  Lick.  West  Baden 
and  a  pageant  at  Spring  Mills  state 
park.  Return  to  Indianapolis. 

June  1 1 :  Columbus.  Brown  county 
artists’  colony,  and  to  Hanover  College 
at  Madison;  inspection  of  historic 
Lanier  home  in  Madison;  visit  Clifty 
Falls  state  park;  to  Greensburg  for 
dinner;  return  to  Indianapolis. 

June  12:  V’isit  Wabash  College  at 
Crawfordsville  and  library  of  Lew  Wal¬ 
lace  ;  luncheon  at  Purdue  University, 
I,afayette ;  I.x>gansport,  Huntington,  and 
dinner  at  Ft.  Wayne. 

June  13:  I^ave  Ft.  Wayne  for  Win¬ 
ona  Lake;  luncheon  at  Culver  Military 
Academy ;  visit  Plymouth,  \'alpariaso, 


Dunes  Park  and  Calumet  Region ;  Am¬ 
bassador  Hotel  in  Chicago. 

On  June  14  and  15  the  editors  will  be 
guests  of  the  Century  of  Progress  com¬ 
mittee  in  Chicago. 

N.  I.  A.  A.  MEETING  IN  JUNE 

H.  F.  Barrows  Program  Chairman 
For  Chicago  Convention 

“How  advertising  is  meeting  present 
day  problems”  is  to  be  the  theme  of  the 
eleventh  annual  meeting  of  the  National 
Industrial  .\dvertisers  Association  to  be 
held  in  Chicago,  June  26-28,  at  the 
Medinah  .\thletic  Club. 

Since  the  Chicago  Exposition  will  be 
one  of  the  big  attractions  of  the  week 
the  industrial  group  has  labeled  this 
year’s  conference  the  “Century  of  Prog¬ 
ress  Industrial  Marketing  Conference.” 
H.  F.  Barrows,  Austin-Western  Road 
Machinery  Co.,  is  program  chairman. 
The  exhibits  are  being  handled  by  a 
committee  under  the  leadership  of  Milo 
Smith,  Chicago  Bridge  &  Iron  Co.  At¬ 
tendance  promotion  is  being  handled  by 
VV.  1.  Brockson,  Steel  Sales  Corpora¬ 
tion.  Julius  Holl  of  Link- Belt  Co.,  is 
in  charge  of  entertainment,  S.  B.  King. 
Sullivan  Machinery  Co.,  registration, 
and  H.  W.  Stoetzel,  Republic  Flow 
Meters  Co.,  is  chairman  of  the  trans¬ 
portation  committee. 

Forrest  Webster,  Cutler-Hammer, 
Inc.,  is  president  of  N.  I.  A.  A. 

NlSLEY~STORE  IN  CHICAGO 

Nisley  Company,  manufacturers  of 
women's  shoes,  has  opened  a  store  in 
Chicago.  It  is  the  sixtieth  city  in 
which  the  company  is  operating  and 
brings  the  total  number  of  stores  to 
67.  I.  G.  Redding  is  in  charge  of  the 
Chicago  store.  Large  newspaper  space 
was  used  in  announcing  the  opening. 


PUSHING  SECURITIES  ACT 

BUI  for  Compulsory  Publicity  to 
Become  Law  in  Few  Weeks 

(Special  to  Editor  &  Publisher) 

Washington,  Apr.  20 — Definite  ac¬ 
tion  by  both  House  and  Senate  com- 
mittMS  was  expected  this  week  on  the 
administration  bill  designed  to  eliminate 
fake  securities  through  compulsory  pub¬ 
licity. 

Senator  Duncan  U.  Fletcher,  of 
Florida,  chairman  of  the  Senate  Com¬ 
mittee  on  Banking  and  Currency,  called 
a  meeting  of  his  committee  for  April 
21.  It  was  hoped  the  bill  would  be  in 
such  shape  then  that  it  could  be  re¬ 
ported  to  the  Senate. 

The  House  Committee  on  Interstate 
and  Foreign  Commerce  has  been  work¬ 
ing  on  an  identical  bill  ever  since  hear¬ 
ings  were  held  during  the  first  week  of  i 
April.  It  was  confidently  predicted  ; 
that  the  measure  could  be  placed  before 
the  House  this  week. 

Neither  house  will  wait  upon  the 
other  as  far  as  consideration  of  the  bill 
is  concerned.  The  measure  will  be 
pushed  through  each  house  as  soon  as 
possible  after  it  has  been  placed  on  the 
respective  calendars.  A  safe  prediction 
seems  to  be  that  the  bill  will  become 
law'  within  two  or  three  weeks. 


168  ENTER  N.E. A.  CONTESTS 

PriseB  in  Variout  Divisions  Will  Be 
Awarded  in  June 

The  annual  Better  Newspaper  Con¬ 
tests,  sponsored  by  the  National  Edi¬ 
torial  Association,  attracted  a  total  of 
168  entries,  representing  30  states, 
Harry  Rutledge,  N.E.A.  secretary,  an 
nounced  this  week.  Judges  will  be 
appointed  later  and  winners  awarded  at 
the  N.E.A.  convention  in  Indianapolis, 
June  5-8. 

The  divisions  of  the  contest  and  don¬ 
ors  of  trophies  are :  Greater  Com¬ 
munity  Service,  Editor  &  Publisher 
silver  trophy  offered  by  James  Wright 
Brown,  publisher;  Best  Weekly  News¬ 
paper,  President’s  Cup  offered  by  J.  F. 
Craemer,  Orange  (Cal.)  News;  Best 
Editorial  Page,  trophy  offered  by  J.  L. 
Frazier,  editor.  Inland  Printer;  Front 
Page  Contest,  trophy  offered  by  Elmo 
Scott  Watson,  editor.  Publishers’  Aux¬ 
iliary;  Newspaper  Production  Contest, 
trophy  offered  by  H.  L.  Williamson,  pub¬ 
lisher,  National  Printer-Journalist;  and 
Advertising  Promotion  Contest,  trophy 
offered  by  Meyer-Both  Company,  (Chi¬ 
cago. 

DISBARRED  ATTORNEY  SUES 

Millard  D.  Grubbs,  Hopkinsville,  Ky., 
disbarred  attorney,  filed  a  suit  in  Fed¬ 
eral  Court,  Louisville,  April  12, 
against  the  State  of  Kentucky,  the 
Louisz'ille  Courier-Joitrnal,  the  Hop- 
kinsz-ille  Daily  Kentucky  New  Era,  for¬ 
mer  Lieut,  (jov.  James  Breathitt,  Jr., 
and  a  number  of  other  persons  seeking 
$500,000  damages  and  asking  that  a 
court  judgment  disbarring  him  be  set 
aside.  Grubbs  charged  the  defendants 
with  conspiring  to  intimidate,  slander, 
libel,  wreck,  ruin  and  disbar  him. 


277,771 

was  the  average  net  paid  daily 
circulation  oF  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

MARCH,  1933 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  March, 
1933,  was  180,651. 

Everything  in  Baltimore 
Revolvev  Around 

THE  SUN 

Morning  Evening  Sunday 


NEW  LEADER  APPEARS  ON  NEW  YORK  LINAGE  TABLES — Reports  of  Media  Records  for  the  first  three  months  of  1933  showed 
that  The  News  was  first  in  volume  of  display  advertising  in  the  New  York  field.  The  News  is  tabloid  and  has  no  classified  pages.  The  fact  that  this 
paper  with  its  small  page  has  taken  the  linage  lead  from  the  New  York  Times  has  occasioned  much  comment  in  advertising  circles. 
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NEW  ENGLAND  COKE  FIRM’S  DRIVE 
UNDISTURBED  BY  BANK  HOLIDAY 

250,000  Line  Schedule  Being  Placed  in  Three-M<Hith  Period — 
Unusual  Copy  Elmphasizes  Quality — Bone  Fide  Testimonials 
Capeble  of  Easy  Proof  Are  Used 

By  C.  E.  PELUSSIER 


E\V  EXGLAXI)  initiative,  cour- 
age  and  aggressiveness  agtin  as¬ 
serts  itself.  This  time,  through  the 


medium  of  the  Xew  England  Coke  Com- 
|:any  of  Boston,  it  proves  that  a  prac¬ 
tical  newspaper  campaign,  based  on  a 
quality  product  and  giving  a  quality 
service,  can  and  will  produce  sales  even 
during  a  period  of  business  inertia. 

It  is  particularly  significant  that  even 
during  the  days  of  the  national  bank 
holiday  this  company  ran  a  two  full- 
page  advertisement  in  all  the  Boston 
newspapers  with  the  result  that  during 
the  tanking  holiday  sales  held  up  and 
on  one  of  the  last  days  approached  a 
high  record. 

While  many  other  companies,  both 
local  and  national,  curtail^  their  ad¬ 
vertising  and.  obviously,  did  verv  little 
business,  this  company  had  the  cour¬ 
age  of  its  convictions.  The  firm  adver¬ 
tised  and  won  the  confidence  of  both 
public  and  dealers. 

The  story  of  this  campaign  is  ex¬ 
tremely  interesting.  It  is  a  study  of  a  cam¬ 
paign  based  on  a  program  of  education. 
It  rates  as  the  largest  newspaper  cam¬ 


paign.  based  on  national  rates,  ever  to 
have  been  run  in  Boston,  if  indeed  it 
isn't  a  record  of  more  national  import: 
a  total  of  almost  250,000  lines  of  news¬ 
paper  advertising  running  over  a  period 
of  three  months. 

The  Xew  England  Coke  Company  lias 
Leen  in  business  over  a  ijeriod  of 
some  35  years  and  during  the  past  six 
years  or  so  it  has  been  actively  en¬ 
gaged  in  merchandising  its  coke  prod¬ 
uct.  The  advertising  during  this  pe¬ 
riod  has  been  of  the  conventional  tyne 
— statements  to  the  effect  that  their 
product  was  good. 

Under  the  guidance  of  Louis  Glaser, 
Inc.,  Boston  agency  located  at  230 
Boylston  street,  a  new  type  of  program 
was  mapped  out.  First  a  survey  was 
made  that  covered  the  territory  in  which 
Xew  England  coke  had  its  greatest  dis¬ 
tribution.  Thousands  of  calls  were 
made.  From  the  answers  obtained  it 
was  brought  out  that  the  general  pub¬ 
lic,  even  those  using  the  company's 
product,  were  not  familiar  with  its 
qualities  and  could  not  give  very  satis¬ 
factory  reasons  whv  they  bought  it. 
It  was  found  that  there  was  a  certain 
distrust  of  coke  in  general.  It  was 
decided  that  an  educational  campaign 
was  needed. 

A  testimonial  campaign  was  turned 
down  because  of  the  wide  disrepute  per¬ 
sonal  testimonials  had  gained  for  them¬ 
selves  in  the  public  mind.  It  was  finally 
tlccided  to  incorporate  in  this  educa¬ 
tional  program  testimonials  however 
of  an  entirely  new  type,  beliez'ahle  tes¬ 
timonials. 

The  campaign  aimed  to  tell  the  pub 
lie  what  Xew  England  Coke  was ;  where 
it  was  made;  how  it  was  made;  who 
made  it ;  and  what  it  would  accomplish. 
This  was  to  be  backed  up  by  indis¬ 
putable  facts  in  the  nature  of  testimo¬ 
nials. 

.\11  the  advertisements  were  of 
large  size,  running  anywhere  from  1,200 
lines  per  insertion  up  to  the  two-page 
advertisement  already  mentioned.  TTTe 
average  size  ran  about  1,500  to  1.800 
lines. 

All  of  the  Boston  daily  newspapers 
were  used  as  well  as  newspapers  in 
Lynn,  Cuincy.  Brockton,  Salem,  Wor¬ 
cester,  Springfield.  Manchester,  N.  H, 


New  ENGiAWPCbicE 


tmm 

A  MANUFACTUF 


/  kf  I  tiff  Hint  tart 


One  of  the  new-style  testimonials  used 
in  coke  campaign 


Wa  LTER  LiPPMANN 

‘‘TODAY  and  TOMORROW" 


“The  Eagle  has  been  publishing  Walter  Lipp- 
mann’s  editorial  articles  since  they  became 
available  in  the  syndicate  field.  We  find  that 
our  readers  are  much  pleased  with  them.  They 
are  done  in  the  grand  manner  that  made  Lipp- 
mann’s  work  shine  in  The  World.  His  views 
are  closely  reasoned,  developed  in  orderly,  cogent 
fashion,  and  admirably  expressed.  He  commands 
respect  because  he  u  genuine,  sincere  and  the 
very  soul  of  candor.  His  powers  of  analysis  are 
unsurpassed.  But  perhaps  most  important  of 
all  he  speaks  the  language  universal — the  language 
that  men  everywhere  understand.  We  regard 
his  department  as  one  of  our  best  features.” 

KELTON  B.  MILLER, 
President,  Berkshire  Evening  Eagle. 


Now  117  newspapers 
have  found  a  way  to 
buy  and  print  Walter 
Lippmann’s  "Today  and 
Tomorrow".  If  your 
territory  is  open,  write 
or  wire  for  reasonable 
terms. 


^RK 


Herald 


Iribune 


Syndicate 


April  22,  1  933 


Portsmouth,  N.  H.,  and  Pawtucket,  R. 
I.  One  newspaper  carried  more  than 
30,004  lines  during  the  campaign.  This 
newspaper  advertising  was  backed  up 
bv  700  outdoor  signs,  two  million  direct 
mail  pieces  and  30  radio  broadcasts. 

In  every  advertisement  pictures  pre¬ 
dominated.  Copy  was  cut  to  essential 
facts,  generally  on  one  line  of  thought. 
It  was  so  planned  that  the  reader  could 
get  the  whole  thought  of  the  adver¬ 
tisement  at  little  more  than  a  glance. 
Each  advertisement  was  cleverly  de¬ 
signed  to  attract  the  reader’s  attention 
and  drive  home  immediately  the  one 
sales  point.  That  it  was  successful  is 
quite  obvious  when  one  glances  at  any 
one  advertisement  of  the  campaign. 

Some  of  the  copy  was  devoted  en¬ 
tirely  to  answering  questions  about  the 
product  itself.  For  example:  one  ad¬ 
vertisement  carried  the  heading  of  “The 
Quality  of  Xew  England  Coke  is  Con¬ 
ti  oiled  and  Maintained  in  the  Largest 
Domestic  Coke  Plant  in  the  World.’’ 
Under  this  was  a  large  airplane  view 
of  the  company’s  plant.  Numbered  white 
lines  on  the  photo  pointed  out  the  va¬ 
rious  steps  in  the  process  of  manufac¬ 
ture.  This  obviously,  answered  the  ques¬ 
tion  of  where  the  product  was  made. 

Other  advertisements  answered,  in 
like  manner,  every  phase  of  its  produc¬ 
tion  and  use.  Alternating  with  this 
type  were  the  testimonials.  These  were 
unusual,  particularly  in  the  field  of  fuel 
advertising. 

Certain  streets  or  sections  in  various 
communities  are  carefully  surveyed. 
Facts  are  carefully  collected  and  re¬ 
corded.  From  these  facts  the  testimonial 
copy  is  made.  Great  care  is  taken  that 
the  statements  made  are  absolutely  true 
beyond  any  dispute. 

In  some  advertisements,  which  are 
from  50  to  75  per  cent  dominated  by 
photographic  reproductions,  the  com¬ 
pany  shows  that  on  a  certain  street  or 


in  a  certain  section  a  definite  iiumber  of 
'families  of  the  total  number  living  thcff 
are  users  of  New  England  Coke. 

Another  advertisement  points  out  thjt 
on  100  streets  (named  in  the  coo*) 
2,026  families  out  of  2,852  use  Ne* 
England  Coke.  In  a  certain  section  of 
Lynn,  Mass.,  known  as  Broadway  PaA 
70  per  cent,  or  48  homes  out  of  68,  um 
this  product.  There  appears  a  map  of 
the  section  and  seven  photogruln 
showing  different  streets  of  the  seebon 

One  of  the  features  of  the  campain 
is  an  advertisement  that  showsa 
aerial  view  of  Quincy  in  which  a  cw- 
tain  section  has  been  drawn  out  bj 
white  lines.  In  this  square  there  art 
1,937  homes,  1,217  of  which  use  New 
I'.ngland  Loke. 

To  gauge  the  full  value  of  this  adver¬ 
tising  at  this  time  would  be  impossible, 
but  there  is  little  question  that  as  time 
progresses  the  volume  of  sales  will 
more  than  compensate  the  company  for 
its  aggressiveness  in  going  out  for  busi¬ 
ness  in  a  big  way  through  the  medium 
of  newspaper  advertising. 

EXPOSED  EXCESSIVE  BIDS 

The  Neuvrk  (N.  J.)  Evening  Herts 
recently  saved  the  taxpayers  of  the  city 
$30,(XK)  when  it  showed  that  the  bii 
for  electrical  work  on  the  Newark  Ctj 
Railway  were  excessive.  Following  an 
investigation  Mayor  Congleton  ordered 
a  readvertisement  of  the  contract.  The 
new  contract  with  its  savings  of  $30,000 
was  awarded  April  12. 


ERIE  TIMES  IS  45 

The  Eric  (Pa.)  Daily  Times ohseviti 
its  45th  anniversary  April  12.  John  J, 
Mead,  Sr.,  founded  the  paper  and  has 
been  owner  and  publisher  ever  since 
.Associated  with  him  in  operating  the 
paper  are  his  three  sons,  John  J.  Mead, 
Ir..  managing  editor  and  vice-president; 
George  Mead,  business  manager;  and 
Frank  Mead,  of  the  editorial  staff. 


Investigate  the  San  Antonio  M.arket! 


IN  THE  recent  financial  upheaval  not  a 
single  bank  in  the  San  Antonio  area  failed 
to  stand  the  test.  Both  State  and  National 
banks  came  through  with  a  “Clean  Slate.” 

Bankers,  Merchants,  Wholesalers,  Jobbers, 
and  Manufacturers  are  all  working  together 
with  a  citizenry  that  is  fully  confident  of  the 
future  of  our  city,  our  state  and  our  national 
government. 

A  buying  population  that  is  responding  to 
advertising  of  meritorious  products.  Shrink¬ 
age  in  numbers  comparable  with  other  sections 
of  the  country,  possibly  true,  but  the 
QUALITY  is  maintained,  a  condition  that 
is  adequately  reflected  through  the  rich  and 
productive  circulation  market  of  the  Express 
and  Evening  News. 

These  newspapers  maintain  a  Woman’s 
Department  that  serves  our  advertisers  and 
readers  every  day  in  the  year,  conducting 
regular  capacity  monthly  cooking  school 
events  for  the  benefit  of  those  advertisers  in 
the  food  and  household  group. 

Recognized  advertisers  and  a'gencies  are 
requested  to  write  for  the  new  booklet  of 
facts,  “The  San  Antonio  Market.” 

San  Antonio  Express 
San  Antonio  Evening  News 

TEXAS’  FOREMOST  NEWSPAPERS 


The  John  Budd  Company,  National  Advertising  Representativa^  ‘ 

NEW  YORK  CHICAGO  ST.  LOUIS  ATLANTA 

DALLAS  LOS  ANGELES  SAN  FRANCISCO 

PORTLAND  SEATTLE 


This  time 


to  rotogra 


WHAT  THE  GALLUP 


SURVEY  SHOWS 


The  Gallup  Survey  shows  that  reader  interest  makes  Sunday 
newspapers  excellent  advertising  media.  The  Gallup  Survey 
shows  the  superior  reader  interest  of  rotogravure  sections.  The 
Gallup  Survey  proves  that  the  greater  reader  interest  of  roto¬ 
gravure  sections  makes  them  a  most  economical  advertising 
medium.  .  .  .  The  Gallup  Survey  has  been  mailed  to  the  adver¬ 
tising  agencies  and  to  thousands  of  the  leading  advertisers  of  the 
country.  The  Gallup  Survey  already  has  done  much  to  correct 
impressions  that  rotogravure  rates  are  high  and  our  present 
advertising  proves  it.  We  suggest  that  you,  in  your  sales 
plans,  make  use  of  the  facts  established  by  this  survey.  The 
Gallup  Survey  can  be  the  greatest  help  you  have  ever  had  in 
selling  rotogravure  as  an  economical  advertising  medium. 


Established  1872 


NEENAH,  WIS. 


NEW  YORK 
122  E  42nd  Street 


CHICAGO 

8  S.  AAichigan  Avenue 


LOS  ANGELES 
510  W.  Sixth  Street 


COVER  SPOKANE  AND  THE  SPOKANE  COUNTRY  LIKE  THE  SUNSHIhT^ 


WflX  PRESERVE  BEST 

stories  in  book  form 


SEEl^  ADDED  SERVICE  There  would  also  be  reception  by  a  and  Telegraph,  Radio  Communications, 

-  number  of  receivi^  stations  located  Inc.,  Western  Union  and  Postal  Tele- 

PreM  Wireless  Petition  Will  Be  Heard  throughout  the  service  area  of  the  com-  graph,  all  of  New  York  City. 

u-  1 1  «  r m..  i  y  pany’s  station,  as  well  as  communication  - - - 

y  *  •  y  with  any  other  points  named  in  point  to  G.  SPAULDING  MARRIES 

(Special  to  Editos  &  Publishes)  point  telegraph  licenses  issued  to  Press  H.  G.  Spaulding,  publisher  of  the 

Washington,  D.  C.,  April  18 — A  Wireless,  Inc.  Alameda  (Cal.)  Times-Star,  was  mar- 

hearing  on  the  application  of  Press  The  hearing  would  determine  the  ried  to  Miss  Frances  M.  TTiurman  of 
Wireless,  Inc.,  Chicago,  for_  a  license  need  for  the  service,  particularly  be-  Chicago  at  the  St.  James  Episcopal 
for  a  multiple  address  radiotelephone  tween  the  points  where  communication  Church  in  Chicago  on  the  afternoon  of 
service  has  l^en  set  for  May  17,  the  is  requested,  in  view  of  the  existence  of  April  17.  Immediately  following  the 
Federal  Radio  Commission  has  an-  wire  and  radio  telegraph  facilities.  ceremonies  Mr.  and  Mrs.  Spaulding  left 

nounced.  ...  Some  measure  of  opposition  is  ex-  by  train  for  California.  The  bride  was 


SPOKANE  Is  Among  The  FIRST  25  Cities  of  the  U.  S. 


by  Anthony  in  the  arrangement  of 
stories  in  divisions  devoted  to  various 
types  will  be  followed  by  the  school 
heads  who  are  planning  the  new  book. 
News  features  will  be  included.  Wide 
geographical  distribution  as  well  as  a 
great  variety  in  types  of  stories  are  as¬ 
sured  by  the  method  of  collection 
adopted. 

Newspapermen  are  invited  to  submit 
stories  for  inclusion  in  the  volume.  En¬ 
tries  may  be  sent  to  the  nearest  regional 
editors  or  to  School  of  Journalism,  101 
Journalism  Building,  Iowa  City,  Iowa. 

General  editor  of  the  anthology  is 
Frank  Luther  Mott,  of  the  University 
of  Iowa.  Heads  of  32  schools  and  de¬ 
partments  of  journalism  scattered  over 
the  United  States  are  cooperating 
eitors. 

“Such  a  collection,”  says  Dr.  Mott, 
“will  do  a  real  service  to  American 
journalism  by  calling  marked  attention 
to  outstanding  excellence  in  reporting 
and  newswriting.  Scores  of  news  sto¬ 
ries  are  published  in  American  papers 
every  year  which  do  not  deserve  the 
oblivion  which  almost  immediately  over¬ 
takes  them.  We  intend  to  preserve  75 
of  these  stories  each  year,  and  by  put¬ 
ting  them  between  book  covers  preserve 
thOT  as  more  permanent  subject  matter 
for  reading  and  study.  We  believe  this 
will  serve  as  a  stimulus  to  better  news¬ 
paper  performance;  at  any  rate  it  will 
be  giving  honor  where  honor  is  as- 
sure^y  due,  and  it  will  be  setting  up 
good  models  for  others  to  aim  at.  Of 
course,  one  of  the  objects  we  have  in 
mind  is  to  gather  together  first-rate 
examples  of  the  best  newspaper  writing 
for  the  study  of  our  own  students  in  the 
schools  of  journalism.” 

In  many  cases  the  stories  printed  are 
to  be  accompanied  by  brief  statements 
by  reporters  or  managing  editors  detail¬ 
ing  the  circumstances  under  which  the 
rtories  were  obtained.  Many  manag¬ 
ing  editors  have  already  signified  their 
willingness  to  cooperate  in  the  venture. 
Reporters  are  es{^cially  desired  to  send 
in  their  o^m  stories. 

The  following  are  cooperating  editors : 

For  New  England — Harry  B.  Center,  Bos¬ 
ton  University;  Eric  P.  Kelly,  Dartmouth 
ColleK.  For  Middle  States— H.  B.  Rathbone, 
New  York  University;  Allen  S.  Will,  Rutgers 
university;  T.  O.  Simmons,  Syracuse  Univer- 
S*?.'  rvanklin  Banner,  Pennsylvania  State 
College. 

.  For  the  South — William  P.  Mapel,  Wash¬ 
ington  and  Lee  Universi^;  John  W.  Drewry. 
uniyeriity  of.  Georgia;  Elmer  J.  Emig,  Uni¬ 
versity  of  Florida;  Clarence  E.  Cason,  Uni- 
ymity  of  Alabama;  Victor  R.  Portmann, 
University  of  Kentucky;  M.  G.  Osborn, 
t^®*vCTsity  of  Louisiana;  Paul  J.  Thomp- 
ton,  University  of  Texas;  H.  H.  Herbert, 
Umversity  of  Oklahoma. 

For  the  Middie  West — Lester  C.  Getzloe. 
University  of  Ohio;  Wesley  H.  M'aurer.  Uni- 
torsity  of  Michigan;  H.  F.  Harrington, 
horthwestern  University;  Lawrence  W.  Mur- 
py;  University  of  Illinois;  Willard  G, 
Bleyer,  University  of  Wisconsin;  T.  L.  O’Sui- 
ifyan,  Marquette  University;  Ralph  D.  Casey, 
University  of  Minnesota;  Blair  Converse, 
State  College;  Frank  L.  Martin,  Uni- 
miity  of  Missouri;  Charles  E.  Rogers, 
Aansat  Sme  College;  Leon  N.  Flint,  Uni- 
VMity  of  Kansas;  Gayle  C.  Walker,  Univer- 
5*1  0*  Nebraska;  A.  A.  Applegate,  South 
b^ou  State  College. 

*ke  West — Ralph  L.  Crosman.  Univer- 
■ty  of  Colorado;  Alfred  L.  Higginbotham, 
university  of  Nevada;  Vernon  McKenzie. 
University  of  Washington;  Eric  W.  Allen, 
Umwsity  of  Oregon;  Everett  W.  Smith, 
Stanford  Umversity. 

^TURING  SPORTS  WRITERS 

The  St.  Louis  Post-Dispatch  is  using 
»  SCTies  of  700-line  advertisements  fea- 
“Ttng  Its  sports  writers.  Each  adver¬ 
tisement  concerns  one  individual. 


Push  1933  Sales  Drives 

iTe  Spokane  Market-Get  30  Per  Cent 
.  Above  U.  S.  Average  Results 


NOTE,  PLEASE;  Early  in  1932  we 
suggested  {giving  reasons}:  "Spot  The 
Spokane  Market— Get  30%  Above 
Average  U.  S.  Results.”  February, 
1933  we  again  stated,  with  reasons 
why;  "The  Spokane  Market  is  Rela¬ 
tively  a  Bright  Spot  for  1933  Sales 
Drives.”  So  note  the  sign^cance  td 
the  following: 


li^ALKS  MANAGEMENT,  in  their  survey  (just  out)  of  19.32 
Spendable  Money  Income  and  Retail  Sales,  show  per  capita — 
1932  Spokane  Market  retail  sales  28%  above  U.  S. 
average. 

Spokane  Market  1932  spendable  money  income  37% 
above  U.  S.  average. 

Spokane  Market  30%  more  passenger  cars  under 
$1,000  than  U.  S.  average. 

Spokane  Market  20%  more  cars  costing  over  $1,000 
than  U.  S.  average. 

— And,  according  to  Sales  Management’s  survey, 

Spokane  is  among  first  25  cities  of  U.  S.  in  per  capita 
spendable  money  income. 

Spokane  is  among  first  25  cities  of  U.  S.  in  per  capita 
car  registrations  1932. 

1932  retail  sales  in  Washington,  Oregon  and  Idaho  were  $822,- 
688,000.  Spendable  income — $1,075,890,000,  with  the  Spokane 
Market  alone  accounting  for  more  than  one-fourth  of  this  total. 
According  to  R.  L.  Polk  &  Co.’s  1932  Consumer  Study,  THE 
SPOKESMAN-REVIEW  and  SPOKANE  CHRONICLE’S  com¬ 
bined  circulation  is  85%  tJNduplicated.  Polk  says  home  effective 
coverage  Metropolitan  Spokane  93.76%;  Spokane  and  Urban 
Trade  Area  combined,  91.95% — thus  giving  you  a  highly  in¬ 
fluential,  economical  coverage  of  an  exceptional  market  for  1933. 


101,247  City  and  Town  Families 
37%  More  Spendable  Money 
Than  Average  U.  S. 


DOMINANT 
FARM  MAGAZINES 

TM«  wAaHrBa'roN 


REPRESENTATIVES 


Combined  Circulation 
85^  UNdupIleated 

R.  L.  POLK  &.  CO.,  Authority 
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GROUP  BUYING  PLAN  HAS  EFFECTED 
MANY  ECONOMIES  FOR  N.  Y.  PAPERS 

Eighty  Papers,  Some  In  Pennsylvania  And  New  Jersey,  Now 
Members  of  Associated  Publishers — Reductions  of  10% 
to  50%  On  Some  Items  Achieved 


IT  was  announced  this  week  at  the 
oflFices  of  Associated  publishers,  Au¬ 
burn,  N.  Y.,  that  approximately  80 
daily  newspapers 
now  have  com¬ 
bined  into  what  is 
believed  to  be  the 
largest  group 
buying  movement 
ever  organized 
among  publishers. 

Beginning  i  n 
January,  19  3  2, 
among  some  en¬ 
thusiastic  mem¬ 
bers  of  the  New 
York  Associated 
Dailies  meeting 
at  Lake  Placid, 
N.  Y.,  the  group  had  an  original  mem¬ 
bership  of  17  newspapers.  The  plan 
of  co-operative  buying  was  developed 
under  the  leadership  of  William  O.  Dap¬ 
ping  who,  as  then  president  of  the  New 
Vork  Associated  Dailies  and  chairman 
of  the  committee  on  purchase  and  sup¬ 
ply,  has  guided  its  destinies  through  its 
existence  thus  far.  The  enterprise  now 
comprises  nearly  every  important  news¬ 
paper  in  up-state  New  York  and  many 
in  Pennsylvania  and  a  few  in  New 
Jersey.  New  memberships  are  coming 
in  almost  daily. 

Impetus  was  given  to  the  movement  at 
a  meeting  last  January  when  the  New 
York  State  Publishers’  Association 
voted  unanimously  at  Syracuse  to  unite 
with  the  Associated  Dailies  and  to  au¬ 
thorize  the  committee  to  invite  such 
other  newspapers  as  the  committee 
deemed  to  be  desirable  for  membership. 
As  the  result  of  a  circular  invitation 
sent  to  interested  papers,  the  member¬ 
ship  has  grown  by  leaps  and  bounds, 
and  at  the  present  time  it  numbers  such 
small  papers  as  the  Oneida  Dispatch. 
and  Adirondack  Enterprise,  and  such 
large  papers  as  the  Buffalo  News, 
Brooklyn  Eagle,  Syracuse  Post-Stand¬ 
ard,  and  the  Gannett  group. 

Commenting  upon  the  movement  Mr. 
Dapping  said :  “The  significance  of 
this  co-operative  buying  movement  to 
its  membership  may  be  noted  when  one 
realizes  that  today  our  members  are 
enjoying  price  reductions  that  range 
from  10%  to  50%  below  prices  they 
have  hitherto  paid.  Within  the  past 
week  we  have  closed  agreements  with 
several  of  the  outstanding  supply  houses 
of  the  country  which  extend  not  only 
the  most-favored  customer  prices  to  our 
membership,  but  in  addition  jobbers’  or 
similar  discounts  based  upon  aggregate 
purchasing  demand. 

“To  indicate  the  attitude  of  experi¬ 
enced  observers  in  the  publishing  busi¬ 
ness  I  can  quote  from  a  letter  received 
this  week  from  the  president  of  one  of 
the  largest  newspaper  syndicates  in  the 


country  who,  when  he  read  of  the  mag¬ 
nitude  and  accomplishments  of  the  As¬ 
sociated  Publishers,  said,  ‘Am  I  im¬ 
pressed  !  That  is  an  extraordinary 
showing.  I  did  not  know  there  was  so 
much  intelligence  loose  in  the  publish¬ 
ing  business.’ 

“From  our  members  themselves  we 
are  receiving  letters  of  commendation 
with  a  frequency  that  makes  us  won¬ 
der  why  we  publishers  have  delayed  so 
long  in  organizing  such  a  body.  There 
was  a  time  when  the  average  publisher 
was  convinced  that  there  could  be  no 
co-operation  or  action  upon  a  common 
basis  unless  it  were  in  the  form  of  a 
mandate  from  the  owner  of  a  chain 
to  his  own  newspapers,  but  15  months 
of  experience  has  convinced  me  that 
self-interest  is  a  more  potent  force  to 
obtain  common  agreement  than  even  a 
‘must’  order  from  the  head  of  a  chain. 

“Apart  from  the  economies  we  have 
made  we  have  also  developed  a  fine 
spirit  of  understanding  among  our 
members  that  has  resulted  in  many 
mutual  gains.  We  have  also  learned 
much  about  graft,  petty  or  great,  in 
some  of  our  shops  that  have  long  been 
prey  for  unscrupulous  employes  in  the 
purchase  of  supplies  and  equipment,  the 
owners  themselves  having  been  in  bliss¬ 
ful  ignorance  of  the  fact.  Indeed,  I 
believe  the  operation  of  our  group 
buying  plan  has  proven  to  many  a  pub¬ 
lisher  that  he  can  buy  many  items 
without  having  his  blood  sucked  by 
leeches  in  his  employ  who  have  been 
able  to  play  favorites  at  the  cost  of 
his  employer.  When  one  member 
finds  that  another  member  can  use  a 
given  product  satisfactorily  at  a  lower 
price  he  is  willing  to  give  the  particular 
product  a  real  chance  to  prove  its 
worth,  and  to  demand  explanations  when 
he  is  told  that  it  cannot  be  used.  In 
short,  the  publisher  finds  himself  able 
to  enjoy  a  ‘new  deal’  which  was  not 
listed  among  the  benefits  promised  in 
the  last  political  campaign.” 

The  committee  conducting  the  buying 
group  consists  of,  beside  Mr.  Dapping 
as  the  chairman,  E.  M.  Waterbury,  Os- 
Kvgo  Palladium-Times,  and  F.  Everiss 
Kessinger,  Rome  Sentinel.  They  have 
employed  Edward  G.  Soik  as  secretary, 
and  are  planning  to  move  the  office  at 
the  earliest  date  to  the  general  offices 
of  the  New  York  State  Publishers’ 
Association  in  Syracuse. 

Membership  in  Associated  Publishers 
follows : 

New  York  Dailies 
Adirondack  Enterprise 
■Amsterdam  Recorder 
•Auburn  Citizen-Advertiser 
Binghamton  Press 
Brooklyn  Daily  Eagle 
Buffalo  Evening  News 
Canandaigua  Messenger 
Corning  Leader 
Cortland  Standard 
Flushing  North  Shore  Journal 


W.  O.  Dapping 
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Telephone  Your  Teletromr  to  ToStal  Telegraph 


CHEESECAKE” 


The  ship-news  photographer  makes  a 
picture  of  his  family. 

Specially  Drawn  for  Editor  &  Publisher 
by  Ralph  Reichhold,  Pittsburgh  Press. 


Geneva  Daily  Times 

Glens  Falls  Post-Star 

Gloversville  Leader  Republican 

Herkimer  Telegram 

Homell  Tribune-Times 

Hudson  Daily  Star 

^mestown  Journal 

Kingston  Freeman 

Little  Falls  Times 

Lockport  Union-Sun  and  Journal 

Long  Island  Daily  Press 

Long  Island  City  Star 

Nassau  Daily  Review 

N.  Y.  Journal  of  Commerce 

New  York  Staats  Zeitung 

Niagara  Falls  Gazette 

Norwich  Sun 

Oneonta  Star 

Oneida  Dispatch 

Oswego  Palladium-Times 

Port  Jervis  Union-Gazette 

Poughkeepsie  Star  Eagle 

Rome  Sentinel 

Saratoga  Saratogian 

Schenectady  Gazette 

Syracuse  Herald 

Syracuse  Post-Standard 

White  Plains  Reporter 


Gannett  Newspapers 
Albany  News 

Albany  Knickerbocker  Press 
Elmira  Star  Gazette  and  .Advertiser 
Elmira  TelMram 
Hartford  (Conn.)  Times 
Ithaca  Journal-News 
Malone  Telegram 
Newburgh  3eacon-News 
Ogdensburg  Republican-Herald 
Olean  Herald 

Plainfield  (N.  J.)  Courier-News 
Rochester  Democrat  and  Chronicle 
Rochester  Times-Union 
Utica  Observer-Dispatch 


Westchester  County  Publishers 
Mamaroneck  Daily  Times 
Mt.  Vernon  Argus 
New  Rochelle  Standard-Star 
Ossining  Citizen-Sentinel 
Port  Chester  Daily  Item 
Tarrytown  News 
White  Plains  Press 
Yonkers  Herald-Statesman 


Pennsylvania  Dailies 
Brownsville  Telegraph 
Columbia  News 
Harrisburg  Telegraph 
Jeannette  News-Dispatch 
Johnstown  Tribune 
Lancaster  Newspapers 
Pottstown  Mercury 
Scranton  Republican 
Tarentum  Valley  Daily  News 
Titusville  Herald 
Wilkes-Barre  Times-Leader 
Williamsport  Sun 

New  Jersey  Dailies 
New  Brunswick  Daily  Home  News 

Fairport  (N.  Y.)  Herald-Mail 
Pennsburg  (Pa.)  Town  &  Country 
Rockaway  Beach  (N.  Y.)  Wave 
R'oyersford  (Pa.)  Advertiser 
Walton  (N.  Y.)  Reporter 


PAGE  HEADS  OZARK  PRESS 

Lebanon  (Mo.)  Rustic  PuUulier 
Elected  President 

“Pool  your  issues,”  advised  John  T. 
Woodruff,  Springfield  attorney  and 
financier,  in  the  featured  address  at  the 
closing  session  of  the  annual  conven¬ 
tion  of  the  Ozark  Press  Association,  in 
Springfield,  Mo.,  April  14. 

“One  way  out  of  lean  times  for  the 
rural  newspapers  would  be  form  a  syn¬ 
dicate  to  obtain  national  and  other  ad¬ 
vertising  contracts  and  to  distribute 
proceeds  of  these  contracts  according 
to  circulation,”  Mr.  Woodruff  said. 

Paul  Page,  editor,  Lebanon  (Mo.) 
Rustic  and  retiring  vice-president,  was 
elected  president.  P.  E.  Denton,  editor. 
Mountain  Grove  (Mo.)  Journal,  was 
elected  vice-president.  Miss  Bernice 
Coiner,  editor,  Lockwood  Luminary  for 
20  years,  was  chosen  secretary,  and 
Mrs.  W.  M.  Bear,  Ash  Grove  Common- 
loealth,  treasurer. 

J.  W.  Brown,  Masionville  Fret 
Press,  retiring  president,  was  in  charge 
of  the  meeting.  Sp^kers  included 
Frank  L.  Martin,  associate  dean  of  the 
University  of  Missouri  School  of  Jour¬ 
nalism;  Wallace  Crossley  and  Charles 
W.  Keller,  Jr.,  president  and  executive 
secretary  of  the  Missouri  Press  As¬ 
sociation,  respectively;  Joseph  Frtuden- 
berger.  West  Plains  Gacette;  and 
Means  Ray,  Jefferson  City  publisher  and 
mayor-elect.  Miss  Pearl  Peters,  Monett 
Times,  and  Ralph  Gravely,  Bolivar 
Free  Press,  led  discussions.  A  memo¬ 
rial  service  to  Will  H.  Zorn,  late  editor 
of  the  Howell  County  Gazette,  was 
conducted  by  Charles  L.  Woods,  Rollo 
Herald,  and  E.  K.  Liles,  Houston 
Herald. 
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\xtke  the  “SHORT  CUT  ” 

to  SHOPPING  HOURS 


Chopping  hours  are  daytime  hours  — 
when  stores  are  open;  when  housewives 
telephone  their  orders  or  go  shopping 
themselves.  2950  food  stores  in  New 
York  or  vicinity  say  66%  of  their  busi¬ 
ness  is  done  every  day  before  3  P.  M. 

Morning  advertising  is  the  short  cut  to 
buying  hours.  It  reaches  the  housewife 
just  before  she  does  her  buying.  What’s 
the  use  of  telling  her  to  buy  your 
product  just  after  she’s  bought  some¬ 
thing  else.^ 

Advertisers  who  are  guided  strictly  by 
results  (not  “traditions”)  realize  that 


radio,  the  talkies  and  the  amazing  swing 
to  bridge  are  among  the  new  things  that 
now  fill  the  family  evening.  They  know, 
too,  that  prepared  foods  and  electrical 
appliances  have  simplified  housekeeping 
— have  given  women  more  daytime  lei¬ 
sure.  Times  have  changed.  That’s  why 
“Daytimed”  advertising  is  more  pro¬ 
ductive  than  ever. 

Move  your  advertising  up  close  to  the 
buying  hours.  Give  it  “Daytimeliness.” 
The  advertisement  that’s  freshest  in  a 
woman’s  (or  a  man’s)  mind  is  the  one 
that  sells  the  most  goods. 


NEW  YORK 


NEW  YORK:  Mam  Office.  230  West  4 1st  Street  -  DETROIT: 
John  B.  Woodward,  Inc.,  6-2)5  General  Motors  Building  — 
CHICAGO:  John  B.  Woodward,  Inc.,  360  N.  Michigan  Avenue 
-  BOSTON:  Carroll  Judson  Swan,  926  Park  Square  Building  - 
SAN  FRANCISCO:  John  B.  Woodward,  Inc.,  Monadnock  Bldg. 
PARIS  EDITION:  The  New  York  Herald,  2t  Rue  de  Berri. 
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NEWSPAPERS  ALERT  TO  CLASSIFIED 
POTENTIALITIES  IN  DEPRESSION 

Madison  Daily  Tightens  Up  on  Regulations  and  Business  Is  Better 
— Nassau  Review  Gets  Better  Response  by  Telephone — 
“Confidence”  Copy  Is  Abundant 


CLASSIFIED  advertising  revenue 
has  proven  a  boon  to  many  news¬ 
papers  during  the  business  depression. 

Furthermore,  newspapers  have  been 
alert  as  never  before  to  the  revenue- 
producing  potentialities  of  this  depart¬ 
ment,  and  the  depression  has  brought 
forth  ingenious  plans  and  added  enter¬ 
prise  to  popularize  the  classified  depart¬ 
ment. 

That  this  department  need  not  lower 
its  rates  to  increase  its  business  is 
proved  by  the  experience  of  Lester  B. 
Robinson,  classified  manager  of  the 
Madison  (Wis.)  Capital  Times,  who 
reports  that  his  paper  showed  an  in¬ 
crease  in  classified  advertising  in  1932 
over  1931,  and  that  it  made  this  record 
“by  following  fundamental  rules.” 

"In  1932,”  Mr.  Robinson  says,  “the 
Capital  Times  set  down  hard,  fast  rules 
for  getting  and  keeping  business.  They 
are,  in  part,  as  follows :  We  rearranged 
our  page  so  that  the  reader  found  in¬ 
stantly  what  he  wanted.  We  eliminated 
special  concessions  such  as  heavy  type, 
cuts,  borders  and  single-column  boxes. 
Rates  were  raised  20  per  cent.  Skip 
copy  at  consecutive  rates  was  abolished. 
We  also  changed  our  solid  tyj^  to  a 
smaller  size.  Type  about  six-point  was 
standardized  so  as  to  eliminate  unneces¬ 
sary  linotype  changeover.  VV'e  also  cut 
out  a  four-day  for  the  price  of  three 
proposition. 

“Doing  all  this  seemed  risky,  espe¬ 
cially  when  business  was  on  the  down 
grade.  Nevertheless,  it  proved  bene¬ 
ficial.  This  is  what  it  accomplished: 
Revenue  per  inch  was  increased  more 
than  100  per  cent  per  copy  run,  during 
rental  season  when  we  had  many  one 
to  three  time  orders.  The  insertion 
order  was  increased  from  three  to  9.75 
times.  The  Saturday  paper  and  Mon¬ 
day  holdover  was  built  up.  Linage  was 
increased  almost  S  per  cent  over  1931. 

"These  accomplishments  have  driven 
home  the  idea  to  concentrate  on  strictly 
straight  advertising.  After  all,  that  is 
the  kind  that  is  best  pay  and  is  in  the 
paper  day  after  day. 

“Credit  was  another  serious  problem 
in  1932.  Many  advertisers  felt  that  part 
of  their  business  losses  were  due  to  lack 
of  advertising.  It  is  human  nature  to 
attempt  to  stimulate  a  falling  business 
by  every  possible  means,  and  so  many 
advertisers  thought  that  by  splurging 
in  the  newspapers  they  could  get  back 
their  former  volume  of  business.  These 
business  firms,  particularly  used-car 
dealers,  had  to  be  watched  very  closely 
and  if  they  went  60  days  without  paying 
on  the  bill  they  were  cut  off.  Fortu¬ 
nately.  at  this  time,  advertisers  are 
actually  spending  what  they  can  pay  for. 
This  year  certainly  looks  like  a  year  of 
good  pay  for  copy  run.  It  now  seems 
timely  to  be  more  lenient  to  businesses 


that  have  weathered  the  storm  and  are 
on  a  sound  basis. 

“The  voluntary  type  of  advertising  is 
most  profitable  to  a  newspaper.  There 
is  no  sales  cost  here,  the  copy  run  is 
short  term,  the  reader  interest  is  high, 
and  the  revenue  is  best.  When  contract 
classified  is  sold  the  sales  expense  is 
heavy  and  unless  a  large  volume  of 
voluntary  is  coming  in,  the  department 
is  not  doing  justice  to  the  publisher. 
Every  effort  should  be  expended  to  get 
the  public  to  give  the  want  ads  instead 
of  selling  them  at  high  sales  cost.  Early 
this  year  w'e  experimented  with  our  local 
radio  station  and  found  it  to  be  of  great 
value.  We  can  trace  a  large  portion 
of  our  voluntary  copy  to  this  source.” 

The  Nassau  Daily  Review,  of  Rock¬ 
ville  Centre,  N.  Y.,  recentb'  surveyed 
its  telephone  situation  in  regard  to  its 
classifi^  service,  as  well  as  from  its 
production  and  editorial  angles,  and 
came  to  an  agreement  with  the  New 
York  Telephone  Company  which  enables 
readers  in  surrounding  communities  to 
communicate  with  the  Review  without 
paj^ent  of  a  toll  charge,  greatly  facili¬ 
tating  the  volume  of  classified  advertis¬ 
ing. 

A  six  months’  study  of  the  Review’s 
toll  traffic  revealed  its  strongest  com¬ 
munity  of  interest  to  be  among  the 
South  Shore  towns  of  Nassau  county. 
In  soliciting  advertising  in  these  com¬ 
munities  by  telephone,  frequent  toll 
calls  were  necessary  on  the  part  of  the 
paper  while  on  the  other  hand  it  was 
found  that  readers  hesitated  to  call  the 
Review  because  a  toll  charge  was  in¬ 
volved. 

“Foreign  exc^nge  service,”  James 
E.  Stiles,  publisher,  told  Editor  & 
Publisher,  “removes  these  difficulties 
and  offers  two  distinct  advantages.  It 
makes  it  possible  for  the  reader  to  call 
the  Review,  no  matter  where  he  resides 
in  the  designated  area,  for  the  price  of 
a  local  call,  and  it  enables  the  paper  to 
call  those  communities  on  a  local  basis. 
This  is  effected  through  central  office 
lines  directly  connecting  the  Review’s 
office  with  the  telephone  central  office 
in  Hempstead.  Freeport,  Lynbrook, 
Cedarhurst  and  Jamaica. 

“This  service  gives  the  Review  what 
practically  amounts  to  branch  offices  in 
these  important  centers  of  population  in 
Nassau  county  and  extends  the  main 
office  of  the  daily  directly  into  the  heart 
of  all  the  surrounding  towns  providing 
a  central  and  economic  ‘control’  by  tele¬ 
phone  of  the  newspaper’s  marketing 
area.” 

A  recent  issue  of  the  Nassau  Daily 
Review  publicized  this  service  under  the 
headline.  “You  Can  Now  Phone  Your 
VV^ant  Ads — Free  Telephone  Service.” 
A  score  of  communities  were  listed,  with 
the  telephone  numbers  of  the  foreign 


CERTIFIED  ACCEPTANCE 


CUims  arc  easily  made,  but  until  they  arc  proven  they  arc  just  claims. 

That  is  why  it  has  always  been  our  policy  to  invite  comparisons 
and  let  CcitiRcd  Dry  hdats  speak  for  themselves.  After  you  have 
Wed  Certilieds  you  will  appreciate  why  so  many  of  your  fellow 
publishers  and  mechanical  staffs  have  accepted  Certifieds  as  standard 
and  arc  dependins  upon  them  for  day  in  and  day  out  performance. 

We  respectfully  invHc  you,  too,  to  set  acquainted. 


WHERE  JIGSAWS  BEGAN 
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by  Max  P.  Milians,  Westchester  County 
(N.  Y.)  Newspapers. 


exchange  lines  for  each  group  of  towns. 

The  calls  received  over  the  new  ar¬ 
rangement  have  increased  by  25  per 
cent  over  the  number  formerly  handled, 
Mr.  Stiles  said. 

The  Boston  Er'ening  Atnerican  took 
advantage  of  the  “new  deal”  in  Wash¬ 
ington  to  obtain  advertising  under  the 
banner  line,  “Merchants,  Manufacturers, 
Business  and  Professional  New  Eng¬ 
landers  Have  Confidence.”  The  feature 
ran  for  seven  consecutive  days,  accord¬ 
ing  to  Ralph  J.  Meyers,  classified  man¬ 
ager,  and  brought  a  total  of  4,445  inser¬ 
tions.  Each  day  a  statement  from  a 
government  or  business  leader  was 
printed  on  the  page. 

The  New  York  Herald  Tribune  was 
among  the  newspapers  which  obtained 
a  i»ge  of  classified  copy  from  enthusi¬ 
astic  citizens  and  trades  people  at  the 
time  of  the  inauguration  ceremonies  in 
Washington. 


Last  week’s  Editor  &  Publisher  told 
in  detail  of  the  new  arrangement  of  the 
New  York  World-Telegram  classified 
advertisements  to  make  them  convenient 
to  readers.  Weeks  of  research,  includ¬ 
ing  surveys  among  readers  and  adver¬ 
tisers,  preceded  the  final  organization  of 
the  new  plan. 

The  Danville  (Va.)  Sunday  Register 
April  2  p>ublished  a  “Ballyhoo”  classified 
column,  in  which  the  advertisers  asked 
readers  to  trade  with  their  competitors 
offered  to  reline  brakes  with  satin  or 
celanese,  or  sang  the  merits  of  automo¬ 
biles  equipped  with  hot  and  cold  foldin* 
doors.  The  “Ballyhoo”  column  was  i- 
veloped  by  F,  H.  Fletcher,  classified 
manager,  and  is  revived  from  time  to 
time  with  “teaser”  display  advertise¬ 
ments  preceding  the  Sunday  issue. 

The  Pomona  (Cal.)  Progress-Bulle¬ 
tin  recently  condeted  a  “Chuckle  Ad 
Contest”  in  which  the  contestants  were 
asked  to  make  up  four  complete  lines 
from  as  many  classified  advertisements 
published  in  the  newspaper,  and  put 
them  together  so  that  “they  make  sense, 
the  funnier  the  better.”  Five  winners 
were  selected  every  day  during  the  con¬ 
test. 

Following  are  typical  examples  of 
“chuckle”  ads  appearing  in  the  Prog¬ 
ress-Bulletin  : 

For  Sale — Jersey  cow.  Real  family 
machine,  (jperated  by  gas  power 
rolls  right  up  to  your  door  when 
you  call 

Home  Cafe  139  S.  Garey 
Why  cook  when  a 
Single  man  will  work  part  time  for 
Plenty  of  water  and  grass.  No 
Business  ability,  one  who  has  lived. 

List  with  us  and  prepare  to 
Sacrifice  established  neighborhood 
standing  in  social  and  business  life. 
415  E.  Holt.  Ph.  927. 


Those  Golden  Brown 
Waffles 

Fine  for  tree  wraps,  for  putting  under 
English  bullpups,  real  .show 


A  New  Service 

UNIQUE  IN  SCOPE 
Combining  regular  and 
special  correspondence,  per¬ 
sonal  representation  and 
investigations. 

ALL  FIELDS  .  .  DAY  AND  NIGHT 

A  trustworthy  agent  at  your  command 

V 

Exceptional  representation  at  “A  Century 
of  Progress.”  Write  for  particulars  of  our 
unusual  service  in  connection  with  Chicago’s 
World  Fair,  wherein  “our  office  is  your  office" 
during  the  Exposition. 

REEDY  PRESS  SERVICE 

134  N.  La  Salle  Street,  Chicago 

Arthur  A.  Judd,  Director  of  Service  Tel.  State  0994 
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V4<//il\\Vv« 


Call  it 


whatever  yon  like 


tegic  points  by  its  own,  obviously 
biased,  employees.  The  Journal  is  con¬ 
tent  to  rest  its  case  upon  the  universal¬ 
ly  accepted,  completely  unbiased,  thor¬ 
oughly  reputable  statistics  of  the  Audit 
Bureau  of  Circulations,  whose  unim¬ 
peachable  evidence  places  the  Journal 
FIRST. 

Let  us  recognize  subterfuge  for  the 
weak-kneed  compromise  that  it  is.  Let 
us  insist  upon  calling  a  spade  a 
“Spade”  .  .  . 

Let  us  admit  to  ourselves  that,  in  any 
group  of  thousands  upon  thousands  of 
New  Yorkers,  there  can  be  no  universal 
trend  of  tastes  or  inclinations;  they 
cannot  all  be  rich  or  all  be  poor;  they 
cannot  all  have  similar  likes  or  dis¬ 
likes;  in  fact,  they  can  be  nothing  more 
than  what  they  truly  are  ...  a  cross- 
section  of  that  wonderfully  polyglot, 
ever-differing,  ever-changing  New 
York. 

That  is  why  no  New  York  paper, 
large  or  small,  can  truly  represent  any 
one  class . . .  why  each  represents  many 
classes . . . 

And  that  is  why  the  Journal^  being 
largest  of  all  evening  papers  in  point 
of  readership,  lays  open  the  widest 
cross-section  of  New  York  to  all  those 
with  merchandise  for  sale. 


Awn  BroraiBfc 


Can  beat 


EOS  B 


New  York’s  BEST  READ  Evening  Newspaper 


NATIONAUy  REPRESENTED  W  RODNEY  E.  BOONE  ORGANIZATION 


WOMEN  BUY  80%  OF  ALL  M 

SOLD  BY  BETAILI 


RETAIL  MERCHANTS  buy 
$600,000,000.00  worth  of  goods  at 

This 


ancial  markets.  She  keeps  close  touch  with 
the  “price  current*’  as  it  effects  her  buying. 
Yesterday’s  market  news  is  as  dead  to  her 
as  yesterday’s  quotations  to  the  man  in  the 
stock  market  and  the  wheat  pit.  Today’s 
quotations,  today’s  offerings  are  what  she 
wants  to  know. 

Just  as  the  dealer  in  stocks  and  bonds,  and 
wheat  turns  to  the  market  pages  of  the  daily 
newspaper  for  his  information,  so  the  woman 
turns  to  the  advertisements  in  the  daily 
newspaper  for  her  “price  current”  and  the 
offerings  of  the  day. 

If  she  is  a  business  woman  her  shopping 
time  is  limited.  If  she  is  the  head  of  a  home 
her  shopping  time  is  limited.  She  must  work 
fast.  She  plans  her  shopping  by  reading  her 
daily  newspaper.  She  “charts  her  course” 
before  starting,  by  reading  the  advertising. 
She  knows  just  about  where  she  is  going,  and 
what  she  is  going  for.  It  is  no  hit  and  miss 
matter  with  her.  It  is  a  planned  business 
expedition — and  planned  through  the  daily 


wholesale  prices  every  week, 

■  ^  is  resold  at  retail  for  close  to 

I  $1,000,000,000.00. 

I  It  is  calculated  that  women  buy 

M  fully  80%  of  all  merchandise  sold 

r  by  retailers,  and  influence  the  pur¬ 

chases  of  things  they  do  not  buy 
personally  so  that  they  control 
fully  95%  of  all  purchases  made. 

Consider  the  woman  of  today. 
Whether  she  be  a  housekeeper,  or 
employed  in  an  office,  a  store  or  anywhere 
else,  she  is  a  business  woman.  If  she  makes 
her  own  living  she  knows  just  what  it  means 
to  spend  carefully.  If  she  is  the  head  of  a 
home  she  knows  that  she  must  make  her 
budget  cover  a  lot  of  ground. 

She  studies  her  market  just  as  an  investor 
in  securities  studies  the  fluctuations  of  fln- 


D ALLAS  Journal 
Detroit  News  v 
Gannett  Newspapers 
Hartford  Courant 
Indianapolis  News 
Louisville  Courier- Journal 
Louisville  Times 
Milwaukee  Journal 
Nashville  Banner 
New  Bedford  Mercury 
New  Bedford  Standard-Times 


Akron  Beacon- Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 
Boston  Herald-Traveler 
Bridgeport  Post-Telegram 
Chattanooga  Times 
Chicago  Tribune 
CiNCTNNATi  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 


GET  YOUR  SHA 


seems  obvious  what  to  do. 


York  Daily  News 
York  Herald  Tribune 
York  Sun 
York  Times 
York  World-Telegram 
A  World-Herald 
'IRgh  Press 
>ENCE  Journal 
ence  Bulletin 
OND  (  Va.)  News  LEAorat 
Uke  City  Telegram 


Salt  Lake  City  Tribune 
Spokane  Spokesman-Review 
Spokane  Daily  Ghronio-e 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspaper 
Westchester  Newspapers,  Incl 
Waterbury  Amhiican 
Waterbury  Republican 
Youngstown  Vindicator 


A  BILLI©N  DOLLARS  WEEKLY 


WOMENS’  INFLUENCE 
IS  REFLECTED  IN 
EVERYTHING. 

Luxurious  automobile  upholstery 
and  fittings  are  not  put  there  for 
men. 

Amongst  the  important  lines  large¬ 
ly  influenced,  if  not  dominated  by 
women’s  ideas  are: 


Automobiles, 

Cigarettes, 

Drugs, 

Fabrics, 

Fashions, 

Fiction, 


Footwear, 

Furniture, 

Furs, 

Housewares, 
Kitchen  Utensils, 


Floor  Coverings,  Tooth  Pastes, 


Foods, 


Toiletries. 


And  women  buy  from  daily  news¬ 
paper  advertising; 
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Editor  &  Publisher  The  Fourth  Estate  for  April  22,  1933 


BANGS  EDITING  PAPER 
UNDER  DimCULTIES 

Militant  Huntington  Editor  Now  Seek* 
to  Save  Portable  Lifbt  Plant — 
Weekly  Almost  a  One-Man 
Paper  Now 

(Special  to  Editoi  It  Publishkr) 
Huntington,  Ind.,  April  17 — Piece 
by  piece  the  equipment  of  the  Hunting- 
ton  News  has  been  disappearing,  and 


Editor  Bangs  pointing  to  the  washing 
machine  motor  that  mnt  hit  linotype. 


this  week-end  C.  W.  H.  Bangs,  lawyer- 
publisher,  was  planning  a  new  defend 
for  a  suit  filed  against  him  for  replevin 
of  his  portable  lighting  plant. 

He  installed  the  little  plant  after  the 
electric  company  cut  off  his  service 
saying  he  owed  a  bill  of  $700.  Now, 
after  the  Goss  Printing  Press  Company 
of  Chicago  has  remov^  his  large  press, 
the  V.  M.  Nussbaum  Company  of  Fort 
Wayne  has  sued  to  replevin  the  little 
power  unit.  The  Nussbaum  Company 
asks  $400  for  unlawful  retention  of  the 
machinery.  Bangs  has  filed  a  heavy 
Iwnd  in  court  to  prevent  the  company 
from  attaching  the  equipment. 

The  paper  has  bwn  printed  on  a 
small  cylinder  press  since  the  Goss 
Company  removed  the  flatbed  press  two 
weeks  ago.  Publication  has  not  been 
suspended,  however,  and  Bangs,  coat¬ 
less  and  with  his  sleeves  rolled  above 
his  elbows,  helped  the  pressmen  with 
the  first  two  issues  with  the  small  press 
that  formerly  was  used  in  Markel,  a 
small  town  near  Huntington. 

The  News  is  almost  a  one-man  paper 
now,  as  far  as  the  editorial  department 
is  concerned.  Bangs  began  covering 
the  news  beats  of  the  city  himself  after 
the  staff  that  had  helped  him  connect 
an  automobile  motor  to  a  press  when 
his  power  had  been  shut  off,  walked 
out,  saying  they  had  not  been  paid. 
Thomas  Mason,  circulation  manager, 
quit  last  week,  and  filed  suit  for  $900 
back  wages. 

Bangs  blamed  the  latest  suit  on  news 
stories  printed  in  Ft.  Wayne  newspapers 
on  the  removal  of  his  larger  press  by 
the  Goss  Company.  Bangs  declares  his 
plans  now  call  for  a  Diesel  motor  to 
run  the  power  plant. 

The  fiery  editor  has  continued  his 
attacks  on  the  Northern  Indiana  Power 
Company,  but  has  not  mentioned  local 
banks  in  his  columns  since  his  arrest 
on  charges  of  slandering  the  First 
State  Bank.  He  pleaded  not  guilty  and 
no  date  has  been  set  for  his  trial.  The 
First  State  Bank  closed  for  a  holiday 

?riqr  to  the  general  banking  holiday  in 
ndiana  and  has  recently  opened  on  a 
5  per  cent  withdrawal  basis. 

MARKS  GOLDEN  ANNIVERSARY 

The  Duluth  (Minn.)  Herald  cele¬ 
brated  its  SOth  anniversary  with  a 
golden  jubilee  tuition,  April  10,  con¬ 
taining  five  sections  totaling  58  pages. 
The  edition  included  an  exact  reproduc¬ 
tion  of  the  first  issue  of  the  Herald  con- 
Uining  four  pages  published  April  9, 
1883.  Paul  Block  and  M.  F.  Hanson 
are  publishers  of  the  Herald  and  Still¬ 
man  Binsdiam  is  editor. 


EXPOSING  “GYP”  BROKERS 
The  Denver  Rocky  Mountain  News 
is  publishing  a  series  of  articles  reveal¬ 
ing  the  dishonest  methods  by  which  it 
says  “gyp”  stock  brokers  and  bucket 
shops  operating  in  Denver  are  swindling 
investors  throughout  the  country. 


GANNETT  PAPERS  MAY 
ACCEPT  BEER  COPY 


Publisher  Modifies  Original  Ban  Be¬ 
cause  of  Many  Ramifications— 
Individual  Publishers  Per¬ 
mitted  to  Decide 


Reversing  a  decision  not  to  accept 
beer  advertising,  Frank  E.  Gannett, 
president  of  the  Gannett  Newspapers, 
announced  this  week  that  the  issue  is 
one  for  the  publishers  of  each  of  the 
newspapers  to  decide.  The  announce¬ 
ment  was  made  for  Mr.  Gannett  by 
Frank  E.  Tripp,  general  manager. 

Mr.  Gannett’s  statement  follows  in 
part: 

"Sometime  ago,  in  reply  to  a  question 
from  a  press  association,  I  said  it  was 
my  intention  not  to  accept  beer  adver¬ 
tising  in  our  group  of  newspapers.  We 
realized  that  such  a  decision  meant  a 
heavy  financial  loss  at  a  time  when 
business  conditions  are  not  good.  Yet 
we  were  perfectly  willing  to  forego  such 
loss  because  of  the  principle  involved 
as  we  then  saw  it.  My  own  personal 
opinion  about  the  wisdom  of  permitting 
traffic  in  beer  or  any  other  alcoholic 
beverage  has  not  changed,  but  since  beer 
became  legalized  there  have  developed 
so  many  ramifications  that  the  situation 
from  a  newspaper  viewpoint  presents 
intricate  complications.  It  seems  im¬ 
possible  to  determine  where  beer  adver¬ 
tising  begins  and  where  it  ends.  There 
are  constantly  such  questions  as  this: 
Should  we  accept  or  reject  advertise¬ 
ments  for  beer  glasses,  for  example,  or 
advertisements  for  accessories  or  sup¬ 
plies  for  handling  beer  and  the  like? 

“Legitimate  and  reputable  stores  and 
dealers  have  stocked  beer  and  dealers 
of  unquestionable  standing  have  become 
distributors  for  it.  Surely  a  store’s 
advertising  cannot  be  refused  just  be¬ 
cause  that  store  may  include  beer  in  its 
announcements. 

“I  must  recognize,  too,  that  a  news¬ 
paper  is  a  semi-public  institution,  that 
it  must  serve  the  public,  somewhat  as 
a  railroad,  a  common  carrier,  must 
carry  freight  and  passengers  without 
unfair  discrimination  when  within  the 
law.  There  is  a  question  in  my  mind 
now  whether  I  have  a  right,  on  this 
theory,  to  refuse  legitimate  advertising 
of  a  legal  commodity  so  long  as  that 
advertising  is  not  false  in  its  represen¬ 
tations.  misleading,  indecent,  harmful 
to  public  welfare,  or  offensive  to  good 
taste. 

“In  several  cities  where  we  have 
newspapers  there  is  no  other  advertis¬ 
ing  medium.  I  have  come  to  question 
whether  it  is  fair  for  me  to  take  advan¬ 
tage  of  my  position  as  principal  owner 
of  the  only  newspaper  in  a  city  to  deter¬ 
mine  what  business  shall  or  shall  not 
be  advertised  in  the  community  so  long 
as  it  is  within  the  law. 

“When  a  person  finds  he  has  made 
a  mistake  it  is  best  to  admit  it  frankly 
and  correct.  No  matter  what  adver¬ 
tising  our  papers  may  print  they  will 
retain  their  editorial  independence  and 
fight  for  better  social  conditions  and 
vigorously  oppose  existing  evils  as 
they  have  in  the  past.  Above  every¬ 
thing  else,  however,  our  papers  must 
be  fair  to  all,  considerate  of  the  opin¬ 
ions  of  others  and  tolerant  of  those 
who  oppose  us.” 


WINS  |1  AWARD 

In  her  suit  against  the  San  Antonio 
Express,  alleging  breach  of  contract  to 
publish  a  novel  and  asking  damages  be¬ 
cause  her  nunuscript  was  kept  an  un¬ 
reasonable  time,  Mrs.  W.  S.  G>ojleweicz 
was  awarded  judgment  for  only  the 
nominal  sum  of  $1  in  district  court  at 
San  Antonio.  She  sued  for  $1,500,  but 
was  unable  to  establish  value  of  the 
manuscript.  The  court  instructed  the 
verdict.  ' 
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In  1932  The  Fort  Worth  Star-Telegram  Was  Compelled  to 
Tlecllne  Over 


357.000  Lines 

af  Retail  DIaotay  from  major  advertfaen  .  .  .  bomnae  the  advertlaers  would 
not  ronform  to  our  rate  eaWI  and  raSh  dlaeonnt  reqnlr«ine"t*i. 

Place  Fort  Worth  on  vonr  lists  . . .  and  remember'. . .  Tbe  Star- 
Telegram’s  net  nftA  rtrrnlnttoil  of  .  .  . 
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is  easy-going 

has  seen 


AStreet 


Church  Street,  Nashville's  chief  shopping 
street,  from  a  recent  photograph.  Two  of  the 
city’s  largest  churches  are  still  on  Church 
Street  in  the  heart  of  business. 


-KO  WOIVDER  DEPRESKIOIV  COELD  :\OT  LO]%G 
SLOW  ITS  STEADY  GAIT 


But  no  matter  what  happens,  Nashville  bobs  back  up  like  a  Billiken.  Pursuing  a 
peculiarly  self-contented  way  with  its  adamant  courage,  passionate  prejudices  and 
deep  feelings  unsuspected  behind  old-fashioned  courtesy  and  almost  childlike 
simplicity. 


Today,  The  Nashville  Banner's  roots  are  deep  in  this  bluegrass  soil,  deeper  than 
ever  in  the  approval  and  confidence  of  its  readers.  With  its  sturdy  community,  The 
r  anner  has  come  through  hard  times  and  destructive  struggles  to  added  stature  and 
stability. 


The  Banner  fought  and  won  many  bitter  battles,  took  some  sound  lickings.  But 
when  The  Banner  lost,  the  people  lost.  Gradually  that  fact  became  recognized.  The 
past  half  century  of  hurly  burly  culminated  in  a  ten-year  duel  with  the  most  selfish 
and  audacious,  the  most  powerful  and  strongly  intrenched  political  machine  that  ever 
wrecked  and  robbed  the  Commonwealth,  a  fight  which  seemed  hopeless  at  times  and 
one  in  which  The  Banner  struck  and  stood  almost  alone  for  years,  but  which  came  to 
the  end  in  1932  with  a  smashing  victory  and  a  new  deal  for  the  long-exploited  people 
of  Tennessee. 


REYNOLDS-FITZGERALD,  Tnc. 
National  Advertising  Representatives 
New  York  Chicago  Philadelphia 
Los  Angeles  San  Francisco 

Joel  C.  Harris,  Jr.,  Atlanta. 


NASHVILLE  was  born  of  pioneers,  cutting  its  baby  teetb  on 
epidemics  and  Indians. 


Nelson’s  division  of  Union  troops  captured  and  occupied  the 
town  in  ’62,  but  after  the  first  shock,  business  picked  up — Federal 

headquartering  proved  a  wry  boon.  Disastrous  fires  have  struck  more  than  once, 
the  great  blaze  of  1916  threatening  to  raze  the  town.  The  sleepy  brown  Cumberland 
goes  on  a  rampage  every  now  and  then,  its  muddy  waters  roiling  up  to  the  shopping 
center  in  ’26.  The  worst  tornado  in  the  city’s  history  smashed  and  tore  through 
business  and  residential  streets  in  March  of  this  year. 


O.  Henry  caught  the  unique  quality  of  Nashville  in  “A  Municipal  Report” — if 
you  remember.  Any  salesman  senses  it  on  his  first  rounds,  and  the  degree  to  which 
he  can  adapt  himself  to  it  marks  his  success  in  the  territory. 


There's  a  conservative  soundness,  a  hardy  constitutional  stamina  in  the  peo¬ 
ple  of  Middle  Tennessee  which  kept  their  banks  solvent  during  the  worst,  main¬ 
tains  their  jobbers’  credit  rating  at  the  South’s  top,  and  forms  of  a  kind  of  mental 
insulation  against  hollow  booms  and  mercurial  deflations.  It’s  common  talk  in 
Southern  business  that  1893.  1907,  1920,  October  '29  to  March  ’33  and  other  past 
panics  affected  Nashville  less  than  most  any  town  in  Dixie. 


The  Nashville  Banner,  like  the  city,  was  born  in  a  time  of  high  mortality.  When 
the  late  Major  E.  B.  Stahlmnn.  grandfather  of  James  G.  Stahlman,  present  publisher, 
took  over  the  little  paper  of  the  ‘‘early  Eighties,”  Southern  newspapers  were  mostly 
political  organs,  mouthpieces  of  factions  and  individuals,  violently  partisan.  They 
flourished  and  died  with  the  flow  and  ebb  of  private  power. 


Fort  Nashborough,  an  exact  rep¬ 
lica  of  Nashville’s  first  settle¬ 
ment  on  the  Cumberland  River. 
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UR  OVN  VORip 

or  Letters 


The  radio  listening  public  is  grow¬ 
ing  tired  of  excessive  direct  adver¬ 
tising  sponsored  by  commercial  groups 
and  encouraged  by  radio  broadcasting 
stations.  The  public  wants  fewer  sales 
talks,  less  cheap  jazz,  more  classical 
music,  fewer  crooners,  more  news  and 
informational  programs,  and  fewer  po¬ 
litical  and  religious  speeches.  The  com¬ 
bination  of  unsatisfactory  programs  and 
too  much  advertising  is  creating  a 
growing  body  of  radio  listeners  who 
tune  off  in  disgust. 

There  is  a  possibility  that  if  the  radio 
audience  does  not  get  what  it  wants 
over  the  air  it  will  withdraw  just  as 
subscribers  to  a  periodical  dwindle  away 
when  dissatisfied.  These  are  some  of 
the  conclusions  of  a  University  of  Min¬ 
nesota  professor.  Dr.  Clifford  Kirk¬ 
patrick,  associate  professor  of  sociology, 
who  has  just  completed  a  detailed  study 
of  the  attitudes  and  habits  of  radio 
listeners  in  Minneapolis.  It  is  titled 
“Report  of  a  Research  into  the  Atti¬ 
tudes  and  Habits  of  Radio  Listeners” 
and  has  been  published  by  the  Webb 
Book  Publishing  Company,  St.  Paul. 

Additional  conclusions  reached  in  this 
report  may  be  briefly  summarized: 

There  is  a  possibility,  that  unless 
programs  change,  that  the  radio  audi¬ 
ence  of  the  future  will  have  a  small 
IH'oportion  of  persons  of  higher  social 
status. 

There  is  a  tendency  for  persons  in 
the  highest  occupational  groups  to  de¬ 
cline  to  purchase  goods  advertised  over 
the  radio. 

Much  of  the  time  taken  up  in  an  irri¬ 
tating  repetition  of  street  addresses  is 
wasted.  Street  numbers  fall  on  deaf 
ears  and  street  locations  arc  not  re¬ 
tained. 

More  than  160  people  made  extensive 
suggestions  for  improvement  in  radio 
broadcasting.  Approximately  one- 
fourth  of  them  made  unfavorable  com¬ 
ments  on  radio  advertising. 

More  than  25  per  cent  of  394  people 
made  resolutions  economically  unfavor¬ 
able  to  various  advertisers — occasionally 
resolved,  or  frequently  resolved  not  to 
purchase  an  article  or  service  because 
of  disgust  with  the  program. 

Listeners  keep  their  sets  on  about  25 
hours  a  week — but  listen  to  them  only 
about  19  of  the  25  hours. 

The  higher  educational  and  occupa¬ 
tional  groups,  which  felt  the  keenest 
disgust  toward  excessive  advertising, 
are  the  ones  who  write  no  letters  to 
stations. 

In  a  group  of  approximately  500  peo¬ 
ple.  23.2%  listen  less  this  year  than  they 
did  a  year  ago. 

This  research  project,  an  entirely  im¬ 
partial  survey,  was  a  combination  mail 
and  telephone  study,  in  which  those 
who  responded  to  the  questionnaire 
answered  45  questions  relative  to  their 
listening  habits  and  attitudes.  The 
group  was  carefully  checked  against  the 
1930  census  to  see  that  it  was  repre¬ 
sentative  of  the  general  population. 

While  Dr.  Kirkpatrick  was  forced  to 
limit  his  study  to  Minneapolis,  there  is 
no  reason  to  think  that  Minneapolis  is 
totally  different  in  the  reactions  of  radio 
listeners  from  other  sections  of  the 
country,  or  that  the  programs  offered 
from  local  stations  with  national  hook¬ 
ups  are  radically  different  from  those 
presented  over  other  stations. 

The  people  participating  in  the  study 
were  selected  from  the  telephone  di¬ 
rectory,  the  first  name  associated  with 
a  residential  address  in  the  first  and 
last  column  of  each  page,  being  asked 
to  cooperate  with  the  investigator. 
Listeners  checked  the  progress  of  the 
radio  stations  in  both  Minneapolis  and 
St.  Paul  in  order  to  determine  the  pro¬ 
gram  content  at  every  hour  during  the 
broadcasting  time  for  one  week. 

From  the  results  of  the  study.  Dr. 
Kirkpatrick  says  there  is  reason  to  think 
that  the  upper  occupational  group  which 
includes  artists,  civil  engineers,  lawyers. 


physicians  and  college  professors,  is  ac¬ 
tually  hostile  to  current  programs.  The 
diminished  time  given  to  listening,  their 
expressed  belief  that  programs  are  get¬ 
ting  worse,  and  their  infrequent  pur¬ 
chase  of  radio-advertised  goods,  all 
support  this  view. 

Dislike  of  current  advertising  radio 
methods  w'as  given  as  one  of  the  most 
frequent  reasons  for  less  listening.  “Ad¬ 
vertising  gets  no  results,”  and  “take 
fake  advertisements  off  the  air”  were 
some  of  the  comments  which  were  made 
to  Dr.  Kirkpatrick.  Other  reasons  for 
withdrawal  from  the  radio  audience  in¬ 
clude  poor  programs,  less  time,  and  dis¬ 
like  of  cheap  jazz. — E.H.F. 

m  ^  * 

A  BRIEF  histopf  of  “Pioneer  Print¬ 
ing  in  Wyoming,”  the  last  state  in 
the  Union  to  obtain  the  benefits  of  the 
printed  word,  has  been  issued  in  pamphlet 
form  by  Douglas  C.  McMurtrie,  director 
of  typography  for  the  Ludlow  Typo- 
graph  Company,  Chicago.  Explored 
first  in  1807,  the  territory  had  no  ident¬ 
ity  for  many  years  thereafter,  the  first 
settlers  establishing  Fort  Laramie  in 
1848  and  Fort  Bridger  in  1853.  It  w-as 
at  the  latter  post  that  the  press  was  first 
used  in  what  is  now  Wyoming,  in  the 
form  of  a  tiny  single  sheet  newspaper 
called  the  Dialy  Telegraph  and  pub¬ 
lished  by  H.  Brundage.  The  eighth 
number,  the  only  copy  extant,  was  dated 
June  26,  1863,  and  was  devoted  entirely 
to  news  of  the  impending  battle  of 
Gettysburg  and  the  last  days  of  Grant 
before  Vicksburg.  The  only  exception 
to  the  war  news  grist  was  a  single  line 
quoting  the  price  of  gold  at  New  York. 
No  other  facts  are  known  concerning 
this  journal. 

With  the  coming  of  the  ITnion  Pa¬ 
cific  Railroad’s  construction  forces. 
Wyoming  won  itself  a  name,  boundaries, 
and  the  beginning  of  continuous  news¬ 
paper  service.  The  Cheyenne  Leader, 
establi.shed  Sept.  19,  1867,  w'as  the  sec¬ 
ond  paper  in  the  new  territory,  and  con¬ 
tinues  under  its  original  name  today, 
having  absorbed  numerous  competitors. 
Mr.  McMurtrie  gives  an  interesting 
account  of  the  Frontier  Index,  a  journal 
that  moved  on  with  the  construction 
crews  of  the  L^nion  Pacific.  Its  pub¬ 
lishers.  Leigh  Richmond  Freeman  and 
Fred  K.  Freeman,  both  Virginians,  did 
not  leave  permanent  press  seeds  in 
Wyoming,  except  at  I.aramie,  hut  they 
did  ntihlish  the  first  book  in  the  state, 
an  Indian  dictionary,  and  in  Mr.  Mc- 
Murtrie’s  words,  they  brought  with  them 
the  trappings  of  civilization  as  repre¬ 
sented  by  the  printing  art.  Much 
evaluation  of  fragmentary  and  contra¬ 
dictory  evidence  has  been  done  bv  the 
author  in  making  this  contribution  to 
American  press  history. — .\.T.R. 

*  t  * 

SOME  magnificent  color  printing  is 
shown  in  the  1932-33  Book  of  Art 
Printing,  issued  biennially  and  in  its 
entirety  in  the  Technical  Trade  School, 
operated  at  Pressmen’s  Home  by  the 
International  Printing  Pressmen  and 
Assistants’  Union  of  North  .\merica. 

The  beautiful  cover  and  art  pages 
testify  to  the  value  of  the  educational 
system  in  operation  at  the  school.  Gold 
and  silver  inks  are  effectively  employed ; 
also  ^Ixjssed  cover  design.  Students 
of  printing  will  prize  this  issue. 

WHALEN  IS  RENOMINATED 

Grover  A.  Whalen,  general  manager 
of  John  Wanamaker’s  New  York,  h->s 
been  nominated  to  succeed  himself  as 
president  of  the  Advertising  Club  of 
New  York.  Other  nominations  he 
voted  on  May  9  are:  Vice-president, 
E.  D.  Gibbs :  treasurer,  Ralph  T rier : 
directors,  Alfred  L.  Freden  and  Gates 
Ferguson.  The  nominating  committee 
consisted  of  G.  Lynn  Sumner.  Edgar 
Kobak.  Harrv  Tipper,  Francis  Law- 
ton.  Jr..  .Arthur  C.  Doornbos,  Martin 
J.  Beirn,  Clifford  S.  Reuter. 


NEW  HAVEN 

CONNECTICUT 

An  Excellent  Try-Out  Field 

Doing  14.82%  of  all  Retail  Sales  and  26.67% 
of  all  wholesale  sales  in  the  State,  New  Haven  is 
one  of  the  most  important  selling  centers  in  the 
country.  Add  to  this  the  volume  of  business  done 
in  the  40  cities  and  towns  adjacent  to  New  Haven 
and  properly  considered  as  part  of  the  New  Ha¬ 
ven  market,  the  importance  of  New  Haven  as  a 
consumer  of  advertised  goods  should  appeal  with 
force  to  all  alert,  progressive  sellers  of  merchan¬ 
dise. 

This  Great  Market  Is  Completely 
Covered  by 


THE 


REGISTER 


which  has  an  average  net  paid  circulation  every 
night  at  the  present  time  exceeding  by  a  SUB¬ 
STANTIAL  MARGIN 


60,000 


Copies 


PER  ISSUE 


Advertisers  in  The  Register  reach  a  full  100 
per  cent  buying  power  in  New  Haven  and  vicinity 
and  at  a  price  per  thousand  circulation  far  lower 
than  prevails  in  any  other  New  England  city. 

The  Register’s  circulation  is  real  circulation 
among  substantial,  well-to-do  readers  who  pay 
for  the  paper  themselves,  who  have  the  money  to 
spend  and  spend  it. 

New  Haven  Register 

Quality  and  Quantity  Circulation 

Represented  by 

The  Julius  Mathews  S  pedal  Agency 

New  York  —  Boston  —  Chicago  —  Detroit 
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SALES  of  the  BOSTON  AMERICAN 
Comprise  Forty  Per  Cent  of  All  Bostoe  Eveeieg 


Newspapers  Sold  In  the  30<^Mile  Trading  Area 


Tltese 

1932  Records 
Are  Significant 

The  American  was 
the  only  Boston 
paper  (daily  or 
Sunday),  showing 
a  gain  in  retail  dis¬ 
play  advertising  in 
1932.  Stores  that 
advertised  exclu¬ 
sively  or  predomi¬ 
natingly  in  the 
American  in  1932 
established  i  m  - 
pressive,  new  sales 
records. 


Linage  Source, 
Media  Reeordt,  Inc. 


NDER  the  home  lamps  of  the  152  com¬ 
munities  of  the  Boston  trading  area, 
tomorrow’s  shopping  is  planned.  Under 
these  lamps  the  Boston  American  is  spread.  More 
than  a  quarter  million  active  families  make  buy¬ 
ing  decisions  from  its  pages. 

Their  patronage  of  Boston  stores  has  estab¬ 
lished  a  trend  of  store  advertising  toward  the 
American. 

BOSTON  RETAIL  STORES  spent  more 
money,  used  more  advertising  in  the  Boston 
American  in  1932  than  the  year  before.  There 
can  be  only  one  reason;  BETTER  RESULTS. 

These  stores  . . .  throughout  the  entire  Boston 
shopping  district  .  .  .  found  that  their  advertise¬ 
ments  in  the  American  drew^  people  who  set  up 
new  records  in  the  sales  of  furniture,  groceries, 
men’s  clothing  . .  .  goods  of  every  kind. 

The  Boston  American  is  the  dominating 
evening  newspaper  in  news,  features,  circulation. 
It  goes  into  83,000  more  homes  than  the  second 
newspaper  in  the  evening  field.  It  is  published 
for  neople  alert  to  the  new  day,  the  new  deal,  the 
new  product.  Its  enterprise  attracts  the  modern 
people  who  are  the  responsible  buyers  of  todav. 


Represented  Nationally  by  the 
Rodney  E,  Boone  Organization 


BIG  NEWS  CORPS  WAITS 
FIRST  MACON  FLIGHT 


NEEDFUL  CAUTION 


YE  EDITOR’S  FAVORITE 
DREAM 


50  Reporters  and  Cstmeramen  in 
Akron  to  Cover  Maiden  Voyage 
— Flight  Delayed  by  Bad 
Weather  Conditions 


(Special  to  Editor  &  Publisher) 

Akron,  O.,  April  19 — More  than  50 
newspapermen,  photographers  and  their 
assistants  have  been  weather  bound  in 
Akron  for  a  week  waiting  for  the  U.  S. 

S.  Macon,  world’s  largest  airship  and 
sister-craft  of  the  ill-fated  Akron,  to 
make  her  maiden  flight. 

In  addition,  reporters  and  cameramen 
of  the  Akron  papers,  the  Beacon  Journal 
and  Tintcs-Fress,  and  of  the  Cleveland 
papers  have  been  held  constantly  in 
readiness  for  word  that  atmospheric  con¬ 
ditions  were  favorable  for  the  navy’s 
giant  sky  queen  to  make  her  first  voy¬ 
age. 

Because  of  adverse  winds,  intermittent 
rains  and  a  rain-soaked  field  the  flight 
has  been  postponed  from  day  to  day 
since  April  10.  On  the  eve  of  that  day 
when  the  Macon  was  first  scheduled  to 
fly  newspapermen,  cameramen,  newsreel 
crews,  network  broadcasting  representa¬ 
tives  and  aviation  editors  from  through¬ 
out  the  middlewest  and  east  swarmed 
into  Akron  by  the  dozens. 

Setting  up  headquarters  at  a  down¬ 
town  hotel,  the  group  goes  to  the  airport 
each  morning  and  hears  Captain  A.  H. 

Dresel,  skipper  of  the  ship,  announce 
that  the  flight  has  been  postponed  an¬ 
other  day.  Having  seen  all  the  sights 
in  the  Rubber  City,  they  formed  a  bowl¬ 
ing  tournament  in  which  Jack  Barnett, 

Universal  newsreel  man  from  Chicago, 
won. 

They  congregate  at  the  Goodyear-Zep- 
pelin  press  headquarters  at  the  hotel  at 
11  o’clock  each  night  for  final  word 
on  the  next  day’s  weather  and  chances 
for  flying. 

The  Associated  Press  is  represented 
by  Carl  Cranmer  of  the  Cleveland  bu¬ 
reau,  who  spends  only  part  time  in 
Akron,  and  by  Howard  Wolf,  A,  P, 
representative  on  the  Beacon  Journal, 

Lou  Moore  of  Cleveland  and  Harry 
Hall  of  Chicago,  are  the  Associated 
Press  cameramen  here  for  the  event, 

Carl  Turner  of  Columbus,  heads  the 
International  News  Service  staff,  as¬ 
sisted  by  Karl  Broadley,  I.  N.  S.  repre- 
SOTtative  in  .\kron.  and  by  representa¬ 
tives  of  the  Cleveland  bureau  of  I.  N,  S. 

United  Press  is  depending  on  news 
coverage  from  Julian  Griffin  of  the 
Clei-eland  Press,  and  the  staff  of  the 
Akron  Times-Press. 

Special  representatives  include  Jim 
Piersol,  aviation  editor  of  the  Detroit 
Xru’s,  and  Dick  Roberts,  aviation  editor, 

Toledo  Blade.  John  S,  Hammond,  avia¬ 
tion  editor,  Detroit  Times  is  here  with 
a  plane  piloted  by  Paul  Painter.  Pier- 
sol  is  accompanied  by  Cameraman  Bill 

Kuntzel.  also  from  the  News.  ,  ,  _  ^  _ 

Ray  Brunner  is  representing  the  Mary,”  NEA’s  cooking  and  food  ex- 
Clez'eland  News  and  Charles  Conaway  p€rt  who  is  Mrs.  Mary  E.  Dague  of 
represents  the  Clerrland  Plain  Dealer.  VN’adsworth.  O. 


!  '  ^  Beauty  and  Economy.”  Prof.  Kenneth 

'  j  -  V.  Olson,  school  of  journalism,  Uni¬ 

versity  of  Minnesota,  will  present  a  sum- 
Specially  Drawn  for  Editor  &  Publisher  mary  of  facts  brought  out  in  a  survey 
by  G.  T.  Maxwell.  Rochester  Times-Union.  concerning  Syndicated  features. 

Lee  P.  Loomis.  Mason  City  (la.) 

Globe  Gazette,  is  chairman  of  the  execu¬ 
tive  session  roundtable  to  be  held  on 
Tuesday  afternoon.  Among  the  sub¬ 
jects  for  discussion  will  be  the  appli-  _  _ _ 

cation  of  the  Illinois  retail  sales  tax  to  gestion  that  roadside  improvement  and 
newspapers.  development  of  parks  and  recreational 

-  -  areas  be  included  in  the  national  relief 

UTAH  MEETING  JULY  15-16  program  now  being  outlined.  The 
.\nnual  summer  convention  and  out-  Union  points  to  the  practical  results  in 
ing  of  the  Utah  State  Press  Associ-  its  section  of  the  past  two  years  where 
ation  will  be  held  at  the  Perron  Reser-  the  unemployed  on  the  public  welfare 
voir,  Manti  National  Forest.  Utah,  July  lists  have  been  used  in  community  and 
15-16.  highway  improvement  projects. 


“Don’t  talk  NOW,  Senator  —  yon’n 
liable  to  fog  the  plate.” 
Specially  Drawn  for  Editor  &  Publisrh 
by  Ralph  Reichhold,  Pittsburnh  Press. 


The  New  York  Times  is  represented 
by  its  .^kron  correspondent  R.  H.  Mar¬ 
tin  and  Scientific  American  is  covered 
on  news  and  pictures  by  Walter  Burton 
of  Akron. 

P'our  separate  newsreel  services  have 
crews  of  four  or  five  members  in  Akron 
waiting  for  the  big  ship  to  take  off. 

L.  B.  Bartholomew  of  International 
News  Photos,  Geveland,  is  here  with 
a  crew  of  five  including  a  plane  piloted 
by  Russell  Thaw,  son  of  Harry  K. 
Thaw. 

Charles  Wilk  of  the  Cleveland  office, 
with  a  crew  of  eight  represents  Times 
World-Wide  and  Acme  picture  services 
and  Israel  Klein  and  Jim  Donahue  both 
of  Cleveland  are  in  Akron  with  a  crew 
of  eight  men  for  NEA. 

Harold  J.  Taylor  and  William  C. 
Shenkel,  aviation  editors  of  the  Akron 
Beacon  Journal  and  Akron  Times- 
Press,  respectively,  head  their  papers’ 
corps  of  reporters  and  cameramen  pre¬ 
pared  for  the  launching  of  the  ship. 


DAILY  NEWSPAPERS 
of  OTHER  LANDS 


From  ENGLAND’S  London  Daily  Mail,  with  its 
and  FRANCE’S  Paris  Petit  Parisien,  with  its. . 
and  Japan’s  Osaka  Mainichi  Shimbun,  with  its. 
and  Germany’s  Berlin  Morgenpost,  with  its ... . 

and  Italy’s  Rome  II  Messaggero,  with  its . 

to  China’s  Foo  Chow  Jih  Pao,  w’ith  its . 

the  daily  newspapers  of  65  foreign  countries  are  listed — w’lth  their  circulation. 

This  is  another  one  of  the  many  uni¬ 
que  points  of  service  that  distinguish 


1,795,276 

1,700,000 

1,300,000 

614,000 

150,000 

700 


ARKANSAS  DAILIES,  INC.,  MOVES 

Arkansas  Dailies,  Inc.,  which  repre¬ 
sents  24  Arkansas  newspapers  in  secur¬ 
ing  general  advertising,  has  surrendered 
its  Arkansas  charter  incident  to  re¬ 
moval  of  its  principal  office  from  Little 
Rock  to  Memphis,  Tenn.  This  state¬ 
ment  was  made  by  Clyde  E.  Palmer, 
publisher  of  the  Palmer  group  of  Ar¬ 
kansas  newspapers  and  president  of  the 
corporation.  W.  V.  Witmer,  man¬ 
ager,  is  in  charge  of  the  Memphis  office. 
It  now  has  several  Mississippi  and  Ten- 
nes.see  newspapers  among  its  clients. 


EDITOR  &  PUBLISHER 
International  Year  Book  for  1933 


as  a  publication  of  constant  and  tremendous  value  to  ever}’  min 
connected  with  the  newspaper  or  advertising  business. 

Be  sure  your  personal  copy  is  where  you  can  reach  it  easily.  It  will 
answ’er  almost  any  question — and  answer  it  correctly. 

Subscriptions  by  mail  at  the  regular  rate  of  34-00  a  year,  payable  ii 
advance,  include  the  Year  Book  and  the  Market  Guide  for  1933  and 
fifty  other  issues  containing  all  the  news  of  the  developments  in  the 
fields  of  publishing  and  advertising.  Three  year^  310.00.  Five  yean 
315.00.  Canada  is  34.50.  Foreign  35  00  per  year. 

The  Year  Book  contains  circulation  and  advertising  rate  data— 
names  of  the  executives  and  services  employed — of  more  than  2(X)0 
newspapers. 

The  Market  Guide  contains  basic  marketing  and  merchandising  data— 
population  analysis — income  tax  reports — chief  industries — of  more 
than  1400  cities  and  towns  in  the  United  States  and  Canada  serving 
daily  newspapers* 


are  uniform  in  gauge  and  shrink. 

They  scorch  faster  and  require  less  packing 
than  ordinary  mats. 


EDITOR  &  PUBLISHER 
International  Year  Book  for  1933 


Ihey  mold  well  at  low  pressures. 

Wood  Newspaper  Machinery  Corporation 

Makers  of  Fine  Neu’spaper  Machinery 

501  Fifth  Avenue,  New  York 


Times  Building  •  Times  Square 
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The 

TOLEDO  BLADE 

NOW  has  more  net  paid 
circulation  in  Toledo  than 
there  are  homes  in  the  City 


Total  Net  Paid  Circulation 

Six  Months  Ending  March  31,  1933 

City  and  Suburban  Net  Paid 
Circulation . 


123,370 

110,569 


Number  of  Families  in  the  city 

of  Toledo*  is . 679^00 


The  Toledo  Blade’s  Net  Paid 
Circulation  in  the  city  of  Toledo* 
for  the  six  months  ending  March 
31, 1933,  was . 


68,659 


The  Toledo  Blade* s  Leadership  in 
Circulation  and  Advertising 
Is  Greater  Now  Than  Ever 
in  Its  History. 

TOLEDO  BLADE 

PAUL  BLOCK  AND  ASSOCIATES 

National  Advertising  Representatives 

NEW  YORK  BOSTON  PHILADELPHIA  CHICAGO  DETROIT  LOS  ANGELES  SAN  FRANCISCO 

City  of  Toledo  area  as  defined  by  Audit  Bureau  of  Circulations. 
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PAPER  CONSUMPTION  NOW  AT  1924  LEVa 
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But  Continental  Capacity  Is  Sufficient  for  Estimated  Needs  of  1940 — Post-War  Famine  Scare  Started 
It  and  Pressure  of  Power  Developments  Forced  Expansion  Beyond  Control 


Modern  newsprint  and  newspaper 
publishing  were  thirty-one  years 


By  GEORGE  G.  WHEAT 


old  in  1909.  Under  the  tariff  of  1890 
the  mills  had  stayed  in  the  United 
States  with  growing  dependence  upon 
imported  supplies  of  wood,  but  the 
economic  turning  point  was  clearly 
recognized  as  near. 

Increase  of  demand  as  shown  by 
actual  use  was  mounting  fast.  From 
1879,  the  start,  up  to  1899,  the  average 
annual  increase  had  been  22,800  tons. 
From  1899  to  1909  it  had  mounted  to 
59,000  tons  yearly.  The  publishers 
sensed  the  future  perhaps  more  clearly 
than  the  mill  men  but  they,  also,  were 
looking  to  the  forests  and  water  powers 
of  the  North.  Hence  the  removal  of  the 
tariff  met  reduced  opposition  and  it  was 
done  in  1913. 

The  expectation  of  growth  was  war¬ 
ranted.  From  the  year  1910  to  1919 
the  average  annual  use  increased  73,300 
tons  and  from  1920  to  1929  it  grew  to 
an  average  increase  of  190,2(K)  tons. 
After  1929  it  fell  more  rapidly  than  it 
had  grown  until  today  the  annual  con¬ 
sumption  is  back  to  that  of  1924.  But 
we  have  rated  mill  capacity  that  cannot 
be  absorbed  before  1940. 

The  entire  picture  of  this  modern 
growth  can  be  compiled  into  a  single 
table  which  is  here  presented. 


U.  S. 

U.  S. 

Con- 

Pro- 

U.  S. 

\ear 

sumption 

duction 

Exports 

1879.. 

90,000 

90,000 

1899.. 

569,000 

569,212 

37.3i9 

1909.. 

1,159,000 

1,175,000 

38,740 

1919.. 

1,892,000 

1,374,000 

110,000 

1929.. 

3,777,000 

1,392,000 

18,837 

1930.. 

3,567,000 

1,282,375 

10,211 

1931.. 

3,245,622 

1,157,436 

9,651 

1932.. 

2,818,960 

1,006,569 

8,463 

*  Decrca'^. 

This  table  serves  as  a  balance  sheet 
for  tne  close  of  each  ten-year  period 
up  to  1929,  after  which  it  is  shown  for 
each  year.  The  increased  use  for  the 
ten  years  from  1909  to  1919  was  733,000 
tons  or  73,300  tons  yearly.  As  shown, 
the  mills  had  stayed  in  the  United 
States,  with  just  a  fair  start  appearing 
in  Canada,  as  outlined  in  the  previous 
chapter  (Editor  &  Pubusher  for 
April  8). 

Canauian  growth  had  been  by  new 
mills,  while  much  of  the  domestic 
growth  had  come  from  speeding  up  in 
177  mills,  tollowing  the  work  ol  Garret 
.Schenck  of  Great  Northern.  The  early 
Canadian  mills  had  come  in  near  Ot¬ 
tawa,  close  to  civilization,  but  now  pio¬ 
neering  into  the  actual  wilderness  was 
requir^.  Larger  capital  investment 
was  demanded,  since  entire  towns  with 
all  living  conditions  and  often  trans¬ 
portation  must  be  created.  The  new 
mill  builders  did  not  wait  for  removal 
of  the  tariff  when  the  puolishers  wanted 
the  paper. 

in  1910  Dr.  D.  F.  Brooks  and 
Michael  Scanlon  looked  at  the  water¬ 
shed,  timber  and  power  site  of  Powell 
River  and  Lake  in  British  Columbia. 
Their  decision  to  build  is  recorded  as  of 
that  date.  In  May,  1912,  two  40-ton 
machines  began  to  run.  By  April,  1913, 
four  were  at  work  and  spading  up 
from  40  tons  was  under  way.  The  185 
tons  for  the  four  was  steadily  speeded 
up  and  machines  improved  until  these 
same  machines,  twelve  years  later,  did 
250  tons.  This  is  typical  of  the  entire 
mill  industry  everywhere  henceforward. 
They  had  to  build  an  entire  livable  city 
to  get  and  hold  their  personnel — from 
now  on  an  element  in  the  cost  of  pub¬ 
lishers  newsprint  which  must  be  kept  in 
mind  by  those  who  would  judge  mill 
men  by  cost  per  ton  of  capacity. 

The  Chicago  Tribune  mill  at  Thor- 
old,  which  was  the  first  ambitious  effort 
ol  the  publisher  to  create  self-supply, 
started  building  in  1912  and  by  1914  two 
wide  202-inch  machines  were  started 
at  600  feet  per  minute.  These  ma¬ 


chines  now  run  950  FPM.  Before  1924 
two  more  machines  were  in  and  the  fifth 
was  then  installed. 

The  first  of  the  Abitibi  mills  at  Iro¬ 
quois  Falls  and  Smooth  Rock  Falls,  way 
back  in  the  wilderness,  came  in  dur¬ 
ing  April  of  1915  with  three  wide 
machines. 

This  new  supply  was  widely  approved 
by  the  newspapers  of  the  day.  Frank 
Anson,  the  founder,  was  born  in  Mich¬ 
igan,  entered  business  in  Minneapolis 
and  St.  Paul  where  he  demonstrated 
executive  ability  in  flour  milling.  Later 
he  entered  the  sugar  refinery  field,  but 
retired  to  develop  newsprint  supply.  He 
created  successful  mills  under  L.  R. 
Wilson  as  manager  recruited  from  a 
previous  association  in  flour.  Mr.  Au- 
son  died  in  1923  and  was  followed  in 
the  presidency  by  Alexander  Smith  of 
Peabody-Houghteling,  a  banker. 

Other  mills  now  of  the  Abitibi  group 
were  the  Spanish  River  (Espanola;, 
Sturgeon  Falls  and  the  Soo  mill.  The 
Spanish  River,  incorporated  in  1910, 
took  on  Sturgeon  Falls  that  had  50  tons 
in  1912.  Espanola,  a  pulp  mill,  was 
converted  to  news.  The  Soo  mill  at 
Sault  Ste.  Marie  was  built  by  Ohio 
men  and  came  in  with  200  tons  in  1912 
Av’rc  Annual 


Canadian  Total  Gain  in  Use 
Canadian  Export  Canadian  10  Year 
Production  to  U.  S.  Eixport  Period 


.  2,000  .  22,800 

150,000  20,000  .  59,000 

784,587  627,687  708,424  73,300 

2,782,827  2,173,087  2,510,634  192,200 

2,504,137  2,006,011  2,331,011  227,000* 

2,220,775  1,753,414  2,008,837  322,000* 

2,509,147  1,533,314  428,663* 


and  then  joined  the  Spanish  River 
group.  Donnacona  is  another  mill  built 
by  U.  S.  men.  G.  H.  P.  (^uld  and  his 
iriends  of  Ujica,  N.  Y.,  with  Geo.  H. 
McKee  as  manager  built  it  and  started 
in  1913,  adding  70,000  tons  yearly  to 
available  supply. 

In  1915,  the  St.  Maurice  Pa^r  Co., 
Ltd.,  was  established,  startiiw  its  first 
two  machines  in  1917.  This  mill, 
bought  later  by  the  St.  Maurice  Valley 
Corp.,  became  the  nucleus  of  the  Canada 
Paper  &  Power  in  1928  when  the 
Belgo-Canadian  and  Laurentide  were 
also  combined  as  units.  The  Consoli¬ 
dated  is  the  successor  of  Canada  Paper 
&  Power. 

Edward  Backus,  already  mentioned  as 
being  interested  way  back  in  1903,  now 
got  into  action.  In  1908  he  incorporated 
to  develop  the  water  power  on  both 
sides  of  Rainy  River  at  International 
Falls,  Minn.,  and  Ft.  Francis,  Ont. 
Kenora  mill  was  part  of  the  plan.  Four 
machines  on  the  U.  S.  side  and  two  on 
the  Canadian  resulted,  and  by  1918  the 
capacity  gained  was  108,(X)0  tons  yearly. 
Great  Lakes  of  this  group  belongs  in 
the  new  mills  of  the  late  twenties. 

The  history  of  the  name  of  Price  and 
of  newsprint  are  inseparable.  The  story 
is  epic,  dating  from  1805  when  William 
Price  went  from  England  to  Canada  to 
get  masts  for  the  English  Navy  in  the 
Napoleonic  wars.  He  did  his  work. 
He  liked  the  country  and  stayed  after 
1817  and  his  enterprise  founded  a  com¬ 
plete  principality.  He  died  in  1867. 

William  Price,  a  grandson,  came  into 
the  management  in  1899.  He  envisioned 
the  economic  change  of  the  sawmill  in¬ 
dustry  and  the  rise  of  newsprint.  In 
1902  he  bought  a  struggling  paper  mill 
on  the  upper  Saguenay  ^ver,  and  actual 
making  of  newsprint  dates  from  1909. 
It  was  a  success  and  by  1912  three  more 
machines  were  started  in  a  new  mill 
at  Kenogami.  In  1917  a  fourth,  and  in 
1920  a  fifth  machine  was  installed.  The 
sixth  and  seventh  machines  came  in 
1924.  William  Price  was  accidentally 
killed  in  1924. 


Growth  in  the  United  States  con¬ 
tinued.  The  Crown-Columbia  at  Ciamas, 
Wash.,  which  could  make  100  tons  in 
1910  was  increased  to  180  tons  by  1915. 
By  1915  the  Inland  Empire  at  Mill- 
wood,  Wash.,  could  make  70  tons,  and 
this  grew  to  110  tons  in  the  1925-30 
period. 

In  Oregon,  the  Crown-Willamette 
between  1910  and  1915  came  in  with 
200  tons  at  West  Linn.  By  1920  Ore¬ 
gon  had  risen  to  300  tons.  The  Zeller- 
bachs,  long  identified  with  paper  on  the 
coast  as  dealers  and  later  (in  1916)  as 
kraft  makers,  entered  newsprint  in  1920 
with  50  tons.  The  Port  Angeles  mill 
and  the  others,  except  the  Inland  Em¬ 
pire,  are  now  of  the  Crown  Zellerbach 
group,  with  more  than  700  tons  capacity 
in  modern  mills. 

There  is  certain  special  significance 
in  the  use  of  these  western  woods,  not 
usable  previously  because  technical  and 
scientific  progress  had  not  made  them 
available  for  the  publishers’  neeeds. 
Secondly,  it  also  marks  the  beginning 
of  uso  of  previously  wasted  small  tim¬ 
ber  and  sawmill  wastes,  thus  still  fur¬ 
ther  augmenting  our  potential  pulpwcod 
supply. 

At  some  other  points  in  the  United 
States  millmen  responded,  as  in  Wis¬ 
consin,  where  George  W.  \fead  of  Wis¬ 
consin  Rapids  increased  his  news  mill 
capacity  to  145  tons  from  60.  Later 
Mead  developed  of  the  Thunder  Bay 
mill,  which  started  in  1927,  one  of  the 
three  mills  north  of  Lake  Superior. 

Clash  of  opinion  over  this  loss  of 
news  mills  to  foreign  supply  was  abun¬ 
dant.  One  school  of  thought  said: 
“(Dur  increasing  dependence  upon  for¬ 
eign  supply  that  might  become  hostile 
is  endangering  the  very  life  blood  of 
our  commerce.”  Others  looked  upon 
the  change  as  “a  stronger  knitting  to¬ 
gether  of  the  economic  interests  and 
actual  life  of  these  two  great  coun¬ 
tries.”  While  a  third  school,  and  there 
were  more  yet,  said:  “We  have  started 
to  annex  and  control  the  economic  life 
of  Canada  and  direct  political  conse¬ 
quences  may  follow.” 

Sort  all  this  out  to  suit  yourself.  Our 
point  of  view  is  that  these  men  created 
new  mills,  giving  the  publishers  and  the 
world  what  was  needed  when  it  was 
needed,  and  everybody  was  glad  that 
they  did. 

The  year  1920  ushered  in  a  complete 
change  of  all  precedents.  Correct  eco¬ 
nomic  analysis  of  that  year  may  pos¬ 
sibly  never  be  written.  The  apparent 
shortage  of  that  year  had  been  warned 
about  officially,  but  had  been  largely 
i^ored.  What  caused  the  scare  is  be¬ 
side  the  present  objective.  Each  side 
still  blames  the  other  for  the  skyrocket¬ 
ing  of  prices.  We  are  concern^  solely 
with  the  fact  and  with  the  influence  of 
this  year  upon  future  happenings.  This 
year  started  the  gold  rush  into  news¬ 
print. 

Plain  simple  facts  are  our  chief  in¬ 
terest.  Only  solid  facts  will  enable 
solid  and  correct  thinking.  The  public 
wanted  and  did  pay  for  the  services 
that  newspapers  rendered.  Every  reader 
has  his  own  definite  ideas  and  his  own 
experiences  of  the  period  to  advise  him 
of  the  events  and  conditions. 

The  signal  happening  of  the  year  and 
second  only  to  the  high  prices  in  its 
influence  upon  undue  expansion  was  the 
renewed  timber  famine  scare.  Arthur 
Capper,  United  States  Senator  and 
newspaper  publisher,  sponsored  a  Fed¬ 
eral  investigation  of  the  domestic  timber 
situation,  and  this  report,  issued  in  1921, 
told  all  officially  just  how  scared  to 
become.  The  echoes  of  that  re^rt, 
which  has  long  since  been  discredited, 
can  even  today  be  heard.  Currently, 
in  the  early  twenties,  it  was  great  stuff 
for  the  grist  mill  of  all  classes  of  pub¬ 


lishers.  It  did  things  to  Canadian  think- 
ing,  and  they  woke  up  mightily,  eves 
deep  in  official  and  political  circles. 

We  are  now  concerned  mainly  with 
actual  new  mill  growth.  In  1920  the 
only  increase  was  Zellerbach’s  Port  An¬ 
geles  mill,  the  Escanaba  and  the  Ma- 
nistique  mills  in  upper  Michigan,  with 
a  total  of  205  tons  daily. 

In  1921  there  were  no  new  mills  but 
some  new  machines  in  existing  plants. 

But  the  static  condition  of  the  Inter¬ 
national  Paper  was  changed.  By  1922 
International  brought  in  Three  Rivers, 
its  first  Canadian  mill,  with  four  ma¬ 
chines  making  240  tons.  Note  that  100- 
ton  machines  had  not  yet  appear^ 
This  enterprise  was  one  of  the  enter¬ 
ing  wedges  that  put  newsprint  into  the 
large  financing  centers. 

In  1923  the  added  capacity  was  420 
tons,  but)  it  took  four  new  mills.  Fort 
William,  with  two  80-ton  machines, 
opened  the  north  shore  of  Lake  Sup^ 
nor.  Bathurst,  N.  B.,  brought  one  5^ 
ton  machine,  Algonquin  came  with  an 
80-ton,  and  the  St.  Lawrence  Mill,  at 
Three  Rivers,  started  with  four  ma¬ 
chines  and  240  tons. 

Water  power  development  as  a  large 
and  later  dominant  factor  enters  strongly 
in  1923  with  the  plans  of  J.  B.  Duke 
and  the  Price  Co.  to  develop  the  Grand 
Discharge  of  Lake  St.  John.  Later 
this  caused  more  mill  growth.  In  1924, 
as  part  of  the  reorganization  plans  of 
the  revived  International,  this  power 
phase  became  a  leading  factor  in  ex¬ 
pansion,  later  in  news  mills. 

The  year  1924  brought  in  no  more 
new  mills,  but  it  did  give  us  the  final 
phase  of  our  long-nurtured  timber  scare. 
The  late  Secretary  of  Agriculture 
Henry  Wallace,  was  backed  by  Presi¬ 
dent  Coolidge  and  aided  by  Secretary 
Hoover,  and  we  were  again  solemly  and 
officially  warned  of  impending  famine, 
but  we  were  more  aid^  by  suggested 
working  plans  toward  self-supply.  Thii 
was  again  great  stuff  to  drive  capital 
toward  newsprint  investment  wherever 
the  timber  and  sites  could  be  found. 

The  writer  was  at  this  conference, 
and  at  once  decided  to  present  well- 
known  but  little-publiciz^  facts  that 
would  strongly  neutralize  the  fears  of 
timber  famine.  These  were  in  part 
shown  in  Editor  &  Publisher  Pr^ 
Convention  issue  of  1925. 

The  year  1925  brought  in  SoO  tons 
daily,  by  the  Beaver  Wood  Fibre,  50 
tons;  Wayagamack  News,  changed  over 
from  pulp,  two  machines,  20U  tons;  and 
the  mill  backed  by  the  New  Foundland 
Government  and  Bank  of  England,  300 
tons.  Note  the  actual  entry  of  Giovem- 
ments  into  manufacture,  but  do  not 
criticise  too  much.  During  these  years 
publishers  in  the  United  States,  and 
Washington  politicians  have  wasted 
much  energy  trying  to  get  government 
mills  by  the  futile  cornstalk  method. 

Before  summarizing  events  from  1920 
forward  in  a  second  table,  it  is  per¬ 
tinent  to  report  that  it  is  now  wcO 
known  that  even  the  great  increased  de 
mand  of  1920  failed  to  tax  the  complete 
capacity  of  the  existing  mills  and  those 
which  returned  briefly  to  newsprirt 
from  other  grades.  Therefore  we  were 
supplied  with  mill  tonnage  capacity  k 
1920.  The  figures  show : 

Increased  Consumption 
by  Publishers 


Year 

Tons 

Cumulative 

1920.... 

217,000 

217,000 

1921.... 

65,000* 

152,000 

1922.... 

413,000 

565,000 

1923.... 

279,000 

844,000 

1924.... 

105,000 

949,000 

1925.... 

177,000 

1,126,000 

1926.... 

426,000 

1,552,000 

1927. .. . 

26,000 

1,578,000 

1928.... 

98,000 

1,676,000 

1929.... 

215,000 

1,891,000 

1930.... 

227,000* 

1,664,000 

1931.... 

322,000* 

1,342,000 

1932.... 

428,000* 

913,337 

Decrease. 

{Continued  on  page  60) 
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LARGEST 

CIRCULATION 

of  any 

MICHIGAN 

NEWSPAPER 


IN  SUNDAY  CIRCULATION 

The  average  net  paid  circulation  of  The  Detroit 
Sunday  Times  for  the  six  months  ending  March 
31,  1933,  was  288,966. 

This  is  approximately  5,000  greater  than  the 
average  for  the  same  period  of  its  nearest  com¬ 
petitor. 

— And  approximately  85,000  greater  than  the 
average  for  the  third  paper. 

For  the  month  of  March,  the  net  paid  average 
circulation  of  The  Detroit  Sunday  Times  was 
300,890. 

r 

And  Now  The  Detroit  Sunday  TIMES  LEADS  All  Detroit  Sunday  Newspapers  in 

Retail  and  Total  Display  Advertising 

<  "“/foe  DETROIT 

SUNDAY  TIMES 
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See  the  Record-Breaking 
Goss  High  Speed  Press 
at  the  New  York  Daily 
News,  Manhattan  Plant, 
operating  nightly. 


pletely 


pressu 


grease 


require 


enclose 


OTHI 


V  V  E  present  with  pride  and  satisfaction  the  Ck)ss 
High  Speed  Anti-firiction  Press ! 

The  result  of  many  months  of  sustained  effort  on  the 
part  of  our  staff  of  trained  engineers,  this  unit  em- 

V 

bodies  features  and  offers  performance  superior  to 
anything  hitherto  available. 

The  outstanding  features  of  the  Anti-friction  Press 
are  briefly  summarized  as  follows:  — 

FRICTIONLESS  THROUGHOUT  •  The  unit 
is  equipped  throughout  with  ball  and  roller  bearings, 
resulting  in  extraordinary  smoothness  in  operation 
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UNCING: 


I]  GOSS  HIGH  SPEED 

UTI-FRICTION  PRESS 


substi  1  economies  in  power  requirements  and 
eep.  0  lers  are  mounted  in  preloaded  Timken 
jr  beaii  -  a  precision  feature  never  before  em- 
^ed  inp  ng  press  design.  This  method  of  mount- 
under  redetermined  load  removes  all  play  and 
linates  ider  jumps. 

PROn  ECCENTRIC  IMPRESSION 
IJUS1  NT  •  After  their  adjustment  is  made, 
iressk*  nders  are  locked  down  into  frame  on  their 
1  side,  I  nating  cylinder  jumps  from  this  source. 

ITOBI  C  PRESSURE  OIUNG  •  All  gears 
I  the  eijvibrator  and  feed  mechanism  are  com- 
and  run  in  oil.  Oil  is  forced  under  pump 
bearings  and  moving  parts,  except  the 
ase-Ated  cylinder  and  roller  stocks,  which 
uireii  bn  only  a  few  times  a  year.  Thus  depend- 
;e  up®  ®an  factor  is  reduced ...  as  well  as  costs 
lubrio  upkeep,  and  repairs. 

JVlH  ^RTS  COVERED  #  All  moving  parts 
the  Gfl  gh  Speed  Anti-friction  Press  are  entirely 
tlosed*  king  it  the  safest  of  all  units  in  operation. 

^*^clude  improved  sockets  for 


telylwi 

ssunf 


roller  stocks,  locking  to  frame  at  two  points... complete 
accessibility  of  all  parts  and  adjustments  . . .  extensive 
use  of  alloy  steels  to  strengthen  and  lighten  parts . . .  use 
of  new  precision  methods,  bringing  accuracy  where 
needed  to  as  high  as  1/10,000  of  an  inch. 

Standard  Goss  features  are,  of  course,  retained,  such 
as  perfect  dynamic  balance  in  all  rotating  parts . . .  use 
throughout  of  spiral  and  helical  gears ...  an  improved 
Goss  patented  quick  plate  lockup  ...  an  improved  end 
adjustment  of  ink  fountains  . . .  and  the  intermediate 
gear  drive  into  one  plate  and  one  impression  cylinder. 

The  Goss  Anti -friction  Unit  establishes  a  new  high 
point  in  modem  newspaper  press  engineering.  In¬ 
vestigation  in  detail  is  cordially  invited. 


THE  GOSS  PRINTING  PRESS  COMPANY  •  CHICAGO,  ILLINOIS 

NEW  YORK  OFFICE:  220  EAST  FORTY-SECOND  STREET 
SAN  FRANCISCO  OFFICE:  707  CALL  BUILDING 
THE  GOSS  PRINTING  PRESS  COMPANY  OF  ENGLAND,  LTD.,  LONDON 
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APRIL  CONVENTIONS 

EMBERS  of  the  American  Newspaper 
Publishers’  Association,  the  Associated 
Press  and  the  American  Society  of  News¬ 
paper  Editors  hold  their  annual  meetings  in  New 
York  and  Washington  next  week  to  consider  the 
extraordinary  problems  of  the  press  in  a  year  dedi¬ 
cated  by  the  whole  people  to  reconstruction.  Not 
much  time  will  be  lost  bewailing  ground  sacrificed 
in  recent  years  to  false  gods ;  these  meetings  of  the 
nation’s  most  forward-looking  men  will  be  devoted 
to  plotting  a  course  calculated  to  aid  by  all  possible 
means  the  united,  courageous  and  seemingly  intelli¬ 
gent  movement  started  March  4  to  readjust  our  eco¬ 
nomic  system  to  provide  better  protection  and  more 
equitable  rewards  for  the  producing  elements  of  so¬ 
ciety,  revive  industry  and  trade,  fairly  compose  in¬ 
ternational  difficulties  and  cooperate  with  the  leaders 
of  all  nations  to  effect  harmony  and  progress  in  a 
world  torn  bj'  discord  and  reaction. 

The  American  people  look  to  the  free  press  for 
leadership.  Men  and  parties  come  and  go,  but  the 
press  remains  a  stable  and  dependable  chronicle  and 
defender.  Newspapers,  and  they  alone,  stand  be¬ 
tween  disorganized  society  and  organized  exploiters 
when  government  fails,  as  sometimes  happens.  The 
American  people  trust  the  rank  and  file  of  news¬ 
papers,  not  without  justification.  Press  freedom  to 
us  is  no  mere  phrase.  And  the  power  of  the  daily 
press  lies  first  in  its  ethical  standard,  based  upon 
common  honesty,  and  in  its  acceptance  in  every 
home.  Those  who  control  the  units  of  this  ma¬ 
chinery,  from  coast  to  coast,  are  represented  in  the 
forthcoming  conventions — ^they  do  not  lightly  accept 
their  responsibilities. 

Associated  Press  members  will  discuss,  pri¬ 
marily,  the  question  of  permitting  use  of  its  dis¬ 
patches  on  the  air.  The  question  is,  first,  whether 
such  practice  gratuitously  feeds  an  alien  advertising 
competitor ;  second,  whether  it  is  good  public  policy 
to  create  a  demand  for  radio  news  service  when  the 
radio  is  not  equipped  to  do  a  thorough  job;  third, 
whether  air  publication  in  advance  of  printing  does 
not  rob  the  newspaper  of  its  fresh  spot  interest  and 
therefore  retard  circulation  development.  The  in¬ 
dications  are  that  the  A.P.  will  dispose  of  this 
matter,  so  far  as  its  membership  is  concerned.  Fail-'’ 
ing,  the  advocates  of  reformed  methods  will  doubt¬ 
less  cariy  the  fight  to  the  A.N.P.A.  This  is  the 
34th  annual  meeting  of  the  A.P,  and  Frank  B.  Noyes, 
of  IVashitigtoH  Star,  enters  his  34th  year  as  head 
of  the  largest  and  most  influential  cooperative  news 
organization  in  the  world.  An  interesting  featiye 
of  the  A.P.  conclave  will  be  a  divisional  meeting  of 
managing  editors,  where  news  policies  will  be  dis¬ 
cussed  from  all  angles. 

The  47th  annual  meeting  of  the  A.N.P.A.  will  be 
presided  over  by  the  President,  Howard  Davis,  New 
York  Herald  Tribune,  and  important  reports  are 
expected  from  its  committees  on  forestry,  newsprint, 
postal,  advertising  and  freedom  of  press.  Advertis¬ 
ing  rates,  the  question  giving  advertisers  bonus 
space  on  large  contracts  and  the  combination  rate 
problem  will  be  discussed.  It  is  probable  that  the 
convention  will  also  consider  the  advisability  of  in¬ 
creasing  copy  costs  to  offset  loss  of  revenue  through 
decreased  advertising  rates  and  reduced  volume. 
The  Freedom  of  Press  committee  will  consider  the 
present  extraordinary  censorship  interference  with 
world  communications  and  in  particular  {H-oposed 
legislation  at  Washington  to  limit  privilege  and  also 
“protect”  socalled  sute  secrets.  An  excellent  co¬ 
terie  of  speakers  will  address  the  customary  annual 
A.P.  luncheon  and  A.N.P.A.  banquet.  Owing  to 
the  sUte  of  the  times  relatively  few  exhibits  will 
be  seen  next  week  at  the  Waldorf-Astoria,  but  a 
fair  attendance  of  delegates  is  anticipated. 

A^  strong  program  has  been  arranged  for  the  edi¬ 
tors’  society  meeting  which  will  follow  the  New 
York  conventions,  always  a  stimulating  event. 

Editor  &  Pubusher  hereby  welcomes  the  dele¬ 
gates  and  proposes  this  toast:  The  stoutest  bul¬ 
wark  of  free  society  is  an  efficient,  honest  and  in¬ 
dependent  press  and  its  champions  are  first-line  de¬ 
fenders  of  American  free  institutions,  still  standing, 
thank  God,  and  a  thousand  times  worth  the  fight. 

The  one  common  commodity  that  was  not 
devastated  by  depression  was  the  able,  well- 
serviced,  public-spirited  newspaper,  priced  in 
Pennies. 


For  we  walk  by  faith,  not  by  sight. — 2  Cor¬ 
inthians,  V ;  7. 


MR.  HEARSTS  TOTH  MILESTONE 

EXT  week,  on  Saturday,  William  Randolph 
Hearst  will  celebrate  the  70th  anniversary 
of  his  birth — April  29,  1863.  Neither  here 
nor  abroad  is  there  a  comparable  record  in  journal¬ 
istic  achievement.  So  well  known  to  the  news¬ 
paper  reading  and  making  public  is  Mr.  Hearst’s 
success  story  that  to  repeat  it  here  would  be  to 
carry  coals  to  Newcastle. 

The  gentleman  is  reported  in  excellent  health, 
at  his  San  Simeon  ranch,  in  California.  Through¬ 
out  the  46  years  that  have  intervened  since  he 
received  from  his  father  the  moribund  San  Fran¬ 
cisco  Examiner,  which  he  quickly  converted  into  a 
lively  and  successful  newspaper,  Mr.  Hearst  has 
never  narrowed  his  original  vision  upon  the  Amer¬ 
ican  journalistic  scene,  nor  relaxed  his  personal 
grasp  upon  his  newspapers,  magazines,  and  services. 
He  works  today  with  the  same  loving  zest  and 
professional  pride  that  animated  him  and  made 
his  name  and  the  wonder  of  newspaperdom  nearly 
a  half  century  ago.  Now,  as  in  the  beginning,  he 
studies  the  news  situation  from  hour  to  hour,  fre¬ 
quently  writing  the  best  Hearst  matter  that  is 
ever  seen  in  any  Hearst  medium.  No  important 
detail  of  operation  is  neglected  by  him.  His  far- 
flung  staff  responds  personally  to  him.  Senator 
George  Hearst  left  an  estate  worth  twenty  mil¬ 
lions,  but  his  son  has  been  a  tireless  worker  to  his 
70th  year,  and  no  doubt  will  continue  these  life 
practices.  Few  men  are  as  well  preserved,  in  body 
and  mind. 

Mr.  Hearst  possesses  22  morning  or  evening 
newspapers,  17  Sunday  newspapers,  eight  national 
magazines,  three  English  magazines,  two  telegraph 
news  services  and  a  group  of  syndicates,  advertising, 
radio  and  motion  picture  enterprises  with  world-wide 
ramifications.  Every  enterprise  bearing  his  name 
also  bears  the  distinctive  hall-mark  of  his  original 
conceptions  in  journalism,  ranging  from  editorial 
expression,  which  is  everywhere  recognized  as  his 
own,  to  style  in  typography  and  methods  in  print¬ 
ing  and  distribution  which  were  largely  creatures 
of  his  amazingly  fertile  mind. 

We  have  no  vain  thought  of  encompassing  the 
range  of  Mr.  Hearst’s  career  in  this  statement,  but 
rather  wish  to  direct  the  attention  of  the  craft  to 
his  forthcoming  birthday,  meantime  wishing  him 
continued  health  and  increasing  power.  Newspaper¬ 
dom  has  much  to  be  grateful  for  in  Mr.  Hearst’s 
activity,  past,  present  and  future.  On  countless 
occasions  his  tower  has  been  a  beacon  directing 
the  course  of  the  whole  fraternity.  His  indepen¬ 
dence  has  not  waned,  rather  has  expanded.  No  man 
has  ever  recognized  newspaper  talent  more  gener¬ 
ously  than  he,  held  firmer  faith  in  the  press  and 
its  legions,  clung  more  tenaciously  to  original  con¬ 
cepts  of  service  to  the  nation.  No  man  that  Mr. 
Hearst  has  ever  employed,  during  46  years,  has 
equalled  him  in  the  essential  qualities  and  aptitudes 
that  make  for  successful  editing  and  publishing.  In 
recognition  of  such  leadership  we  do  not  doubt  that 
during  the  coming  week  Mr.  Hearst  will  be  show¬ 
ered  with  appreciative  greetings  from  newspapermen 
the  world  around. 

National  reconstruction  starts  at  home  and 

the  local  daily  press  is  its  best  friend. 


A  DOUBTFUL  COURT 

ITH  the  best  of  wishes  for  any  plan  of 
moral  suasion  to  prevent  advertising  ex¬ 
cesses,  we  must  confess  doubts  about  the 
Advertising  Review  Committee,  sometimes  referred 
to  as  the  “Supreme  Court  of  Advertising.”  Pos¬ 
sibly  a  police  court  is  needed  as  well  as  a  supreme 
court. 

The  committee’s  rules  of  procedure,  as  told  in 


A  L 

Editor  &  Publisher  last  week,  apparently  limit  its 
work  to  settling  combats  between  powerful  business 
interests,  with  the  public  benefit  an  incidental  mat¬ 
ter.  The  rules  call  for  filing  of  complaints  with  the 
National  Better  Business  Bureau,  an  investigation 
in  the  usual  manner  by  the  Bureau,  and,  in  extreme 
cases,  hearings  by  the  Committee,  or  as  many  of  its 
members  as  have  no  direct  competitive  interest  m 
the  dispute. 

If  the  offender  declines  to  appear  for  judical 
spanking,  or  if  he  refuses  to  release  members  of  the 
committee  from  all  liability  for  what  they  may  do 
to  him,  the  plan  ends  there,  except  that  the  Better 
Business  Bureau  may  publicly  scold  him,  as  it  has 
done  upon  occasion  in  the  past. 

Of  course  the  problem  is  a  difficult  one,  but  i{ 
governmental  restraint  upon  advertising  is  in 
offing,  it  will  take  more  than  this  cumbersome  ma¬ 
chinery  to  forestall  it. 


Advertising  is  a  cog-wheel,  meshed  with  all 
other  cog-wheels  in  the  business  machine — turn 
on  the  juice  I 

ANOTHER  NEWSPRINT  CUT 

NEW  black  border  has  been  drawn  around 
the  tragic  picture  of  the  newsprint  indus¬ 
try  by  International  Paper  Company’s  an¬ 
nouncement  this  week  of  a  $5  discount  from  its  con¬ 
tract  price,  bringing  the  cost  of  paper  temporarily 
back  to  that  of  25  years  ago.  “Temporarily”  is  used 
advisedly,  for  with  the  prospect  of  currency  or  credit 
inflation  immediately  in  the  American  political  offing, 
publishers  would  be  mad  to  regard  this  latest  Inter¬ 
national  move  as  more  than  a  bow  to  a  current 
phase  of  the  cut-throat  competition  that  has  devilled 
the  paper  industry  since  1929. 

The  discount  announcement  is  a  new  warning  that 
the  newsprint  industry  on  both  sides  of  the  border 
is  powerless  to  work  out  its  own  salvation.  Since 
1925,  when  the  promotion-banker  element  became 
dominant,  the  course  of  newsprint  manufacturing 
has  been  determined  not  by  reality  but  by  profit- 
mad  speculation  between  1925  and  1929  upon  the 
apparently  boundless  possibilities  of  the  American 
newsprint  market.  The  result  of  the  gambling  has 
been  to  provide  the  industry  with  sufficient  capacity 
to  meet  the  most  optimistic  estimates  of  1940  con¬ 
sumption,  although  in  1932  the  total  newsprint  used 
was  about  equal  to  that  of  1924  before  the  great  ex¬ 
pansion  began. 

Most  of  the  new  expansion  is  in  Canada,  beyond 
reach  of  American  courts  and  statutes.  Much  of  it 
is  predicated  not  upon  newsprint  supply  primarily, 
but  upon  newsprint  supply  as  a  means  of  using  water 
power  developed  under  speculative  auspices.  And 
most  of  it  is  over-capitalized  scandalously,  allowing 
the  most  liberal  costs  for  pioneering  and  the  neces¬ 
sity  for  creating  new  civilization  in  the  wilderness. 
Last,  but  not  least,  most  of  it  is  so  situated  as  to 
wood  and  power  supply  as  to  be  able  to  undercut 
immensely  most  of  the  mills  established  prior  to 
1925  by  men  whose  primary  interest  was  the  supply 
of  American  newspapers’  needs. 

So,  while  present  capacity  can  supply  the  needs 
of  1940  and  needs  to  supply  only  those  of  1924,  the 
reduced  demand  and  the  murderous  price  competi¬ 
tion  has  eliminated  not  only  mills  regarded  as  “mar¬ 
ginal”  but  many  others  until  recently  regarded  as 
staple  producers,  Mr.  Graustein’s  reference  to  seven 
companies  controlling  70  per  cent  of  the  tonnage 
consumed  East  of  the  Rockies  does  not  tell  the 
whole  story,  since  tiie  price  poKcy  followed  by  or 
forced  on  these  companies  has  probably  given  ^em 
a  considerably  larger  share  of  current  consumptioa 

The  dangers  of  that  situation  to  publishers  need 
not  be  labored.  With  the  prospect  of  inflation  and 
of  a  genuine  increase  in  the  volume  of  newspapff 
advertising  before  1933  ends,  an  upward  march  of 
newsprint  prices,  dictated  by  companies  with  top- 
heavy  financial  structures,  is  almost  a  certainty. 
Where  it  will  stop,  there  is  no  telling,  for  the  con¬ 
tracts  of  paper  companies  have  been  drawn  with  tte 
possibility  of  future  upward  adjustment  always  m 
mind.  There  is  little  prospect  of  the  stability  much 
desired  by  publishers,  unless  the  organized  ne^ 
paper  industry  finds  a  way  to  have  its  interests  and 
its  power  recognized  by  those  in  command  of  news¬ 
print  manufacture.  In  no  quarter  is  the  need  for 
a  “new  deal”  more  pressing. 

Hitler’s  censorship  bluff  daunted  no  American. 
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PURELY  PERSONAL 


yiNCEXT  Y.  pALLMAN,  editor  of 


the  Springfield  (Ill.)  State  Regis 
ter,  stated  .^pril  14  that  he  had  not  de¬ 
cided  whether  he  would  accept  a  prof¬ 
fered  appointment  as  Assistant  Secre¬ 
tary  of  the  Treasury.  Mr.  Dallman 
was  the  principal  speaker  at  the  Chi¬ 
cago  Association  of  Commerce  lunch¬ 
eon,  at  which  he  gave  his  impression  of 
the  new  administration  at  Washington. 

Houston  Harte,  publisher,  San  An¬ 
gelo  (Tex.)  Standard-Times,  and  in¬ 
terested  in  other  Texas  dailies,  has  re¬ 
turned  from  a  business  trip  to  Wash¬ 
ington  in  the  interest  of  government 
loans  to  agricultural  and  livestock  in¬ 
terests. 

Eugene  Lorton,  publisher,  Tulsa 
(Okla.)  World,  and  Mrs.  Lorton  have 
returned  from  a  vacation  in  Tucson, 
Arir. 

John  H.  Fahey,  publisher  and  editor, 
Worcester  (Mass.)  Evening  Post,  was 
one  of  the  speakers  at  the  four-day  in¬ 
stitute  of  character-developing  forces  in 
New  England,  held  at  Ford  Hall,  Bos¬ 
ton,  this  week. 

George  Adams,  editor,  Minneapo¬ 
lis  (Minn.)  Star;  T.  J.  Dillon,  manag¬ 
ing  editor,  Minneapolis  Tribune,  and 
Carl  Jones,  publisher,  Minneapolis 
Journal,  have  been  appointed  to  the 
publicity  and  tourist  committee,  Min¬ 
neapolis  Civic  and  Commerce  associa¬ 
tion. 

Paul  B.  Williams,  editor,  Utka  (N. 
Y.)  Daily  Press,  has  been  named  a 
member  of  a  new  Oneida  County  Work 
Bureau  of  14  members. 

Charles  A.  Webb,  president,  Ashe¬ 
ville  (N.  C.)  Citsen  &  Times,  and 
Mrs.  Webb  have  returned  to  Asheville 
after  an  extended  stay  at  their  winter 
home  in  Clearwater,  Fla. 

Wallace  Crossley,  publisher,  Warrens- 
burg  (Mo.)  Star-Journal,  has  been  ap¬ 
pointed  by  Gov.  Guy  Park  to  the  Mis¬ 
souri  Commission  for  Relief  and  Recon¬ 
struction. 

Orl  Estes,  editor  and  publisher, 
Tyler  (Tex.)  Telegraph  and  Courier- 
Times,  is  recovering  from  a  minor 
operation  at  the  Colonial  Hospital, 
Rochester,  Minn. 

Raymond  Fields,  publisher,  Guthrie 
(Okla.)  Leader  and  national  commit- 
teenan  of  the  American  Legion,  spoke 
April  20  at  Oklahoma  City  at  a  meet¬ 
ing  to  discuss  effects  of  the  compensa¬ 
tion  reduction  ordered  at  Washington. 

Grove  Patterson,  editor,  Toledo  Blade, 
addressed  the  Foremen’s  Club  of  Toledo 
April  18  in  the  Chamber  of  Commerce. 
John  W.  Troy,  publisher,  Juneau 


(La.)  World  and  News-Star,  spoke 
April  11  at  Helena,  Ark.,  on  the  “Com¬ 
munity  Library.”  He  is  vice-chairman 
of  the  Citizens  Library  Movement  in 
Louisiana. 

Hon.  Lieut.-Col.  J.  H.  Woods,  man¬ 
aging  director,  Calgary  Herald,  ad¬ 
dressed  the  Calgary  Rotary  Club,  April 
11,  on  “Personalities  and  Events.” 
Colonel  Woods  dealt  with  incidents  of 
his  world  travels,  and  more  particularly 
with  economic  problems. 

A.  S.  Walton,  editor,  Armstrong 
(Mo.)  Herald,  began  his  43rd  year  as 
editor  of  the  paper  April  13. 

Edward  J.  Meeman,  editor,  Memphis 
Press-Scimitar,  introduced  Mayor  Rus¬ 
sell  Wilson  of  Cincinnati  at  a  mass 
meeting  of  the  Memphis  Voters’  League 
last  week. 

Fred  Trout,  editor,  Jonesboro  (Ark.) 
Sun,  was  injured  in  an  automobile  acci¬ 
dent  near  there  April  16. 

John  F.  D.  Aue,  publisher,  Whittkr 
(Cal.)  News,  has  been  elected  president 
of  the  Whittier  Chamber  of  Commerce. 

S.  L.  Allegri,  editor,  Houston  (Mo.) 
Leader,  has  been  appointed  commissioner 
of  paroles  at  the  Missouri  Reformatory 
at  Boonville. 

Ed.  De  Camp,  veteran  South  Caro¬ 
lina  newspaperman  and  for  many  years 
editor  of  the  Gaffney  Ledger,  is  in 
Washington  this  week  on  a  visit  to 
friends.  He  called  upon  Senator  Smith 
and  Senator  Byrnes. 

I.  D.  Divine,  editor,  Texahoma 
(Okla.)  Times,  was  ordained  as  a  min¬ 
ister  of  the  Christian  church  recently 
and  will  serve  as  pastor  of  the  First 
Christian  Church  of  Texahoma.  Di¬ 
vine,  who  has  been  in  newspaper  work 
more  than  30  years,  has  owned  the 
Times  since  1924. 

William  J.  Bennet,  editor  and  pub¬ 
lisher,  Mineral  Point  (Wis.)  Tribune, 
for  more  than  50  years,  has  announced 
himself  as  a  candidate  for  appointment 
as  postmaster  of  Mineral  Point. 

I.  N.  Heminger,  publisher,  Findlay 
(O.)  Republican-Courier,  has  been 
elected  president  of  the  Findlay  Rotary 
Club.  He  will  take  office  July  1. 

Zephaniah  W.  Pease,  editor.  New 
Bedford  (Mass.)  Morning  Mercury,  is 
seriously  ill  at  his  home  in  Fairhaven, 
Mass.,  with  pneumonia. 


FOLKS  WORTH  KNOWING 


QOL.  HIEROME  L.  OPIE.  pub¬ 


lisher  of  the  Staunton  (Va.)  Eve¬ 
ning  Leader  and  News  ileader,  has 
resigned  as  com- 
m  a  n  d  i  n  g  offi- 


ton. 


of  the  116th  In¬ 
fantry,  Virginia 
National  Guard, 
after  30  years  ac¬ 
tive  service.  Gov¬ 
ernor  Pollard  has 
just  signed  an 
order  giving  Col¬ 
onel  Opie  the 
rank  of  brigadier 
general,  in  recog¬ 
nition  of  his  dis¬ 
tinguished  service. 

General  Opie,  a 
native  of  Staun- 
founded  the  Evening  Leader 


Gen.  Hiekome  L.  Oeie 


1904,  and  in  1919  bought  the  opposition 
paper  there,  the  Daily  News,  and  com¬ 
bining  with  his  morning  edition,  has 
since  published  a  distinct  morning  pa¬ 
per,  the  News  Leader. 

His  military  duties  have  taken  (gen¬ 
eral  Opie  all  over  this  country,  to 
Mexico,  France,  and  through  his  affilia¬ 
tion  with  the  American  Legion,  to 
many  countries  of  Europe.  He  wears 
numerous  decorations,  among  them  being 
the  Distinguished  Service  Cross,  the 
Croix  de  Guerre,  the  French  Legion  of 
Honor,  Chevalier;  the  Order  of  the 
Purple  Heart,  the  Virginia  Distin¬ 
guished  Service  Medal  and  the  World 
War  Medal  of  the  Sons  of  the  Ameri- 
Revolution,  He  was  wounded  in 


the  Meuse-Argonne  fighting  in  October, 
1918,  and  was  in  a  hospital  for  several 
months.  He  was  mustered  out  of  ser¬ 
vice  with  the  rank  of  lieutenant  colonel, 
at  Camp  Dix,  N.  J.,  on  May  24,  1919, 
and  upon  the  reorganization  of  the 
National  Guard  in  Virginia  in  1920,  he 
was  appointed  colonel  of  the  116th  In¬ 
fantry  which  he  rebuilt  to  become  one 
of  the  outstanding  National  Guard  or¬ 
ganizations  in  the  country. 

General  Opie  founded  and  was  for 
12  years  president  of  the  Stavmton 
Chamber  of  Commerce  and  is  a  Na¬ 
tional  Councillor  of  the  Chamber  of 
Commerce  of  the  United  States. 


L. 


IN  THE  BUSINESS  OFHCE 

W.  McFETRIDGE,  circulation 
manager,  Tulsa  (Okla.)  World, 
has  been  chosen  chairman  of  the  special 
trip  committee  of  the  Tulsa  Chamber  of 
Commerce  which  will  sponsor  a  series 
of  good-will  trips  to  16  Oklahoma 
towns. 


_  . -  ^ - .  -  Jack  Foster,  advertising  manager, 

(Alaska)  Empire,  &nd  newly  appoint^  Marshall  (Mich.)  Evening  Chronicle, 
Oovernor  of  Alaska,  was  a  v^isitor  in  has  been  elected  to  the  committee 


Los  Angeles  recently  with  his  wife, 
enroute  home  to  assume  his  new  duties. 
C^vemor  Troy  formerly  was  Collector 
of  Customs  at  Juneau. 

E.  E.  Swain,  publisher,  Kirksville 
(Mo.)  Express  and  News,  was  elected 
*1™*!**  of  the  State  Historical  Society 
of  Missouri  April  10.  William  South- 
Jr.,  publisher,  Independence  (Mo.) 
Examiner,  was  re-elected  a  trustee. 

.E-  K-.  Gaylord,  publisher,  Oklahoma 
Lffy  Daily  Oklahoman  and  Times,  and 
^rl  C.  Magee,  editor,  Oklahoma  City 
News  recently  left  on  a  good-will  trip 
of  the  Oklahoma  City  Chamber  of 
Commerce  to  Houston,  Tex. 

Charles  F.  Ward,  publisher,  Flatts- 
burg  (Mo.)  Leader,  was  recently  re¬ 
appointed  to  the  board  of  curators.  Uni¬ 
versity  of  Missouri. 

Robert  S.  Brown,  editor,  Toledo 
News-Bee,  returned  last  Saturday  with 
Fort  Lauderdale,  Fla. 
Mr.  Brown  motored  to  Florida  last 
week  and  brought_  back  his  wife  and 
children,  who  spent  the  winter  there. 

Rorg,  puMisher,  Hackensack 
(JN.  J.)  Bergen  Evening  Record,  re- 
cently  addressed  the  Dumont  Taxpayers’ 
Association. 


/rS’i  ^•’chibald,  publisher,  Durant 
(Ukla.)  Democrat,  was  recently  elected 
president  of  the  Durant  Rotary  Qub. 

F.  W.  Williamson,  editor,  Monroe 


Ll 


arrangements  of  the  newly-organized 
Junior  Chamber  of  Commerce  of  Mar¬ 
shall. 

R.  F.  Currin,  circulation  manager, 
Dallas  (Tex.)  Morning  News,  ad¬ 
dressed  the  Commerce  Students’  Asso¬ 
ciation,  Dallas  School  of  Commerce, 
Southern  Methodist  University,  last 
week  on  “Pitfalls  of  a  Business  Career.” 

Miss  Stella  Venslow,  of  the  national 
advertising  staff,  Waterbury  (Conn.) 
American  and  Republican,  has  returned 
from  a  visit  to  New  York. 

Miss  Lillian  Reichert,  secretary  to 
Frank  S.  Newell,  assistant  business  man¬ 
ager  and  circulation  director,  Toledo 
Blade,  has  been  seriously  ill  in  her  home. 

Martin  H.  Reidy,  business  manager, 
Lowell  (Mass.)  Sun,  with  which  he  has 
been  associated  for  more  than  half  a 
century,  retired  last  week.  Frank  A. 
Lawlor,  advertising  manager,  has  been 
promoted  to  business  manager. 

R.  L.  M  lines,  for  the  past  few  months 
in  charge  of  display  advertising  for  the 
San  Antonio  Express  and  Evening 
News,  has  resigned  and  is  doing  syndi¬ 
cate  work  in  Mexico  City.  Kirby  E. 
Torrance  of  the  staff  has  been  named 
Advertising  Manager  J.  B.  Higdon’s 
assistant  in  charge  of  the  display  desk. 

Miss  Gertrude  Fitzpatrick,  of  the  ad¬ 
vertising  department,  Vew  York  Herald 
Tribune,  and  John  Eisenbeck,  of  Wood- 


side,  Queens,  have  announced  their 
engagement. 

R.  Newton  Colvert,  advertising  di¬ 
rector,  Milwaukee  (Wis.)  Sentinel,  was 
guest  speaker  at  a  joint  meeting  of  the 
Kenosha  Kiwanis  and  Optimists  Qubs, 
recently,  speaking  on  “The  Businessmen 
and  Religion  in  a  World  Like  This.” 

George  W.  Fries,  assistant  general 
manager,  Cincinnati  Times-Star,  was 
elected  president  of  the  Cuvier  Press 
Club  recently.  Other  officers  named 
were:  John  W.  LaRue,  managing  edi¬ 
tor,  Cincinnati  Enquirer,  first  vice-presi¬ 
dent  :  Lew  Heck,  Times-Star,  second 
vice-president,  and  George  H.  Tow, 
treasurer. 

Harold  Belnap,  business  manager, 
Norman  (Okla.)  Transcript,  is  adver¬ 
tising  committee  chairman  of  the  per¬ 
manent  Chamber  of  Commerce  commit¬ 
tee  on  city  beautification.  Fred  E.  Tar- 
man,  editor  of  the  Transcript,  is  general 
chairman. 

George  Saas,  for  the  last  four  years 
manager  of  the  classified  advertising  de¬ 
partment  of  the  Memphis  Press-Scimitar, 
will  leave  this  week  for  Indianapolis 
to  become  classified  advertising  manager 
of  the  Indianapolis  News.  Saas  pre¬ 
viously  was  with  the  classified  depart¬ 
ments  of  the  Akron  Times-Press,  Can¬ 
ton  (O.)  Daily  News,  New  York  Tele¬ 
gram  and  Cleveland  Plain  Dealer.  Mr. 
Saas  will  be  succeeded  by  William  H. 
Bone,  recently  with  the  classified  de¬ 
partment  of  Memphis  Commercial  Ap¬ 
peal. 

Charles  Francis  Moester,  Jr.,  of 
Winston-Salem,  N,  C.,  district  circula¬ 
tion  manager  of  the  Greensboro  (N.  C.) 
News-Record,  and  Miss  Lacie  Mae 
Feree,  of  Cedar  Falls,  N.  C.,  have  an¬ 
nounced  their  engagement. 

Richard  Coffin  of  the  New  York  ad- 
(Continued  on  next  Page) 
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WlNCHELL 

SAYS:— 

I  THINK  THE 
DAILY  COLUMNS 
ON  WASHINGTON 
BY  DREW  PEARSON 
AND  ROBERT  S. 
ALLEN  WHO  DID 
“WASHINGTON 
MERRY-GO- 
ROUND”  ARE  THE 
BEST  OF  THE 
POLITICAL  NEWS 
PILLARS  . . .  PLENTY 
OF  ZIP— A  DEPART¬ 
URE  FROM  THE 
FEEBLE  FABLES 
FORMERLY  FASH¬ 
IONED  BY  FLAP¬ 
DOODLE  FLOOZIES 

By  Drew  Pearson 
AND  Robert  S.  Allen 


“The  Daily  Washington  Merry- 
Go-Round’’  is  packed  with 
exclusive,  important  informa¬ 
tion  .  .  .  Out  of  its  news 
items  front  page  stories  are  de¬ 
veloped  ...  It  has  been  hailed 
by  editors  from  New  York  to 
San  Francisco  and  enthusiasti¬ 
cally  greeted  by  the  public  as 
a  truly  great  feature. 


For  Tmrmt  and  Samplma,  Plaaam 
Writ*  to 
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vertising  office  of  the  Paris  Herald, 
European  edition  of  New  York  Herald 
Tribune,  returned  to  work  last  week 
after  being  absent  for  seven  weeks  while 
he  was  in  the  Long  Island  Polyclinic 
Hospital  with  arthritis. 

i^uinton  Griffith,  who  has  been  ad¬ 
vertising  manager  of  the  Okemah 
(Okla.)  Daily  Leader,  has  been  named 
^itor,  succeeding  J.  Bryce  Barnett,  who 
has  resigned.  Griffith  is  also  editor  of 
the  Okfuskee  County  News  and  the 
Okemah  Ledger,  weeklies. 

H.  W.  (Bill)  Allen,  well  known 
Wichita,  Kan.,  advertising  man,  left 
there  April  1  for  Omaha,  Neb.,  where 
he  will  be  advertising  manager  of  The 
Omaha  (Neb.)  World-Herald.  Mr. 
Allen  went  to  Wichita  in  1925  from 
Houston,  Tex.,  where  he  had  been  ad¬ 
vertising  director  of  The  Houston 
(Tex.)  Post  for  several  years.  The 
past  eight  months  he  has  been  con¬ 
nected  with  the  Derby  Oil  Company  in 
Wichita. 

George  Miller,  cashier  in  the  advertis¬ 
ing  department,  Hoboken  (N.  J.)  Jer¬ 
sey  Observer,  and  Mrs.  Miller  are  the 
parents  of  a  daughter,  born  April  17. 

IN  THE  EdItORIAL  ROOMS 

VICTOR  F.  BARNETT,  managing 
editor,  Tulsa  (Okla.)  Tribune, 
spoke  last  week  before  social  workers 
and  executives  of  the  Tulsa  Community 
Fund  on  social  work  publicity,  its  func¬ 
tions  and  opportunities. 

Silas  B.  Ragsdale,  managing  editor, 
Galveston  (Tex.)  News  and  Tribune, 
and  Mrs.  Ragsdale  have  returned  from 
a  week’s  stay  in  Mineral  Wells,  Tex. 

Kendrick  Kimball,  of  the  Detroit 
Neu’S  staff,  covered  the  training  prep¬ 
arations  of  a  unit  of  the  Civilian  Con¬ 
servation  Corps  at  Camp  Custer,  Battle 
Creek,  Mich. 
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Richard  L.  Cary,  associate  editor, 
Baltimore  Sun,  addressed  the  Kiwanis 
Club  of  Richmond  April  17  on  ‘‘Con¬ 
ditions  in  Central  Europe.” 

Morris  Moore,  city  editor,  Oklahoma 
City  Times,  and  Mrs.  Moore,  formerly 
Louise  Beard,  for  several  years  with 
the  Oklahoma  City  News  reportorial 
staff,  are  the  parents  of  a  daughter, 
Mary  Lou,  born  April  4. 

Jerry  Oreene,  reporter.  Little  Rock 
Arkansas  Gazette,  spoke  April  14  at  the 
banquet  of  the  Arkansas  College  Press 
Association  held  an  Conway.  Joe  B. 
McGee,  sports  editor,  Commy  (Ark.) 
Log  Cabin  Democrat,  conducted  a  forum 
discussion  of  college  journalism  at  the 
business  session. 

William  C.  Patrick  of  the  Salt  Lake 
Tribune  staff,  was  in  charge  of  the 
Tribune  Bureau  during  the  world-con¬ 
ference  of  the  Mormon  Church  in  Salt 
Lake  City  recently. 

Bates  Raney,  staff  writer  for  the 
Oklahoma  City  Oklahoma  News,  and 
Meredith  Williams  of  the  Daily  Okla¬ 
homan  staff,  were  in  Joplin,  Mo.,  last 
week  writing  stories  on  the  prepara¬ 
tions  of  the  Missouri  City  to  serve  beer 
to  visitors  from  Oklahoma,  Kansas  and 
Arkansas. 

P.  O.  Gorder  of  the  Sioux  Falls 
(S.  D.)  Daily  Argus-Leader  staff,  re¬ 
cently  addressed  the  Sioux  Falls  Col¬ 
lege  journalism  class  on  political  news 
writing. 

Orvin  N.  Malmquist,  city  editor.  Salt 
Lake  Tribune,  has  returned  to  his  duties 
following  a  severe  attack  of  influenza. 

James  A.  Langton,  assistant  editor. 
Salt  Lake  City  Deseret  News,  paid  an 
official  visit  to  Snow  College  at  Eph¬ 
raim,  Utah,  recently,  as  a  member  of 
the  Utah  State  Board  of  Education. 

Harry  Griffin,  of  the  Charlotte 
(N.  C.)  Obsen'er  news  staff,  has  been 
named  to  the  publicity  committee  in 
charge  of  promoting  the  observance  of 
Clean  Up  and  Fire  Prevention  Week 
in  Charlotte. 

Attorney  Henry  J.  Collins,  Lynn, 
Mass.,  correspondent  for  the  Boston 
Globe,  and  Mrs.  Collins  are  the  parents 
of  a  son,  born  April  9. 

Edmund  Gale,  staff  cartoonist  for  the 
Los  Angeles  Times,  was  one  of  the 
honored  guests  April  12  at  the  monthly 
membership  luncheon  of  the  Junior 
Chamber  of  Commerce.  One  of  Gale’s 
cartoon  creations,  ‘‘Miss  Los  Angeles,’ 
was  ‘‘brought  to  life”  for  the  occasion. 

Kenneth  Toler,  (diief  of  the  Memphis 
(Tenn.)  Commercial  Appeal  bureau  at 
Jackson,  Miss.,  was  at  Vicksburg,  Miss., 
April  14  to  report  the  exodus  into 
Louisiana,  which  has  legalized  beer 
sales. 

(jeorge  Mather,  of  the  Albion  (Mich.) 
Evening  Recorder  editorial  staff,  served 
on  a  justice  court  jury  April  12. 

John  Murphy  has  bwn  added  to  the 
sports  staff  of  the  Galveston  (Tex.) 
News  during  the  baseball  season.  He 
will  give  special  attention  to  coverage 
of  amateur  games. 

Charles  Hamilton  Owens,  staff  artist, 
and  Arthur  Millier,  Los  Angeles  Times 
art  critic,  exhibited  drawings  and  etch¬ 
ings  resp^ively  before  the  Oxnard  Art 
Association,  April  7. 

Noble  War  rum,  head  of  the  Salt 
Lake  Tribune  photographic  staff,  has 
been  transferred  to  the  copy  desk.  F.  J. 
Sayers  succeeds  him  with  F.  H.  Ander¬ 
son  of  the  staff  as  second  in  charge. 

John  A.  Scott,  reporter,  Rome  (N. 
Y.)  Daily  Sentinel,  recently  addressed 
the  Rome  Rotary  Club. 

Zela  Tucker,  society  and  club  editor. 
Fort  Smith  (Ark.)  Southwest  Amer¬ 
ican  and  Times  Record,  has  been  elected 
president  of  the  Business  and  Profes¬ 
sional  Women’s  Club  in  that  city. 

Miss  Sara  Ellen  Davidge,  society 
editor,  Galveston  (Tex.)  Tribune,  spijnt 
a  week-end  in  Austin  at  the  University 
of  Texas  recently. 

Robert  Goodell,  formerly  of  the  Salt 
Lake  Telegram  sports  staff,  has  beai 
named  sports  makeup  editor  of  the  Salt 
^ke  Tribune.  Thomas  Porter  has 
joined  the  Telegram  sports  staff. 

C.  S.  Matthews,  police  reporter,  Cal¬ 
gary  (Alta.)  Albertan,  is  recuperating 
from  an  appendicitis  operatioiL 


Sidney  D.  Kaye,  reporter  for  the 
Sheboygan  (Wis.)  Press,  was  elected 
president  of  the  Sheboygan  Business 
Men’s  Association  at  the  annual  dinner 
meeting  April  11. 

C.  A.  Hayden,  managing  editor,  Cal¬ 
gary  (Alta.)  Herald,  recently  addressed 
the  Probus  Club,  a  local  business  group, 
on  the  newspaper  profession,  (lealing 
more  particularly  with  organization  of 
world-wide  news  associations. 

Clarence  Hill,  copy  reader  on  the 
city  desk  of  the  Kansas  City  Star,  is  ill 
at  home. 

Florian  New  branch,  courts  reporter 
for  the  Omaha  World-Herald,  has  been 
absent  from  work  10  days  because  of 
illness. 

Florence  Ivee  recently  started  a  new 
column,  ‘‘Journal  by  a  Mother,”  in  the 
AlzHi  (Okla.)  Daily  Record. 

Charles  L.  Bonner,  city  editor,  Mc- 
Curtain  Gazette,  Idabel,  Okla.,  was  ill 
of  influenza  at  his  home  last  week. 

Paul  Benton,  associate  editor,  Roch¬ 
ester  (N.  Y.)  Times-Union,  recently 
addressed  Rochester  Chapter,  Sons  of 
the  American  Revolution. 

Bill  Bentley,  sports  editor.  Little 
Rock  Arkansas  Gazette,  was  at  Mem¬ 
phis,  Tenn.,  April  11  to  cover  the  open¬ 
ing  Southern  Association  game  between 
Little  Rock  and  Memphis. 

Glen  McGill,  Omaha  Bee-News  ref¬ 
erence  librarian,  and  Miss  Irma  Suchy, 
assistant  librarian,  recently  resigned. 
Richard  Murphy,  police  reporter  in  the 
Bee-News  Iowa  bureau  at  Council 
Bluffs,  becomes  librarian. 

J.  D.  Bowersock.  Jr.,  member  of  the 
staff  of  the  Kansas  City  Star,  is  con¬ 
fined  to  his  home  with  a  broken  ankle. 

Mrs.  Emily  Grant,  art  critic,  St. 
Lotus  Globe-Democrat,  is  a  member  of 
the  committee  of  judges  named  by  the 
Advertising  Club  of  St.  Louis  to  select 
the  St.  Louis  w'oman  most  typical  of  the 
modern  ideal  of  motherhood. 

Edward  O.  Eisenhand,  Denver  Post 
photographer,  and  Mrs.  Eisenhand  are 
parents  of  a  daughter,  born  April  11. 
Less  than  two  hours  after  the  birth  of 
the  child  announcements  carrying  a 
photograph  of  the  infant  were  mailed 
out.  Eisenhand  persuaded  nurses  to  let 
him  take  a  flash  picture  of  the  baby 
shortly  after  it  was  born. 

J.  Henry  Grizzard,  editorial  writer, 
G^veston  (Tex.)  Tribune,  and  Mrs. 
Grizzard  have  returned  from  a  honey¬ 
moon  spent  in  Brownsville,  Tex.,  and 
Matamoras,  Mexico.  They  traveled  by 
car. 

Dr.  Lawrence  Mason,  music  and 
drama  editor,  Toronto  (Ont.)  Globe, 
recently  acted  as  adjudicator  at  the 
Saskatchewan  and  Manitoba  Regional 
Drama  Festivals  in  Regina  and  Winni¬ 
peg. 

Herman  Wise,  music  and  art  editor, 
Detroit  Press  Press,  and  Mrs.  Wise  are 
the  parents  of  a  daughter,  Judith  Ann, 
born  April  5. 

(T.  William  Duncan,  columnist  for  the 
Philadelphia  Evening  and  Sunday  Led¬ 
ger,  addressed  the  Rochester  (N.  Y.) 
Advertising  Club  recently. 

Mrs.  Nellie  D.  Drexel,  sixiety  editor 
of  the  Leader  Papers,  Staunton  (Va.) 
Leader  and  News-Leader,  has  returned 
from  Washington,  where  she  visited 
friends. 

W.  S.  O’Beirne,  courthouse  reporter, 
Calgary  (Alta.)  Herald,  has  returned 
to  work  following  a  brief  holiday  taken 
after  recuixration  from  carbon  monox¬ 
ide  poisoning. 

Thomas  Lomax  Hunter,  Richmond 
(Va.)  Times- Dispatch  editorial  column¬ 
ist,  was  the  guest  speaker  at  a  session 
of  the  Circus  Saints  and  Sinners  Club 
of  America,  April  21. 

Joseph  Kwapil,  librarian,  Philadelphia 
Public  Ledger,  is  on  a  tour  of  the  mid¬ 
west  during  which  he  will  speak  before 
the  schools  of  journalism  at  the  Uni¬ 
versities  of  Wisconsin,  Illinois,  Iowa 
and  Missouri. 

James  Burchard,  of  the  New  York 
World-Telegram,  James  Harley  of  the 
New  York  Daily  Mirror  and  Joseph  C. 
Nichols  of  the  New  York  Times  at¬ 
tended  the  recent  Stanley  Cup  hockey 

play-offs  in  Toronto. 


Earl  Hense,  photographer  of  the  .j 

Kansas  City  Star,  is  recovering  at  hij  ' 

home  from  a  knee  injury. 

Don  Rose,  Philadelphia  Evening 

Ledger  columnist,  last  week  presid^ 

at  a  meeting  of  the  Philadelphia  Lec¬ 
ture  Assembly,  which  was  addressed  by 

D.  Thomas  Curtis,  free  lance  British 
journalist.  . 

Laura  Lee,  feature  writer,  Phila. 
delphia  Bulletin,  was  in  New  York  to 
cover  the  brief  stop  there  of  George 
Bernard  Shaw. 

John  Temple  Graves,  II,  of  the  edi¬ 
torial  staff,  Birmingham  (Ala.)  Age- 
Herald,  addressed  the  faculty  and  stu¬ 
dents  of  Washington  and  Lee  Univers¬ 
ity,  Lexington,  Va.,  recently  on  ‘‘South¬ 
ern  Cards  in  the  New  Deal.”  i 

Dr.  Joseph  Nolan,  Philadelphia  Eve- 
ning  Ledger  staff,  who  had  been  ill,  f 
has  returned  to  work. 

Leu  Morrison  of  the  Bennington 
(Vt.)  Banner  staff,  is  writing  a  column 
called  ‘‘On  Eitherside.” 

Hubert  Kelly  of  the  Kansas  City 
StaYs  staff,  covered  the  first  reforesta¬ 
tion  camp  at  Fort  Leavenworth,  desig¬ 
nated  in  President  Roosevelt’s  plan  as  ! 
a  mobilization  point. 

Mrs.  C.  G.  Wellington,  wife  of  the 
night  editor  of  the  Kansas  City  Star, 
is  recovering  from  a  major  operation 
at  St.  Joseph’s  hospital  in  Kansas  City. 

Thomas  McMahon,  formerly  with  the 
Chicago  Tribtme,  the  late  New  York 
World  and  Detroit  Daily  Mirror,  has 
been  proinoted  from  the  copy  desk  of 
the  Detroit  Times  to  state  editor. 

Walter  M.  Harrison,  managing  editor, 
Oklahoma  City  Daily  Oklahoman  and  1 

Times,  recently  addressed  the  news-  I 

editing  class.  University  of  Oklahoma.  I 

Miss  Edna  Bartlett  Clarke,  associate 
society  editor,  Waterbury  (Cona)  I 

American  and  Republican,  has  been 
visiting  in  New  York. 

Wilbur  M.  White,  former  managing 
editor,  Toledo  Times,  and  former  con¬ 
gressman  from  Toledo,  announced  last 
week  he  will  be  a  candidate  for  mayor 
of  Toledo  in  the  August  primaries. 

Arthur  Ruhl,  drama  critic  and  special 
writer  of  the  New  York  Herald  Trib¬ 
une,  returned  to  New  York  this  wedc 
after  a  short  vacation  in  the  West  In¬ 
dies. 

Donald  Long,  courthouse  reporter, 
Atlanta  Journal,  spent  several  days  in 
Birmingham  with  relatives  last  wedc. 
George  Moody,  of  the  editorial  staff, 
covered  his  beat. 

Arthur  V.  Burrowes,  news  editor, 

St.  Joseph  (Mo.)  News-Press,  and 
Mrs.  Burrowes  are  visiting  in  Sedalia, 

Mo. 

John  Mason  Brown,  drama  critic, 
New  York  Post,  addressed  the  Phila¬ 
delphia  Contemporary  Club  April  18. 

E.  Erk,  associate  editor,  Waterbury 
(Conn.)  Evening  Democrat,  is  con¬ 
valescing  at  Waterbury  hospital  from 
an  emergency  operation  he  underwent 
last  week. 

Edward  C.  Ames  of  the  Toledo  Morur 
ing  Times  editorial  staff  is  writing  a 
column  of  comment  on  foreign  newi 
for  distribution  to  dailies  called 
hind  the  Headlines.”  The  column,  to 
run  three  times  a  week,  will  interpret 
latest  developments  in  world  news.  1^. 
Ames  has  done  considerable  speaking 
before  Toledo  clubs  and  other  organi¬ 
zations  this  winter  on  the  same  sub¬ 
ject,  “Behind  the  Headlines.” 

Kerr  Petrie  of  th<  New  York  Herald 
Tribune  sports  department  returned 
from  Toronto  last  week  after  covering 
the  games  in  which  the  New  York 
Rangers  won  the  world  hcxkey  cham¬ 
pionship  and  the  Stanley  Cup  from  the 
Toronto  Maple  Leafs. 

Frank  Ahlgren,  manadng  editor, 
Memphis  Evening  Appeal,  was  con¬ 
fined  to  his  home  several  days  last  week 
with  a  severe  cold. 

Billy  Sixty,  bowling  and  golf  editor 
of  the  Milwaukee  Journal,  recently  woo 
the  Wisconsin  alley  owners’  match  game 
elimination  bowling  tournament,  defeat¬ 
ing  his  opponent  by  105  pins.  Sixty 
will  meet  Hank  Marino  for  the  state 
match  bowling  championship. 

Robert  Husted,  Jake  Frong  and  Si 
Burisk,  sports  ^tors,  Dayton  (Od 
Herald,  Journal  and  News  rcspectivdy* 
(Continued  on  page  48) 
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attended  the  opening  game  in  Cincin¬ 
nati  between  the  R^s  and  Pirates. 

G.  A.  Seel,  city  editor  of  the  Gal¬ 
veston  Tribune,  was  one  of  the  speakers 
during  the  recent  vocational  guidance 
course  given  at  Ball  High  School,  Gal¬ 
veston.  He  addressed  a  group  of  50 
seniors  on  journalism. 

Hickman  Powell  of  the  New  York 
Herald  Tribune  has  returned  to  New 
York  after  covering  the  sessions  of  the 
legislature  at  Albany  since  the  begin- 
niiK  of  the  year. 

T.  Orion  Hutton  has  been  shifted 
from  the  Owego  bureau,  Binghamton 
(N.  Y'.)  Press  to  the  new  Norwich, 
N.  Y.,  bureau,  opened  .April  18.  Ed¬ 
ward  Barrett  is  in  charge  of  the  Owego 
office. 

Archibald  K.  Davie,  courthouse  re¬ 
porter,  Ottawa  (Ont.)  Citizen,  has  re¬ 
turned  from  a  vacation.  During  his 
absence  Frank  L.  Dubervill  took  over 
the  courthouse  beat. 

John  Walker,  Rochester  (N.  Y.) 
Times-Union  reporter,  has  returned 
from  a  weeks’  vacation  in  New  York 
City. 

John  Montgomery,  reporter,  Memphis 


WMKs  wiin  irienas  in  rniiaaeipma  ana 
other  eastern  points. 

Francis  Bonn  has  returned  to  the 
copy  desk_  of  the  Rochester  (N.  Y.) 
Times-Union  after  taking  charge  of 
the  society  desk  for  one  week  for  Miss 
Betty  Keiper,  who  prepared  the  special 
garden  tabloid  edition  published  April 
18. 

Mr.  and  Mrs.  Malcolm  Rosholt,  who 
had  been  visiting  relatives  at  Rosholt, 
Wis.,  and  who  had  planned  on  spend¬ 
ing  the  summer  in  the  United  States, 
left  unexpect^ly  for  China  on  receipt 
of  a  wire  asking  Mr.  Rosholt  to  return 
to  Shanghai  to  assume  the  city  editor¬ 
ship  of  the  China  Press,  of  which  he 
formerly  was  assistant.  They  will 
make  their  home  at  Szechuen  Road, 
Shanghai. 

Fred  Hawthorne  of  the  New  York 
Herald  Tribune  sports  department  has 
spent  the  past  two  weeks  at  Pinehurst, 
N.  C,  covering  the  North  and  South 
tennis  tournament,  and  at  White  Sul¬ 
phur  Springs,  W.  Va.,  where  the  two 
testing  tournaments  for  this  year’s 
Davis  Cup  team  candidates  were  held. 

William  T.  Farrington,  police  re¬ 
porter  of  the  Waterbury  (Conn.)  Even¬ 
ing  Democrat,  has  been  elected  presi¬ 
dent  of  a  newly  organized  Waterbury 
Catholic  Dramatic  Association.  Ray¬ 
mond  J.  Fanning,  city  editor,  IVater- 
bury  Evening  American,  has  been 
elected  chairman  of  publicity. 

AI  C.  Webber,  assistant  sports  edi¬ 
tor,  Rochester  (N.  Y.)  Times-Union, 
and  Joseph  Adams,  sports  editor  of  the 
Democrat  &  Chronicle,  have  returned 
from  a  month’s  assignment  in  Greens¬ 
boro,  N.  C.,  with  the  Rochester  Red 
Wings  baseball  team. 


Al  Lamb,  sports  editor,  Binghamton 
(N.  Y.)  Press,  has  been  appointed  jour¬ 
nalism  counselor  for  boy  scouts  in  John¬ 
son  Gty,  N.  Y. 

Bronson  Griscom,  who  has  been  with 
the  financial  advertising  and  financial 
news  departments  of  the  New  York 
Herald  Tribune,  has  joined  the  city 
staff. 

Raymond  Dion,  of  the  Lynn  (Mass.) 
Item  staff,  and  Miss  Gladys  Snow,  also 
of  Lynn,  last  week  revealed  that  they 
had  been  secretly  married,  July  13,  1932, 
in  Manchester,  N.  H. 

WEDDING  BELLS 

Robert  F.  WHITNEY,  27,  Wash¬ 
ington  Post  reporter,  and  Miss 
Elizabeth  McIntyre,  24,  at  the  home  of 
the  bride’s  parents  in  Clearwater.  Fla., 
.April  13.  Mr.  Whitney,  in  addition  to 
doing  newspaper  work,  contributes  to 
national  magazines.  He  is  a  graduate 
of  the  University  of  Syracuse,  where 
he  was  a  varsity  athlete  in  football, 
track  and  wrestling.  Mrs.  Whitney  is 
an  alumnus  of  George  Washin^on 
University,  of  Washington. 

Ernest  W.  Lass,  of  the  editorial  staff, 
Asbury  Park  (N.  J.)  Press,  to  Miss 
Francis  Felger,  of  Avon,  N.  J.,  re¬ 
cently. 


George  Sterling  Petty,  of  the  Greens¬ 
boro  (N.  C.)  Daily  Nczvs  advertising 
department,  to  Miss  Jessie  Brandt 
Wooding,  of  Greensboro,  at  Chatham, 
Va.,  April  16. 

Jesse  L.  Thomas,  of  the  Greensboro 
(N.  C.)  Daily  Neu'S  circulation  depart¬ 
ment,  to  Miss  Louise  Fulton,  of  Greens¬ 
boro,  on  Easter  Sunday. 

Charles  E.  Robbins,  manager  of  the 
Cincinnati,  O.,  bureau  of  the  Wall 
Street  Journal,  to  Miss  Marjorie  Kidd 
of  Cincinnati,  April  15.  The  couple 
left  for  a  wedding  trip  in  Florida. 

Wayne  W.  Galvin,  business  manager. 
Wilmington  (O.)  Neivs- Journal,  and 
son  of  W.  J.  Galvin,  Ohio  publisher,  to 
Miss  Mary  Ellen  Hazard,  at  Wilming¬ 
ton,  Easter  Sunday. 

specTal  editions 

STOCKTON  (CAL.)  INDEPEND¬ 
ENT,  64-page  tabloid  insert  on 
.April  5  celebrating  the  Stockton  port 
dedication. 

Oakland  (Cal.)  Post-Enquirer  and 
Oakland  Tribune  published  special  edi¬ 
tions  commemorating  the  arrival  of  the 
Frigate  “Old  Ironsides”  .April  12.  Dur¬ 
ing  the  vessel’s  stay  Tribune  newsboys 
were  equipped  with  special  carrier  bags 
on  which  were  inscribed  “Welcome  Old 
Ironsides.” 
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Columbia  (S.  C.)  Slate,  .April  16, 
eight-page  tabloid  section  devoted  to 
“Life  Insurance  Week.” 

Hollywood  (Cal.)  Citizen-News, 
eight-page  Easter  fashion  section,  April 
11. 

Greensboro  (N.  C.)  Daily  News, 
•April  16,  16-page  tabloid-sized  section 
on  National  Life  Insurance  Week. 

Rochester  (N.  Y.)  Times-Union, 
garden  tabloid  edition,  20  pages,  .April 
18,  edited  by  Betty  Keiper  and  pub¬ 
lished  in  conjunction  with  National 
Garden  Week.  It  carried  10,728  lines 
of  special  advertising. 

Oklahoma  City  Oklahoma  News, 
.April  13,  4-page  Easter  Economy  sales 
section  for  the  Rorabaugh-Brown  de- 
Iiartment  store. 

Clinton  (Okla.)  Daily  News,  April  9, 
spring  fashion  edition. 

St.  Louis  Post-Dispatch,  .April  16,  6- 
page  Jubilee  Sale  for  the  Famous-Bgrr 
Co.  department  store  of  St.  Louis. 

Tulsa  (Okla.)  World,  .April  6,  4- 
liage  section  on  opening  of  new  Sipes 
Self-Serving  grocery  store. 

Prescott  (Ark.)  Daily  News,  April  8, 
special  anniversary  edition  commemorat¬ 
ing  the  publication’s  26th  birthday. 

NEW  PUBUCATIONS 

First  issue  of  the  Mansfield  (0.) 

Mirror,  weekly  tabloid,  app^red 
recently.  L.  D.  Stahl,  editor,  is  a 
former  employe  of  the  Toledo  News- 
Bee. 

First  edition  of  the  Westbrook  (Me.) 
Adz'ertiser,  a  weekly,  appeared  recent¬ 
ly  with  (iurtis  W.  Bowker  as  pub¬ 
lisher  and  Milan  O.  Welch  as  editor. 
Welch  was  on  the  Bridgeport  (Conn.) 
Herald  staff  for  nine  years  and  for  sev¬ 
eral  years  served  as  publicity  manager 
and  contact  man  for  Rudy  V’allee. 

First  issue  of  Sports  World,  a  new 
national  all-sports  weekly  tabloid,  was 
to  appear  in  rotogravure,  April  IS, 
issued  by  the  Sports  World  Publishing 
t  ompany,  Inc.,  Detroit.  L.  J.  Glasgow, 
former  newspaperman  and  editor  of 
.Michigan  Motor  Nczvs  for  seven  years 
is  editor.  Floyd  T.  Smith  of  Detroit 
is  advertising  manager.  Editorial  of¬ 
fices  are  in  the  Industrial  Bank  Bldg., 
Detroit. 

Capital  City  Sun  is  the  name  of  a 
new  weekly  in  Baton  Rouge,  La.,  which 
made  its  debut  on  “Louisiana  Beer  Day. 
April  13,  tabloid  size,  eight  pages. 
Earnest  Watson  is  editor ;  George  Zach- 
ariah,  Louisiana  State  University  gradu¬ 
ate,  is  city  editor;  Frank  F.  Lilley  is 
business  manager;  and  .A.  D.'Treloar, 
mechanical  superintendent. 

First  issue  of  the  Duncan  (Okla.) 
American,  a  free  weekly  paper,  ap- 
Iieared  recently,  with  M.  B.  Carley,  pub¬ 
lisher  of  the  Comanche  (Okla.)  Reflex, 
as  editor.  Carley  expects  to  continue 
publication  of  The  Reflex.  The  print¬ 
ing  plant  at  Comanche  will  be  used  for 
both  papers.  Henry  C.  Jones,  'formerly 
with  the  Seminole  (Okla.)  News  is 
news  writer  and  advertising  solicitor. 

Milton  J.  Forbes,  former  editor, 
Olton  (Tex.)  Enter^ise  and  now  re¬ 
siding  in  Plainview,  Tex.,  has  begun 
publication  of  the  Earth  (Tex.)  Newt. 
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America’s  GREATEST 
Want  Ad  Newspaper 


For  two  years,  the  New  York 
American  has  published  more  Class¬ 
ified  advertising  than  any  other  New 
York  newspaper,  and  in  1932,  more 
Classified  advertising  than  any  other 
newspaper  in  America. 

Such  leadership  proves  how  firmly 
the  American  has  established  itself  in 
the  confidence  of  the  people  of  its 
market.  Classified  advertising,  'more 
than  any  other  type  pf  advertising,  is 
a  measure  of  public  faith  in  a  news¬ 
paper.  Every  American  newspaper 
that  has  been  truly  representative  of 
its  city,  and  has  proved  productive 
for  advertisers  of  all  Icinds,  has 
always  been  outstanding  in  publishing 
Classified. 


This  is  so  because  Classified  adver¬ 
tising  is  the  advertising  of  individuals 
with  immediate,  sometimes  urgent, 
needs.  They  place  their  Want  Ads  in 
the  newspaper  that  has  deserved  their 
faith  and  produced  results. 

Only  a  newspaper  that  has  won 
the  confidence  of  its  public  through 
rigorous  censorship  of  Classified  ad¬ 
vertisements,  and  has  produced  un¬ 
usual  results  could  ever  gain  the  dis¬ 
tinction  of  national  leadership  that  has 
been  given  the  New  York  American. 

The  public  confidence  that  is  im¬ 
plicit  in  this  success  is  an  indication 
of  the  New  York  American’s  value  to 
every  local  and  national  advertiser 
with  worthy  goods  to  sell  to  the 
3,000,000  families  in  this  market. 


New  York  American 

America’s  Greatest  Want  Ad  Newspaper 


CURTIS  EARNINGS  DOWN  ■ 

First  Quarter  Profits  Off  $2,000,00||l 
But  Lorimer  Is  Optimistic. 

(Special  to  Editor  &  Publisher)  H 

Philadelphia,  April  20 — In  maldMjl 
his  first  report  as  president  of  the 
tis  Publishing  Company,  George  Horacifl 
Lorimer,  who  succeeded  Cyrus  H.  K.® 
Curtis  in  October  in  charge  of  the 
urday  Evening  Post,  Country  GentltjM 
man,  and  Ladies’  Home  /ownifE 
sounded  a  note  of  optimism  for  the  fti-a 
ture  of  advertising  mediums  despiM^ 
heavy  losses  in  1932.  "■! 

For  the  three  months  ended  March  3L'« 
1933,  the  Curtis  Publishing  Coinpai«j 
reported  net  earnings  of  ^57,440  aftdSj 
deductions  for  depreciation,  Federa(H 
state  and  local  taxes,  equal  to  $1.06^B 
share  on  900,000  shares  of  $7  cumuhf* 
tive  preferred  stock.  This  compaiJBl 
with  net  earnings  of  $2,943,252  for  thell] 
first  quarter  of  1932,  equal  to  76  cents  a  1 ' 
share  on  1,800,000  shares  of  commoa 
stock  after  payment  of  preferred  divi¬ 
dends. 

After  telling  of  reductions  in  wara 
and  working  hours  to  provide  work  lor 
a  larger  number  of  employes,  Mr.  Lori-  ' 
mer’s  report  said: 

“Advertising  revenues,  upon  which  ; 
the  company  largely  depends,  were  se-  j 
verely  reduced.  Confronted  with  low  \ 
earnings  or  even  with  operating  deficits, 
manv  of  the  industries  and  individial 
concerns  upon  which  the  company  relies 
for  the  major  part  of  its  revenue, 
duced  or  entirely  discontinued  adver¬ 
tising  appropriations. 

“Any  general  return  of  general  busi¬ 
ness  confidence  will  be  reflected,  with¬ 
out  question,  in  a  progressive  return  of 
these  industries  to  the  advertising  fieli 
Last  August,  in  response  to  insistent 
demands  of  large  advertisers,  we  an¬ 
nounced  a  10  per  cent  reduction  on  all 
advertising  bills  to  apply  until  further 
notice.” 


PRINTING  STYLE  BOOK 
OF  U.  S.  IS  REVISED 


THERE  OUGHTA*  BE  A  LAW’ 


c gOv9  PUT  An  \ 

ARROW  POINTltJG  ) 
TO  TUB  RAlM 
BARREL  AMD 
\  Sketch  in  a  FieoEE. 

A^iD  LAE.EL  \-X~y 


'  AND  DRAW  \ 

IM  A  DOTTED  \ 
LINE  TDTMEOPEH  1 
vViNDOW  SHOW/NG  ) 
)\/HERE  THAT  / 

Bird  jumpeo  / 
OUT-  / 

AMAk.ETWAT 

^ \  1  DROP  1 

\  \CC7LUMNS 

rfM ^  , 

ItJrr  A\PP5- > 


/  x/ 

/WOSBAND  WAS  \1 
( SHOT  I N  -roe  BACK-  ' 
VAK.D,  lO  feet  north 
OF  the  CHICREN 
COOP -THE  Booy 
OF  THE  OTHER  BIRD 
WAS  LAV(NQ  FACE 
down  20  FEET  , 
L  AWAV-BACK.OP  y 
\  A  RA(W  BARREL/ 

AND-arcy 


/ SavI  do  (  I 

oET  THAT  I 
lAVOOT  TDOA-yV 
OR  NELT  HE-Efc-J 
SUAtCE  IT  OP, 

1  SOTTA  PUATe 
WAlTiW'/y/ 


Time  IP.  ISAM,  place  AR.T  deparjmejht 
'*ttELPlN<3*-WE  STATF  ARTtST  RUSH  • 

A  WOT  NEWS  \.Kio^(y/rrH o/agrams, 

MAPS,  X'S  ETC)  FOR.  THE 

r.4-5  Eoiriow 


CASH  REGISTER  COPY 


Specially  Drawn  for  Editor  &  Publisher  by  Bill  Loring,  Oklahoma  City  Oklahoman. 


Allen  H.  Seed,  Jr.,  has  resigned  as  retailers,  announcing  a  new  Na- 

vice-president  of  S.  S.  Koppe  &  Co.,  tional  Cash  Register  especially  designed 
international  publishers’  representatives,  for  ^he  retail  beer  trade.  The  copy  b 
New  York.  He  has  not  announced  his  the  form  of  two  advertisements  to  be 
future  plans.  Before  joining  Koppe  &  released  in  a  ten-day  period. 

Co.,  he  was  vice-president  and  secretary  “ft  jn  no  sense  a  campaign,  but  u 
of  Jordan  Advertising  Abroad,  Inc.,  and  simply  an  announcement,”  George  Hait 
prior  to  that,  vice-president  and  gen-  director  of  advertising,  told  Editw  I 
eral  manager  of  Wm.  J.  Morton  Co.  Publisher.  “The  advertisements  are 
Mr.  Seed  is  president  of  the  Young  being  released  where  licensing  questi(*i 
Men’s  Board  of  Trade  of  New  York.  have  been  settled. 

-  The  Geyer  Company,  Dayton,  is  ban- 

NEW  ARKANSAS  DAILY  dling  the  account. 

The  DeQueen  (.\rk.)  Bee,  a  new  ,  » wi  rn»  r'PNiTB ai  manaceB 
evening  paper,  appeared  recently.  E.  B.  LAWLOR  GENERAL  MANAGER 

Smith,  is  publisher,  editor  and  national  h'rank  A.  Lawlor,  advertising  man- 
advertising  manager.  Ethel  W.  Hodg-  ager  of  the  Lowell  (Mass.)  Sun,  ^ 
son  is  business  manager  and  Lawson  been  advanced  to  general  manager.  H* 
Nichols,  circulation  manager.  Arkansas  succeeds  Martin  H.  Reidy,  whoM  re-. 
Dailies.  Inc.,  will  represent  the  Bee  in  tirement  after  over  50  years  service  be^ 
the  national  field.  came  effective  April  14. 


Custom  Clothes 
aspire  Confidence 

— and  give  the  successful 
businessman  assurance  and 
satisfaction.  Finest  import¬ 
ed  cloths  used  exclusively. 

Revised  1933  Prices 
Samples  sent  on  request 


^ijotlanb  & 

MEN’S  tailors 

15  West  45th  St.  New  York, N.Y, 


WHAT  IT 
MEANS  TO 
YOUR  SPACE 
SALESMEN 


INTERNATIONAL  PAPER  COMPANY 


NEW  YORK  CITY 


WHAT  IT 
MEANS  TO 
ADVERTISERS 


■rr 


SUPEROTO  SERVICE  PHOTOS  SELL  TH^ 

HERE  ARE  A  FEW  OF  THE  PHOTOS  USED  BY  SPACE  SAlj 
FINANCIAL  HOUSES,  DEPARTMENT  STORES,  BEAUTY  PARL 


APPEALING,  ATTENTION-GETTING 


HdJSANDS  OF  LINES  OF  GRAVURE  SPACE 


;al 


\RLfi 


IMEN  AS  A  SERVICE  TO  THEIR  CLIENTS.  THEY  STIMULATE 
S,  SPECIALTY  SHOPS,  ETC.,  TO  USE  GRAVURE  LINEAGE 


LUSTRATIONS  HELP  MAKE  SALES 


'S 


•V 


j 


The  Supeioto  Service  liluetrutione  in  this 
insert  demonstrate  the  dramatic  force  of 
the  photographs  used  in  the  Bulletin.  The 
practical  value  of  these  illustrations  is 
indicated  by  the  fact  that  publishers 
have  promptly  asked  for  copies  of  over 
96'*  of  the  photographs  reproduced  in 
the  Bulletin. 

Here  is  a  service  that  is  a  real,  practical, 
proved  tool  in  the  hands  of  rotogravure 
advertising  men.  One  large  metropoli¬ 
tan  newspaper,  for  instance,  in  1932 
ran  more  than  13'*  of  its  local  gravure 
lineage  using  these  photographs. 

And  this  effective  service  is  given  with¬ 
out  charge  to  users  of  Superoto  Paper. 

Superoto  Service  means— 

1.  "Superoto"  made  from  selected  wood, 
in  modern  mills,  and  held  to  standards 
ot  uniformity  and  quality. 

2.  A  skilled  technical  stoii  always  at  the 

customer's  service. 

3.  A  stimulating  service  to  Rotogravure 
editors  and  advertising  men,  supply¬ 
ing  them  with  exhibits  of  modern  lay¬ 
outs  and  modern  photography,  as  well 
as  the  photographs  themselves. 

If  you  would  like  to  know  more  about 
Superoto  Siervice.  write  to  us. 


A  SERVICE  THAT 
AIDS  SOLICITORS 


SUPEROTO  SERVICE 

INTERNATIONAL  PAPER  COMPANY 

220  EAST  42ND  STREET  •  NEW  YORK  CITY 


Makers  of  a  Complete  Line  of  Rotogravure  Papers 
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)SEPH  HENRY  ZERBEY 
dies  in  POTTSVILLE 

•ylvania  Publiaher  Crusaded  Sue* 
fully  to  Raise  Valuation  of 
Coal  Mines — Started  News¬ 
paper  Career  as  a  Boy 

Joseph  Henry  Zerbey,  head  of  the  J. 
H  Zerbey  Newspapers,  Inc.,  publishers 
|af  the  Pottsz'ille  (Pa.)  Republican  and 
Morning  Paper, 
and  one  of  Penn¬ 
sylvania’s  best 
known  newspaper 
publishers,  died 
in  Warne  Hos¬ 
pital  in  Pottsville 
April  18  of  a 
heart  attack 
which  followed  an 
operation  for  a 
throat  ailment. 
He  was  75  years 
old. 

For  more  than 
j.  H.  Zesbey  50  years  Mr.  Zer¬ 
bey  crusaded 


ORMOND  G.  SMITH 


ininst  the  coal  companies  of  Schuyl- 
Un  County,  of  which  Pottsville  is  the 
lOiinty  seat,  in  an  effort  to  raise  the  tax 
■Ination  of  their  mines.  Schuylkill 
Wunty,  which  is  in  the  heart  of  the 
aithracite  belt  and  one  of  the  richest 
counties  in  coal  in  the  country,  lagged 
for  many  years  far  behind  other  coun¬ 
ties  in  Pennsylvania  with  good  roads 
and  schools. 

In  his  articles  Mr.  Zerbey  set  out  to 
prove  that  the  county  treasury  had  been 
penalized  because  of  the  lack  of  courage 
of  dected  officials.  His  first  success 
came  in  1892  when  the  assessed  valua¬ 
tion  of  the  coal  lands  in  the  county  was 
raised  from  a  total  of  $3,500,000  to 
$22,500,000.  Then  came  another  long 
interval  with  no  substantial  increase  un- 
tfl  1919  when  the  assessment  was  ad¬ 
vanced  to  $53,500,000. 

Three  years  later  Mr.  Zerbey  achieved 
'  his  greatest  triumph,  when  the  assess¬ 
ment  of  the  coal  lands  was  jumped  800 
per  cent,  to  approximately  $422,000,000, 
which  was  an  admission  by  the  county 
authorities  that  the  coal  was  really 
worth  at  least  $^,000,000,  since  the 
custom  in  Schuylkill  County  is  to  assess 
at  one-half  the  real  value  of  the  lands. 

The  valuations  were  upheld  by  local 
courts  after  long  and  bitter  contests  but 
vere  overruled  by  a  judge  of  the  State 
'upreme  Court  on  the  point  that  land 
ould  not  be  assessed  at  a  price  greater 
than  was  paid  for  it.  As  most  of  this 
land  was  purchased  when  its  value  was 
not  known,  the  purchase  price  was  mere¬ 
ly  nominal  but  its  value  fabulous. 

Mr.  Zerbey  was  born  in  Pottsville  on 
June  14,  1858,  the  son  of  William  Mer¬ 
kel  Zerbey  and  Sarah  L.  Miller  Zerbey. 
Immediately  following  his  graduation 
from  the  Pottsville  High  Schcx)l  iti  1875 
he  started  in  the  newspaper  publishing 
business.  His  first  paper  was  the 
Pottsville  Daily  Republican,  an  evening 
paper.  Later  he  founded  the  Pottsville 
Morning  Paper  and  the  Schuylkill  Re¬ 
publican,  a  weekly,  which  was  discon¬ 
tinued  about  ten  years  ago. 

He  also  was  president  of  the  Potts¬ 
ville  Mirtual  Fire  Insurance  Compatiy 
*nd  in  1926  he  was  instrumental  in 
lettli^  a  threatened  strike  in  the  an- 
hracite  fields. 

^  Mr.  Zerbey  was  president  of  the 
Schuylkill  County  Centennial  Associa- 
lon  and  the  Pottsville  Centennial  As- 
^ation.  He  was  a  member  of  the 
Pttiraylvania  Society  of  New  York  and 
Ihe  German  Society  and  was  a  former 
acting  president  of  the  Pennsylvania 
Asswiated  Dailies.  He  was  a  member 
M  the  Pen  and  Pencil  Club  of  Phila- 
Ifcl^a. 

Surviving  are  three  daughters  and 
E^ne  son:  Frances,  wife  of  Robert 
prat^  head  of  the  Braun  School  of 
Hosic;  Joseph  Henry  Zerbey,  Jr.,  ex- 
jcutive  of  the  J.  H.  Zerbey  Newspapers, 
pc.,  and  active  in  the  management  of 
me  two  newspapers;  Mildred,  wife  of 
hydney  Lazarus  of  the  Bayonne  (N.  J.) 
Mtwj;  and  Elizabeth,  wife  of  Uzal  H. 
Martz  a  member  of  the  board  of  direc- 
^rs  of  the  Zerbey  Newspaper  Corpora- 
loon. 


President  of  Street  &  Smith  Publish¬ 
ing  Company  Dies  at  72 

Ormond  Gerald  Smith,  72,  president 
of  the  Street  &  Smith  Publishing  Com¬ 
pany,  and  founder  of  many  popular 
magazines,  died  suddenly  of  a  stroke  at 
his  home  in  New  York  April  16. 

Mr.  Smith  was  credited  with  being 
the  “discoverer”  of  more  writers  who 
later  achieved  prominence  than  almost 
any  other  American  publisher.  One  of 
his  most  important  discoveries  was  O. 
Henry,  whose  first  works  appeared  in 
some  of  Mr.  Smith’s  magazines. 

Some  of  the  more  important  maga¬ 
zines  founded  by  Mr.  Smith  were 
Ainslee’s,  Popular,  People’s,  Smith’s, 
Top  Notch  and  Picture  Play,  several 
of  which  have  since  ceased  publication. 
He  also  founded  a  number  of  pulp 
paper  magazines 

Mr.  Smith  was  particularly  well 
known  for  his  work  in  furthering 
amity  between  the  United  States  and 
France.  He  donated  the  money  to  con¬ 
struct  the  new  building  of  the  French 
Institute  in  the  United  States  at  22  East 
60th  Street,  completed  last  year,  and 
was  president  of  the  institute  and  chair¬ 
man  of  its  board  of  directors  at  the 
time  of  his  death. 

In  recognition  of  his  services  in  pro¬ 
moting  better  understanding  between 
this  country  and  Franc^  Mr.  Smith  was 
made  an  officer  of  the  Legion  of  Honor 
by  the  French  government  in  1927.  In 
March,  1931,  he  was  promoted  to  be  a 
commander  of  the  same  order. 

Mr.  Smith  also  had  been  prominently 
associated  with  various  philanthropies. 

KATZ  ISSUES  MARKET  BOOK 

Volume  Give*  Cenau*  Data  for  All 
Cities  Over  10,000 

A  marketing  reference  book,  “Nine 
Hundred  and  Fifty-Four  Cities,”  giving 
“the  most  usable  census  information 
about  urban  American  markets  of  10,000 
population  and  more,”  was  published 
this  week  by  E.  Katz  Special  Adver¬ 
tising  Agency,  500  Fifth  Avenue,  New 
York. 

The  material  is  given  in  five  sec¬ 
tions:  Population  and  families;  value 
and  tenure  of  homes ;  retail  and  whole¬ 
sale  sales;  income  tax  returns,  wired 
homes,  and  _  radio  sets ;  and  a  list  of 
the  954  cities  in  order  of  size,  with 
population  and  retaij  sales  in  each. 
Figures  for  all  the  cities  are  given  in 
each  section,  as  well  as  state  totals. 

This  is  the  second  E.  Katz  Agency 
publication  which  treats  of  census  in¬ 
formation  for  newspaper  use  and  is 
designed  for  adaptation  to  the  needs  of 
selling  national  advertising.  Copies  are 
for  sale  at  $3  each  at  the  Katz  head¬ 
quarters. 

COMMUNITY  PAPERS  MERGED 

A  merger  of  two  Terre  Haute  com¬ 
munity  newspapers  went  into  effect  with 
last  week’s  issue  of  the  Twelve  Points 
N ezvs- Advertiser  and  the  East  Side  Re¬ 
porter.  The  new  publication  is  to  be 
known  as  the  Advertiser-Reporter. 


The  Latest  Type 
Face  for  Modem 
Newspaper 
Advertisements — 

CAIRO 

The  New  Intertype 
Face  Made  on 
Wide  Tooth  Mat¬ 
rices  that  Reduce 
Composition  Costs 

INTERTYPE 

360  FURMAN  STREET 
BROOKLYN,  N.  Y. 


MEMPHIS 

EVENING 

APPEAL 

Making  New 
Records 
in  Linage 

In  1927 — the  other  evening  paper, ’in  total  adver¬ 
tising,  had  a  linage  lead  over  the  Evening  Appeal 
of  1,600,000. 

Bnt  in  1932 

The  Memphis  Evening  Appeal,  in  total  advertising 
carried 

365,000 

Lines  MORE  than  the  other  Evening  Papers. 

What  Caused  This  , 

Remarkable  Change? 

In  1927 — the  other  evening  paper,  in  Department 
Store  advertising,  had  a  linage  lead  of  1,000,000 

Bnt  in  1032 

The  Memphis  Evening  Appeal,  in  Department 
Store  advertising  carried 

130,000 

Lines  MORE  than  the  other  Evening  Paper. 

What  Caused  This 
Remarkable  Change? 

The  Evening  Appeal,  within  the  first  five  years  of 
its  existence  has  grown  to  a  circulation  of  over 
83,000.  It  serves  a  need  in  its  community  as  a 
sincere  disseminator  of  news  and  facts.  It  has 
supplemented  the  strength  and  Power  of  the  steady 
old  reliable  Commercial  Appeal — thus  giving  ad¬ 
vertisers  in  Memphis  and  the  biggest  trade  area  of 
any  Southern  city,  the  lowest  combination  mil¬ 
line  rate  to  be  found  in  the  entire  South.  The 
Evening  Appeal  is  a  proven  producer,  and  in  times 
like  these,  only  results  count.  The  above  linage 
records  tell  a  story  that  cannot  be  discounted. 


"Appeal 

« «  «  PAPERS 


The  Commercial  Appeal 
Memphis  Evening  Appeal 

MEMPHIS,  TENN. 

The  South*s  Lowest  Milline  Combination 
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BRINGING  US  THROUGH 


Specially  Drawn  lor  Editor  &  Publisher  by  Louis  A.  Paige,  Utica  Observer-Dispatch. 


AD  BILL  INTRODUCED 


Advertising  Agencies 


EDISON  COPY  BASED  ON 
SECURITIES  ACT 

Measure  Not  Yet  Passed,  but  Boston 

Firm  Conforms  to  Most  of  Pro¬ 
visions  in  Advertisement 
Offering  Note  Issue 

Edison  Electric  Illuminating  Company 
of  Boston,  offering  a  $26,000,000  note 
issue  this  week,  inserted  in  newspapers 
of  Boston,  New  York,  and  Chicago 
what  was  said  to  be  the  first  financial 
advertisement  modeled  on  the  proposed 
new  federal  securities  act. 

The  copy  was  placed  by  the  Boston 
office  of  Doremus  &  Co.,  advertising 
agency  for  the  corporation.  It  occupied 
three  columns  by  18  inches,  closely 
packed  with  eight-point  type  or  smaller, 
with  not  a  line  in  display  type  except 
the  heading,  “$26,000,000  The  Edison 
Electric  Illuminating  Co.  of  Boston.” 

W  hile  the  securities  act  has  not  come 
to  a  vote  yet  and  is  still  undergoing 
revision,  it  was  said  at  the  New  York 
office  of  the  agency  that  at)  effort  had 
been  made  to  comply  with  the  provi¬ 
sions  it  is  expected  to  contain.  Outsid¬ 
ers  assumed  that  in  view  of  the  inter¬ 
est  aroused  by  the  provisions  of  the  act 
affecting  financial  advertising,  this  was 
not  only  a  gesture  of  frankness  but  also 
a  matter  of  good  advertising,  since 
omission  of  essential  facts  would  have 
been  certain  to  cause  comment. 

One  point  called  for  by  the  law  as 
originally  submitted  was  not  covered  by 
the  advertisement.  This  was  a  state¬ 
ment  of  the  maximum  commissions  to 
be  paid  for  selling  the  notes.  All  other 
matters  covered  by  the  acKertising  re¬ 
quirements  as  published  in  Editor  & 
Publisher  for  April  8  were  included 
in  the  copy. 

Starting  with  a  description  of  the 
notes,  the  first  third  of  the  advertisement 
gave  the  offering  prices  and  the  names 
of  bankers  selling  the  notes.  Then  came 
information  from  the  president  of  the 
company  on  its  business,  its  properties, 
and  the  purpose  of  the  issue.  Next  was 
a  table  of  funded  debt  and  capitalization, 
and  another  of  earnings  for  the  last  five 
years.  Other  paragraphs  gave  restric¬ 
tive  provisions  upon  the  company  for 
the  benefit  of  the  note  holders,  valuation 
of  the  company’s  equity,  dividends  paid, 
and  names  of  officers  and  directors. 

The  last  part  of  the  advertisement 
gave  a  condensed  balance  sheet  and  a 
statement  of  revenues  with  compari¬ 
sons  going  back  to  1930.  The  com¬ 
pany’s  accounts,  it  was  stated,  have  been 
regularly  examined  by  a  certified  public 
accountant  and  inspected  by  accountants 
of  the  Massachusetts  Department  of 
Public  Utilities.  Walter  C.  Baylies, 
president  of  the  comiiany,  signed  the 
advertisement. 


L.  W.  Munro,  New  England  Manager 
of  the  Doremus  agency,  said :  “Our 
desire  to  conform  with  the  spirit  of  the 
new  securities  act,  which  is  still  indef¬ 
inite  in  detail,  led  us  to  follow  the  Eng¬ 
lish  method  which  requires  full  detailed 
information  and  figures  of  issuing  com¬ 
pany.  The  advertisement  constitutes  a 
public  record.  The  purchaser  of  new 
»curities  there  signs  a  record  that  he 
is  fully  conversant  with  all  facts  and 
assuming  all  risks  involved  by  the  pur¬ 
chase. 

“Normal  business  conditions  two  years 
ago  found  advertisements  much  larger 
and  more  detailed  than  current  copy. 
The  cut  in  linage  has  been  due  to  lack 
of  advertising  funds,  not  desire  to  cur¬ 
tail  information. 

“The  new  type  copy  is  approximately 
three  times  the  ordinary  size.  The  first 
third  of  the  Edison  ad  would  constitute 
the  old-style  announcement.  The  rest 
complies  with  the  spirit  of  the  new  act. 
The  demand  for  more  facts  will  increase 
units  of  new  issue  advertising  and  may 
mean  big  linage  increase,  providing  there 
are  a  normal  number  of  new  issues  and 
bankers  do  not  curtail  the  number  of 
papers  used.  I  believe  first-line  hou^s 
will  gladly  comply  with  demands  for 
more  publicity.” 


House  Measure  Aims  to  Aid  “Buy 
America”  Movement 

A  bill  providing  that  advertisements 
of  improved  merchandise,  carried  in 
newspapers,  periodicals  or  in  any  other 
medium,  must  contain  “in  legible  En¬ 
glish  words,  in  a  conspicuous  place  that 
shall  not  be  covered  or  obscured  in  any 
manner,”  a  statement  of  the  country  of 
origin  of  the  merchandise  has  been  in- 
tr^uced  in  the  U.  S.  House  by  Repre¬ 
sentative  Joseph  W.  Martin,  Jr.,  of 
Massachusetts. 


Oscar  Bryn  Joins  Frey  Agency 

Oscar  M.  Bryn,  former  vice-president 
and  art  director  of  Erwin  Wasey  &  Co., 
has  joined  Charles  Daniel  Frey  Com¬ 
pany,  Chicago  advertising  agency  as 
art  director.  Mr.  Bryn  returns  to  Chi¬ 
cago  after  a  year  and  one-half’s  ab¬ 
sence  on  the  Pacific  Coast,  where  he 
was  associated  with  Erwin  Wasey. 
Prior  to  that  time  he  was  connect^ 
with  the  Chicago  office  of  Erwin  Wasey 
for  12  years. 


Erwin,  Wasey  Appointed 

Newspaper  and  radio  advertising  of 
Battle  Creek  Food  Company,  Battle 
Creek,  Mich.,  is  now  being  placed  by 
the  Chicago  office  of  Erwin,  Wasey  & 
Co.  The  medical  advertising  of  the 
Battle  Creek  company  continues  to  be 
placed  by  Harry  C.  Phibbs  Company, 
Chicago. 


Big  Maytag  Drive  Planned 

The  Maytag  Washing  Machine  Co.  is 
undertaking  an  extensive  advertising 
compaign,  it  was  announced  by  F.  L. 
Maytag.  75-year-old  chairman  of  the 
board  of  directors,  during  a  recent  visit 
to  dealers  in  the  Detroit  area. 


Wesson  Account  to  Haxard 

Wesson  Oil  and  Snowdrift  Sales 
Company,  New  Orleans,  La.,  has  placed 
its  account  with  Hazard  Advertising 
Agency,  New  York, 

A.  H.  Gates  Resigns 

.\rthur  H.  Gates,  treasurer,  Charles 
W.  Hoyt  &  Co.,  New  York,  will  resign 
from  that  position  on  May  1  after  more 
than  ten  years  with  the  firm. 


NEW  POST  FOR  BRETT 

Earl  H.  McHugh,  general  advertis¬ 
ing  director  of  the  International  Maga¬ 
zine  Company,  Inc.,  New  York,  has  an¬ 
nounced  the  appointment  of  Ralph 
Brett  as  West  Coast  representative  of 
Cosmopolitan  and  Harper’s  Bazaar,  ef¬ 
fective  immediately.  Mr.  Brett  for  the 
past  10  years  has  been  with  Blanchard, 
Nichols  &  Coleman  on  the  West  Coast. 
Previous  to  that  he  was  with  the  Nast 
Publications  in  New  York  and  the 
Butterick  Company  in  Chicago. 


Account  to  Chicago  Agency 

The  Enterprise  Manufacturing  Com¬ 
pany,  Akron,  O.,  manufacturers  of  the 
Pflueger  Supreme  fishing  reel  and  fish¬ 
ing  tackle,  have  placed  their  advertising 
account  with  Reincke-Ellis-Younggreen 
&  Finn,  Chicago  advertising  agency. 
National  magazines  and  sporting  pub¬ 
lications  will  be  used. 


Cannon  Mills  Joins  A.  N.  A. 

Cannon  Mills,  Inc.,  New  York,  has 
been  elected  to  membership  in  the  As¬ 
sociation  of  National  Advertisers,  Inc., 
according  to  an  announcement  from  that 
association.  Daniel  F,  Sullivan,  adver¬ 
tising  manager,  will  represent  his  com¬ 
pany  in  the  A.  N.  A. 

Gets  Bakery  Account 

The  Milwaukee  office  of  Needham, 
Louis  &  Brorby,  Inc.,  has  been  ap¬ 
pointed  to  handle  the  advertising  of  the 
Quality  Biscuit  Company,  Milwaukee, 
baker  of  fine  cookies  and  crackers,  with 
distribution  throughout  Wisconsin  and 
parts  of  Illinois  and  Michigan. 

Far  West  Areas  to  Advertise 

Communities  in  the  11  far- western 
states,  alert  to  the  possibilities  of  post¬ 
depression  business,  will  spend  more 
than  $700,000  in  national  advertising,  a 
large  portion  of  which  will  be  devoted 
to  newspaper  space,  according  to  the 
Bank  of  America,  N.  T,  &  S.  A.,  it 
was  announced  this  week. 


Goulston  Agency  Named 

The  Goulston  Company,  Inc.,  of  Bos¬ 
ton,  has  been  appointed  to  direct  the 
advertising  of  the  Commercial  Brewery, 
Charlestown,  Mass.,  brewers  of  Old 
Homestead  Ale.  Newspapers  and  radio 
will  be  used. 


AGENCY  LOSES  SUIT 
OVER  USE  OF  PHOTO 

Picture  of  Prince  of  Wales  in  Adver* 

tisement  Without  Written  Consent 
Basis  of  Contest  by  Hat 
Institute,  Inc. 

The  unauthorized  use  of  a  photograph 
of  the  Prince  of  Wales  to  adverti« 
straw  hats  in  a  display  portfolio  was 
the  basis  of  a  suit  decided  in  favor  of 
the  Hat  Institute,  Inc.,  New  York  City, 
in  the  Manliattan  City  Court  this  we4! 

1  he  action  was  brought  by  Garfield  Ad¬ 
vertising,  Inc.,  New  York  agency,  for 
$1,495. 

The  suit  was  based  on  a  plan  by 
which  the  agency  was  to  make  up  a  J 
number  of  portfolios  for  manufacturers  I 
of  straw  hats  who  were  members  of  the 
Hat  Institute.  These  portfolios  includiii 
pictures  of  the  Prince  of  Wales  wear¬ 
ing  a  straw  hat.  At  the  trial  two  wit¬ 
nesses  testified  to  the  conferences  lead¬ 
ing  up  to  the  making  of  the  contract: 
Sidney  Garfield,  the  president  of  the 
agency,  who  is  now  vice-president  of 
Hirshon-Garfield,  Inc.,  and  Warren 
Smith,  the  secretary  of  the  Institute. 

Justice  Keller  in  his  opinion  said: 

“The  misrepresentation  to  be  proved 
by  the  defendant  is  that  plaintiff  repre¬ 
sented  that  he  had  authority  to  use  the 
photograph  of  the  Prince  of  Wales  for 
advertising  purposes.  Correspondence 
had  by  the  defendant  and  the  British 
Embassy  before  advertising  the  use  of 
the  portfolios  by  the  members  of  the 
Hat  Institute  establishes  the  attitude  of 
the  Embassy  as  opposed  to  using  the 
photograph  of  the  Prince  of  Wales  to 
advertise  straw  hats. 

“The  photograph  of  the  Prince  of 
Wales  was  purchased  from  International 
News  Photos,  Inc.  A  duplicate  was  put 
in  evidence,  across  the  back  of  which  is 
printed  ‘not  to  be  used  for  advertising 
purposes.’  Whether  or  not  this  was 
stamped  on  the  photo  purchased  by  the 
plaintiff  does  not  avail  the  plaintiff. 

“Section  50  of  the  Civil  Rights  Law 
makes  it  a  misdemeanor  to  use  the  por¬ 
trait  of  any  living  person  for  advertising 
purposes  without  written  consent  for 
that  purpose.  Section  51  of  the  Civil 
Rights  Law  gives  a  person  whose  photo¬ 
graph  is  so  used  a  cause  of  action  in 
damages  for  such  unauthorized  use. 

“Judgment  for  defendant.” 

Chicago  Hotel  Placing  Copy 

The  Morrison  Hotel,  Chicago,  is 
using  a  limited  list  of  newspapers,  seek¬ 
ing  World’s  Fair  patronage.  The  news¬ 
paper  copy,  which  consists  of  one  65- 
line  and  one  125-line  single  column  ad¬ 
vertisement  each  week,  is  part  of  a 
general  campaign,  including  outdoor 
and  direct-by-mail  advertising.  In  all 
of  the  advertising  a  new  slogan  is  be¬ 
ing  featured,  “The  Tower  of  Hospi¬ 
tality.”  Thos.  M.  Bowers  Advertising 
Agency,  Chicago,  is  placing  the  account. 


Hai  Paper  Company  Account 

The  Chicago  office  of  Ruthrauff  & 
Ryan,  Inc.,  has  been  appointed  adver¬ 
tising  agency  for  the  Seinheimer  Paper 
Company,  Cincinnati,  manufacturers  of 
“Clopay”  window  shades,  "Sanitex 
clothes  bags  and  “Thow-Away”  vacuum 
cleaner  bags.  Advertising  is  not  ex¬ 
pected  to  begin  until  after  June  1. 


Hirshon-Garfield,  Inc.,  Named 

Hirshon-Garfield,  Inc.,  New  York 
agency,  has  been  named  by  William  L 
Harrell  Co.,  Inc.,  cotton  converters,  to 
direct  the  advertising  of  .their  new 
product  “Slac-KIoth.” 


Atlanta  Agency  Named 

J.  D.  Perkinson  &  Sons.  Austell,  Ga^ 
“Perk  wheat”  cornmeal,  flour  and 
breakfact  cereals,  have  appointed  Har- 
vey-Massengale  Company,  _Ipc.,  At¬ 
lanta,  to  handle  their  advertising. 


Facial  Creams  to  W.  I.  Tracy 

W.  1.  Tracy,  Inc.,  New  York,  has 
been  appointed  to  direct  the  advertisi^ 
of  Miriam  Dawson,  Larchmont,  N.  i  « 
maker  of  facial  creams.  Newspapers 
will  be  used. 
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Here’s  How 

Want  Ad  Advertisers 
rank  these  three 
Chicago  Newspapers 


Classified  Linage  carried  during  the  past  9  months  —  July,  1932,  to  March,  1933,  inclusive 


HERALD  and  EXAMINER 
2nd  CHICAGO  PAPER  . 
3rd  CHICAGO  PAPER  . 

A 

OVER 


3,108,661  LINES 
2,241,875  LINES 
1,533,652  LINES 

(  Exclusive  of  Legal  ) 

866,786  LINES 

PAPER! 


HUGE  LEAD  OF 

THE  SECOND  CHICAGO 


•  This  clean-cut  leadership  should  con¬ 
vince  every  local  and  national  advertisers 
who  reads  these  figures !  For  the  Want  Ad 
Advertiser  chooses  his  advertising  med¬ 
ium  on  the  basis  of  TESTED  RESULTS  ! 
He  gets  quick  and  direct  action  from  his 
advertisements.  He’s  got  to !  And  he 
knows  where  his  results  come  from ! 

So  when  the  Want  Ad  Advertiser  changes 
to  the  Herald  and  Examiner,  when  his 
overwhelming  preference  for  its  pages  pro¬ 
duce  such  a  huge  lead  over  newspapers 
he  has  used  in  the  past,  it  is  evidence  that 
the  PRODUCING  POWER  of  Chicago 
newspapers  is  ehanging  -  -  -  has  changed ! 
It  is  the  surest  proof  that  the  Herald  and 
Examiner  gets  faster,  surer  results  at  low¬ 
er  cost. 


1.  Chicago  Herald  and  Examiner 

3,108,661* 

2.  New  York  American  .  .  . 

3,066,048* 

3.  New  York  Times  .... 

2,669,186 

4.  Los  Angeles  Times 

2,656,067 

5.  Washington  Star  .... 

2,648,453 

6.  Brooklyn  Eagle  .... 

2,627,560 

7.  Detroit  News . 

2,427,270 

8.  Los  Angeles  Examiner 

2,418,163* 

9.  San  Francisco  Examiner  .  . 

2,365,912* 

10.  St.  Louis  Post  Dispatch  . 

2,345,320 

11.  Oakland  Tribune  .... 

2,332,513 

12.  Chicago  Tribune  .... 

2,241,875 

^Heant  Newspapers. 
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AD- VENTURES 

By  ROBERT  S.  MANN 


WITH  the  report  of  Prof.  Janies 
W.  Young  on  the  agency  com¬ 
mission  system  slated  to  be  submitted 
next  week  to  the  “steering  committee” 
representing  advertisers,  agencies,  and 
publishers,  signs  of  renewed  interest  in 
the  subject  were  evident  this  week.  Lee 
H.  Bristol,  former  president  of  the 
Association  of  National  Advertisers, 
was  expected  to  refer  to  the  matter  in 
a  spe^h  at  Chicago  April  20,  a  report 
of  which  will  be  found  on  another  page 
of  this  paper. 

Any  definite  action  resulting  is 
something  that  apparently  must  wait 
on  a  lengthy  period  of  conferences  and 
discussions.  For  that  matter,  accept¬ 
ance  of  any  change  in  the  commission 
system — if  that  should  be  recom- 
mended-^would  be  a  problem  for  long 
negotiation  with  publishers  and  agents. 
*  *  * 

An  interesting  discussion  of  the  com¬ 
mission  system  comes  to  hand  in 
the  manuscript  of  an  address  on 
“Trends  in  Advertising  Methods  and 
Media,”  delivered  recently  by  Dr. 
Howard  T.  Hovde,  assistant  professor 
of  merchandising,  in  charge  of  adver¬ 
tising,  at  the  Wharton  School  of 
Finance  and  Commerce,  University  of 
Pennsylvania.  Dr.  Hovde  came  to  the 
conclusion  that :  “If  the  agency  com¬ 
mission  is  lowered,  other  distributive 
organizations  will  come  into  existence 
to  perform  work  which  is  now  done  by 
the  larger  agencies.  This  work  would 
be  accompanied  by  a  transfer  of  costs 
to  other  forms  and  would  not  materially 
change  the  composite  costs  of  advertis- 
ing." 

‘  The  growth  of  advertising  itself,” 
said  Dr.  Hovde,  “has  been  due  in  no 
small  measure  to  the  advertising  agen¬ 
cies  which  have  promoted  the  general 
principles  of  advertising  .  .  .  In  a 
a  period  of  falling  price  levels,  it  is 
natural  to  expect  that  the  larger  adver¬ 
tisers  would  attempt  to  force  a  reduc¬ 
tion  in  publication  rates  by  an  attack 
on  the  commission  plan  of  payment  to 
advertising  agencies  ...  It  is  reason¬ 
able  to  assume,  however,  that  neither 
the  advertising  agency’  nor  the  publica¬ 
tion  wishes  to  relinquish  the  commission 
payment  plan  .  .  .  The  first  of  the 
publisher’s  reasons  is  found  in  the 
security  of  credit  extension  to  a  few 
individuals  or  corporations,  recognized 
as  agencies,  who  have  a  standardized 
accounting  system,  .  .  .  The  second 
and  equally  important  reason  for  the 
publisher’s  payment  of  the  commission 
results  from  the  large  saving  in  the 
sale  of  space.  While  an  agency  in  no 
way  supplants  publisher’s  salesmen,  the 
advertising  agencies  as  a  group  promote 
advertising  ...  In  no  case  could  the 
publisher  afford  to  rebate  to  the  adver¬ 
tiser  the  agency’s  full  commission  for 
advertising  placed  directly,  since  the 
publisher  would  incur  higher  sales  ex¬ 
pense  in  his  own  organization.” 

*  *  * 

Gradual  increase  in  advertisii^ 
used  by  some  of  the  variety  chain 
stores,  which,  under  the  leadership  of 
the  big  10-cent  stores,  have  been  no¬ 
toriously  indifferent  to  publication 
space,  is  shown  in  a  detailed  study  of 
“Expenses  and  Profits  of  Variety  Chains 
in  1931  Compared  With  1929,”  released 
this  week  by  the  Harvard  University 
Bureau  of  Business  Research.  The 
volume  is  by  Malcolm  P.  McNair,  man¬ 
aging  director  of  the  Bureau. 

Twenty-four  chains  operating  1,897 
stores  in  1929  made  aggregate  net  sales 
of  $413,969,566,  spending  only  $931,562 
on  advertising,  or  022  per  cent  of  net 
sales.  In  1931,  it  was  found,  33  chains 
operating  2,565  stores,  made  almost  the 
same  aggregate  net  sales,  $415,370,485, 
spending  $1273,414  on  advertising,  or 
0.31  per  cent  of  net  sales. 

Despite  this  comparatively  large  in¬ 
crease  in  advertising  expenditures,  the 
figures  are,  of  course,  very  low.  There 
is  nothing  in  the  report  to  indicate  that 
any  considerable  number  of  chains  have 
beOT  converted  to  a  belief  in  advertising. 
Half  the  chains  studied  in  1929  spent 


0.58  per  cent  or  less  of  net  sales  on 
advertising,  and  three-fourths  of  the 
chains  0.99  per  cent  or  less.  In  1931 
there  was  little  change;  half  the  chains 
spent  0.55  per  cent  or  less,  and  three- 
fourths  1  per  cent  or  less.  In  both 
years  one-fourth  of  the  chains  spent 
less  than  0.23  per  cent. 

The  discrepancy  between  the  average 
expenditures  for  the  whole  group  and 
the  “median”  figures  (halfway  from 
top  to  bottom  of  the  individual  chains’ 
percentages)  is  explained  by  the  com¬ 
ment:  “It  is  to  be  concluded  that  large 
companies  relied  considerably  less  on 
advertising  than  did  the  smaller  con¬ 
cerns.” 

These  advertising  figures  include  cost 
of  newspaper  and  magazine  space,  also 
cost  of  preparing  mats  at  central  office 
and  cost  of  printing  handbills,  circulars, 
catalogs  and  other  material,  but  not 
advertising  salaries  or  supplies. 

*  «  * 

DV’ERTISING  expense  for  variety 
■LX.  chains  was  far  lower  than  the  out¬ 
lay  on  this  account  characteristic  of 
many  other  types  of  retail  business,” 
the  Harvard  report  stated;  and  again: 
“Prominent  location  and  effective  dis¬ 
play  of  merchandise  both  in  windows 
and  on  counters,  rather  than  newspaper 
advertising,  are  the  principal  means  of 
sales  promotion.  These  factors  of  dis¬ 
play,  plus  the  established  appeal  of  low 
prices,  are  counted  on  to  effect  sales 
without  the  necessity  for  strong  selling 
effort  on  the  part  of  the  sales  employes. 
It  consequently  is  possible  to  operate 
retail  enterprises  of  this  kind  with  com¬ 
paratively  low  payroll  expenses ;  but  the 
rental  outlays  of  variety  chains,  on  the 
other  hand,  exceed  those  of  many  other 
types  of  retail  business.” 

Another  comment  was ;  “In  both 
years  the  relatively  wide  extent  of  the 
middle  range  figures  for  advertising  ex¬ 
pense  percentages  is  symptomatic  of 
some  fairly  important  differences  in 
policy  w'ith  respect  to  advertising.” 

One  hint  as  to  these  differences  is 
shown  in  a  table  comparing  a  group 
of  nine  small  chains  almost  wholly  con¬ 
fined  to  cities  of  less  than  10,000,  with 
a  group  of  nine  large  chains  doing  busi¬ 
ness  principally  in  larger  cities.  Av¬ 
erage  advertising  expenditures  of  the 
smaller  chains  were  0.70  per  cent  of  net 
sales;  of  the  large  chains,  0.29  per  cent. 

Numerous  tables  analyzing  the  returns 
show  that  in  general,  the  smaller  chains 
in  the  smaller  cities  spend  the  largest 
percentages  on  advertising,  but  in  in¬ 
stances  the  largest  stores  are  somewhat 
higher  than  middle-sized  stores. 

The  report  includes  5-cent  and  10- 
cent  chains,  and  also  those  selling  goods 
at  prices  up  to  $1,  the  firms  reporting 
having  done  well  over  50  per  cent  of 
the  total  variety  chain  business  in  1931. 
«  *  * 

Quaker  state  oil  refin¬ 
ing  COMPANY,  which  in  past 
years  has  concentrated  its  advertising 
in  other  media,  began  a  newspaper  cam¬ 
paign  this  we^  that  is  said  to  include 
almost  200  dailies  from  coast  to  coast. 
Announcement  of  this  “new  and  exten¬ 
sive  national  advertising  campaign”  was 
made  by  Samuel  Messer,  president  of 
the  company,  in  a  statement  made  pub¬ 
lic  by  Quaker  State’s  advertising  agency, 
Kenyon  &  Eckhardt,  Inc.,  New  York. 

The  campaign  is  expected  to  continue 
through  May.  Copy  runs  up  to  420 
lines. 

The  agency’s  announcement  referred 
to  Mr.  Messer’s  statement  as  “a  harbin¬ 
ger  of  returned  confidence”  and  as  “evi¬ 
dence  that  the  time  is  ripe  to  develop 
increased  sales  through  aggressive 
methods.” 


M.  H.  Needham  to  Speak 

Maurice  H.  Needham,  president  of 
Needham,  Louis  &  Brorby,  Inc.,  Chi¬ 
cago  agency.  will  be  the  speaker  at  the 
opening  of  the  Society  of  Typographic 
Arts’  seventh  annual  exhibition  at  the 
Newberry  Library,  Chicago,  April  25. 

His  subject  will  be  “Making  a  Work 
Horse  Out  of  a  Poor  Advertising  Man.” 


VAN  SANT,  DUGDALE  ELECTS 

J.  P.  Daiger,  copy  chief,  and  E.  F. 
Riebetanz,  an  executive,  have  been 
elected  vice-presidents  of  Van  Sant, 
Dugdale  &  Co.,  Inc.,  advertising  agency, 
of  Baltimore,  Md.,  and  Syracuse,  N,  Y. 
In  addition,  R.  D.  Wyly  has  joined  the 
agency’s  staff  as  account  executive,  and 
Don  Hurlbut  as  art  director.  Wyly 
was  formerly  with  Fuller  &  Smith  in 
Cleveland;  Ketchum,  MacLeod  &  Grove 
in  Pittsburgh ;  and  for  the  last  six  years 
president  of  R.  D.  Wyly,  Inc.,  Wash¬ 
ington,  D.  C.  Hurlbut  has  been  an  art 
director  with  Maxon,  Inc.,  in  Cleveland 
and  New  York,  and  an  art  director  with 
Erwin,  Wasey  &  Co.,  in  Chicago  and 
New  York. 


Ivanhoe  Mayonnaise  Campaign 

.\n  intensive  advertising  campaign  on 
Ivanhoe  Mayonnaise,  a  product  of  Ivan¬ 
hoe  Foods,  Inc.,  of  Auburn,  N.  Y.,  has 
recently  been  undertaken  in  a  large 
number  of  cities  in  upstate  New  York, 
southern  New  England,  Pennsylvania, 
Ohio,  Indiana  and  Michigan.  Newspa¬ 
pers  and  radio  are  being  used  for  con¬ 
sumer  advertising,  while  a  film  is  being 
employed  to  assist  dealers  in  their  mer¬ 
chandising.  Featuring  the  flavor  of 
Ivanhoe  Mayonnaise,  the  advertising 
marks  the  beginning  of  a  strong  sales 
drive  in  the  sections  mentioned. 


New  Jack  Froat  Copy 

Jack  Frost  Sugar  copy,  which  has 
been  appearing  every  Monday  on  the 
radio  pages  of  the  entire  newspaper  list 
which  carries  the  regular  Jack  Frost 
campaign,  adopted  a  new  copy  slant 
starting  April  3.  Heretofore,  the  same 
institutional  copy  has  been  used  each 
week,  emphasizing  the  program  rather 
than  its  personnel.  The  new  copy  will 
feature  the  guest  star  of  the  week,  in 
addition  to  the  conductor  Josef  Paster¬ 
nack.  The  advertising  is  placed  and  the 
program  is  produced  by  the  Gotham 
Advertising  Company,  New  York. 

Scruggs  Buys  New  Orleans  Agency 

J.  H.  Scruggs,  Jr.,  formerly  with  the 
Calloway  Advertising  Agency,  New 
Orleans,  has  purchased  that  agency  and 
has  reorganized  it  as  the  Associated 
.Advertising  Agency  with  offices  at  210 
Godschaux  building.  Among  the  ac¬ 
counts  of  the  new  agency  are  the  Powell 
Chemical  Co.,  Louisiana  Yeast-Bran 
Products  Corporation,  O.  K.  Products 
Co.,  Consolidated  Chemical  Co.,  Com¬ 
fort  Laboratories  and  others. 


Stephens  to  N.  Y.  Office 

Berry  Stevens,  formerly  in  charge  of 
the  Chicago  office  of  Howland  &  How¬ 
land,  publishers’  representatives,  has 
been  transferred  to  the  New  York  office 
of  the  firm,  at  247  Park  avenue.  Mr. 
Stevens  was  secretary  of  the  Newspaper 
Representatives’  Association  of  Chicago 
for  10  years,  retiring  from  that  office 
last  December.  He  is  succeeded  in 
Chicago  by  Harold  W.  Laros  of  the 
Philadelphia  office. 

Mrs.  Kane  Leaves  Morris  Plan 

Porter  Elizabeth  Kane,  manager  of 
advertising  and  public  relations  activities 
for  the  Morris  Plan  Company  of  New 
York  since  1923,  has  resigned  as  of 
April  15.  Mrs.  Kane  and  her  husband 
are  moving  to  California  in  May  where 
she  will  continue  in  the  advertising  and 
writing  field. 

C.  H.  Mason  Resigns 

C.  H.  Mason,  associated  for  the  phst 
six  years  with  the  Philadelphia  office 
of  Roche,  Williams  &  Cunnyngham, 
advertising  agency,  has  resigned.  Mr. 
Mason  was  formerly  head  of  his  own 
agencies  in  New  York  City  and 
Rochester,  N.  Y. 

Joins  Dallas  Agency 

Association  of  Herbert  F.  Thomson 
with  the  Edwards  Advertising  agency, 
with  offices  in  the  Burt  Building,  Dallas, 
Tex.,  has  been  announced  by  E.  E. 
Edwards,  head  of  the  firm. 


Tish  to  Erwin,  Wasey 

Tish,  Inc.,  of  New  York,  manufac¬ 
turers  of  Tish  tissue  handkerchiefs,  has 
appointed  Erwin,  Wasey  &  Company, 
New  York,  to  handle  its  advertising. 


NEWSPAPER  COPY  NEEDED 


Will  Be  Increasingly  Valuable 
Financial  Advertisers 


Newspaper  advertising  is  going  to  b« 
even  more  valuable  for  financial  adver¬ 
tisers  in  the  coming  “new  deal”  th^ 
in  the  past,  because  the  depression, 
culminating  in  the  recent  banking  crisis 
has  made  people  more  constant  readers 
of  and  dependent  upon  the  newspaper 
William  J.  Sheehan,  copy  chief  of  Dore- 
mus  &  Co.,  Boston,  told  members  of 
the  New  England  Chapter  of  the 
Financial  Advertisers  Association 
at  the  Boston  Chamber  of  Commerce 
recently.  Mr.  Sheehan  emphasized 
that  the  situation  calls  for  all  the  skill 
which  financial  advertising  can  summon 
to  convince  a  public  that  no  longer 
believes  either  in  Santa  Claus  or  in 
anything  else. 

“Financial  advertising  men  should 
look  to  successful  general  advertising 
for  guidance,”  said  Mr.  Sheehan. 
“There  is  no  reason  why  financial  ad¬ 
vertising  cannot  borrow  the  new  tech¬ 
nique  of  commercial  advertising  and  at 
the  same  time  avoid  the  extravagances 
which  have  made  certain  well-known 
national  advertisers  infamous.” 


File*  Copyright  Suit 

Copyright  infringement  is  alleged  in 
a  suit  filed  in  Federal  district  court  at 
San  Antonio  by  Frank  Ernest  Nichol¬ 
son  of  Burnet,  Tex.,  former  newspaper¬ 
man,  against  the  Alamo  Foods  (Tom- 
pany  and  members  of  the  Pitluk  Adver¬ 
tising  Company  of  San  Antonio.  The 
suit  is  based  on  alleged  use  in  radio 
advertising  of  favorite  jokes  of  famous 
people  which  it  is  claimed  plaintiff  com¬ 
piled.  The  suit  contains  172  counts— 
one  for  each  joke  allegedly  used— and 
asks  $250  damages  for  each. 


L.  R.  Northrup  Resigns 

L.  R.  Northrup,  formerly  account 
representative  with  the  Chicago  office 
of  Batten,  Barton,  Durstine  &  Ostem 
and  secretary-treasurer  of  the  Western 
Council  of  the  Four  A’s,  has  resigned 
from  his  agency  connection.  He  has 
not  announced  his  future  plans.  Charles 
P.  Tyler,  account  representative  with 
the  same  agency,  has  also  resigned  and 
has  become  associated  with  the  New 
York  office  of  McCann-Erickson,  Inc. 


Head*  Agency  Radio 

Dick  Mbrenus,  who  formerly  con¬ 
ducted  an  advertising  agency  in  Fort 
Wayne,  Ind.,  has  been  appointed  head 
of  the  radio  department  of  Guenther- 
Bradford  &  Co.,  with  offices  at  IS  East 
Huron  Street,  Oiicago.  For  the  p«t 
two  years  Morenus  has  been  specializ¬ 
ing  in  the  writing,  casting,  and  produc¬ 
tion  of  radio  features  for  special  ac¬ 
counts. 


Form*  Survey  Organization 

John  B.  Meagher,  for  two  years  a 
member  of  the  research  and  merchan¬ 
dising  staff  of  the  Pittsburgh  Prtss. 
has  launched  his  own  independent  sur¬ 
vey  organization  under  the  name  of 
Market  Survey  Company.  Offices  art 
in  the  Investment  Building,  Pittsburgh, 
Pa. 


J.  C.  Kelly  Named 

J.  C.  Kelly,  New  England  representa¬ 
tive  of  the  StuyveMnt  Publications  in 
New  England,  will  mso  represent  Auuf- 
icon  Architect  in  that  territory,  with 
headquarters  in  Boston. 
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TEXAS 

Properly  to  cover  this  great  State  you  moil 
uae  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institutios 
in  Texas. 


JOHN  B.  WOODWARD,  Inc. 

National  Repr€$entativM  ^ 

New  York  Chicago  Detroit  San  Franeito* 
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Of  Course  the  GAZETTE -DEMOCRAT 
is  First  Choice  in  PHILADELPHIA 

for  Brewing  and  Bottling 

Advertising 

DVERTISING  AGENCIES  KNOW  THAT  PHILADELPHIA’S 

- - ^GREAT  AMERICAN  NEWSPAPER  PRINTED  IN  THE  GERMAN 

LANGUAGE  ASSURES  EFFECTIVE  COVERAGE  OF  THE  300,000 
FOREIGN  BORN  MEN  AND  WOMEN  OF  GERMAN  MOTHER 
TONGUE,  WHO  LIVE  IN  THE  PHILADELPHIA  AREA. 

90%  Read  this  Live  Newspaper  Exclusively 


Beer  is  back!  In  practically  all  of 
the  Seventy  thousand  German  homes 
in  the  Philadelphia  area  beer  has  been 
welcomed  again, — superior  beer  and 
beer  of  mediocre  quality.  But  which 
beer  will  continue  in  these  70,000 
German  homes — in  the  German  Sing¬ 
ing  societies,  in  the  Turnvereins,  in 
German  cafes  and  German  restaurants 
and  around  Philadelphia?  The  better 
beer,  of  course.  Germans  know  their 
“Liquid  Bread”  and  will  only  have 
that  which  closely  approaches  the  real 
lager  of  the  Fatherland.  Who  makes 
and  distributes  this  better  beer  is  news 
of  first  importance  to  them. 

In  the  Philadelphia  area  these  third 
of  a  million  Germans  drink  as  much 
beer  as  a  million  men  and  women  with 
whom  beer  is  only  a  novelty.  The  best 
and  most  consistent  market  for  beer  is 
therefore  this  great  army  of  German¬ 
speaking  people  who  read  only  one 
newspaper — the  Gazette-Democrat. 
They  want  facts.  They’ll  read  every 
message  about  beer  with  enthusiasm. 
Every  brewer  and  bottler  knows  this. 


and  so  does  his  Advertising  Agency. 
That’s  why  the  Philadelphia  Gazette- 
Democrat  is  first  choice  in  Philadel¬ 
phia.  It  assures  perfect  coverage  and 
100%  sales.  It  gets  results. 

The  Philadelphia  Gazette-Democrat 
is  more  than  just  a  newspaper  to  this 
tremendous  family  of  German-born 
people — it  is  an  educational  institution 
— a  newspaper  with  a  purpose — a 
friend  that  presents  each  new  comer 
not  only  with  copies  of  this  newspaper 
but  with  a  book  which  acquaints  him 
or  her  in  his  own  language  with  the 
life,  and  opportunities  of  his  adopted 
country.  The  Gazette-Democrat’s 
service  is  life  long — it  is  deeply  appre¬ 
ciated,  and  its  readers  are  loyal. 

As  a  member  of  the  Associated  Press 
it  not  only  gives  its  readers  the  best  of 
old  world  and  American  News,  but 
through  its  own  special  correspondents 
in  Germany  it  acquaints  them  by  cable, 
by  German  radio  pick-ups,  and  by  let¬ 
ters,  of  the  news  of  the  land  of  their 
birth. 

For  more  than  50  years  many  dis¬ 
criminating  and  far-seeing  advertisers 
who  know  the  value  and  responsive¬ 


ness  of  this  loyal,  concentrated  buying 
group,  have  kept  the  Gazette-Democrat 
on  their  lists  and  have  greatly  profited 
from  the  consistent  use  of  its  adver¬ 
tising  columns.  Some  advertisers  have 
used  it  without  a  break  for  a  half 
century. 

A  helpful,  outstanding  service  is  ren¬ 
dered  by  the  Gazette-Democrat  through 
its  complete  system  of  sales  coopera¬ 
tion.  It  establishes  direct  contact  of  its 
advertisers  with  the  secretaries  of  sev¬ 
eral  hundred  religious,  social,  singing 
and  sporting  societies  with  a  member¬ 
ship  of  considerably  over  a  hundred 
thousand.  Many  advertisers  have 
secured  distribution  for  their  goods 
through  this  service  that  could  have 
been  obtained  in  no  other  way. 

The  Philadelphia  Gazette-Democrat 
is  the  only  newspaper  in  Pennsylvania 
east  of  Pittsburgh  printed  in  the  Ger¬ 
man  language.  It  offers  you  a  virgin 
field  of  opportunity.  Take  advantage 
of  it  now. 

Philadelphia  Gazette-Democrat,  an 
American  Newspaper  In  The  German 
Language. 


A  City  Within  a  City 

RELIGIOUS 

Churche*  ^^Lembewh^ 

31  Evangelical  Lutheran . 21,319 

12  German  Reformed . 6,076 

10  German  Presbyterian .  4,951 

13  German  Catholic  Churches .  33,702 


—  -  66,048 

66 

SOCIAL 

Orieanizationa  Membership 

38  Singing  Societies . 19,505 

6  Turner  Societies . 3,863 

2  Rifle  Clubs .  2,054 

8  Festival  Societies  (Volksfest)  5,857 

11  Social .  3,067 

20  Lodges .  3,431 

46  Beneficial  Unions . 13,530 

68  Beneficial  Organizations  11,474 

19  Veteran  Organizations  2,979 

5  Sunday  School  Societies  1,103 

2  Sport  Clubs . . .  .  639 

5  Miscellaneous  Societies.  4,018 

—  -  71,525 


While  the  spirit  of  these  or):ani:ations  and 
their  individual  members  is  thoroughly  and 
progressively  American,  services  at  these 
churches  are  conducted  in  the  German  language 
and  German  is  also  the  medium  of  communica¬ 
tion  at  all  social  gatherings. 


pljtlaJiplpljia  (^aEPttp-ipmnrrat 


America’s  Oldest  and  Most  Widely-read  German-Language  Newspaper 


Member 

Associated  Press 


CARL  THEO.  MAYER,  Founder  1879 
GUSTAV  MAYER,  President  and  Publisher 
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BRILLIANT  PLAYS  GRACE  BROADWAY 
DESPITE  RIGORS  OF  DEPRESSION 

New  York  Drama  Critics  List  Outstanding  Offerings  New  York 
Stage — **Biography,”  ‘‘Design  for  Living/*  “Both  Your 
Houses,’*  Among  Those  Recommended. 


I  HE  Xew  York  stage,  despite  a 
^  depressed  season,  has  a  provocative 
list  of  offerings  for  publishers  who 
wish  to  include  evenings  at  the  theatre 
in  their  program  while  in  New  York  for 
the  conventions. 

Seeking  the  opinions  of  experts, 
Editor  &  Publisher  asked  the  drama 
critics  of  X'ew  York  newspapers  to 
give  their  views  on  the  best  plays  to 
see  and  they  kindly  consented. 

Their  selections  follow ; 

John  Maso.v  Brown,  New  York 
Evening  Post:  Among  the  offerings  I 
would  advise  are ;  "Design  for  Living,” 
because  it  is  a  smartly  written  comedy 
that  is  superlatively  well  played  by  Miss 
Fontanne,  Mr.  Lunt  and  Mr.  Coward, 
and  offers  a  genuinely  diverting  even¬ 
ing  in  the  theatre. 

“Twentieth  Century”,  because  in  a 
rough-and-tumble  way  it  is  one  of  the 
most  side-splitting  diversions  of  the 
season. 

“Take  a  Chance",  because  it  is  by  all 
odds  the  gayest  and  most  expert  musical 
comedy  of  the  year,  because  its  music 
is  lively  and  contagious,  and  finally  be¬ 
cause  of  what  Jack  Haley  and  Sid 
Silvers  contribute  to  it  as  comedians, 
and  Ethel  Merman’s  singing  of  “Eadie 
Was  a  Lady". 

“.\lien  Corn",  not  because  it  is  no 
more  than  a  serviceable  vehicle,  but  be¬ 
cause  of  Katharine  Cornell's  perform¬ 
ance. 

“Both  Your  Houses”,  because  it  is 
an  amusing  and  good-natured  attack  at 
our  political  apathy  and  the  crooked 
ways  of  some  of  our  legislators. 

John  Anderson,  New  York  Evening 
Journal:  “.\lien  Corn” — Katharine 

Cornell  giving  a  brilliant  performance 
of  a  serious  minded  study  of  a  mid- 
western  school  teacher  yearning  for  her 
home  in  Vienna. 

"Biography” — A  gayly  written  por¬ 
trait  of  an  amusing  woman  sculptor 
illuminated  by  Ina  Claire’s  dazzling 
performance. 

“Design  for  Living” — A  light  amus¬ 
ing  study  of  a  three-cornered  erotic 
hodge-podge  made  memorable  by  the 
triple  star  performance  of  Lunt,  Fon¬ 
tanne  and  its  author,  Noel  Coward. 

"Dinner  at  Eight” — An  effective  study 
of  a  cross  section  of  New  York  life  in 
many  moods.  .■Ml  superbly  acted  and 
produced. 

I  might  add  for  musical  relief  the 
names  of:  “Take  A  Chance”,  “Melody”, 
“Strike  me  Pink”,  “Music  in  the  Air”. 

Burns  M.^ntle,  New  York  Daily 
News:  For  the  family:  “Dinner  at 
Eight”.  “Alien  Com”,  “Autumn  Cro¬ 
cus”,  “Biography”,  “Music  in  the  Air”, 
“The  Late  Christopher  Bean”.  “One 
Sunday  Afternoon",  “Gay  Divorce”, 
"Goodby  .^gain”,  “Three-Cornered 
Moon”,  and  "Forsaking  All  Others”, 
more  or  less  in  the  order  of  something 
or  other,  perhaps  emotional  appeal. 

For  novelty  addicts  and  those  who 
know  their  theatre  and  also  what  they 
like,  the  outstanding  “Design  for 
Living”,  the  N^cro  “Run,  Little 
Chillun”.  Miss  LeGallienne’s  two, 
“Alice  in  Wonderland”  at  the  New 
Amsterdam  and  "The  Cherry  Orchard”. 

For  the  men:  The  political  “Both 
Your  Houses",  the  musical  “Strike  Me 
Pink”  and  “Take  a  Chance”,  both 
having  to  do  with  the  facts  of  Broad¬ 
way  life. 

Robert  G.srl.snd.  New  York  World- 
Telegrant:  "Biography”  (at  the  Avon) 
because  it  is  adult,  thoughtful  and  en¬ 
tertaining.  Acted  for  all  it  is  worth 
by  Ina  (Tlaire  and  her  associate  players, 
it  is  most  certainly  a  thing  to  see. 

“Music  in  the  Air”  (at  the  Forty- 
fourth  Street)  because  it  is  operetta  at 
its  romantic  and  tuneful  best,  clean  with¬ 
out  being  dull,  musician-like  without  be¬ 
ing  heavy  and  funny  (enough)  without 
being  w’ise-crackish. 

“Goodby  .Again"  (at  the  Masque)  be¬ 
cause  it  is  a  sly  and  ingratiating  comedy 


filled  with  laughs  that  are  honestly 
earned  and  some  of  the  most  expert 
playing  to  be  seen  on  Broadway.  Keep 
your  eye  on  Leslie  Adams. 

"Take  a  Chance”  (at  the  Apollo)  be¬ 
cause  it  is  as  rough  and  as  ready  a 
revue  as  the  town  has  to  offer,  a  devil- 
may-care  extravaganza  filled  with  color, 
pace  and  showmanship.  (This  is  also 
true  of  "Strike  Me  Pink”  at  the  Majes¬ 
tic.) 

“Alice  in  Wonderland"  (at  the  New 
.Amsterdam)  because  it  is  an  almost 
miraculous  translation  of  the  famous 
Lewis  Carroll  story  from  page  to  stage. 
.And  if  you  don’t  look  upon  the  original 
as  one  of  the  greatest  books  ever  writ¬ 
ten,  1  don’t  care  whether  you  follow  my 
advice  or  not. 

Robert  Coleman,  Neiv  York  Daily 
Mirror:  “The  Late  Christopher  Bean” 
— A  trenchantly  diverting  glimpse 
through  the  tortured  soul  of  a  hitherto 
honest  country  doctor  fallen  into  the 
company  of  the  "Great  God  Mammon”. 
Has  the  Gallic  irony  and  satiric  humor 
that  distinguished  "Topaze.” 

"Design  for  Living” — No  need  to  visit 
Madison  Square  Garden  to  see  a  three 
ring  circus.  Noel  Coward,  Lynn  Fon¬ 
tanne  and  .Alfred  Lunt  performing  bril¬ 
liantly  on  scintillating  tight  ropes  by,  of 
cour.se.  Noel  Coward. 

"Dinner  at  Eight" — Worth  missing  al¬ 
most  any  dinner  party  to  follow  the  ab¬ 
sorbing  adventures  of  a  diverse  group  of 
guests  at  a  festive  affair  that  ends  with 
them  spinning  fizzily  from  emotional 
wine. 

“Music  in  the  Air” — Quite  appropriate 
to  the  times.  Expresses  the  mellow 
mood  of  the  beer  garden  de  luxe  and 
has  more  than  a  3.2  kick.  Jerome  Kern 
and  Oscar  Hammerstein  2nd,  shift  their 
locale  from  the  Mississippi  to  Bavaria 
and  make  their  “Show  Boat”  reputation 
secure  via  a  more  airy  medium. 

“Take  a  Chance” — A  sure  fire  bet. 
To  see  it  is  taking  no  gamble  what¬ 
ever.  Ethel  Merman  tells  in  her  in¬ 
imitable  fashion  why  “Eadie  Was  a 
Lady”  while  Jack  Haley  and  Sid  Silvers 
hilariously  give  you  the  low  down  on 
Colonial  history.  You’ll  go  away  hum¬ 
ming  “You’re  An  Old  Smoothie,”  and 
just  try’  to  forget  that  hot-cha  chorus. 

Gilbert  Gabriel,  New  York  Ameri¬ 
can:  “Biography” — A  good,  bright  com¬ 
edy  graced  by  Ina  Claire,  and  with  a 
newspaper  owner  as  one  of  its  chief 
characters. 

“The  Late  Christopher  Bean” — A 
witty  salute  to  the  fine  arts,  and  inci¬ 
dentally  to  art  critics. 

“Dinner  at  Eight” — A  fine,  fascinating 
scheme  expertly  worked  out  by  two 
former  newspaper  reporters. 

“Music  in  the  Air” — This  season’s 
charmer  among  the  musical  shows,  and 
the  only  one  for  adults. .  .but  nice,  clean 
adults. 

Either  “Both  Your  Houses”  or  “For 
Services  Rendered” — as  a  matter  of  edi¬ 
torial  duty  rather  than  as  an  evening’s 
pastime,  but  both  grimly  worth  it. 


LAWYER  SUES  FOR  $250,000 

R.  L.  Addleton.  33-year-old  Griffin. 
Ga.,  lawyer  has  entered  suit  for  $250.- 
000  damages  against  the  Georgian  Com¬ 
pany,  publishers  of  the  Atlanta  Georg¬ 
ian,  and  Real  Detective  Tales,  Inc.,  of 
New  York.  He  charges  that  July  13. 
1932.  while  serving  as  a  member  of  a 
coroner’s  jury  investigating  the  death 
of  a  negro  on  the  chain  gang  he  was 
approached  by  a  (Jeorgian  reporter  and 
photographer  and  asked  to  pose  in  a 
set  of  “stocks."  This  he  agreed  to  do. 
he  sets  out,  with  the  understanding 
that  the  picture  was  to  appear  in  the 
(Georgian  only.  However,  the  picture 
subsequently  appeared  in  the  October 
issue  of  the  detective  magazine.  This 
was  a  violation  of  trust  he  declares.  He 
also  says  in  the  picture  caption  he  was 
designated  as  “a  detective.” 


CATCHING  ’EM  YOUNG 


“Say,  I’ve  heard  about  you  news¬ 
papermen!” 

Specially  Drawn  for  Editor  &  Publisher 
by  Bolte  Gibson,  Camden  (N.  J,)  Courier- 
Post. 


PAPER  CONSUMPTION  NOW 
AT  1924  LEVEL 


{Cotttinued  from  page  40) 


Increased  Production  Capacity 
Entirely  New  Mills 


to  make  customers  for  the  Lake  St 
John  water  power  development.  The 
Gatineau  Mill  was  built  as  a  consumer 
for  the  Gatineau  water  power,  which 
in  turn  had  to  lie  developed  to  hold 
the  power  rights.  Likewise,  in  New 
Brunswick,  the  Dalhousie  mill  was  prac¬ 
tically  forced  by  the  provincial  govern¬ 
ment  and  followed  compulsory  develop¬ 
ment  of  the  water  power.  Other  mills 
are  equally  reliably  stated  to  be  result¬ 
ant  from  water  power  development 
The  Anglo-Canadian,  Murray  Bay  and 
St.  Anne  mills  are  placed  in  this  cate¬ 
gory,  as  being  largely  if  not  entirely 
due  to  demand  for  utilization  of  power 
rights,  timber  limits  and  grants.  'The 
final  example  of  this  particular  forcing 
of  mills  by  power  development  is  found 
in  our  own  state  of  Maine. 

This  recital  of  bare  facts  and  re¬ 
ported  facts  does  not  carry  the  slightest 
element  of  criticism  of  ^e  actions  of 
men  who  were  working  under  conditions 
and  dealing  with  economic  forces  which 
were  too  great  for  them  to  control. 
Rather  than  criticism,  we  should  recog¬ 
nize  that  the  correct  method  of  deal¬ 
ing  with  the  future  demands  the  greatest 
consideration  and  co-operation,  (jalvin 
Coolidge  left  a  fine  tribute  to  humanity 
and  to  himself  when  he  lately  said; 
“This  is  a  time  to  stop  criticizing  and 
quarreling  and  to  begin  sympathizing 
and  helping.” 


Year 

1920.. 

1921.. 

1922.. 

1923.. 

1924. . 

1925.. 

1926. . 

1927.. 

1928.. 

1929. . 

1930. . 

1931.. 

1932. . 


Tons 

Cumulative 

61.500 

61,500 

61,500 

72.000 

133,500 

126,000 

259,000 

259,000 

168.000 

427,500 

247.500 

675,000 

330,000 

1,005,000 

408,000 

1,413,000 

189.000 

1,602,000 

288,000 

1,890,000 

1,890,000 

1,890,000 

Mill  capacity  increase  is  told  for  new 
mills  in  that  table.  The  increase  of  ca¬ 
pacity  by  installation  of  more  machines 
in  existing  mills  is  a  large  factor,  which 
can  be  summarized.  Practically  110  to 
120  machines  were  installed  in  new  and 


sive. 

Of  these  totals  fully  4,(X)0  daily  tons 
were  installed  in  existing  mills  and 
about  6,000  daily  tons  were  in  the  new 
mills  listed  in  the  foregoing  table. 

The  continued  great  increase  tonnage 
used  in  1926  marks  the  date  when  the 
entire  control  of  expansion  went  to 
pieces.  Mergers  and  expansions  mark 
the  period  of  1927  onward.  The  dan¬ 
gers  ahead  were  clearly  sensed  by  the 
mill  men  at  this  date,  but  events  drove 
many  of  them  onward.  This  was  the 
period  when  financiers  loomed  large  in 
the  picture.  One  of  the  oldest  news¬ 
print  mill  men  of  Canada  was  asked 
to  accept  expansion  and  a  multiplied 
financial  strength  for  himself.  He  stated 
that  his  name  was  not  for  sale.  He 
died  recently  at  near  the  century  mark 
honored  and  hale  and  safe  financially  to 
the  last.  Another,  nearly  as  old,  ac¬ 
cepted  the  financial  opportunity,  and 
today  he  is  practically  penniless  and  un¬ 
dergoing  actual  hardship  in  his  contin¬ 
ued  resi»nsibilities,  hard  work  and  lack 
of  a  living  income. 

Why  were  some  of  the  later  and  lat¬ 
est  mills  built?  .A  few  of  the  forces 
can  be  indicated.  Water  power  had 
strongly  entered  the  field  of  control  of 
events  as  early  as  1923.  It  is  now 
frankly  admitted  or  rather  stated  that 
the  Riverbend  mills  were  built  mainly 


USED  ILUNOIS  WATERWAY 


Chicago  Tribune  Sent  Newsprint 
Shipment  to  Peoria  Star 

(Special  to  Editor  &  Publisher) 

(Chicago,  April  17 — The  Chicago 
Tribune  last  Saturday  furnished  the 
first  practical  demonstration  of  the 
newly-completed  Illinois  waterway  for 
heavy  freight  traffic  when,  through  the 
cooperation  of  the  Peoria  (Ill.)  Star, 
newsprint  transported  by  water  from 
the  Tribune’s  paper  mills  at  ThoroW, 
Ont.,  was  loaded  on  a  barge  here  and 
sent  down  the  waterway  to  Peoria, 
where  it  arrived  yesterday. 

Two  hundred  and  two  tons  of  news¬ 
print  were  stored  on  the  barge  for  ship¬ 
ment  to  Peoria.  This  demonstration,  ac¬ 
cording  to  H.  E.  Laird,  traffic  manager 
of  the  Tribune,  illustrated  the  commer¬ 
cial  use  of  this  island  waterway.  The 
cooperation  of  the  Peoria  Star  was  made 
possible  by  a  transfer  of  tonnage  ar¬ 
ranged  by  the  G.  H.  Mead  Company, 
Dayton.  O.,  which  furnishes  the  Star 
with  newsprint. 

Present  at  the  Tribune  terminal  Sat¬ 
urday  while  the  paper  was  being  loaded 
were  A.  McCraighead  of  the  Mead  com¬ 
pany,  H.  E.  Ruddiman,  assistant  gen- 
ral  traffic  manager  of  the  Inland 
Waterways  corporation ;  W.  W.  _Fra- 
lick  and  E.  W.  Poldoske,  Chicago 
representatives  of  the  Peoria  Star,  and 
Mr.  Laird  of  the  Tribune. 

Three  ships  of  the  Tribune  fleet,  car¬ 
rying  a  combined  total  of  5,737  tons  of 
newsprint  paper  from  the  ThoroW, 
Ont.,  mills,  arrived  at  the  Tribune  dock 
yesterday  after  a  fast  run  from  the 
Straits  of  Mackinac,  where  the  vessels 
were  caught  in  an  ice  jam  last  week. 


OKLAHOMA  MEE'HNG  MAY  26-27 

Twenty-eighth  annual  convention  of 
the  Oklahoma  Press  Association  will 
be  held  May  26  and  27  in  the  Crimes 
Hotel,  Clinton,  Okla.,  Ray  J.  Dya, 
field  manager  of  the  association  has 
announced. 


KATHARINE  CORNELL 

PTRsants  SidMy  Howard's 

ALIEN  CORN 

Btlatee  Thottsr 

J.  B.  PRIESTLEY’S 

dangerous  Comer 

"One  o»  the  season’s  batter  plays,  leomman^ 
to  your  attantion.”  — (}eor9$JeanNatkait,J<"l> 

cm  TrMJ  THEATBE.WthStE.dBwy 
rULIwIN  Eva^  8.50.  Mats.  *  Sal. 

John  Krimtky  and  Gifford  Cochran 
PRESENT 

THE  3-PENNy  OPERA 

A  Sotire  Comedy  with  Music 
by  Kuit  Weill  end  Bert  Brecht 

EMPIRE  THEATRE 

LEW  BROWN  a  RAV  HENDERSON  prsssW 

VelezBuranteW  illiams 
CTRIKE  ME  PINK  “StT' 

'SMts  a  W«*liS  in  Ad»«ne« 
MAJESTIC,  44th  St..  W.  s»  B'nay,  Td.  CR  4-I1R 
Evt.  I  JO.  Mots.  Wed.  A  Sot,  Hits  «Ji.  »** 
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LOOMING  LARGER 


As  the  rising  economic  sun  brigh 
tens  the  business  scene,  “A  Manual 
for  Sales  Control  of  the  Chicago 
Market  and  Other  Market  Areas” 
looms  larger  in  importance 
to  sales  executives.  For  in 
such  giant  markets  as  Chi¬ 
cago  the  fruits  of  recovery 
will  ripen  quickest,  organi¬ 
zations  using  this  master 
sales  tool  will  reap  the  earl-  a  cnt, 
iest,  richest  harvest.  Just  as  uS 
users  of  the  Manual  in  the 


A  Century  of  Proftress 
Exposition  opens  June 
1  in  Chicago — are  you 
prepared  to  share  in 
the  added  millions  it 
will  cause  to  he  spent 
in  this  market? 


past  have  been  aided  in  efficient¬ 
ly  fitting  sales  activity  and  costs 
to  narrowed  opportunity,  so  in 
the  future  will  they  be  guided  in 
the  sound  expansion  of  sales 
effort  geared  to  opportuni¬ 
ty’s  growth ...  A  phone  call 
or  letter  to  the  nearest  Boone 
Office  or  this  newspaper  will 
bring  The  Boone  Man  and 
Progress  the  Manual  in  prompt  re- 
■h^e’^'in  spose  to  any  responsible  re- 
spent  quest  for  future  information. 


CHICAGO  AMERICAN 

a  gooi/  newspaper  now  in  its  TWELFTH  YEAR 
of  circulation  leadership  in  Chicago’s  evening  field. 

National  Representatives:  RODNEY  E.  BOONE  ORGANIZATION 


/ 
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BANK  HOLIDAY  CUTS  MARCH  LINAGE 

Newspaper  Totals,  Compared  With  1932,  Drop  From  74.3  Per  Cent  in  February  to  69.5  Per  Cent 
in  March,  as  Cancellations  Send  General  and  Automotive  Tumbling 


MARCH  NEWSPAPER  LINAGE 


(Compiled  from  Media  Records  measurements  in 


52 

cities) 

Pet.  of 

March 

March 

I'ct.  ot 

March 

1933 

1932 

March 

Average 

Linage 

Linage 

1932 

1928-32 

Total  Linage.. 

76,363,808 

109.807,7-18 

69.5% 

52.3% 

Dtsulay  only. 

61,553.635 

90.242,581 

68.2% 

51 .4% 

C!as:;ifted  .... 

14.810,173 

19,565.167 

75.7% 

56.0% 

Retail . 

43.230,485 

61,011.964 

70.8% 

56.0% 

General  . 

1 3,868.882 

21.719,978 

63.8% 

49.7% 

-Automotive  .. 

2,-503,474 

5,352.417 

46.8% 

25.4% 

Financial  . . . 

1,950,794 

2,158,222 

90.4% 

41.1% 

The  full  impact  of  the  national  bank  holiday 
upon  the  business  of  the  country  is  reflected  in 
the  newspaper  linage  figures  for  March,  published 
herewith. 

Despite  everything,  the  total  advertising  made  an 
actual  gain  over  February  and  stood  close  to  the 
January  figures.  This  apparently  means  that  even 
the  temporary  closing  of  all  the  country’s  banks 
could  not  altogether  prevent  the  annual  spring  rise. 
In  past  years,  however,  March  has  marked  the 
beginning  of  a  spring  linage  peak  well  above  the 
January  and  February  levels ;  so  last  month  naturally 
makes  a  poor  showing  in  comparison. 

Total  linage,  which  in  January  was  77.9  per  cent 
of  that  twelve  months  earlier,  and  which  in  February 
was  74.3  per  cent,  dropi)ed  in  March  to  69.5  per  cent 
of  March,  1932.  As  compared  with  the  March  aver¬ 
age  from  1928  to  1932  inclusive,  March,  1933,  had 
only  52.3  per  cent  as  much  linage.  February  had 


been  59.4  per  cent  of  the  five-year  monthly  averages, 
and  January  61.8  per  cent. 

Contrary  to  the  trend  of  other  classifications, 
financial  advertising  made  a  good  comparative  gain, 
continuing  the  improving  tendency  it  has  shown  thus 
far  this  year  and  throughout  most  of  last  year.  Un¬ 
doubtedly  announcements  relating  to  the  bank  holi¬ 
day  contributed  to  the  better  March  showing,  and 
one  must  recognize  that  the  financial  total  is  small, 
but  the  fact  remains  that  financial  has  for  nearly  a 
year  been  coming  steadily  closer  to  the  levels  of 
twelve  months  previous.  For  March  the  financial 
linage  was  90.4  per  cent  of  that  in  March.  1932. 
The  actual  linage,  1,950,794,  was  ahead  of  that  in 
eight  of  the  1932  months. 

Classified  and  retail  advertising  made  showings 
slightly  better  than  the  totals.  Classified,  with 
actual  linage  somewhat  ahead  of  February’s,  dropped 
on  a  percentage  basis  from  79.4  per  cent  in  Feb¬ 
ruary  to  75.7  per  cent  in  March. 

Retail,  with  actual  linage  well  ahead  of  both 
February  and  January,  dropped  off  in  percentages  to 
70.8,  against  73.0  in  February. 

On  the  other  hand,  general  and  automotive  adver¬ 
tising  made  the  worst  showings,  as  might  have  been 
expected  from  the  flood  of  cancellations  which  were 
sent  to  newspapers  when  the  banks  closed.  General 
advertising  went  down  in  actual  linage  from  Feb¬ 
ruary  to  March,  and  in  comparison  with  the  corre¬ 
sponding  months  of  1932  dropped  from  75.4  per  cent 
in  February  to  63.8  per  cent  in  March.  -Automotive 
dropped  to  little  more  than  half  that  of  January, 
193^  and  to  less  than  half  that  of  March,  1932. 


Broadcast  advertising,  despite  conditions,  made  a 
somewhat  better  showing  in  March  than  in  Feb¬ 
ruary,  the  aggregate  of  time  sold  on  the  National 
and  Columbia  chains  being  69.8  per  cent  of  that  in 
March,  1932.  In  February  the  percentage  was  ^.8 
and  in  January  70.0,  as  compared  with  the  corre¬ 
sponding  months  of  1932.  This  was  the  first  rise 
in  percentages  for  broadcast  advertising  since  Janu¬ 
ary,  1932. 

National  Broadcasting’s  advertising  time,  accord¬ 
ing  to  National  Advertising  Records,  amounted  to 
$1,997,463  last  month,  or  69.7  per  cent  of  the 
$2,864,783  in  March,  1932.  Columbia  Broadcastii^’s 
advertising  time  was  $1,006,658,  or  70.0  per  cent  of 
the  $1,436,050  in  March,  1932.  For  the  two  to¬ 
gether,  the  advertising  time  amounted  to  $3,004,121 
against  $4,300,833  in  March,  1932.  ’ 

Automotive  broadcasting  dropped  less  than  10  per 
cent  as  compared  with  March,  1932,  but  cigars, 
cigarettes,  and  tobacco  lost  more  than  half.  The 
important  classifications  of  drugs  and  toilet  goods, 
and  foods  and  food  beverages,  declined  approxi¬ 
mately  30  per  cent.  The  biggest  gain  was  in  lubri¬ 
cants  and  petroleum  products,  which  almost  doubled. 

Magazine  advertising,  as  reported  by  Printers'  Ink, 
was  off  a  little  more  in  March  than  in  February,  as 
compared  with  the  corresponding  months  of  1932. 
April  issues  of  monthly  magazines  issued  in  March, 
taken  with  March  weeklies  and  March  Canadian 
magazines,  carried  75.8  per  cent  as  much  advertising 
as  the  same  magazines  a  year  before.  For  advertis¬ 
ing  appearing  in  February  the  percentage  was  77.0, 
and  for  January  76.5. 


AKRON,  OHIO 


BOSTON.  MASS. 


CLEVELAND,  OHIO 


March  March 
IVJ.1  1932  Gain  or  Loss 

Times-Press  . (e)  370,787  .S07,043  136,256  L 

Beacon-Journal  . (e)  625,899  1,135.208  509.309  L 

Times-Press  . (S)  58,377  121,329  62.952  L 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


996,686  1,642,251  645,565  L 

58.377  121..t29  62,952  L 

1,055,063  1,763.580  708,517  L 


ALBANY.  N.  Y. 


Knickerbocker  Press  ..(m)  299,411  .384.244  84.833  L 

News  .  (e)  545.026  720,786  175,760  L 

Times-L’nion  .  (e)  465,943  615.265  149,322  L 

Knickerbocker  Press  ..(S)  57,007  100,884  43,877  L 

•Times-Union  . (S)  119,613  148,945  29,332  L 

Total  Daily  .  1,310.380  1,720,295  409,915  L 

Total  Sunday  .  176.620  249,829  73,209  L 

Grand  Total  .  1,487.000  1.970.124  48.3.124  L 

•Sunday  Tinses-L'nion  figures  include  American  Weekly 
linage,  1933—68,425  lines;  1932—87,134  lines. 


March  March 
1933  1932  Gain  or  Loss 

Record  . (m)  166,239  242,934  76,695  L 

American  .  (e)  282,690  387,824  105,134  L 

•Glolie  . (m)  467,416  743,598  276,182  L 

Herald  . (m)  646,428  904,371  257,943  L 

Post  . (m)  342,439  555,374  212.935  L 

Transcript  .  (e)  263,241  366,175  102,934  L 

Traveler  .  (e)  70.3.144  1,029.118  325.974  L 

♦•-Advertiser  . (S)  133,649  168,787  35,138  L 

Globe  . (S)  184,711  314,075  129,364  L 

tHerald  . (S)  148,455  243,199  94,744  L 

Post  . (S)  78,969  132,642  53,673  L 

Total  Dailv  .  2,871,597  4,229,394  1,357,797  L 

Total  Sunday  .  545,784  858,703  312,919  L 

Grand  Total  . .  3,417,381  5,088,097  1,670,716  L 

♦Globe  sold  in  morning-evening  combination.  Linage  of 
morning  edition  shown. 

♦♦  Sunday  Adverti.ser  figures  include  -American  Weekly 
linage,  1933 — 68,425  lines;  1932 — 87,134  lines. 

f  Traveler  sold  in  combination  only  with  Morning  Herald 
or  Sunday  Herald. 


ALBUQUERQUE,  N.  M. 


Journal  . (m)  295,991  254.729  41.262  G 

State  Tribune  .  (e)  338.601  175,048  163,553  G 

Journal  . (S)  34.852  38.985  4.133  L 


Total  Dailv  .  634,592  429,777  204.815  G 

Total  Sunday  .  34,852  38.985  4,133  L 

Grand  Total  .  669,444  468,762  200,682  G 

ATLANTA,  GA. 

Constitution  . (m)  355,249  556.412  201.163  L 

Georgian  .  (e)  264,808  317,735  52,927  L 

Journal  . (e)  508,927  745,701  236.774  L 

Constitution  . (S)  92,810  204.552  110,742  L 

♦American  . (S)  145,222  151.657  6,435  L 

Journal  . (S)  91,242  159,005  67,763  L 


Total  Daily  .  1,128,984  1,619.848  490,864  L 

ToUl  Sunday  .  329,274  514.214  184.940  L 

Grand  Total  .  1,458,258  2,1.34.062  675.804  L 

♦Sunday  Afiierican  figures  include  American  Weekly 
linage.  1933—68,425  lines;  1932—85,230  lines. 

ATLANTIC  CITY,  N.  J. 

•Press-Union  . (m)  269,563  463,664  194,101  1. 

Press-Union  . (S)  45,573  65,966  20,393  L 


Grand  Total  . .  315,136  529.630  214.494  L 

♦Press  and  Union  sold  in  morning-evening  combination. 
Linage  of  one  edition  is  shown. 


BALTIMORE,  MD. 


News  . 

....  (e) 

346,067 

543,450 

197,383 

I, 

Post  . . 

....  (e) 

352,863 

276,680 

76,183 

G 

Sun  . . 

....  (e) 

913,027 

1,291,707 

378.680 

L 

Sun  . . 

....  (m) 

387,010 

564,995 

177,985 

T, 

•American  . 

....  (S) 

183.606 

243,324 

59,718 

1. 

Sun  . . . 

....(S) 

266,219 

402,592 

136.373 

L 

Total 

Daily  .... 

1,998,967 

2,676,832 

677,865 

I. 

I'ota! 

Sunday  . . . 

449,825 

645,916 

196,091 

L 

(irand  ToUl  .  2.448,792  3,322.748  873.956  L 

♦Sunday  American  figures  include  American  Weekly, 
linage,  1933—68,425  lines;  1932 — 87,134  lines. 


BUFFALO,  N.  Y. 


Courier-Express  . (m)  330,585  463,767  133,182  L 

News  .  (e)  755,868  1,097,211  341,.343  L 

Times  .  (e)  284,973  470.754  185,781  L 

Courier-Express  . (S)  107,118  177,743  70,625  L 

Times . (S)  40,422  51,042  10,620  L 


Total  Dailv  .  1,371.426  2,031.732  660,306  L 

Total  Sunday  .  147,540  228,785  81,245  L 

Grand  Total  .  1,518,966  2,260,517  741,551  L 

CAMDEN.  N.  J. 

♦Courier  .  (e)  531,564  612,316  80,752  L 

♦Courier  (evening)  and  Post  (morning)  sold  in  combina¬ 
tion.  Linage  of  evening  edition  is  shown. 

CHATTANOOGA,  TENN. 

Times  . (m)  181.(38  . 

News  .  (e)  300,482  . 

Times  . (S)  56,242  . 


Total  Daily  .  481,620 

Total  Sunday  .  56,242 

Grand  Total  .  537,862 


CHICAGO,  ILL. 


Tribune  . (m)  747,936  952,747  204,811  L 

Herald-Examiner  . (m)  470.030  382,716  87,314  G 

-News  .  (e)  939,064  1,261,944  322,880  L 

•Post  .  (e)  .  249,482  249,482  L 

American  .  (e)  515.104  884,226  369,122  1. 

Times  . (e)  179,198  295,429  116,231  L 

Tribune  . (S)  334,097  524,432  190.335  1. 

♦•Herald  &  Examiner. .  (S)  224,948  319,436  94,488  L 

tTimes  . (S)  19,434  67,399  47,965  L 


Total  Daily  .  2,851,332  4,026,544  1,175,212  L 

Total  Sunday  .  578,479  911,267  332,788  L 

Grand  Total  .  3.429.811  4,937,811  1,508,000 

*P4b&t  91  lot-) 


** Sunday  Ilrrald  &  Examiner  figures  include  American 
Weekly  linage.  1933 — 68,425  lines;  1932 — 85.230  lines. 

fSundav  Times  established  March  20,  1932.  Saturday 
edition  discontinued  March  26,  1932. 


BIRMINGHAM,  ALA. 


Age-Herald  . (m)  208.315  419,284  210,969  L 

News  .  (e)  343,124  629,962  286,838  L 

Post  .  (e)  290,884  344,395  53,511  L 

•News  and  Age-Herald..  (S)  135,287  192.905  57,618  L 


Total  Daily  .  842,323  1,393.641  551.318  L 

Total  Sunday  .  135.287  192,905  57.618  1. 

Grand  Total  .  977,610  1,586,546  608,936  L 


CINCINNA'n,  OHIO 


Enquirer  . (m)  303,174  413.453  110,279  1. 

Post  . (e)  416,508  610,205  193,697  L 

Times-.SUr  . (e)  656.540  908,395  251,855  L 

Enquirer  . (S)  259,142  405,460  146,318  L 


Total  Daily  .  1,376,222  1,932,053  555,831  L 

Total  S  inday  .  259,142  405.460  146.318  L 

(irand  Total . .  1,635,364  2,337,513  702,149  L 


Plain  Dealer  . (m) 

News  . (e) 

I’ress  . ( e ) 

Plain  Dealer  . (S) 


News 

Total  Daily  ,. 
Total  Sunday 
Grand  Total  . 


.(S) 


March 
1933 
377,770 
344,693  638.560 

650.666  1,039,528 
135.731  228,464 

.  97,463 

1,373,129  2,372.684 
135.731  325,927 


March 
1932  Gain  or  Lou 
694.596  31 6,826  L 


293,867  L 
388,862  L 
92,733  L 


999,555  L 
190,196  L 


.  1,508,860  2,698,611  1,189,751 

COLUMBUS,  OHIO 

300,175  L 
324.569  L 
59,035  L 
98,796  L 


Dispatch  . . 

...(e) 

635,712 

935,887 

Citizen  . . . . 

...(e) 

451,548 

776,117 

Ohio  State 

Journal . . 

. .  (m) 

194,823 

253,858 

Dispatch 

,..(s) 

108,090 

206.886 

Ohio  State 

Journal. . . 

..(S) 

27,719 

Star  . 

..(S) 

20,722 

Total  Daily  . . 
Total  Sunday 
Grand  Total  . . 


1,282.083  1,965.862 
128,812  234,605 

1.410.895  2,200,467 


DALLAS.  TEX. 


News  . 

424,170 

515.362 

Times-Herald  _ _ 

. (e) 

744,645 

899,860 

Tournal  . 

. (e) 

382,971 

430,954 

Di<^patch  . 

. (e) 

247,544 

391,390 

News  . 

. (S) 

111,104 

172,078 

Times-Herald  . . . . 

. (S) 

128,964 

176.838 

Total  Daily  . . 
Total  Sunday 
Grand  Total  . . 


1,799,330  2,237.566 
240,068  348,916 

2,039,398  2,586,482 


DAYTON,  OHIO 


Tournal  . 

. (S) 

73,418 

148,431 

Herald  . 

. (e) 

602,738 

835,280 

News  . 

. (e) 

589,972 

900,481 

Journal  . 

. (S) 

73,418 

148,431 

News  . 

. (S) 

59,094 

151,723 

Total  Daily  .. 
T otal  Snnd,ay 
Grand  Total  . . 


1,323,816  1,922.484 
132,512  300,154 

1,456,328  2,222,638 


DENVER,  COLO. 

Rocky  Mountain  News.(m)  291,251  389,856 

Post  . (e) 

Rocky  Mountain  News.  (S) 


Post 


596.029 
42,075 
.(S)  116,87? 


906.405 

66,576 

192.812 


Total  Daily  .. 
Total  Sunday 
Grand  Total  . . 


Free  Press . 

News  . (e) 

Times  . (e) 

♦Mirror  . (m) 

Flee  Press  . (S) 

News  . (S) 

♦  ♦  Times  . (S) 


.  887.280  1,296,261 

.  158.947  259,388 

_  1,046,227  1,555.649 

DETROIT,  MICH. 

(m)  277,963  458,2.f4 

729,502  1,318,915 
384,585  644,749 


63^020 

141.609 

144,240 


254,492 

145,238 

287,175 

168,158 


683,779  L 
105,793  L 
789,572  L 


91,192  L 
155,215  L 
47,983  L 
143,846  L 
60,974  L 
47,874  L 

438,2361 
108,8481 
547,084  L 


75,013 L 
232,5421 
310,5091 
75.013 L 
92,629 L 

598,6681 
167.642  L 
766,310  L 


98,6051 
3 10,376  L 
24.501  L 
75,940  L 

408,981  L 
100,441  L 
509,422  L 


180.271 1 
589.413  L 
260,1641 

83,2181. 
145,5661. 
23,918  L 


1,392,050  2,676.390  1.2^.3401 
348:869  601.571  252.^^ 

1.740,9  1  9  3,27  7,961  1,537,0421. 


Total  Daily  . . 

Total  Sunday 

Grand  Total .  _ —  . 

♦  Mirror  suspended  publication  Aug.  6,  1932.^ 


•niriur  Buspciiueil  (.uuiica.iuii  /tus.  ...  ,, 

•♦Sunday  Times  figures  include  American  Weexiy 
age,  1933—88,425  lines;  1932—87,134  lines. 


EASTON.  PA. 

Express  . (e)  532,920 

(Continued  on  page  64) 


657,030  124.1101 
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mRSTNdrsPAreRs 

IN  BALTIMORC 


MARYLAND 

Supreme 

DOMINANCE  TH€ 

SUNDAY 


in  the 

Evening  and  Sunday 

Fields 


You  can  reach  this  great  reader  audience  ' ^ 

^nly  through  their  favorite  daily  and 
V  .  .  JHt  Sunday  NEWSpapers.  and  the  cost  is 

surprisingly  low.  GET  THE  FACTS! 

The  NEWS  leads  The  NEWS  leads  The  American  leads 

the  2nd  Evening  Paper  the  3rd  Evening  Paper  the  2nd  Sundag  Paper 

14,004  Copies  78,364  Copies  16,688  Copies 


anJOe  LOWCST  MILUIK 


Represented  Nationally  by  the  Rodney  E.  Boone  Organization 


THE  BALTIMORE  NEWS 
and  SUNDAY  AMERICAN 

Baltimore’s  Most  Interesting  Daily  and  Sunday  NEWSpapers 
J-HE  LARC.EST  DAILY  AND  SUNDAY  CIRCULATION  IN  THE  ENTIRE  SOUTH 
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Editor  &  Publisher  The  Fourth  Estate  for  April  22,  1933 

BANK  HOLIDAY  CUT  MARCH  ADVERTISING,  LINAGE  RECORDS  SHOW 


BROOKLYN,  N.  Y. 

March  March 
1933  1932  Gain  or  Lo* 

. (e)  855,353  985,343  129,9901 

. (e)  .  58,223 

. (e)  317,666  464,190  146,524  L 

. (S)  156,64  4  2  1  2,26  5  55,621  L 

. (S)  31,522  60,191  28,6691 


LOS  ANGELES.  CALIF. 

March  March 
1933  1932  Gain  or  Loss 

. (m)  422,180  714,929  292,749  L 

. (m)  150,533  250,491  99,958  L 

. (m)  596,244  966,571  370,327  L 

. (e)  660,057  1,001,821  341,764  L 

. (e)  183,332  285,469  102,137  L 

. (S)  290,214  467,749  177,535  L 

. (S)  253,973  445,503  191,530  L 


(Continued  from  page  62) 

EL  PASO,  TEXAS 


March  March 

1933  1932  Gain  or  Loss 

294,530  307,172  12,642  L 

350,946  487,220  136,274  L 

60,809  103,939  430,130  L 


Eagle  . . 

’Standard  Union 
Times-Union  . . . 

Eagle  . 

Times-Union  . . . . 


Examiner  . . . . 

III.  News  _ 

Times  . 

Herald-Express 

Record  . 

•Examiner  . . . . 
Times  . 


Times  . 

Herald  Post 
Times  . 


Total  Daily  .  645,476  794,392  148,916  L 

Toul  Sunday  .  60,809  103,939  43,130  L 

Grand  Total .  706,285  898,331  192,046  L 

ERIE.  PA. 

Dispatch-Herald  . (e)  400,364  433,728  33,364  L 

Times  . (e)  324,359  530,380  206,021  L 

Dispatch-Herald  . (S)  57,071  46,818  10,253  G 

ToUl  Daily  .  724,723  964,108  239,385  L 

Toul  Sunday  .  57,071  46,818  10,253  G 

Grand  ToUl .  781,794  1,010,926  229,132  L 

EVANSVILLE,  IND. 

. . (m)  340,714  433,074  92,360  L 

. (e)  166,923  248,901  81,978  L 

. (e)  320,845  458.957  138,112  L 

. (S)  61,894  95,897  34,003  L 

. (S  35,090  61,563  26,473  L 

Toul  Daily  .  828,482  1,140,932  312,450  L 

Toul  Sunday  .  96,984  157,460  60,476  L 

Grand  Total  .  925,466  1,298,392  372,926  L 

FALL  RIVER,  MASS. 

Herald-N’ews  . (e)  400,146  508,914  108,768  L 

FORT  WAYNE,  IND. 

Journal-Gazette  . (m)  286,776  368,423  81,647  L 

News-Sentinel  . (e)  455,599  676,866  221,267  L 

Joumal-Gozette . (S)  68,334  157,120  88,786  L 

Toul  Daily  .  742,375  1,045,289  302,914  L 

Toul  Sunday  .  68,334  157,120  88,786  L 

Grand  ToUl .  810,709  1,202,409  391,700  L 

FORT  WORTH,  TEXAS 

SUr-Telegram  . (e)  339,054  466,032  126,978  L 

SUr-Telegram  . (m)  169,411  240,931  71,520  L 

Press  . (e)  336,512  441,021  104,509  L 

SUr-Telegram . (S)  105,179  168,678  63,499  L 

Toul  Daily  .  844,977  1,147,984  303,007  L 

Total  Sunday  .  105,179  168,678  63,499  L 

Grand  Total .  950.156  1,316,662  366,506  L 


Total  Daily .  1,173,0  1  9  1,5  0  7,7  5  6  3  34,737  L 

Total  Sunday .  188,166  272,456  84,2901, 

Grand  Total  .  1,361,185  1,780,212  419,027  L 

*  Standard  Union  merged  WJith  Times  March  10,  1932. 

NIAGARA  FALLS.  N.  Y. 

Gazette  . . (e)  397,99  1  558,280  160,2*9 L 

OAKLAND,  CALIF. 

.(e)  348,155  589,837  241,6*21 

.(e)  572,174  935,397  373,2231 

(S)  74,903  1  50,07  6  75,1731 


.  2,012,346  3,219,281  1,206,935  L 

.  544,187  913,252  369,065  L 

.  7,556,533  4,133,533  1,576,000  L 

aminer  figures  include  American  Weekly 
1,408  lines;  1932—92,802  lines. 

MANCHESTER,  N.  H. 

. . (e)  281,568  412,061  130,493  L 

MEMPHIS.  TENN. 

eal  _ (m)  376,981  540,937  163,956  L 

. (e)  308,060  528,241  220,181  L 

. (e)  339,014  505,230  166,216  L 

eal  _ (S)  133,211  201,109  67,898  L 


Union-I.eader 


Post-Enquirer 

Tribune . 

Tribune  .... 


Courier 
Jouriul 
Press  . 
Courier 
Press 


Total  Daily 
Total  Sunda 
Grand  Total 


OKLAHOMA  CITY.  OKLA. 

(m)  342,941  481,885 

.(e)  468,153  583,462 

.(e)  269,317  403,264 

,(S)  101,623  131,474 

,(S)  57,153  . 


138,944  L 
115,3091 
133,947  L 
29,851  L 


Oklahoman  .... 

Times  . 

Oklahoma  News 

Oklahoman . 

Oklahoma  News 


Sentinel  . (m)  316,483  461,679  145,196  L 

Journal  .  (e)  607,748  897,518  289,770  L 

Leader  .  (e)  138,120  182,524  44,404  L 

Wisconsin  News  .  (e)  367,861  516,197  148,336  L 

•Sentinel  . (S)  139,880  181,388  41,508  L 

Journal  . (S)  154,946  248,092  93,146  L 

Toul  Daily  .  1,430,212  2,057,918  627,706  L 

Toul  Sunday  .  294,826  429,480  134,654  L 

Grand  Total  .  1,725,038  2,487,398  762,360  L 

•Sunday  Sentinel  figures  include  American  Weekly  linage, 
1933—68,425  lines;  1932—85,230  lines. 

Wisconsin  News  and  Sentinel  sold  only  in  combination 
or  either  may  be  used  with  Sunday  Sentinel  in  General  or 
Automotive.  . 

Retail  sold  either  in  combination  or  separately. 


1,080,411  1,468,611  3*8,2001 

158,7  7  6  1  31,47  4  27,3020 

1.239,187  1,600,085  360,*9*L 


Total  Daily  . 
Total  Sunday 
Grand  Total  . 


PEORIA.  ILL. 

_ (e)  480,457  553,104 

...(m)  368,315  406,452 

_ (e)  499,370  £73,113 

...(S)  74,649  118,687 

.  ..(S)  71,733  104,814 


Journal  . 

Transcript . 

SUr  . 

Journal-Transcript 
Star . 


Total  Daily 
Total  Sunday 
Grand  Total  . 


MINNEAPOLIS.  MINN. 

.  (e)  591,977  803,143  211,166  L 

.  (e)  501,093  649,586  148,493  L 

.  (e)  383,993  532,516  148,523  L 

. (S)  86,859  112,674  25,815  L 

. (S)  130,593  170,672  40,079  L 


Journal 
•Tribune 
Star  . . . 
Journal 
Tribune 


PHILADELPHIA,  PA. 

. (e)  652,173  1,180,477  528.3041 

. (m)  5  1  4,5  2  6  621,366  106,8401 

. (e)  501,850  700,186  198,336L 

. (e)  910,445  970,922  60,477  L 

. (m)  360,7  6  3  4  2  5,3  5  3  64,5901 

. (m)  475,717  416,761  58,9540 

. (S)  316,285  411,236  94,9511 

. (S)  139,879  206,619  66,7401 

. (S)  186,035  155,078  30,9570 


Bulletin  . 

Inquirer . 

News  . 

Public  I.edger  . 
Public  Ledger  . 

Record  . 

Inquirer  . . 

Public  Ledger  . 
Record  . . 

ToUl  Daily 
Total  Sunday 
Grand  Total  . 


Nassau  Review  . (e)  268,932  432,433  163,501  L 

Nassau  SUr  . (e)  172,282  237,926  65,644  L 

ToUI  Daily  .  441.214  670,359  229,145  L 

GLENS  FALLS.  N.  Y. 

•Post-SUr . (m)  302,978  389,391  86,413  L 

•  Post-Star  sold  in  combination  with  evening  Times. 
Linage  of  morning  paper  only  is  shown. 

HARRISBURG.  PA. 

•Patriot  . (m)  397,843  611,562  213.719  L 

Telegraph  . (e)  257,148  306,381  49,233  L 


Total  Dailv  .  1,477,063  1,985,245 

Total  Sunday  .  217,452  283,346 

Grand  Total  .  1,694,515  2,268,591  ! 

•Tribune  sold  in  morning-evening  combination, 

of  evening  edition  is  shown. 


508,182  L 
65,894  L 
574,076  L 
I.  Linage 


MONTREAL,  CANADA 

. (e)  1,067,225  1.286,896  219,671  L 

. (m)  415,525  492.056  76,531  L 

. (e)  956.128  1.009,464  53,336  L 

. (e)  204,344  281,158  76,814  L 


Star  . 

Gazette  . . 
La  Presse 
La  Patrie 


PHOENIX,  ARIZ. 

. (m)  330,504  533,078  202,5741 

. (e)  3  7  5,8  1  7  5  3.1  8  )  6  158.IH9L 

. (S)  54,83  3  87,180  32,3471 


Republic  . 

Gazette  . 

Republic . 

Total  Daily 
Total  Sunday 
Grand  Total 


Total  Daily 


.  2,643,222  3,069,574  462,352  L 

NASHVILLE,  TENN. 

. (e)  312,918  481,557  168,369  L 

. (m)  286,299  408,619  122,320  L 

. (S)  74,388  116,168  41,780  L 

. (S)  44,774  129,569  84,795  L 


Grand  ToUl .  654,991  917,943  262,952  L 

•  Patriot  carries  the  same  amount  of  advertising  as  the 

Evening  News.  _ 

HARTFORD,  CONN. 

Courant  . (m)  371,772  419,117  47,345  L 

Times  . (e)  815.787  1,245,392  429,605  L 

Courant  . (S)  160,164  230,533  79,389  L 

Total  Daily  .  1,187,559  1,664,509  476,950  L 

Toul  Sunday  .  160,164  239,553  79,389  L 

Grand  ToUl .  1,347,723  1,904,062  556,339  L 

HOUSTON,  TEXAS 

Chronicle  . (e)  518,636  719,030  200,394  L 

Post  . (m)  334,935  505.914  170,979  L 

Press  . (e)  369,869  465,154  95,285  L 

Chronicle  . (S)  121,804  185,004  63,200  L 

Post  . (s)  122,717  157,594  34,877  L 

Toul  Daily  .  1,223.440  1,690,098  466,658  L 

Total  Sunday  .  244,521  342,598  98,077  L 

Grand  Total .  1,467.961  2,032,696  564,735  L 

INDIANAPOLIS.  IND. 

News  . (e)  656,326  1,026,895  370.569  L 

Star  . (m)  389.818  459,611  69,793  L 

Times  . (e)  402,739  462,351  59,612  L 

Star  . (S)  159,289  268,479  109,190  L 

Toul  Daily  .  1,448,883  1,948,857  499,974  L 

Toul  Sunday  .  159,289  268,479  109,190  L 

Grand  Total  .  1,608,172  2.217,336  609,164  L 

JACKSONVILLE.  FLA. 

Times-Union  . (m)  371,525  582,069  210,544  L 

Journal  . (e)  402,428  476,874  74,446  L 

Times-Union  . (S)  111,155  163,398  52,243  L 

Toul  Daily  .  773,953  1,058,943  284,990  L 

Toul  Sunday  .  111,155  163,398  52,243  L 

Grand  ToUl .  885,108  1.222,341  337,233  L 

KANSAS  CITY,  MO,* 

Journal-Post  . (e)  322,813  352,588  29,775  L 

Sur  . (e)  624,846  863,110  238,264  L 

SUr  . (m)  574,800  808,175  233,375  L 

Journal-Post  . (S)  67,492  87,438  19,946  L 

Sur  . (S)  230,941  335,803  104,862  L 

ToUl  Daily  .  1,522,459  2,023,873  501,414  L 

ToUl  Sunday .  298,433  423.241  124,808  L 

Grand  Total  .  1.820,892  2,447,114  626,222  L 

•  Kansas  City  6gures  furnished  by  publishers. 

KNOXVILLE.  TENN. 

(m)  208,487  256,695  48,208  L 

.(e)  330,480  523,510  193,030  L 

(m)  .  124,297  . 

.(S)  76,868  83,062  6,194  L 

.(S)  70,244  118,337  48,093  L 

Total  Daily  .  539,867  904,502  365,535  L 

Total  Sunday .  147,112  201,399  54,287  L 

Grand  ToUl .  686,089  1,105,901  419,822  L 


Banner  _ 

•Tennessean 
Banner  . . . . 
Tennessean 


PITTSBURGH.  PA. 

. (m)  384,040  502,854 

. (e)  1,004,363  1,215,696 

. (e)  771,933  970,189 

. (S)  174,311’  253.485 

. (S)  192,762  298,372 


Total  Daily  .  599,217  890,176  290,959  L 

Total  Sunday  .  119,162  245,737  126,575  L 

Grand  Toul . .  718,379  1,135,913  417,534  L 

•  Tennessean  sold  in  morning-evening  combination.  Linage 
of  morning  edition  is  shown. 

NEW  BEDFORD,  MASS.* 

SUndard-Times  . (e)  346,276  279,272  67,004  G 

Mercury  . (m)  328,776  279,272  49,504  G 

Times  . (e)  .  447,547  . 

Standard-Times  . (S)  36,162  51,180  15,018  L 

Times  . (S)  .  49,939  . 


Post-Gazette  . . 

Press  . 

Sun-Telegraph 

Press  . 

•Sun-Telegraph 

ToUl  Daily  .  _, — , —  -  ,, 

Total  Sunday .  367,074  551,858  184,7*41 

Grand  ToUl  .  2,527,410  3,240,597  713.1*71 

•  Sunday  Sun-Telegraph  figures  include  .American  Weeklj 
linage.  1933—68.425  lines;  1932—87,134  lines. 


PORTLAND,  ORE. 

. (m)  303,359  471.235 

. (e)  439,705  634,408 

. (e)  294,373  415,468 

. (S)  118,352  191,235 

. (S)  52,425  86,910 


Toul  Daily  .  675,052  1,006,691 

Total  Sunday .  36,162  101,119 

Grand  Total .  711,214  1,107,210 

•  New  Bedford  figures  furnished  by  publisher. 

NEW  ORLEANS,  LA. 

(m)  336,062  860,992 

(m)  267,331  374,902 

.(e)  471,748  655,307 

.(e)  249,992  430,473 

.(S)  178,409  255,490 

.(S)  122,061  202,947 

.(S)  65,271  121,187 

Total  Dailv  .  1,525,133  2,321,674 

Total  Sunday  .  365,741  579,624 

Grand  Totals .  1,890,874  2,901,298  1 


Oregonian  . . . . 

Journal  . 

News-Telegram 
Oregonian  . . . , 
Journal  . . 

Total  Daily 
Tctal  Sunday 
Grand  Total 


Times-Picayune 

Tribune  . 

Item  . 

States . . 

Times-Picayune 
Item-Tribune  .. 
SUtes . 


.  1,037,437  1,521,111 

.  170,777  278,145 

.  1,208,214  1,799,256 

PROVIDENCE,  R.  I. 

. (e)  882,824  1,170,526 

. (m)  282,811  380,299 

. (e)  296,803  401,366 

. (S)  122,297  210,481 


Bulletin  . 

Journal  . 

News-Tribune  . 
Journal  . 

Toul  Daily  . 
Total  Sunday 
Grand  Total  . 


NEW  YORK,  N.  Y. 

(m)  641,538  960,641  319,103  L 

(m)  424,858  644,295  219,437  L 

(m)  465,414  646,208  180.794  L 

(m)  757,062  884,049  126,987  L 

(m)  141,438  229,958  88.520  L 

.(e)  621.966  976,524  354,558  L 

.(e)  261,282  233,367  27,915  G 

.(e)  973,448  1,286,270  312,822  L 

.(e)  907,848  1.179,201  271,353  L 

.(e)  196,681  283,107  86,426  L 

.(S)  478,119  623,373  145,254  L 

.(S)  304,468  402,486  98,018  L 

.(S)  301,812  406,981  105,169  L 

.(S)  257,989  312,920  54,931  L 

.(S)  30,154  77,476  57,322  L 

.(S)  88.560  119,679  31,119  L 


Times  . 

Herald  Tribune  ... 

.American  . 

News  . 

Mirror  . 

Journal  . 

Post  . 

Sun . 

World-Telegram  ... 
•Bronx  Home  News 

Times  . 

Herald  Tribune  ... 

••American  . 

News  . . 

Mirror  . 

•Bronx  Home  News 


READING,  PA. 

. (e)  513,656  711,257 

.,..(m)  341,263  530,251 

....(S)  16,841  37,909 


Eagle  . 

Times . 

Eagle . 

ToUl  Daily  . 
Total  Sunday 
Grand  Total  . 


854,919  1,241,508 
16,841  37,909 

871,760  l,297r417 


RICHMOND,  VA. 

. (e)  628,104  854,003 

. (m)  413,983  461,474 

. (S)  153,913  173,308 

.  1,042,087  1,315,477 

.  153,913  173,308 

.  1,196,000  1,488,785 

(Continued  on  page  66) 


News-Leader  . . 

Times-Dispatch 

Times-Dispatcb 

Total  Daily 
Total  Sunday 
Grand  Total  . 


Journal  ..... 
News-Sentinel 

Times  . 

Tournal  . . 

News-Sentinel 


Toul  Dailv  .  5,391,535  7,508,071  2,116,536  L 

Toul  Sunday .  1,461,102  1,942,915  481,813  L 

Grand  ToUl .  6,852,637  9,450,986  2,598,349  L 

•  Bronx  Home  News  figures  supplied  by  publisher. 

••  Sur  day  .American  figures  include  American  Weekly 
nage,  1933 — 68,425  lines;  1932 — 87,134  lines. 
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O  Thai  Segar's  Popeye  pro¬ 
duces  it  is  already  newspaper 
history;  with  the  first  "Blow  Me 
Down"  from  that  lantern  jaw — 
with  the  first  "splat"  from  those 
prodigious  fists — the  whole 
country  capitulated.  Popeye  is 
unquestionably  the  big  feature 
hit  of  the  last  ten  years;  the 
enthusiasm  he  creates  stands 
concretely  recorded  in  the  cir¬ 
culations  of  over  300  papers, 
daily  and  Sunday. 

%  And  what  Popeye  does  with 
laughs,  Tim  Tyler's  Luck  does 
with  thrills.  Compounded  every 
day  of  swiftest  action,  of  most 
exciting  adventure,  Lym 
Young's  superb  story  comic 
nevertheless  avoids  the  wildly 
fantastic,  maintaining  always  a 
convincing  reality  that  brings 
it  even  greater  appeal  for 
young  and  old  alike. 

•  Your  program  for  revived 
reader  interest  ...  /or  an  en¬ 
thusiastic,  responsive  circula¬ 
tion  .  .  .  can  rest  on  the  daily 
strips  and  Sunday  pages  of 
these  two  great  comics.  Write 
or  wire  now  for  territory  and 
terms. 


KING  FEATURES  SYNDICATE,  INC. 
235  East  45th  Street,  New  York 

The  Greatest  Circulation  Combination  on  Earth 
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April  22,  1933 


BJAK  HOLIDAY  CUT  MARCH  ADVERTISING,  LINAGE  RECORDS  SHOW 


(Contimu'd  from  page  64) 

ROCHESTER,  N.  Y. 

March 
1933 
520.102 


SIOUX  CITY,  IOWA 


March 

1932  Gain  or  Loss 
678.590  158,488  L 


Democrat  &  Chronicle. .  (m)  _ _ 

Journal  . (e)  407,914  553,252  145,338  L 

Times  Union  . (e)  630,381  867,085  236,704  L 

Democrat  &  Chronicle  ..(S)  163,255  179,709  1^454  L 

•American  . (S)  136,997  157,381  20,384  L 

Total  Daily  .  1,558,397  2,098,927  540,530  1. 

Total  Sunday .  300,252  337,090  36,838  L 

Grand  ToUl .  1,858,649  2,436,017  577,368  L 

*  Sunday  American  ligures  include  American  Weekly  lin¬ 
age,  1933—68,425  lines;  1932—87.134  lines. 


March 

March 

1933 

1932  1 

Liatn  or  laoss 

•Tournal  . 

. (d) 

247,553 

364,999 

117,446  L 

Tribune  . 

. (e) 

337,781 

352,113 

14,332  L 

Journal  . 

....(S) 

33,427 

81,880 

48,453  L 

Total  Dailv  . 

585,334 

717,112 

131.778  L 

Total  Sundav  .... 

33,427 

81.880 

48.453  L 

Cirand  Total . 

618,761 

798,992 

180.231  L 

•Journal  is  an  all-day  paper.  One  edition  measured. 


SOUTH  BEND,  IND. 


ST.  LOUIS,  MO. 


Globe-Democrat  . . . . 

Post-Dihpatch  . 

Star  &  Times  . 

...  (m) 

. . . .  (e) 
....(e) 

444,925 

803,253 

480,602 

Globc-Dcmocrat  . . . . 
Post-Dispatch  . 

....(S) 

127,406 

242,981 

Total  Daily  . 

Total  Sunday  .... 
Grand  Total  . 

1,728,780 

370,387 

2,099,167 

SALT 

LAKE 

CITY, 

Tribune  . 

Deseret  News  . 

Telegram  . 

Tribune  . 

. . .  (m) 
....(e) 
....(e) 
...(S) 

445,136 

261.205 

307,140 

96,588 

1,013,481 

96,588 

1.110,069 

Total  Sunday  _ 

Grand  Total . . 

545,022 

993,195 

63/,653 

283,351 

159,043 

323,694 


577,188 

426,481 

420,594 

178.789 


178,789 


100,097  L 
189,942  L 
157,051  L 

‘3V,637  L 
80,713  L 

730,441  L 
112,350  L 
842,791  L 


132,052  L 
165,276  L 
113,454  L 
82,201  L 

410,782  L 
82,201  L 
492,983  L 


Xews-Times  . . 

. (e) 

332,935 

Tribune  . 

. (e) 

389,360 

Xews-Times  . 

....(S) 

50,261 

Tribune  . 

....(S) 

29,320 

Total  Daily  . 

722,295 

Total  Sunday  .... 

79,581 

Grand  Total . 

801,876 

504,524 

573,146 

65,713 

74,730 


171,589  L 
183,786  L 
15,452  L 
45,413  L 

355,375  L 
60,862  L 
416,237  L 


SPOKANE,  WASH. 


Spokesman- Review  . 

. . .  (m) 

166,991 

317,928 

150,937 

L 

Chronicle  . 

....(e) 

369,005 

614,123 

245,113 

L 

Press  . 

...(c) 

198,003 

258,944 

60,941 

L 

Spokesman-Review  . . 

...(S) 

74,857 

161,064 

86,207 

L 

Total  Dailv 
Total  Sunday 
Grand  Total 


733,999  1,190,995 
74,857  161,064 

808,856  1,352.059 


456,996  L 
86,207  L 
543,203  L 


SYRACUSE,  N.  Y. 


SAN  ANTONIO,  TEXAS 


Express  . 

. (m) 

243,590 

352,690 

109,100 

r. 

News  . 

423,858 

585,456 

161,598 

L 

Light  . 

. («•) 

415,039 

565.512 

150,473 

L 

Express  . 

. (S) 

129,412 

181,853 

52,441 

L 

*Light  . 

. (S) 

164,394 

227,721 

63,327 

L 

616,479 
595,547 
369,057 
86,548 
134,925 
65  902 


Total  Daily 
Total  Sunday 
Grand  Total  . 


1,082,487  1,503,658 
293,806  409,574 

1,376,293  1,913,232 


421,171  L 
115,768  L 
536,939  L 


*  Sunday  IJght  figures  include  American  Weekly  linage, 
33—68,425  lines;  1932—85,230  lines. 


7,644  G 
137  234  L 
80,1.58  L 
29,598  L 
32.618  L 
28.779  L 

1,371,355  1,581,083  209,728  L 

196,381  287,176  90,795  L 

1,567,736  1,863,259  300,523  L 

*  Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1933 — 68,425  lines;  1932 — 87,134  lines. 


Herald  . (e)  624,123 

Journal  . (e)  458,313 

Post-Standard . (m)  288,919 

Herald  . (S)  56,950 

•American  . (S>  102,308 

Post-Standard  . (S)  37,123 


Total  Daily  . 
Total  Sunday- 
Grand  Total  . 


TULSA,  OKLA. 

March  March 
1933  1932  Gain  or  Ixisi 

Tribune  . (e)  522,723  528,523  5.800  L 

World  . (ni)  408,386  463,837  55,451  L 

Tribune  . (S)  72,943  74,480  1.537  L 

World  . (S)  94.890  166,135  71.245  L 

Total  Daily  .  931,109  992,360  67.25^1 

Total  Sunday .  167,833  244,615  72.782  L 

Grand  ToUl .  1,098,942  1,232,975  134.033  L 

WASHINGTON,  D.  C. 

Herald  . (ml  303,210  2  96,167  7,043  G 

News  . (e)  273,343  293,455  20,112  L 

Times  . (r)  451,564  638,728  187,154  1 

Post . (m)  309,985  290,344  19,641  G 

Star  . (e)  1,230,089  1,603,586  373,497  L 

•Herald  . (S)  195,934  223,270  27,336  L 

Post  . (S)  98,735  133,910  35,175  L 

Star  . (S)  284,983  349,204  64.221  L 

Total  Daily  .  2,568,191  3,122,280  554,089  L 

Total  Sunaay .  5  7  9,6  5  2  7  06,3  84  1  26,732  L 

Grand  Total  .  3,147,843  3,828,664  680,821  L 

•  Sunday  Herald  figures  include  American  Weekly  linage, 
1933—68.425  lines;  1932—87,134  lines. 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 

Mt.  Vernon  .\rgus . (e)  4  7  7,27  7  6  4  9,2  32  171,955  L 

Mamaroneck  Times  ....(e)  144,5  1  8  1  85,9  7  7  41,459 L 

New  Rochelle  Standard- 

Star  . (e)  397,741  529,368  131,627  1 

Ossining  Citizen- Register,  (e)  165,928  218,873  52,945  L 

Port  Chester  Item . (e)  276,490  .193,005  116,5151 

Tarrytown  News  . ie)  243,132  301,695  58,563  L 

•Yonkers-Herald  . (e)  .  188,867  . 

Yonkers  Herald-States¬ 
man  . (e)  3  48,6  1  6  4  7  8,189  1  29.573  L 

••White  Plains  Press. ..(e)  .  240,924  . 

White  Plains  Reporter. .  (e)  425,966  583,167  157,201  L 

Total  Daily .  2,479,668  3,769,297  1,289,629  L 

•  Yonkers  Herald  merged  with  Yonkers  Statesman  March 
14.  1932. 

•*  White  Plains  Press  discontinued  Feb.  16,  1933. 

WICHITA,  KAN. 
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SAN  DIEGO,  CALIF. 

Union  . (m) 

Sun  . (e) 

Tribune  . (e) 

Union  . (S) 


TACOMA,  WASH. 


349.792  486,859  137,067  L 

388,044  527,384  139,340  L 

574,552  698,984  124,432  L 

163,154  231,503 


Total  Daily- 
Total  Sunday- 
Grand  Total  . 


1.312,388  1,713,227 
163,154  231,503 

1,475,542  1,944,730 


68,349  L 

400,839  L 
68,349  L 
469,188  L 


Ledger  . (m) 

News-Tribune  . (e) 

Times  . (e) 

Ledger  . (S) 

Total  Daily  . 

Total  Sunday . 

Grand  Total . 


198,659  245,074 

348,194  503,683 

253,506  342,658 

70,556  129,821 


46,415  L 
155,489  L 
89,152  L 
59,265  L 


Beacon  . 

. (e) 

403,051 

580,525 

177,474  1 

276,190 

366,789 

90,599  L 

. (e) 

329,491 

355,670 

25,179  I. 

Beacon  . 

. (S) 

96,965 

135,731 

38,766  L 

Eagle . 

. (S) 

102,585 

121,639 

19,054  L 

800,359  1,091,415  291,056  L 

70,556  129,821  59,265  L 

870,915  1,221,236  350,321  L 


Total  Daily  .  1,008,732  1,302,984  294,252  L 

Total  Sunday .  199,550  257,370  57,820  L 

Grand  Total  .  1,208,282  1,560,354  352,072  L 

WILKES-BARRE.  PA. 


SAN  FRANCISCO,  CALIF. 


TOLEDO,  OHIO 


Chronicle . . 

376,573 

515,041 

138,468 

I, 

Examiner  . . 

438,534 

677,402 

238,868 

L 

Call-Bulletin  . . . . 

. (e) 

462,113 

739,507 

277.394 

L 

News  . 

479,332 

628,035 

148,703 

1, 

Chronicle  . 

. (S) 

101,530 

179,098 

77,568 

L 

*Exaniiner . 

. (S) 

254,475 

416,463 

161,988 

L 

Times . 

91,928 

128,673 

36,745 

L 

Blade  . 

. (e) 

561,784 

812,159 

250,375 

L 

News-Bee  . . 

. (e) 

275,615 

386,898 

111,283 

1. 

Times  . 

. (S) 

104,514 

172,165 

67,651 

L 

654,697 

801,403 

146.706 

L 

Times-Leader  . . . 

. (e) 

697,291 

822,804 

125,513 

L 

News  . 

. (e) 

361,929 

352,904 

9,025 

G 

Independent  . 

. . (S) 

122,998 

144,820 

21,822 

L 

Total  Dailv  .  1,756,552  2,559,985  803,433  L 

ToUl  Sunday- .  356,005  595,561  239,556  L 

Grand  Toul  .  2,112,557  3,155,546  1,042,989  L 

•  Sunday  Examiner  figures  include  .American  Weekly  Lin¬ 
age.  1933—72,408  lines;  1932—92,802  lines. 

SEATTLE,  WASH. 


Post-Intelligencer  . . . 

...(m) 

272,640 

404,564 

131,924 

L 

Star  . 

...(e) 

286,171 

456,461 

170,290 

1. 

Times  . 

....(e) 

597,983 

844,899 

246.916 

L 

•PoBt-Intelligencer  . . 

...(S) 

147,727 

209,748 

62,021 

L 

Times  . 

...(S) 

107.816 

224,683 

116,867 

L 

Total  Daily  .  929,327  1,327,730  398,403  L 

Total  Sunday .  104,514  172,165  67,651  L 

Grand  Total .  1,033,841  1,499,895  466,054  L 

TORONTO,  CANADA 

Globe  . (m)  302,349  397,856  95,507  L 

Mail  &  Empire  . (m)  345,838  441,145  95,307  L 

Star  . (e)  1,224,022  1,382,548  158,526  L 

Star  Weekly  . (w)  88,746  134,839  46,093  L 

Telegram  . (e)  1.250,197  1,386,288  136,091  L 


Total  Daily  .  1,713,917  1.977,111  263,194  L 

Toul  Sunday .  122,998  144,820  '  21,822  L 

Grand  Total  .  1,836,915  2,121,931  285,016  L 

WORCESTER,  MASS. 

Telegram  . (m) 

Gazette  . (e) 

Post  . (e) 

Telegram  . (S) 

Total  Daily . . 

Toul  Sunday  . 

Grand  Total  . 


1,027,119  1,499,191 
93,398  156,073 

1,120.517  1,655,264 


Grand  Total 


3,211,152  3,742,676  531,524  L 


YOUNGSTOWN,  OHIO 


Toul  Daily  .  1,156.794  1.705,924  549,130  L 

Total  Sunday- .  255,543  434,431  178,888  L 

Grand  ToUl .  1.412,337  2.140.355  728,018  L 

•Sunday  Post-Intelligencer  figures  include  American  Weekly 
linage.  1933—72.408  lines;  1932—92.802  lines. 


TRENTON,  N.  J. 


Times  . (e) 

Times-Adyertiser  . (S) 


Grand  ToUl 


501,037 

56,381 


596,288 

83,747 


95,251  L 
27,366  L 


557,418  680,035  122,617  L 


Vindicator  . . 

. (e) 

373,903 

512,725 

Telegram  . 

. (e) 

312,978 

462,626 

Vindicator  . 

....(S) 

52,963 

89,862 

686,881 

975,351 

52,963 

89,862 

Grand  Total . 

739,844 

1,065,213 

138,822  L 
149,648  L 
36,899  L 

288,470  L 
36,899  L 
325,369  L 


VANCOUVER  NEWS  SUSPENDS 

\'ancouver’s  only  morning  newspaper, 
the  y ancoui-cr  Xczvs,  suspended  publica¬ 
tion  April  10  after  five  months’  exist¬ 
ence.  It  had  been  organized  by  mem¬ 
bers  of  the  editorial  staff  of  the  Van¬ 
couver  Star,  which  ceased  publication 
more  than  a  year  ago.  Gus  Sivertz  was 
the  first  managing  director,  with  J. 
Edward  Xorcross  as  editor.  Subse¬ 
quently,  control  was  acquired  by  Hart¬ 
ley  Burroughs,  who  in  turn  was  suc¬ 
ceeded  by  H.  B.  Thomson  who  served 
as  Ginada's  food  controller  during  the 
war.  Thomson  withdrew  his  supjiort, 
and  the  management  was  unable  to 
arrange  for  new  financing  to  carry  on. 
Both  N'ancouver  dailies  now  are  in  the 
evening  field,  the  Province  and  Sun. 

HEADS  KANSAS  REPEAL  PAPER 

Sanford  Jarrell,  who  started  his  career 
on  the  Topeka  (Kan.)  State  Journal  20 
yws  ago  and  was  later  w'ith  the  Kansas 
City  Journal,  has  been  named  editor  of 
the  Hays  (Kan.)  Kansas  Ke  pea  list,  pub¬ 
lished  in  the  interest  of  the  Kansas  anti¬ 
prohibition  movement.  Robert  F.  Beine 
IS  business  manager. 


CAPITAL  STOCK  INCREASED 

Notice  of  a  $200,000  increase  in  cap¬ 
ital  stock  was  filed  in  probate  court 
last  week  by  Mobile  (Ala.)  Daily  News- 
liapers,  Inc.,  publishers  of  the  .Mobile 
Press  Register.  The  increased  stock 
consisting  of  2,000  preferred.  6  per  cent 
cumulative  shares  at  par  value  of  $100 
each  will  be  substituted  for  $200,000 
of  delientures  of  the  old  Mobile  Press 
Publishing  Company.  The  papers  were 
filed  by  R.  B.  Chandler,  president.  C.  M. 
Smith  was  named  secretary  of  the  cor¬ 
poration  at  a  stockholders’  meeting. 

CITY  COPY  IN  DAIUES 

Followmg  a  recent  decision  of  the 
Ohio  Supreme  Court,  which  held  that 
the  Cincinnati  City  News  Bulletin 
published  by  the  city  was  not  a  legal 
advertising  medium  for  publication  of 
city  ordinances,  the  city  council  re¬ 
sumed  publication  of  ordinances  and 
other  public  notices  in  the  daily  news¬ 
papers  last  week.  It  was  decid^,  how¬ 
ever,  that  the  7.000  ordinances  pub¬ 
lished  in  the  Bulletin  were  not  illegally 
published  and  it  will  not  be  necessary  to 
re-pass  them. 


$14,239  TAX  APPEALED 


Corpus  Chritti  Times  Company 
Denies  Owing  Sum  to  U.  S. 

(Special  to  Editor  &  Publisher) 

VVashincto-n,  D.  C.,  April  18 — 
Whether  the  Times  Publishing  Com- 
jiany,  Inc.,  Corpus  Christi,  Tex.,  must 
pay  the  government  a  tax  and  penalty 
of  $14,239.50  on  its  income  from  1921 
to  1930  will  be  determined  shortly  by  the 
United  States  Board  of  Tax  .Appeals. 

In  none  of  the  ten  years  did  the  com¬ 
pany  pay  an  income  tax,  and  the  Bureau 
of  Internal  Revenue  estimates  that  the 
government  should  have  received  $8,- 
782.17  in  taxes  during  this  period.  A 
penalty  of  $5,457.33  for  the  failure  to 
pay  the  taxes  brings  the  total  to  $14,- 
239.50. 

Objecting  to  the  grounds  on  which 
the  ta.xes  were  computed,  the  publishing 
company  says  in  a  petition  to  the  Board 
of  Tax  Appeals  for  a  hearing  that  its 
income  was  not  sufficient  to  incur  a 
tax  liability  in  any  of  the  ten  years  and 
that  there  was  no  attempt  to  defraud 
the  government. 

The  chief  item  in  controversy  is  the 


sale  of  certain  assets  of  the  company 
in  1928. 

The  commissioner  of  internal  rev¬ 
enue  contends  there  was  a  profit  of 
$52,759.92  on  the  transaction,  since  the 
cost  of  the  assets  sold  was  $16,840.08 
and  the  selling  price  $75,000.  The  value 
of  prepaid  rent  brought  the  net  sale 
price  down  to  $69,600; 

The  company  declares,  however,  that 
the  cost  of  the  assets  exceeded  the  net 
sale  price. 

GLENN  F.  NICHOLS  RESIGNS 

Glenn  F.  Nichols,  vice-president  and 
business  manager  of  the  World-News 
Publishing  Company,  Inc.,  publishers  of 
the  El  Paso  (Tex.)  JFor/rf-.Vm’f  has 
resigned  to  become  co-publisher  of  the 
Hot  Springs  (N.  M.)  Sierra  Comty 
AdvoctUe,  a  weekly,  with  R.  H.  Cole¬ 
man.  Mr.  Nichols  has  been  with  U 
Paso  newspapers  since  1922,  leaving  the 
El  Paso  Times  business  office  to  join 
Morris  J.  Boretz  in  publishing  El  Con¬ 
tinental,  Spanish-language 
He  became  vice-president  of  the  World- 
News  when  it  was  founded  in  May, 
1932. 
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tue  feeling  behind  the  struggle.  In  fact,  ticipated  the  entire  population  went  to 
after  the  war  had  been  in  progress  sev-  the  post  office  to  scan  the  lists  of  the 
eral  years,  the  young  lad  begged  per-  killed  and  wounded,  and  it  was  on  r^ 
mission  from  his  father  to  join  the  col-  ceipt  of  a  fresh  list  of  fatalities  that  the 
ors.  Although  only  14  years  old,  he  was  street  scenes  were  the  most  turbulent 
large  and  well-developed  for  his  age,  and  the  animosities  the  most  bitter, 
and  might  very  easily  have  passed  tor  “The  recruiting  offices  were  sur- 
17  or  18.  The  elder  Lord  looked  at  rounded  by  crowds  and  when  a  man 
his  son  a  moment,  and  then  replied :  appeared  who  wanted  to  enlist,  the 

“Yes,  you  may  enlist;  but  only  on  one  Union  men  cheered  and  encouraged  him, 
condition.  You  are  not  to  he  about  while  the  ‘copperheads’  hooted  and 
your  age  at  the  recruiting  station.”  mocked.  Mass  meetings  were  held 
With  three  companions  of  like  age,  r  - - - 
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home  and  barn.  Housewives  missed  W  hether  any  one  ever  paid  for  the 
their  furry  pets;  farmers  complained  ruined  pig  is  unexplained  history,  yet 
that  the  mice  were  returning  to  the  oat  Mr.  Lord  does  know  that  his  boyhood 
bins.  Item  two:  mischievous  Chester  pranks  kept  him  from  being  too  popu- 

_ _ _ ^  lar  with  the  puritanical  element  of  the 

community. 

Perhaps  Chester  received  his  keenly 
developed  sense  of  humor  from  his 
mother.  A  direct  descendant  of  Roger 
vVilliams  and  the  Brown  family  of 
Rhode  Island,  Mrs.  Lord  enjoyed  Ijfe 
to  the  utmost.  Oftentimes  while  her 
husband  was  preparing  his  sermon,  she 
would  laughingly  tease  him  about  it. 

Occasionally  her  sister  lived  with  them, 
and  then  the  two  would  giggle  and 
f  giggle  by  the  hour.  For  no  reason  at 
R  all,  the  two  young  ladies  would  burst 
I  into  jollity,  laughing  at  the  top  of  their 
I  voices.  Chester  enjoyed  tliis  spectacle, 

I  although  it  almost  drove  the  elder  Lord 
I  to  distraction. 

I  When  Chester  was  eight  years  old, 

I  he  began  to  tease  his  father  for  a  gun. 

■  He  already  possessed  a  fishing  outfit, 

■  and  he  now  wanted  hunting  equipment. 

■  The  elder  Lord,  considering  the  dangers 
I  that  might  befall  a  young  gun  carrier, 

I  wisely  refused.  For  two  years  Chet 

'  '■ . .  '  — - -  hounded  his  father  for  a  fowling-piece, 

Chester  Lord  at  the  age  of  six,  photo-  until,  on  the  lad’s  tenth  birthday.  Rev. 
graphed  with  his  sister  at  Fulton,  N.  Y.  Lord  came  into  the  house,  smiles  cover- 

Kon^ya^u?him'"ln^firt^^^^  "”There,”“he  minister  remarked,  hold-  ^he  lighting  first  and  ing.  The  copperhead  element  did  all  it 

upsurt  seemed  to  have  struck  aToW  smg  e-barreled  sho  gun  afterward  in  the  hope  of  could  to  discourage  enlistment.  The 

upwi  seemea  nave  struck  gold  „  his  hand,  ‘  take  it  and  shoot  all  yon  factions  were  rather  evenly  divided  as 

Presently  the  neighbors  put  items  one  ^  cans,  or  ‘Unionists,’  who  were  for  fight-  numbers,  but  the  anti-war  element 

and  two  together,  and^he Stilly  Tulpr"t  be  fooling  with  the  trigger  ^  at  wnatever  cost  of  nie,  was  the  more  aggressive, 

was  apprehended.  In  fact,  they  caught  ^  toward  yourself  prope^y  money;  and  the  war  Demo-  to  return  from  the 

the  minister’s  son  red-handed  at  his  the  wme  f*  c.  ,  crats,  who,  while  disposed  to  coniinue  war  was  D^k  Ellis,  who  lived  near  the 

crimes,  pounced  upon  him  in  the  process  found  this  to  be  true  chough  fightme,  were  angry  critics  of  the  con-  ^mer  of  Cayuga  and  Second  strms, 

of  skinning  one  of  their  pet  pussies!  was  six  feet  long,  an  old-  duct  of  the  war  and  of  the  Lincoln  ad-  He  was  on  sick  leave.  He  wore  a  blue 

When  his  crime  was  discovered,  how-  fashioned  single  barrel  muzzle  loader  ministration.  roundabout  jacket  and  a  little  dinky 

ever,  the  gold  mine  struck  a  barren  much  of  an  acquisition,  but  words  “Almost  the  entire  male  jiopulation  cap  with  a  round  top  that  tilted 

vein.  It  was  after  this  cat  discovery  cannot  explain  how  much  fun  I  derived  assembled  in  iroiit  of  tne  post  office  Jf'C  visor.  He  was  followed 

that  the  deacons  decided  that  the  -r'  ^  k  i  u-‘  r-u  .  every  evening  waiting  for  the  Syracuse  ^  streets  by  curious  crowds, 

youngster  needed  the  admonitions  of  a  .  "‘f  trailing  Mhmd  him,  Chet  Evening  Journal,  wnich  brought  the  ^  began  sending  tack 

DosrocQ  &  trsitif  to  visit  nis  Icitcst  w«ii^  ticwSf  cnid  the  York  the  hociics  of  soldiers  who  hdd  died  in 

Unable  to  molest  cats  any  longer,  our  Danby.  hunting  would  morning  newspapers,  that  came  on  the  disease  and  there  were  sol- 

hero  did  the  next  best  thing.  He  ^  much  better  on  the  Uanby  farm  than  same  train.  The  telegraph  company  did  funerals  that  crowded  the  churls 

turned  to  pigs!  At  that  time  Fulton  ^bc  village  of  rultoa  When  the  con-  not  furnish  bulletin  service  in  those  davs.  soldiers  burials  with  three  volleys 
boasted  of  the  Falley  seminary,  run  by  ductor  came  through  the  trmn,  a  heated  -jjjg  crowd  fil.ed  the  street  from  side-  of  musketry  fired  over  the  graves.  You 

Prof.  John  P.  Griffin.  About  400  lads,  oiscussion  ensued  l^tween  the  boy  with  walk  to  sidewalk — a  pulsating,  angry,  be  sure  that  the  clergymen  did  not 
between  the  ages  of  12  and  14,  were  in  *  ,  the  dignitary  of  the  rails,  excited  crowd,  boiling  over  with  polit-  niiss_  these  opportunities  to  preach  pi- 

attendance.  A  majority  were  from  out-  ^  he  conductor  insisted  that  the  gun  excitement,  the  lour  factions  dis-  fnotism  and  denounce  treason.  The 
of-town  and  many  boarded  with  the  vil-  sbould  be  placed  in  the  baggage  car.  puting  in  tne  most  violent  language,  most  notable  of  these  funerals,  as  I  re¬ 
lagers.  Prof.  Griffin  was  both  eccentric  '*;bde  the  wy,  still  thrilled  by  the  mere  calling  each  other  cowards,  traitors,  member  them,  was  that  of  Lloyd 

and  fiery  tempered.  One  day  before  the  long-deferred  gift,  would  black  Republicans,  copperheads  and  Loomis,  a  young  man  whom  everybody 

entire  Latin  class,  he  said:  “Lord,  trust  the  treasure  from  his  sight,  murderers,  and  accusing  each  other  of  knew  and  loved — one  of  the  most  popu- 

vou’re  a  blockhead.”  ^  argument  continu^  to  grow  m  every  known  crime.  Some  of  the  most  youths  of  Fulton. 

Chet  told  his  mother  the  storv  The  volume,  much  to  the  disgust  and  em-  influential  and  most  conspicuous  resi-  Yet  each  funeral  served  only  to  in- 

next  morning  Mrs.  Lord  appeared  before  barrapment  of  the  uniformed  official,  dents  were  in  the  thick  of  it.  Fist  fights  crease  the  excitement,  to  elicit  fresh 

Prof.  Griffin.  After  the  tongue  lashing  desperation,  the  conductor  were  frequent;  the  battles  of  the  war  demands  to  end  the  war.  ‘Let  the  South 

that  the  professor  received,  appellations  sbouted :  ...  literally  were  fought  over  in  the  streets  81o  where  it  will  and  do  what  it  wll 

such  as  “blockhead  ”  were  heard  less  '  Either  the  gun  goes  m  the  baggage  of  Fulton.  on*y  stoP  ‘be  slaughter  of  our  people, 

often.  or  you  get  off  the  train.”  To  "i  can  see  Dick  Van  Val.^enburg,  the  was  the  cry  of  one  side  and  the  other 

And  now  for  the  pigs.  Brooding  over  which  the  ten-year  old  lad  bravely  re-  village  constable— he  was  a  young  giant  s'de  echoed  back:  ‘Fight  it  out  at  any 
his  many  injustices  at  the  hands  of  this  .r  r  j  ..  — tearing  apart  angry  men  who  had  cost  until  the  South  lays  down  its  arms 

capable,  albeit  excitable  instructor.  * ,  "'.c  ?">  “  yo“  “^ce !  come  to  blows,  slinging  one  of  them  in  'be  Union  is  saved. 

Chester  vowed  a  memorable  vengeance  Chester’s  independence  and  ability  to  one  direction  and  the  other  in  an  oppo-  Thus  for  four  years  the  war  stirred 

He  had  an  idea.  Swearing  his  classmates  bis  point  and  assert  his  rights  site  one.  And  I  recall  one  evening  “P  'be  bitterest  of  feeling:  friendshi|B 

to  secrecy,  he  revealed  his  plan  His  ca*’''>cd  'be  day,  and  the  gun  accord-  when  Lawyei  A.  N.  Luddington— ‘Long  were  broken  and  men  came  to  hate  each 

pals  agreed.  A  short  time  later  a  grouo  'be  baggage  car.  Lud,’  the  irreverent  called  him— tall,  ?'ber  with  a  hatred  that  was  not  soon 

of  boys  met  at  the  cross-roads,  huddling  ^he  following  year,  an  event  pc-  slim  and  dark,  with  long  black  whis-  fo^otten.”  ,  .  i.  i 

dose  tc^ether.  In  their  midst  struggled  curred  that  made  an  everlasting  impres-  kers,  was  haranguing  the  crowd  from  Before  the  war  had  ended,  the  Lord 

a  squealing  pig.  Despite  the  animal’s  *'c>n  upon  the  lad’s  mind.  The  Civil  a  drygoods  box,  denouncing  Lincoln  and  family  left  Fulton  and  moved  to  Adams, 
vehement  objections  the  bovs  cautiously  '^ar  commenced.  Although  Fulton  was  the  prosecution  of  the  war,  and  how  a  small  town  near  Watertown,  Jefferson 
made  their  way  toward  the  seminary  removed  from  the  battle-field,  the  William  Sisson,  who  did  much  of  the  County.  The  direct  cause  of  this  change 

building,  and  then  no.  up,  until  they  had  war  fever  swept  the  little  village  from  talking  and  the  fighting  for  the  war  Re-  was^  connected  with  the  bitterness  m 

reached  the  top  floor.  Opening  the  destroying  friendships  of  publicans,  yanked  him  from  the  box  and  men’s  hearts  at  the  time.  Cherter  s 

door,  they  deposited  the  hog  in  the  li'e-long  standing,  developing  bitter  holding  him  by  both  shoulders  as  in  a  father  had  taken  a  year’s  furlo^h  from 

center  of  the  room,  and  then  dashed  ^euds.  Chester,  however,  was  far  more  vise,  spat  in  his  face,  shouting  ‘Take  bis  church,  and  joined  the  110th  i^ 

away.  interested  in  the  marching  feet  and  that,  you  lying,  traitorous  copperhead.’  ment  as  army  chaplain.  He  retumw 

The  next  morning  sounds  of  grunting  martial  glamour  than  he  was  in  the  dull  Luddington  had  a  withered  arm  and  'be  end  of  the  year,  artd 

and  squealing  came  from  the  seminary,  rhetoric  of  the  case.  Having  mastered  Sisson  did  not  strike  him.  Sisson  was  preaching  in  the  Presbyterian  enuren. 
The  boys  went  to  their  classes,  evidently  'be  art  of  playing  the  fife,  he  straight-  very  active  in  these  demonstrations,  and  where  he  had  been  pastor  for  14  years, 
unaware  of  the  commotion.  Prof.  Grif-  way  joined  a  recruiting  band.  Much  his  disputes  with  Luddington  were  of  Alive  with  patriotic  fervor  as  a  r«u 

fin  was  far  from  calm.  'Turning  fiery  was  added  to  the  enlistments  by  nightly  occurrence  and  they  almost  al-  of  his  army  experiences,  he  began  * 

red,  his  facial  muscles  twitching  with  'be  martial  music  which  was  almost  ways  ended  in  an  outburst  of  anger.  sermon  urging  the  prosecution  ot  w 
anger,  he  sprang  up  the  stairs,  two  at  constantly  made  on  street  comers  by  “It  is  difficult  for  the  present  genera-  war,  and  demanding  united  support 
a  time.  Reaching  the  top  floor,  he  b'c  drum  corps.  Young  Chester  tion  to  appreciate  how  the  war  took  Lincoln. 

threw  open  the  door,  where  he  dis-  could  be  seen  day  after  day,  beating  the  hold  of  a  community  like  Fulton.  The  He  bad  not  preached  ™ore  , 

covered  the  innocent  pig,  still  puzzled  snare  drums  or  playing  his  fife  and  village  and  the  nearby  towns  must  have  minutes,  before  one  of  the  P*’ 
and  bewildered  at  his  unaccustomed  getting  fifty  cents  a  day  for  it.  sent  more  than  400  men  to  the  front,  'b®  church  arose,  flu^  his  overcM 

surroundings.  Evidently  he  longed  for  Music,  however,  could  not  take  the  It  was  known  always  where  each  Os-  bis  arm,  and  stamped  “Own  tne  • 
his  mud-bath.  One  look  at  the  pig,  and  place  of  the  bitter  suffering  that  the  wego  county  regiment  was  campaigning  Two  other  members  walked  out  °  - 

Griffin  let  out  a  mighty  roar.  Without  war  had  brought  in  its  wake.  Chester  and  in  what  battles  it  was  fighting,  and  other  aisle,  and  then  six  more  in  p 
a  moment’s  hesitation,  he  picked  up  the  was  old  enough  to  realize  the  depths  of  after  each  engagement  in  which  it  par-  (Continued  on  page  70) 
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fn  ih*  return  to  normal  times,  those  newspapers  having  the  strongest  reader 
appeal  will  take  the  lead. 

A  superior  set-up — the  finest  comics,  a  fast  and  well  edited  picture  coverage, 
exclusive  news  feature  stories  and  exceptional  departmental  material — is  a 
vital  factor  in  building  and  maintaining  the  greatest  possible  reader  interest. 

NEA  provides  just  such  service. 

It  Is  a  COMPREHENSIVE  service — meeting  every  editorial  require¬ 
ment  beyond  local  and  wire  news. 

It  is  a  SUPERIOR  service — as  is  shown  by  many  local  reader  surveys 
and  by  the  growth  in  its  client  list  during  the  depression.  The  surveys 
have  revealed  that  more  than  90  per  cent  of  some  newspapers’  readers 
follow  NEA  comics. 

It  Is  an  ECONOMICAL  service — since  the  budget  policy  by  which  it 
is  sold  enables  editors  to  publish  some  of  the  country’s  finest  comics 
and  editorial  features  at  a  low  cost  per  feature. 


NEA  Service,  Inc 

1200  West  Third  Street  Cleveland,  Ohio 
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order.  Before  Rev.  Lord  had  finished 
his  sermon,  15  members  of  the  congre¬ 
gation  had  departed  in  anger.  So  bitter¬ 
ly  set  in  their  views  were  these  men  that 
they  refused  to  listen  to  arguments 
against  their  cause.  The  congregation 
demanded  that  Rev.  Lord  resign.  The 
elder  Lord  gave  up  his  pastorate,  ac¬ 
cordingly,  and  then  received  a  call  to  the 
Adams  Presbyterian  church. 

And  then  one  beautiful  spring  morn¬ 
ing  news  came  that  Richmond  had  fall¬ 
en,  and  everybody  knew  that  the  war 
was  over.  Happiness,  joy,  blessings, 
came  from  every  side.  The  people 
were  beside  themselves  with  excitement 
at  the  good  tidings.  In  describing  this 
event,  Mr.  Lord  relates : 

“The  people  thronged  the  streets. 
They  rang  the  church  bells  all  day  long 
for  joy.  A  {X'ocession  was  form^  and 
led  by  Prof.  Fletcher  Slee  of  Falley 
Seminary,  carrying  a  big  American 
flag ;  men,  women  and  children,  simply 
delirious  with  gladness,  marched  from 
one  part  of  the  town  to  another,  singing 
and  capering,  and  waving  hats  and  ban¬ 
ners.” 

After  the  war,  young  Chester,  now 
15  years  of  age,  began  to  trouble  his 
parents.  What  about  his  future?  The 
elder  Lord  wanted  his  son  to  enter  the 
ministry,  but  the  desire  was  not  mutual, 
^ward  Lord  had  graduated  from  Wil¬ 
liams  Collie,  and  this  institution 
seemed  destined  to  be  the  son’s  college 
also.  Chester  began  pre^rations  for 
college  in  the  Adams  Institute.  How¬ 
ever,  he  still  retained  his  mischievous 
habits.  One  day  a  circus  came  to  town. 
Large  posters,  exhibiting  girls  in  tights, 
rather  shocking  to  unaccustomed  eyes, 
upset  the  moral  dignity  of  the  com¬ 
munity.  Rev.  Lord  preached  a  scorch¬ 
ing  sermon  against  the  evils  attendant 
thereon,  and  demanded  that  members  of 
his  congregation  keep  away  from  the 
flapping  tents.  The  next  evening  the 
town  folk  were  amazed  to  see  the  son 
of  their  minister  enjoying  the  prancing 
elegants  and  swinging  acrobats  from 
a  ringside  seat.  Somehow,  news  of  this 
event  reached  the  elder  Lord  before 
his  son  returned  from  the  circus,  and 
the  enraged  Edward  Lord  gave  Chester 
a  none  too  gentle  thrashing.  From  that 
day  to  this,  Mr.  Lord  says,  he  could 
never  think  of  a  circus  or  tight-clad  girls 
without  feeling  the  sting  of  a  birch  rod. 

One  wintry  morning  the  Adams  In¬ 
stitute  burned  to  the  ground,  much  to 
the  joy  of  the  students.  It  was  great 
fun  watching  the  firemen  battle  the 
flames,  although  theirs  was  a  hopeless 
battle.  But  with  the  Institute  gone, 
where  could  young  Lord  finish  his  edu¬ 
cation  ?  Pending  permanent  arrange¬ 
ments,  the  boy  was  sent  to  the  Worces¬ 
ter  Military  School  in  Massachusetts. 
Here  he  was  in  his  element.  He  loved 
the  briskness  and  spirit  of  the  school. 
Joining  the  band,  he  became  an  amateur 
fife  player.  He  used  to  get  up  every 
morning  at  five  o’clock  to  play  reveille. 

Without  warning  one  day  the  gayety 
of  the  academy  changed  to  sad¬ 
ness.  Word  was  received  that  Lincoln 
had  been  shot.  Although  not  old 
enough  to  get  the  full  significance  of  the 
act,  the  boys  realized  that  a  tragedy  had 
befallen  the  nation. 

“We  marched  to  the  church,  about  a 
mile  away,  to  the  beat  of  muffled 
drums,”  Mr.  Lord  recalls.  “After  ser¬ 
vices,  we  came  back  to  the  tune  of  a 
lively  march.  I  then  learned  for  the 
first  time  that  it  was  the  proper  thing 
to  play  a  dirge  going  to  a  funeral,  but 
to  play  a  quick-step  coming  away,” 

Chester  did  not  stay  long  at  Worces¬ 
ter  Academy.  He  soon  came  home,  and 
arrat^ements  were  made  for  him  to  fin¬ 
ish  his  college  preparation  at  the  Fair- 
field  Seminary,  about  75  miles  from 
Adams.  This  necessitated  leaving  home 
again,  and  this  time  he  felt  reluctant  to 
go.  In  his  boyish  rambling  through  the 
village,  he  had  met  a  girl  called  “Kitty” 
Bates.  She  was  attractive,  and  he  was 
stricken. 

“I  fell  in  love  with  a  girl  in  a  pink 


dress,”  Mr.  Lord  recalls  in  drawing 
back  memories  of  the  past. 

His  courtship  contained  obstacles  that 
might  make  many  a  man  of  today  quail. 
The  elder  Lord,  upholding  the  religious 
piety  of  his  times,  laid  down  rules  and 
laws  to  govern  his  children.  Under 
no  circumstances  could  Chester  remain 
away  from  home  after  10 :30  of  an 
evening.  Kitty  Bates  lived  one  mile 
from  the  Lord  house.  What  could  the 
young  man  do?  Ten-thirty  is  rather 
early  when  love  is  calling.  He  finally 
hit  upon  a  plan.  He  walked  over  to  her 
house  one  afternoon,  looked  at  his  watch, 
took  a  deep  breath,  and  then  ran  back 
home  as  fast  as  he  could.  He  found 
that  it  took  him  exactly  six  minutes  to 
run  the  mile.  That  evening  and  there¬ 
after,  he  stayed  at  Kitty’s  house  until 
10:18,  allowing  himself  one  minute  over 
the  necessary  six,  in  case  of  some  un¬ 
foreseen  accident.  At  10:18  he  dashed 
out  of  the  house  and  sped  for  home, 
running  at  top  speed  all  the  way.  It 
would  not  do  to  get  locked  out. 

“I  always  got  home  before  the  10:30 
curfew,”  Mr.  Lord  says  now,  with  a 
grin. 

But  young  love  had  to  give  way  to 
the  serious  task  of  learning.  Chester 
entered  Fairfield  Seminary,  and  from 
now  on  it  seems  as  though  the  youth 
became  a  man.  He  diligently  applied 
himself  to  his  studies,  although  at  no 
time  did  he  lose  his  zest  for  fun  or  his 
inborn  sense  of  humor.  I  believe  that 
these  qualities  in  Mr.  Lord  must  be 
appreciated  in  order  to  understand  the 
sprightliness  and  vivacity  of  the  Sun, 
as  it  later  became  under  his  guiding 
hand. 

In  the  spring  of  1869,  Chester,  now 
19  years  old,  was  ready  for  college.  He 
had  finished  Ris  preparation,  and  all  that 
remained  in  his  way  now  were  the  en¬ 
trance  examinations.  Mrs.  Lord  wanted 
Chester  to  enter  Williams  College,  and 
Williams  was  decided  upon.  Chester 
took  the  train  for  Williamstown,  where 
he  remained  several  months.  He 
brushed  up  on  his  academic  require¬ 
ments,  and  soon  passed  the  examina¬ 
tions  with  little  difficulty.  Before  re¬ 
turning  to  Adams,  he  went  to  Boston, 
where  he  entered  the  Boston  Conserva¬ 
tory  of  Music.  Always  a  critical  lover 
of  music  and  opera,  young  Lord’s  tastes 
were  sharpened  more  keenly  at  Boston. 

At  this  time  a  Peace  Festival  was 
taking  place  in  Boston.  Led  by  Pat 
Gilmore,  as  bandmaster,  the  people  of 
Boston  were  given  a  fine  exhibition  of 
music  and  entertainment.  The  young 
visitor  caught  the  spirit  of  the  Jubilee, 
and  straightway  sat  down  to  draw  a 
picture  of  the  event.  He  wrote  six 
articles,  and  then  sent  them  to  the 
Utica  Herald.  The  Herald  not  only 
used  these  articles,  but  sent  Chester  a 
check  for  $15  as  well.  The  young  man 
was  awed.  He  probably  felt  like 
Flaubert  did  when  that  famous  French 
writer  received  a  check  for  a  novel  he 
had  written.  “What!  they  pay  money 
for  literature”  Flaubert  said  in  surprise. 


That  being  the  case,  the  newsj)aper  pro¬ 
fession  profited  at  the  expense  of  the 
religious  field.  From  now  on  Chester 
would  no  longer  train  his  thoughts 
toward  preaching;  he  would  become  a 
newspaper  man. 

“I  caught  the  urge  to  write  as  soon 
as  I  received  my  check  from  the 
Herald,”  Mr.  Lord  amiably  confesses. 

For  the  time  being,  the  “urge  to 
write”  would  have  to  be  suppressed. 
This  was  the  fall  of  1869,  and  Chester 
must  go  to  college.  At  the  last  mo¬ 
ment,  however,  Mrs.  Lord  changed  her 
mind.  She  didn’t  want  Chet  to  go  to 
Williams;  she  would  rather  have  him 
nearer  home,  at  Hamilton.  So  to  Ham¬ 
ilton  College  the  young  lad,  now  strap¬ 
ping  and  ruddy,  journeyed.  He  pre¬ 
sented  his  Williams  College  credentials  ; 
they  were  accepted  without  question, 
thus  saving  him  the  annoyance  of  pre¬ 
paring  for  another  set  of  examinations. 

College  days!  Situated  amongst  the 
hills  and  woods  of  up-state  New  York, 
Hamilton  College  offered  something 
deeper  than  a  mere  academic  educa¬ 
tion.  Here  the  students  breathed  and 
lived  in  the  beauties  of  nature,  sup¬ 
planting  their  formal  training  with  the 
more  pleasant  informal  jaunts  through 
the  woodside,  or  a  tramp  to  the  stream, 
philosophically  dissecting  the  universe 
while  waiting  for  the  lazy  fish  to  nibble. 
Here  Chester  met  boys  of  his  age  who 
were  to  remain  life-long  friends,  friends 
who  were  to  exert  powerful  influence 
and  help  shape  the  future  course  of  his 
life.  He  met  Elihu  Root,  also  attending 
Hamilton,  and  the  two  became  intimate 
companions,  an  intimacy  that  exists  to 
this  day.  Both  of  these  youngsters 
joined  the  same  Greek  letter  fraternity 
at  Hamilton — Sigma  Phi.  Chester 
enjoyed  fraternity  life;  he  took  a  tre¬ 
mendous  amount  of  pleasure  in  partici¬ 
pating  in  college  social  life. 

While  at  Hamilton,  Chester  developed 
the  reading  habit.  He  became  an  in¬ 
veterate  reader,  ploughing  through  al¬ 
most  every  book  he  could  lay  his  hands 
on.  As  far  as  his  studies  were  con¬ 
cerned,  nothing  out  of  the  ordinary  can 
be  mentioned.  He  passed  his  final  ex¬ 
aminations  the  following  summer  in 
good  shape,  although  not  at  the  top  of 
the  list. 

“I  was  a  poor  student,”  Mr.  Lord 
good-naturedly  admits  today,  but  that 
can  be  possibly  discounted. 

In  June,  1870,  when  the  college  closed 
its  doors  for  the  summer  holiday,  it  also 
closed  its  doors  upon  young  Lord  for 
the  last  time.  He  was  not  to  return  to 
that  or  any  other  college  again.  Al¬ 
though  he  is  now  the  recipient  of  three 
honorary  degrees,  Mr.  Lord  was  forced 
to  work  for  his  living  when  he  was  20 
years  old,  and  only  attended  the  formal 
academic  life  for  one  year.  The  elder 
Lord,  a  $15  a  week  pastor,  could  not 
scrape  up  enough  money  to  send  Chester 
back  to  Hamilton.  Besides,  Mr.  Lord 
adds,  “  I  wanted  to  enter  the  newspaper 
business.” 

The  boyhood  of  Chester  Sanders  Lord 
was  definitely  over.  From  now  on  he 
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would  enter  the  competitive  field, 
be  forced  to  rely  upon  his  own  initiatin 
and  ability.  Yet  Mr.  Lord  was  reada 
to  join  the  ranks  of  the  laborers.  He 
had  had  a  happy  time  thus  far.  Tl» 
future  held  forth  an  equally  pleasa* 
view.  The  world  is  rosy  at  twenty 
especially  when  a  man  is  in  love.  De.’ 
spite  Chester’s  long  stretches  away  fro# 
home,  he  was  still  in  love  with  ‘‘the  girl 
in  a  pink  dress”,  and  she  was  in  lose 
with  him.  Also,  hunting  and  fishiiw 
still  beckoned  invitingly.  Nothing 
could  make  the  20-year-old  boy  any 
happier  than  to  fish  for  trout  or  shoot 
for  partridge.  In  fact,  nothing  makes 
the  man  of  four-score  and  more  yean 
any  happier  today  than  to  delve  into 
the  past,  and  recall  his  prowess  with 
rod  and  iron. 

“In  thinking  of  my  boyhood,  I  recall 
with  great  pleasure  the  outdoor  life- 
the  fishing  and  shooting,”  Mr.  Lord 
says.  “Always  have  I  been  exceedingly 
fond  of  both.  It  was  within  two  tiiilfr 
of  Fulton  that  I  caught  my  first  speckled 
trout  and  black  bass  and  shot  my  first 
wild  duck  and  woodcock,  English  snipe, 
partridge  and  grey  squirrel.  I  knew 
every  trout  hole  within  eight  miles  and 
every  rock  and  eddy  in  the  river  which 
then  ran  clear  as  crystal,  for  there  were 
few  factories  above  in  those  days  to 
pollute  the  water.  The  black  bass  wen 
quite  plentiful  and  I  have  thought  hnn- 
dreds,  if  not  thousands,  of  times  of 
how  one  morning  before  breakfast  1 
took  five  of  ’em  from  the  lower  bridge. 
The  five  weighed  1154  pounds  and  1 
reached  down  with  a  long  trolling  line 
and  pulled  them  up  hand  over  ha^ 

“It  made  a  great  impression  on  me- 
I  couldn’t  have  been  more  than  nine 
years  old — and  as  a  boy  whenever  I 
wished  to  think  of  something  pleasad 
I  thought  of  those  bass.  I  thereby  (k- 
veloped  a  mental  habit  that  has  followed 
me  even  to  this  day,  for  in  all  these 
years  whenever  I  have  desired  to  divert 
my  mind  from  a  disagreeable  subject  or 
desired  to  think  of  something  else,  in¬ 
voluntarily  there  springs  before  my  eyes 
the  picture  of  that  beautiful  summer 
dawn — a  bank  of  clouds  all  red  and  pur¬ 
ple  and  angry  hanging  in  the  norA,  the 
poplars  on  the  west  side  beginning  to 
sway  under  the  soft  southerly  increasing 
wind  and  the  bass  leaping  for  the  grass¬ 
hoppers  I  lowered  to  them — black  ban 
feed  more  ravenously  when  a  storm  is 
blowing  up  than  at  any  other  time. 

“I  frequently  caught  black  bass  at 
Minetto  and  at  Phoenix  that  weighed  i 
four  pounds  each,  but  rarely  were  any 
taken  at  Fulton  weighing  more  than  two 
and  one-half  pounds,  and  I  used  to 
wonder  why.  In  the  lake  we  frequency 
took  Oswego  bass  weighing  six  pounds, 
and  pickerel  up  to  twelve  pounds. 

“Partridges  and  squirrels  were  really 
plentiful  and  there  were  many  wood¬ 
cocks  and  ducks.  When  the  big  floor 
mills  burned  in  the  fall  of  1862,  hun¬ 
dreds  of  bushels  of  wheat  fell  through 
the  burning  floors  into  the  river 
floated  down  the  current  a  long  (fa- 
tance.  The  river  was  soon  alive  with 
ducks  feeding  on  the  grain  and  all  win¬ 
ter  long  they  stayed  around.  We  nerer 
had  seen  ducks  there  before,  so  close  to 
the  village,  and  I  have  often  wondered 
by  what  instinct  hundreds  of  them  so 
quickly  discovered  the  food. 

“It  was  just  at  that  time  they  ditd» 
the  outlet  of  Lake  Neahtawanta  w 
lowered  the  water  of  the  lake  to  reclafa 
surrounding  swamp  land.  This  row 
English  snipe  very  abundant  there.  The 
woodcock  feeding  grounds  in  those  days 
were  along  Faye  Creek  for  a  mile  of 
two  above  the  pond  and  on  the  low*r 
end  of  one  of  the  islands  down  the  nver. 

“Oh  I  The  joy  of  it  alll  The  memory 
of  that  happy  boyhood!” 

(To  be  continued  next  roeek) 

FLOOD  CONTROL  PLAN  ADOPTED 

Following  publication  of  his  sug^ 
tions  for  Ohio  river  flood  control  maot 
to  President  Roosevelt  in  an 
ter  in  the  Cincinnati  Post  several  we» 
ago,  Frank  W.  Rostock,  presidert  yd 
editor  of  the  daily,  recently  received  * 
letter  from  Secretary  of  War 
their  adoption  by  the  President 
President  has  directed  U.  S.  Engineers 
to  carry  out  the  plan. 


Editor  &  Publisher  The  Fourth  Estate  for  April  2  2,  193  3 


71 


*  The  non-profit  institution  for  the  pop¬ 
ularization  of  Science.  Science  Service 
is  the  only  agency  syndicating  science 
news  exclusively.  Wire  and  mail  stories, 
features  special  series,  shorts,  prepared¬ 
ness,  interpretive  articles,  news  and  feat¬ 
ure  pictures.  Information  will  be. gladly 
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Cf^bituary 

Mrs.  MARY  ENGLISH  HUT¬ 
TON,  65,  mother  of  Douglas 
English  Hutton,  literary  critic  of  the 
San  I-rancisco  Call-Bulletin,  died  April 
10  at  Berkeley,  Cal. 

Walter  H.  Clark,  87,  co-founder  of 
the  Abingdon  (Ill.)  Argus  in  1882,  of 
which  he  was  sole  publisher  43  years  un¬ 
til  it  was  sold  seven  years  ago  to  the 
Community  Newspapers,  Inc.,  died 
April  13  in  the  home  of  his  daughter 
in  Galesburg,  Ill. 

C.  P.  Carpenter,  former  Northfield, 
Minn.,  publisher  and  judge  of  the  mu¬ 
nicipal  court,  died  last  week  after  an 
illness  of  several  months.  He  was  80 
years  old.  He  was  at  one  time  pub¬ 
lisher  of  the  Dakota  County  Tribune  at 
Farmington,  Minn.,  and  publisher  of  the 
Northfield  Independent  from  1895  to 
1908. 

W.  C.  Masterman,  part  owner  of  the 
Stillwater  (Minn.)  Gazette  and  pioneer 
Minnesota  newspaperman  who  was  ac¬ 
tive  for  years  in  the  state's  political  and 
civic  life,  died  last  week  at  the  age  of 
75.  Mr.  Masterman  succumbed  to  in¬ 
juries  suffered  April  7  when  he  was 
struck  bv  a  delivery  wagon.  Mr.  Mas¬ 
terman  purchased  the  interest  of  the  late 
S.  A.  C3ew<*ll  in  the  Stillwater  Gazette 
in  1896,  serving  actively  on  the  news¬ 
paper  since  that  time. 

Mrs.  Euzabetu  Lina  Houston,  73, 
Montana  pioneer  and  a  reporter  for  the 
Bozeman  (Mont.)  Daily  Chronicle  for 
25  years,  died  April  13  after  an  illness  of 
ten  days.  By  using  her  telephone  and 
typewriter  at  home,  Mrs.  Houston  had 
kept  up  her  reporting  during  her  short 
illness.  Her  last  copy  was  handed  in 
four  hours  before  her  death.  Mrs. 
Houston  was  the  daughter  of  the  late 
Major  W.  W.  Alderson,  one  of  the 
founders  of  Bozeman. 

Rev.  William  H.  Gallagher,  82, 
Grand  CThaplain  of  the  Grand  Lodge  pf 
Michigan  Masonry  since  1906  and  father 
of  Fred  Gallagher,  editor  of  the  Alle¬ 
gan  (Mich.)  News,  died  at  his  home 
in  that  city  April  12. 

Thomas  O’Brien,  65,  prominent 
Canadian  newspaperman,  di(^  at  his 
home  in  New  Glasgow,  N.  S.,  April  16. 
He  started  his  career  with  the  Antigon- 
ish  (N.  S.)  Casket  at  the  age  of  15 
and  later  joined  the  New  Glasgow  En¬ 
terprise.  In  1894  he  became  the  owner 
of  the  first  newspaper  in  Westville, 
N.  S. 

Charles  S.  Caine,  72,  editor  of  the 
London  (England)  Wisdens  Alamanac, 
an  outstanding  figure  in  British  jour¬ 
nalism,  died  April  16.  He  spent  most 
of  his  life  improving  the  welfare  of 
journalists.  During  his  chairmanship 
of  the  press  fund  he  assisted  in  collect¬ 
ing  and  distributing  more  than  £500,000. 

Harry  Cairo,  Jr.,  25,  feature  con¬ 
tributor  to  the  IVisconsin  State  Jour¬ 
nal,  Madison,  and  the  Milwaukee  Jour¬ 
nal  and  writer  of  children’s  stories, 
died  in  Madison  recently  following  a 
long  illness.  He  was  a  graduate  of  the 
University  of  Wisconsin. 

Mrs.  Katherine  I.  de  Putron,  wife 
of  an  assistant  cashier,  Curtis-Martin 
newspapers,  Philadelphia,  died  April  13 
following  a  brief  illness. 

William  James  Darby,  67,  dean  of 
the  Toronto  (Ont.)  Mail  &  Empire 
staff,  of  which  he  was  a  member  for  50 
years,  died  suddenly  April  16  in  the 
Toronto  (jcneral  Hospital.  He  joined 
the  business  office  of  the  old  Toronto 
Mail  at  the  age  of  17  and  later  became 
circulation  marager.  He  became  treas¬ 
urer  of  the  daily  20  years  ago. 

Clifton  Wood  Bransfdrd,  75,  Owens¬ 
boro,  Ky.,  banker,  widely  known  in  the 
flour  milling  industry,  and  half  owner 
and  editor  of  the  Owensboro  Messenger 
from  1878  to  1887,  died  in  Owensboro 
April  8. 

Charles  McAfee  Lewis,  70,  Wash¬ 
ington  and  KentiKky  writer  and  thor¬ 
ough-bred  breeder,  died  in  Washington 
April  12.  Of  recent  years  he  had  been 
connected  with  brewing  interests  in 
Washington.  He  operated  the  Shelby 
(Ky.)  Sentinel  for  many  years. 

Fred.  G.  Reusswic,  former  Utica 


James  J.  Farnsworth,  New  England 
manager  of  Roebling,  Advertising, 
New  York,  died  at  his  home  in  Read¬ 
ing,  Mass.,  last  week. 

Frank  Kettell,  sports  reporitr 
Brockton  (Mass.)  Enterprise,  died  AprJ 
15,  following  a  long  illness. 

George  N.  Madison,  46,  assodnt 
editor  of  “Who’s  Who  in  .America"  and 
■‘Who’s  Who  in  Chicago,’’  died  at  lis 
home,  8126  Dante  Ave.,  Chicago,  .\pfi| 
16  of  a  heart  attack.  Funeral  servicu 
were  held  in  Chicago  on  .April  18  aad 
burial  was  at  Savanna.  III.,  where  Mr. 
Madison  was  born.  He  was  partkfr 
larly  well  known  as  a  magazine  e^ 
and  writer  of  juvenile  fiction. 

Robert  A.  Carmichael,  60,  foreoua 
of  the  sterotyping  department  of  the 
Atlanta  Georgian  since  1906  died  April 
16  at  his  home  in  Atlanta. 


bonfils  will  filed 

The  will  of  the  late  Frederick  G. 
Bonfils,  publisher  of  the  Denver  Poti\ 
who  died  Feb.  2  after  a  brief  illness, 
was  admitted  to  probate  in  the  Den¬ 
ver  county  court  and  the  executon 
were  sworn  in  recently.^  The  cowt 
ordered  publication  of  notice  to  credi¬ 
tors  to  file  their  claims  by  May  23,  A 
preliminary  estimate  of  the  estate  fixed 
its  value  at  $7,575,000,  but  it  is  beliertd 
to  be  worth  several  millions  over  tW 
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city  offical,  banker,  and  assistant  man¬ 
aging  editor  of  the  old  Utica  Saturday 
Globe,  died  in  Utica  April  8. 

Mrs,  Walter  Goode  Paschall, 
mother  of  John  Paschall,  managing 
editor  of  the  Atlanta  Journal,  died  April 
11  at  Atlanta  at  the  age  of  86.  Mrs. 
Paschall  was  also  the  mother  of  Mrs. 
Norman  H.  Davis,  wife  of  Norman  H. 
Davis,  who  is  now  in  Europe  negotia¬ 
ting  international  affairs  for  President 
Roosevelt. 

Robert  Gautt,  74,  prominent  Toronto 
printer,  died  at  his  home  on  April  10. 
He  went  to  the  Toronto  Telegram  com¬ 
posing  room  in  1880.  Subsequently  he 
joined  the  old  News  staff  where  he  was 
foreman,  leaving  there  to  become  an 
original  member  of  the  Toronto  Star 
composing  room. 

Joseph  J.  Mess,  retired  foreman 
of  the  photo-engraving  room  of  the 
Indianapolis  Netvs,  died  Tuesday,  April 
11,  one  day  after  he  had  celebrated  his 
sixty-second  birthday  anniversary.  He 
retired  last  year. 

W.  S.  Scott,  former  publisher  of 
the  Manhattan  (Kan.)  Mercury  and 
also  publisher  of  a  weekly  newspaper 
at  Mound  City,  Kan.,  died  April  15  at 
Junction  City,  Kan. 

Stewart  Morris,  59,  postmaster 
of  Greenville,  Fla.,  and  former  live¬ 


stock  editor  of  the  Oklahoma  City 
Oklahoma  Farmer-Stocktnan,  died  April 
14  at  Greenville. 

State  Representative  George  A. 
Foster,  47,  died  at  his  home  at  Con¬ 
cord,  N.  H.,  April  12.  He  wrote  for 
Concord  papers  for  several  years,  and 
was  treasurer  of  the  Concord  (N.  H.) 
Telegram. 

Martin  Luther  Dale,  39,  editor- 
publisher  of  the  Hebbronville  (Tex.) 
Jim  Hogg  County  Enterprise,  died 
April  16  of  a  gunshot  wound.  He  was 
found  with  a  bullet  wound  near  his 
heart  by  his  wife  after  she  heard  a 
shot  at  their  ‘home.  Burial  was  ai 
Robstown,  where  Dale  also  formerly 
conducted  a  weekly. 

CoL.  Charles  Russell  Keiley  of 
Richmond,  member  of  the  state  health 
department,  former  state  senator,  and 
for  many  years  on  the  editorial  staff  of 
the  New  York  Stm  under  Charles  Dana, 
and  later  editor  of  the  Norfolk  Ledger- 
Dispatch  died  .\pril  15  in  Richmond. 
He  is  survived  by  his  wife  and  a 
daughter. 

Harry  Cairo,  Jr.,  25,  graduate  of 
the  University  of  Wisconsin  and  a  fea¬ 
ture  contributor  to  the  IVisconsin  State 
Journal  at  Madison,  and  the  Milwaukee 
Journal,  died  at  a  Madison  hospital 
April  10  following  a  long  illness. 
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lishing  business  have  given  us  what  we 
want^.” 

Pleading  for  harmony,  the  speaker 
praised  the  Audit  Bureau  of  Circula¬ 
tions  for  its  part  in  bringing  a  certain 
degree  of  order  into  the  field  of  media. 
He  stated  that  the  A.  N.  A.  is  seeking 
to  show  publishers  that,  although  un¬ 
economic  circulation  has  been  main¬ 
tained,  and  advertisers  have  paid  for 
it,  nevertheless  they  are  “none  the  hap¬ 
pier  for  having  done  so.” 

Commenting  further  upon  the  media 
problem  confronting  advertisers,  Mr. 
Bristol  stated  new  solicitations  on  the 
part  of  media  representatives  were 
needed  today. 

“It  is  a  case  of  cost  and  results,”  he 
said.  “Advertising,  fundamentally, 
should  be  the  cheapest  and  most  eco¬ 
nomical  method  of  selling  merchandise, 
and  in  the  last  analysis  the  decision 
of  what  media  be  us^  rests  with  the 
advertiser.” 

Touching  upon  the  censorship  prob¬ 
lems  confronting  advertising  to-day  as 
a  result  of  the  proposed  legislation  in 
Congress  regarding  drug  and  food  copy, 
Mr.  Bristol  suggested  that  the  Adver¬ 
tising  Review  Committee  be  empowered 
to  show  Congress  that  the  best  control 
over  fraudulent  advertising  is  that  from 
within  the  ranks  of  advertising,  rather 
than  government  regulation. 

“I  don’t  believe  any  man  can  stand 
up  and  whitewash  all  advertising  copy 
100  per  cent,”  said  Mr.  Bristol,  “but 
we  are  capable  of  keeping  our  houses 
clean  from  within.” 


NEW  DEAL  IN  AGENCY  RELATIONS 
URGED  BY  BRISTOL  IN  CHICAGO 

Unless  Young  Report,  Expected  April  26,  Makes  Constructive 
Changes,  Agents  and  Advertisers  Will  Both 
“Chisel,”  He  Said 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  April  20. — Predicting 
that  unless  Prof.  James  W.  Young’s 
report  contains  certain  “elements  of  con¬ 
structive  character”  tending  toward  an 
“orderly  revamping”  of  the  advertising 
agency  commission  plan,  there  will  t« 

“chiseling”  on  the  part  of  both  adver¬ 
tisers  and  agencies,  Lee  H.  Bristol,  vice- 
president  and  director  of  Bristol-Myers 
Company  and  chairman  of  the  board  of 
the  Association  of  National  Advertisers, 
told  members  of  the  Chicago  Advertis¬ 
ing  Council  here  today  that  all  eyes  are 
turned  toward  the  Young  report. 

Mr.  Bristol  spoke  on  the  subject, 

“Advertising  Problems  of  1933  From  an 
Advertiser’s  Standpoint.”  "nie  keynote 
underlying  his  discussion  emphasiz^ 
the  mutuality  of  interests  among  all  the 
advertising  elements. 

He  urg^  all  present  to  think  straight ; 
to  budget,  spend  and  buy  more  wisely; 
and  to  use  media  adaptable  to  19^3 
conditions. 

The  advertising  agency  structure 
must  be  revamped  to  meet  the  1933 
economic  sitration,  he  said. 

In  hazarding  a  prophecy  concerning 
the  significance  of  the  Young  report. 

Mr.  Bristol  pointed  out  that  this  study 
is  an  outgrowth  of  the  attitude  of  ad¬ 
vertisers  toward  the  cost  of  advertising. 

Without  stating  how  far  advertisers  in¬ 
tended  to  go  in  their  investigation  of  all 
angles  affecting  advertising  costs,  the 
speaker  stated  that  the  agency  is  the 
focal  point  in  such  a  study.  Mr.  Bristol 
declared  that  advertiser,  agent,  and 
publisher  are  each  entitl^  to  a  legiti¬ 
mate  iM'ofit,  but  that  in  some  cases 
large  national  advertisers  felt  that  they 
were  bearing  more  than  their  share  erf 
the  cost  imder  the  present  plan. 

Advertising  looks  to  the  Young  re¬ 
port,  he  said,  for  some  orderly  revamp¬ 
ing  of  the  agency  compensation  system. 

Present  at  the  luncheon  was  Prof. 

Young  of  the  University  of  Chicago. 

He  told  ^iTOR  &  Publishes  that  his 
report  will  be  submitted  to  the  joint 
committee  in  New  York  next  Wednes- 
^y.  Members  of  this  committee  direct¬ 
ing  the  investigation  are:  R.  R.  Deu- 
pree,  president,  Procter  &  Gamble  Com¬ 
pany  ;  Lee  W.  Maxwell,  president, 

Crowell  Publishing  Company;  A.  W. 

Erickson,  chairman  of  the  boar^  Mc- 
Cann-Erickson,  Inc. 

At  the  outset  of  his  talk,  Mr.  Bristol 
expressed  the  belief  that  the  coming  of 
inflation  marks  the  turn  of  the  tide  in 
the  present  depression. 

“We,  in  our  comply,”  he  said,  “have 
faith  and  are  not  discouraged,  but  pur 
optimism  is  tempered  by  an  acceptance 
of  the  actualities  in  the  situation.” 

Di^ssing  the  importance  of  straight 
thinking  and  proper  perspective  in  buy¬ 
ing  advertising  today,  the  speaker  said 
in  part: 

“Curtailed  budgets  and  contracted 
markets  have  made  the  problems  very 
real.  The  problem  of  securing  proper 
balance  through  _  advertising  expendi¬ 
ture  and  application  requires  the  most 
thoughtful  consideration  in  these  trying 
times.  After  all,  the  relative  standing 
of  a  national  advertiser  in  his  field  and 
in  comparison  with  his  competition  is 
the  primary  consideratioa  In  most 
cases,  that  is  the  ultimate  that  can  be 
expected  until  conditions  definitely  im¬ 
prove.” 

He  said  that  the  searchlight  is  being 
applied  to  publications  as  never  before. 

Referring  to  the  fact  that  after  four 
years  of  depression,  general  circulations 
have  not  apparently  decreased  anywhere 
near  as  much  as  other  commodities,  he 
said,  advertisers  are  becoming  skeptical 
about  large  circulations  and  are  won¬ 
dering  “How  come?” 

“We,  the  composite  advertiser,  are  at 
fault  in  this  matter,”  continued  Mr, 

Bristol.  “We  have  worshipped  at  the 
shrine  of  figures,  and  you  in  the  pub- 


DINNER  TO  CAPT.  WELLS 

Sportsmen  and  sports  writers  of  New 
York  bid  adieu  to  Captain  Walter  H. 
Wells,  director  of  publicity  for  the  last 
five  years  at  the  United  States  Military 
Academy  at  West  Point,  at  a  dinner 
April  10  at  the  New  York  Athletic 
Club.  The  committee  which  arranged 
the  dinner  consisted  of  Robert  E. 
Hague,  chairman;  Warren  C.  Fielding, 
secretary ;  Alan  J.  Gould,  sports  editor. 
Associated  Press ;  Joe  Williams,  sports 
editor.  New  York  IV  or  Id-Telegram  ; 
Robert  F.  Kelley,  New  York  Times, 
and  Clarence  Worden.  Captain  Wells 
has  been  ordered  to  Fort  Benning, 
Georgia,  the  change  to  be  effective  in 
June. 

BANKRUPTCY  PETITIONS 

The  following  petitions  in  bankruptcy 
were  filed  in  New  York  City  this  week : 
Harry  Woodruff  Bissell,  advertising,  55 
Horatio  street,  Manhattan ;  liabilities, 
$6,551 ;  assets,  $15.  William  L,  Chand¬ 
ler,  publisher  of  Datalog  and  Chandler 
Cyclopedia,  840  Mott  avenue,  Bronx; 
liabilities,  $35,921 ;  assets,  $5,971.  Pros- 
pere  S.  Virden,  advertising,  37  Colo¬ 
nial  parkway,  Manhasset,  L.  I.;  liabili¬ 
ties,  $6,999;  assets,  $148.  Francis  P. 
Brady,  publisher  of  the  Yonkers  Star, 
^9  Hudson  street,  Yonkers;  liabilities, 
$10,129;  assets,  none. 

HALL  COMPANY  ELECTS 

Ernest  Lilienthal,  vice-president  of 
the  Art  Color  Printing  Company,  an 
eastern  subsidiary  of  W.  F.  Hall  Print¬ 
ing  Company,  Chicago,  has  been  elected 
to  the  board,  succeeding  to  the  term  of 
Robert  M.  Eastman,  deceased.  The  di¬ 
rectors  elected  the  following  officers: 
Frederick  Secord,  chairman;  Frank  R. 
Warren,  president;  Laurence  A.  Smith, 
Hce-president ;  Charles  Oliff,  treasurer, 
and  Thomas  W.  O’Shaughnessy,  secre¬ 
tary. 

A.  P.  MILWAUKEE  CHIEF 

p.  R.  Mackenzie  has  been  appointed 
chief  of  the  Milwaukee  bureau  of  the 
Associated  Press.  He  was  formerly 
with  the  St.  Paul  bureau.  Roy  F.  Hen¬ 
drickson,  former  chief  of  the  Milwaukee 
bureau,  is  now  with  the  A.  P.  Wash¬ 
ington  bureau. 


Karl  von  Wiegand,  well-known 
Hearst  writer  and  foreign  correspond¬ 
ent,  shown  arriving  in  New  York  on 
the  S.  S.  Roma,  Monday,  April  17, 
following  an  assignment  in  the  Orient, 
where  he  covered  the  Sino-Japanese 
hostilities.  He  will  spend  a  vacation 
in  this  country. 

SUNDAY  TABLOID  ISSUED 

The  first  issue  as  a  Sunday  newspaper 
in  tabloid  form  of  the  Newark  New 
Jersey  Freie  Zeitung  a^ared  April  16. 
The  Freie  Zeitung,  German-language 
paper,  suspended  as  a  daily  Jan.  1. 
Attempts  to  reorganize  the  bankrupt 
Academy  Press,  Inc.,  failed  and  the 
newspaper  was  continued  as  a  weekly 
under  management  of  Richard  A.  Shaf- 
ter,  former  managing  editor  and  his  as¬ 
sociates.  Ownership  of  the  paper  was 
assumed  lately  by  the  International  Con¬ 
cessions,  Inc.,  190  Badger  Avenue, 
headed  by  Dr.  Joseph  Kende.  Shatter 
continues  as  managing  editor  and  Joseph 
J.  Mueller  again  is  business  manager. 

ROTO  SECTION  FOR  CHARITY 

A  special  four-page  rotogravure  sec¬ 
tion,  the  advertising  proceeds  from 
which  were  donated  for  the  maintenance 
of  the  New  York  Infirmary  for  Wo¬ 
men  and  Children,  was  published  last 
Sunday  by  the  New  York  Herald  Tri¬ 
bune.  Pictures  and  advertising  matter 
were  combined  in  the  section,  which  for 
the  greater  part  consisted  of  pictures 
of  many  of  New  York’s  woman  social 
leaders,  trustees  of  the  hospital,  posed 
in  clothing  or  with  products  of  manufac¬ 
turers  or  distributors  of  products,  who 
were  prominently  mentioned  in  the 
captions. 

25  YEARS  WITH  DAILY 

Tiffany  Blake,  Chicago  Tribune  chief 
editorial  writer,  observed  his  25th  ser¬ 
vice  anniversary  with  the  Tribune  re¬ 
cently.  Mr.  Blake  is  an  attorney  and 
practiced  law  for  several  years  after  his 
graduation  from  Northwestern  Univer¬ 
sity  in  1893.  Later  he  entered  news¬ 
paper  work  as  drama  and  music  editor 
for  the  old  Chicago  Journal.  He  later 
became  literary  editor  of  the  old  Chicago 
Evening  Post  and  in  1905  was  made 
chief  editorial  writer  of  the  Post.  He 
joined  the  Tribune  three  years  later  as 
an  editorial  writer. 


ISSUING  UTERARY  QUARTERLY 

Richard  L.  Meyers,  editor  of  the 
Kootenai  Valley  Sentinel,  Bonners 
Ferry,  Idaho,  has  started  publication  of 
a  quarterly  literary  magazine,  the 
American  Observer.  'The  first  issue 
came  off  the  press  early  in  April.  Pre¬ 
sentation  of  literary  news  of  the  three 
months  preceding  publication  in  concise 
and  interesting  form  is  announced  as 
the  quarterly’s  chief  policy. 

E.  C.  BUCHANAN  RESIGNS 

E.  C.  Buchanan,  of  the  Parliamentary 
Press  Gallery  at  Ottawa,  has  joined  the 
Canadian  Radio  Broadcasting  Commis¬ 
sion  as  director  of  public  relations.  He 
had  been  a  member  of  the  Press  Gal¬ 
lery  for  many  years,  and  just  completed 
a  second  term  as  president  of  that  body. 


DRUG  CHAIN  FAVORS  DAILIES 

Muir  Stores  in  Michigan  Incresti^ 

Paid  Space — Haven’t  Cut  WagM 

Best  results  always  follow  newspaper 
advertising,  declared  Boyce  K  Muj 
president  of  a  Michigan  drug  stott 
chain,  April  7,  basing  his  statement  oe 
11  years  of  testing  various  media.  Rr 
Muir,  whose  company  plans  to  use  i 
great  deal  more  newspaper  space  thii 
year  than  in  1932,  said: 

“This  program  might  be  entitled  Up 
from  the  Bottom.'  One  month  ago 
every  bank  in  the  country  was  closed 
Since  that  irreducible  low  point  we  haw 
been  steadily  climbing  upward,  and  vc 
feel  that  the  time  has  now  arrived  to 
put  more  momentum  into  that  upward 
climb.  This  week  we  are  running  tin 
first  full  pages  of  our  advertising  cam¬ 
paign  which  we  are  sure  will  help  not 
only  the  Muir  stores,  but  will  help  aD 
retail  business,  and  as  retail  liwnaiy) 
picks  up,  there  must  be  a  consequent 
increase  of  manufacturing.  This  fndless 
train,  gathering  sp^,  will  bring  m 
all  to  that  prosperity  we  are  aiming 
for. 

“One  of  the  points  of  the  Muir  com¬ 
pany  of  which  we  are  proudest  is  the 
fact  that  throughout  this  depression  ve 
have  not  had  to  reduce  any  salaries. 
The  confidence  displayed  in  Muir  stores 
by  our  customers  has  enabled  us  to 
refrain  from  cutting  salaries.  This 
unique  position  results  in  increasing  pur¬ 
chasing  power  on  the  part  of  all  Mmr 
employes,  and  that  all  helps  to  keep 
business  operating.” 

COMPANY  INCORPORATED 

Articles  of  incorporation  for  Arkan- 
sas-Texas  Newspapers,  Inc.,  have  been 
filed  with  the  secretary  of  state  at  Littk 
Rock  by  C.  M.  Conway,  Clyde  E 
Palmer  and  James  D.  ^ead,  who  with 
associates  recently  purchased  the  Texar¬ 
kana  Gazette  and  Evening  News.  Tta 
corporation  is  capitalized  at  400  shares 
of  no  par  value.  Henry  Humphrey, 
editor,  and  J.  A.  McDermott,  busmess 
manager  of  the  Gazette  and  News,  are 
also  members  of  the  purchasing  group. 
Palmer  is  publisher  of  several  Arkansas 
newspapers,  including  the  Hot  Springt 
New  Era  and  Sentinel-Record,  B 
Dorado  Daily  News  and  Evening  Time:, 
Camden  News  and  Hope  Star.  He  is 
also  president  of  Arkansas  Dailies,  Inc, 
Memphis,  Tenn.,  publishers’  representa¬ 
tive. 


ARMITAGE  HONORED 

Governor  Herbert  H.  Lehman,  legis¬ 
lators  and  newspapermen  took  time  fron 
the  busy  closing  days  of  the  New  Yoik 
legislative  session  to  honor  Charles  H. 
Armitage,  veteran  political  writer  rf 
Buffalo  (N.  Y.)  Evening  News  « 
April  5  at  the  Fort  Orange  Club  in 
Albany.  On  behalf  of  the  Legislatm 
Correspondents’  Association,  George  k 
Janvrin,  Staten  Island  Advance,  g»« 
Mr.  Armitage  a  silver  set.  Leo  W. 
O’Brien,  Albany  Times-Union,  w 
toastmaster.  Mr.  Armitage  has  bea 
covering  the  legislative  sessions  for  22 
years. 

BEER  COPY  APPROVED 

Arkansas  newspapers  may  carry  b« 
advertising  provid^  orders  for  ship¬ 
ment  into  the  state  are  not  solicited,  < 
has  been  held  by  Attorney  General  H.  I* 
Norwood  in  an  dpinion  transmittal# 
Prosecuting  Attorney  Millard  Alford^ 
Texarkana.  ChambCTS  of  Commerce  « 
cities  in  nearby  states  have  been  using 
newspaper  advertising  on  a  big  scale  to 
attract  visitors.  A  bropdside  by  w 
Chamber  of  Commerce,  Joplin, 
carried  recently  in  the  Oklahoma 
Daily  Oklahoman  and  other  newspapaj 
in  states  which  have  not  legalized  the 
sale  of  beer. 

PROTESTS  ADVERTISING  SL^ 

Governor  Floyd  B.  Olson  of  Mto^ 
sota  has  asked  the  legislature  to  ^ 
state  the  annual  appropriation  of 
500  for  tourist  advertising  through  w 
Minnesota  Tourist  Bureau  s^jung  ® 
elimination  was  false  economy.  He  » 
tourists  spent  $51,785,000  in  the  stw 
last  year. 


75 


But  ... 

DID  YOU  EVER 
SEE  LIZZIE.? 


Broadcasting  is  so  exciting,  Mr. 

Loterby;  we  know  what  fun  it  is  to  go 
down  to  the  studio  and  watch  them  put  your 
program  on  the  air.  You  get  quite  a  kick 
out  of  it.  Everybody  in  the  plush  offices  is 
so  glad  you  came  and  all  the  actors  and 
actorines  come  flocking  around — so  Interested 
and  everything.  It  has  atmosphere — that’s 
what  it  has!  And  romance! 

And  in  the  studio  when  they  really  start 
to  perform — well,  it’s  breathless!  You  can 
hardly  believe  that  the  sweet  little  brunette 
over  there  is  really  the  one  that  the  detective 
means  when  he  says  he  knows  who  murdered 
the  garage  man  in  your  mystery  skit.  And 
then  that  handsome  barytone  who  sings  so 
wonderfully  about  Loterby’s  Lotion — ^you  can 
almost  see  them  running  out  to  the  nearest 
drug  store  and  cleaning  off  the  shelves.  It 
certainly  has  romance  and  atmosphere  no 
matter  what  it  costs — it’s  different! 

While  you  have  been  sitting  there  in  the 
soundproof  and  perfumed  studio  atmosphere, 
another  scene  is  being  enacted  in  the  base¬ 
ment  of  our  printing  plant.  With  a  long 
rumbling  growl,  Lizzie,  our  No.  1  press,  has 
started  to  print  the  Daily  Newspaper.  She 
works  without  much  of  an  audience.  That 
guy  yonder  with  the  wrinkled  brow  and  the 
smudge  of  ink  across  his  nose  is  Mike,  head 
pressman,  who  nurses  Lizzie  through  the 
pangs  of  production.  Joe  and  Izzy  and  the 
Swede  who  take  her  pulse  fore  and  aft  and 
amidships,  make  up  the  balance  of  the  wit¬ 
nesses. 


The  place  has  a  warm  smell  of  ink,  oil  and 
overalls.  The  big  white  rolls  at  the  far  end 
there  are  paper — Lizzie’s  fodder.  At  the  other 
end  those  columns  of  printed  things  that 
climb  upward  towards  the  mailing  room — 
they  are  the  copies  of  the  Newspaper — unread 
as  yet.  Presently  they  will  make  history. 

Our  boys  all  over  the  world  have  been  busy 
today  gathering  the  news.  A  king  is  dead,  a 
revolution  has  back-fired,  a  politician  has  made 
an  honest  statement,  the  stock  market  has 
thawed  out  for  half  an  hour  and  Mrs.  Smith- 
ington-something  has  returned  from  Palm 
Beach. 

All  the  world  will  know  these  things  soon — 
through  the  Comets  and  the  Stars,  the  Planets 
and  the  Constellations  that  make  up  the 
Press.  You  will  know  them,  Mr.  Loterby; 
the  people  up  there  at  the  studio  will  know 
them.  So  will  all  the  radio  listeners  to  whom 
your  actors  sang  your  Lotion  Lullaby.  And 
so  will  the  millions  who  didn’t  listen,  because 
whatever  else  they  do  with  their  time,  they 
also  read  the  newspapers. 

And  there  are  ads  in  the  papers,  too,  Mr. 
Loterby — lots  and  lots  of  them.  Put  there 
and  paid  for  by  people  who  want  to  be  sure 
to  sell  some  merchandise  these  days  when 
you’ve  got  to  go  some  to  get  business. 

Come  on  down  and  see  Lizzie,  Mr.  Loterby. 
She  gives  her  auditions  every  day.  She  never 
stops  to  powder  her  nose,  but  she  is  beautiful 
in  her  efficiency.  Broadcasting  may  keep 
you  up  late  some  nights,  Mr.  Loterby,  but 
our  Lizzie — ^why,  she  never  sleeps  at  all. 


The  Daily  Newspaper 

THE  GREAT  PRIMARY  MEDIUM  OF  ADVERTISING 
For  further  details  as  to  rates  and  circulation  ask  your  Advertising  Agent 
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NEW  TRUCK  DESIGNED 
FOR  DELIVERY  WORK 


Added  Efficiency  and  Safety  Claimed 

for  One-Door  Vehicle  Put  Into 
Use  by  South  End  Express 
Company,  Newark 

Something  entirely  new  in  the  line 
ot  newspaper  delivery  trucks  has  just 
been  put  into  service  by  the  South  End 
Express  Company,  which  has  the  con¬ 
tract  for  the  delivery  of  the  Newark 
tX.  J.)  Eieniny  News.  The  truck  has 
■only  one  door  on  tne  right  of  the  driver, 
through  which  all  loading  and  unloading 
of  papers  must  be  made.  All  other 
doors  have  been  eliminated. 

There  is  no  door  on  the  left  of  the 
driver,  nor  are  there  doors  or  an  open 
panel  in  the  rear  of  the  truck,  as  for¬ 
merly  used  for  country  delivery.  In- 
.stead,  half  of  the  rear  panel  is  of  safety 
glass  which  not  only  gives  the  driver  a 
clear  vision  through  the  rear  with  the 
aid  of  his  mirror,  but  also  sufficient 
light  to  select  the  right  paper  bundle 
for  delivery.  Two  small  windows  on 
the  side  panels  let  in  additional  light. 

Increased  safety  and  saving  of  time 
are  the  features  of  this  novel  body  con¬ 
struction,  which  was  the  idea  of  Louis 
Kramer,  president  of  the  express  com¬ 
pany. 

Formerly  the  car  driver  had  to  leave 
his  seat  through  the  door  on  his  left, 
walk  to  the  rear,  open  the  rear  panel 
doors,  deliver  his  bundle,  close  the  rear 
doors  and  return  to  his  seat. 

There  was  always  the  danger  that  the 
front  left  door  would  be  left  open  and 
be  a  menace  to  other  traffic.  Now  the 
delivery  is  made  through  the  one  door 
on  the  curb  side,  which  is  a  sliding 
door. 

The  new  truck  is  being  used  on  the 
Sussex  County  run. 

Featuring  Foreign  Cooking 

Monthly  cooking  schools  conducted 
by  Mrs.  Martha  Jane  Heath  for  the 
San  AtUonio  Express  and  Evening 
News  urt  carrying  out  a  1933  program 
of  taking  their  women  audiences  around 
the  world,  so  to  sp^k.  Each  month 
the  foods  and  cooking  of  a  different 
countrj-  are  featured,  in  collaboration 
with  some  person  who  is  familiar  with 
them.  -Advertising  is  solicited,  of 
course,  to  tie  in  with  the  nrograms. 
Another  recent  innovation  of  the  Ex- 
press-Xews  advertising  department  is 
establishment  of  a  travel  and  resort 
bureau,  which  distributes  information 
on  transportation  systems,  hotels  and 
resorts. 


299  Babies  in  Health  Contest 

The  Staunton  (V’a.)  Leader  and 
News- Leader  have  just  concluded  a 
Baby  Health  Week,  which  was  unprece¬ 
dented  in  the  state  for  the  number  of 
babies  registered.  Two  hundred  and 
ninety-nine  babies  from  every  section  of 
the  country  around  Staunton  were  reg¬ 
istered,  each  being  given  a  free  exam¬ 
ination  by  a  corps  of  local  doctors.  The 
conclusion  of  the  feature  was  a  baby 
show,  at  which  health  certificates  were 
given,  prizes  awarded  and  the  most 
popular  boy  and  girl  were  crowned 
king  and  queen.  W.  N.  Coope  was  in 
charge  of  the  feature  for  the  Leader 
Papers. 


“Put-Together”  Pusxle  Contest 

The  Lancaster  (Pa.)  Intelligencer- 
Journal  is  conducting  a  “Put-Together” 
Contest  consisting  of  42  puzzles,  each 
representing  a  picture  of  storybook 
days.  Contestants  are  required  to  cut 
out  the  puzzles,  put  them  together  and 
identify  them.  The  contest  is  being 
promoted  with  display  advertising,  spe¬ 
cial  truck  signs,  window  cards  and  over 
Radio  Station  WGAL,  from  which  each 
afternoon  a  15-minute  dramatization  of 
the  following  morning’s  puzzle  is  pre¬ 
sented.  Prizes  totaling  $75  arc  being 
offered.  J.  H.  Kuntz  is  circulation 
director. 


55,000  ATTEND  EXPOSITION 

More  than  55,000  persons  attended  the 
six-day  Ak-Sar-Ben  Empire  trade  and 
industrial  exposition  sponsored  by  the 
Otnaha  IV orld-Herald  in  Omaha  Ark- 
Sar-Ben  coliseiun,  which  closed  re¬ 
cently.  Exhibitors  and  visitors  from 
four  states  attended.  Nearly  5,000 
inches  of  extra  advertising  were  gained 
through  the  exposition  and  two  columns 
of  volunteer  congratulation  and  praise 
from  Omaha  business  leaders  were  car¬ 
ried  on  the  Sunday  following  the  close 
of  the  show. 


Printing  Engli*h-Cree  Dictionary 

.At  the  request  of  many  readers,  par¬ 
ticularly  those  engaged  in  mission  work 
in  Northern  parts  of  Canada.  The  Pas 
(Man.)  Northern  Mail  recently  started 
publication  of  an  English-Cree  diction¬ 
ary  in  daily  installments.  The  feature, 
which  will  run  for  six  months,  has  been 
compiled  by  a  student  of  the  Cree  lan¬ 
guage  who  has  spent  years  in  study  of 
the  Northern  Indian  dialects.  P.  C. 
Galbraith,  managing  director,  said  that 
since  starting  the  installment  there  has 
been  sufficient  increase  in  circulation  to 
warrant  its  publication. 

Contest  Promoted  Sales 

The  ten  weeks’  World’s  Fair  contest 
recently  concluded  by  the  Sheboygan 
(Wis.)  Press  brought  $368,287  in  cash 
business  to  cooperating  merchants.  One 
thousand  votes  were  given  free  with 
each  dollar’s  cash  purchase  or  pasunent 
of  account.  Merchants  reported  that 
some  merchandise  was  paid  for  in  ad¬ 
vance  of  consumption  and  accounts  con¬ 
sidered  almost  uncollectible  were  paid. 
Four  of  the  high  school  students  in  the 
city  and  county  who  were  winners  wdl 
have  a  ten-day  free  trip  to  the  World’s 
Fair  and  twelve  will  have  two  days. 

Carrier  Boys  Dinner  Guest* 

Rules  of  a  contest  by  which  ten  Rock¬ 
ford.  Ill.,  newspaper  carrier  boys  and 
ten  from  other  towns  may  win  a  free 
trip  to  the  Chicago  World’s  Fair  in 
June  were  explained  by  Frank  White, 
circulation  manager  of  the  Rockford 
Register-Republic  and  Morning  Star, 
and  E.  K.  Todd,  assistant  business 
manager,  at  a  dinner  last  week.  More 
than  125  carrier  boys  were  guests  of 
the  two  Rockford  newspapers. 


One  Cent  Price  in  Norristown 

The  Norristown  (Pa.)  News,  morn¬ 
ing  newspaper,  on  April  17  reduced  its 
sale  price  from  two  cents  to  one  cent. 
The  yearly  subscription  price  is  $3.  Roy 
Huber,  general  manager,  said  the  step 
had  b^n  taken  after  long  and  serious 
thought.  Lower  wages  and  salaries  and 
commodity  prices  were  cited  in  the  page 
one  box  announcing  the  move.  The 
News  is  the  only  morning  newspaper  in 
Montgomery  county. 


Late  Sports  Extra 

The  Chicago  Daily  Times  is  publish¬ 
ing  a  new  late  sports  uctra,  giving  com¬ 
plete  box  scores  on  daily  baseball 
games.  "The  Daily  Times  has  also  com¬ 
pleted  negotiations  for  a  third  radio 
tieup  for  daily  broadcasts  of  news 
flashes.  In  addition  to  WBBM,  Chicago 
WJKS,  Gary,  Ind.,  the  Daily  Times  is 
now  to  broadcast  from  WJJD,  Chicago. 


Cooking  School  Successful 

The  annual  cooking  school  of  the 
Galveston  News-Tribune  which  recently 
closed  was  the  most  successful  ever  held, 
both  in  attendance  and  advertising  lin¬ 
age,  which  exceeded  the  1932  volume, 
according  to  W.  R.  Roberts,  advertising 
manager.  Miss  Edna  M.  Ferguson  con¬ 
ducted  the  school  with  an  average  at¬ 
tendance  of  2,500  daily. 


Sponsoring  Fishing  Contest 

The  Detroit  Free  Press  will  sponsor 
its  second  annual  fishing  contest  this 
season  from  May  1  to  Latwr  Day.  Suit¬ 
able  trophies  will  be  awarded  winners 
in  the  various  classes. 

New  Chicago  Tribune  Serial 

“Some  Unknown  Woman,”  by  Elisa¬ 
beth  Sanxay  Holding,  a  new  daily  se¬ 
rial  starting  May  1,  is  being  released 
by  Chicago  Trilmne  Newspapers  Syn¬ 
dicate. 


JUST  BEFORE  THE  TRAGEDY 


Specially  Drawn  for  Editor  &  Publisher 
by  Johnny  .Anderson,  Hartford  Times. 


Collecting  Jig-Saw  Puzzles 

Discarded  jig-saw  puzzles,  if  for¬ 
warded  to  the  “Supreme  Scribe”  of  the 
Tulsa  (Okla.)  World,  will  be  sent  to 
the  Veterans’  hospital  at  Muskogee, 
Okla.,  according  to  a  recent  announce¬ 
ment  in  the  World.  Readers  in  nearby 
towns  are  asked  to  leave  contributions 
with  the  World  carriers  or  agents. 


PRINTING  WEEKLY  PICTURES 

liotii  tne  Chicago  Tribune  and  Clu- 
cayo  Daily  News  are  printing  picturts 
of  people  who  figure  most  prominently 
in  the  week’s  news.  The  Daily  News 
carries  this  feature  every  Saturday,  in- 
eluding  both  local  and  national  news 
figures.  Ihe  Tribune  prints  its  four- 
column  picture  feature  on  Sunday, 
numbering  each  picture  and  suggesting 
the  reader  test  his  knowledge  of  news 
personalities  of  the  week  before  turn¬ 
ing  to  another  page  where  the  names 
of  the  individuals  are  given. 


Named  Street  Manager 

The  Des  Moines  (la.)  Register  & 
Tribune  recently  named  "Pinkey" 
Cricksman  manager  of  street  circula¬ 
tion.  He  has  handled  street  circula¬ 
tion  for  various  newspapers  since  191Z 


Receives  Carrier  Award 

Julian  Wilber  Helms  was  awarded 
the  Charlotte  (N.  C.)  Observer  car¬ 
riers'  gold  merit  medal  for  April  as  a 
I  esult  of  the  fine  record  he  made  on  his 
route  in  Dilworth  during  the  past  six 
months. 


To  Select  “Blossom  Queen” 

The  Battle  Creek  (Mich.)  Enquirer- 
Ncios  is  sponsoring  the  selection  of  a 
“Hloisom  tjueen”  to  represent  Battle 
Creek  and  vicinity  at  the  annual  Festi¬ 
val  of  the  Blossoms  to  be  held  at  Benton 
Harbor  and  St.  Joseph,  Mich.,  Apr. I  28. 


Boy  Scouts  Journalism  Class 

Twenty-eight  Boy  Scouts  have  en¬ 
rolled  in  a  special  six  weeks’  journal¬ 
ism  training  course  being  conducted  in 
the  editorial  rooms  of  the  Akron  (O.) 
Times-Press.  Frank  Seaver  of  the 
Times- Press  staff  addressed  the  group 
at  its  first  meeting. 

Kentucky  Derby  Contest 

The  Chicago  American  sports  depart¬ 
ment  is  conducting  a  Kentucky  Derby 
Contest,  offering  $1,000  in  cash  prizes. 
The  American  is  publishing  daily  re¬ 
views  on  the  outstanding  horses  entered 
in  the  derby.  All  entries  must  be  in  by 
noon  of  May  6,  the  day  the  derby  is 

run.  - 

Annual  Spelling  Bee 

Many  applications  for  entrance  in  the 
fifth  annual  spelling  bee  of  the  Hoboken 
(N.  J.)  Jersey  Observer  have  been  re¬ 
ceived  from  pupils  in  the  public  and 
parochial  schools  of  the  county.  The 
contestants  must  be  appointed  or  selcgted 
by  elimination  tests  to  represent  schools. 

Toronto  Cooking  School 

■A  cooking  school  was  conducted  in 
the  Royal  Alexandria  Theatre  in  To¬ 
ronto  recently  by  the  Toronto  Mail  and 
Empire,  and  in  conjunction  with  it  a 
fashion  revue  sponsored  by  the  Robert 
Simpson  Company  department  store. 

Paterson  Cooking  School 

The  Paterson  (N.  J.)  Evening  News 
conducted  a  cooking  school  this  week 
at  the  Eastside  High  School  Audi¬ 
torium.  Mrs.  Ida  M.  Chitwood  was 
the  demonstrator. 


Annual  Oratorical  Contest 

The  Oklahoma  L  ity  Daily  Oklahomm 
is  conducting  its  ninth  annual  high 
school  oratorical  contest  which  opened 
April  17  with  seven  district  elimina¬ 
tions.  The  state  finals  will  be  held  in 
Oklahoma  City  April  28. 


Carriers  Visit  Ft.  Riley 

Seventy-eight  honor  carriers  of  the 
Kansas  City  Journal-Post  and  their  dis¬ 
trict  supervisors  were  guests  at  an  in¬ 
spection  tour  at  Fort  Riley,  Kan.,  April 

16.  _ 

Conducting  Beer  Poll 

In  order  to  determine  whether  people 
in  Osage  county,  Okla.,  favor  introduc¬ 
tion  of  3.2  per  cent  beer  in  Oklahoma, 
the  Pawhuska  (Okla.)  Daily  Journal 
Capital  is  sponsoring  a  poll  of  county 
sentiment  on  this  subject. 

Sponsored  Birdhouse  Contest 

The  Janesville  (Wis.)  Gazette  re¬ 
cently  completed  a  birdhouse  building 
contest  for  school  children  in  Janesyilk 
and  nearby  rural  communities.  Prizes 
were  awarded  separately  for  the  city 
and  country  contestants. 


Home  and  Garden  Show 

The  Boston  Herald-Traveler  is  con¬ 
ducting  a  Home  and  Garden  exposition 
in  the  Herald-Traveler  exposition  hall. 
Many  Bay  State  business  concerns  are 
participating  in  the  spring  showing. 


Adds  Woman’s  Page 

The  Hackensack  (N.  J.)  Bergen 
Evening  Record  on  April  17  started  a 
woman*s  page  as  a  daily  feature. 
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EDITOR  &  PUBLISHER’S 

‘‘A*P*”and  P*  Convention  Headquarters 

GRAND  BALL  ROOM  FLOOR,  WALDORF-ASTORIA  HOTEL 

Monday  to  Thursday  inclusive,  April  24th-27th 


49^^  y'drcoo/ 


The  annual  meeting  of  The  Associated  Press  will 
be  held  in  the  Roof  Garden — Eighteenth  Floor — Park 
Avenue  elevators — at  10:00  A.M.  on  Monday,  April  24th. 

The  annual  luncheon  of  the  members  of  The  Associated 
Press  will  be  held  in  the  Grand  Ball  Room  at  1:00  P.M.  on 
Monday,  April  24th. 

The  meeting  of  “so-called  small  town  publishers’*  will  be 
held  at  2KX)  P.M.  on  Tuesday,  April  25th,  in  the  Jade  Room, 
located  in  the  northeast  comer  of  the  Convention  Floor. 

Members  of  the  “A.N.P.A.”  will  register  Tuesday  afternoon 
in  the  Basildon  Suite  at  the  end  of  the  elevator  foyer  on  the 
Convention  Floor.  General  Manager  Lincoln  B.  Palmer  will 
be  in  charge  as  always. 

The  annual  meeting  of  the  members  of  the  “A.N.P.A.”  will 
convene  in  the  Grand  Ball  Room  at  10:00  A.M.  on  Wednes¬ 
day,  April  26th.  Sessions  will  be  held  morning  and  afternoon 
^  Wednesday  and  Thursday,  April  26th  and  27th.  President 
Howard  Davis,  New  York  Herald-Tribune,  will  preside. 

annual  dinner  of  the  Bureau  of  Advertising  of  the 
^•^P-A.”  will  be  held  in  the  Grand  Ball  Room  at  6:45  P.M. 
on  Thursday  evening,  April  27th.  Thomas  H.  Moore,  Asso- 
cute  Director  of  the  Bureau,  is  in  charge  of  reservations. 
Attention  is  directed  to  the  improved  arrangements  for  this 
^•'ventions.  With  the  exception  of  the  annual  meeting 
K  Press  in  the  Roof  Garden  on  Monday,  and 

the  exhibit  of  the  Teletypesetter  in  the  old  book  shop  on 

Telephones 
BRyant  9-3052 


the  main  floor  adjacent  to  the  main  lobby,  all  of  the 
activities  are  on  the  third — Grand  Ball  Room — floor. 

Important  features  of  EDITOR  &  PUBLISHER’S  head¬ 
quarters,  in  the  North  End  of  the  Astor  Gallery,  will  be  the 
prize  winning  promotion  of  American  newspapers  for  1932, 
with  silver  loving  cup,  bronze  plaque.  Certificates  of  Hono- 
able  Mention  and  Distinguished  Merit,  and  the  1933  Awards 
in  the  Francis  Wayland  Ayer  Contest  for  the  best  nine 
examples  of  excellence  in  newspaper  typography  and  print¬ 
ing.  The  silyer  loving  cup  to  be  presented  to  The  New  York 
Times  will  be  on  display. 

EDITOR  &  PUBLISHER  hereby  extends  a  cordial  invita¬ 
tion  to  all  of  its  friends  to  make  use  of  the  facilities  that  will 
be  provided — telephones,  typewriters  and  secretarial  help. 

The  Pre-Cdnvention  Issue  of  EDITOR  &  PUBLISHER 
will  be  issued  on  Saturday,  April  22nd.  The  Convention 
Extra  will  be  distributed  on  Thursday  morning,  April  27th. 
The  Extra  will  contain  full  and  complete  news  reports  of  the 
“A.P.”  luncheon  on  Monday;  the  so-called  small  town  pub¬ 
lishers  meeting  on  Tuesday  afternoon;  and  the  opening 
session  of  the  “A.N.P.A.”  on  Wednesday,  with  convention 
reports  on  labor.  Bureau,  membership,  etc. 

Telephone  BRyant  9-3052  will  make  it  possible  to  com¬ 
municate  with  either  our  Convention  Headquarters  in  the 
Waldorf  or  our  Main  Offices  in  the  Times  Building  through 
our  private  telephone  exchange. 

Telephones 
BRyant  9-3052 


EDITOR  &  PUBLISHER 
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GERMAN  PRESS  DEFEAT 
HELD  _;^EG^DING” 

(Continued  from  page  13) 


more  inclined  to  ignore  the  tail  of  the 
governmental  dog,  and,  so  far  as  one 
can  observe,  Hugenberg,  von  Papen, 
Zeldte  and  von  Neurath,  Nationalist 
ministers  in  the  coalition,  are  being 
steam-rollered,  as  indeed  they  might 
have  expected.  Hugenberg  wants  the 
monarchy  restored  and  Hitler  has  been 
playing  along  with  monarchist  senti¬ 
ment,  saying  “The  time  is  not  yet  ripe,” 
but  not  saying  that  he  won’t  restore  the 
monarchy  when  he  gets  around  to  it. 
The  half-promise,  plus  the  realization  by 
Hugenberg  that  he  has  a  bear  by  the 
tail,  keeps  his  Lokal  Anzeiger,  an  im¬ 
portant  newspaper,  his  Der  Tag,  his 
Nachtausgabe,  and  Der  Montag,  shout¬ 
ing  at  the  top  of  their  voices  the  praise 
of  the  government.  Whatever  Mr. 
Hugenberg  may  think  of  the  deal  he  has 
made,  no  one  can  gather  a  glint  of 
unhappiness  from  his  papers. 

Moreover,  he  has  made  a  real  con¬ 
tribution  to  the  propaganda  machine. 
He  owns  important  newspapers ;  he 
owns  an  important  advertising  concern ; 
he  owns  WIPRO,  a  concern  that  fur¬ 
nishes  more  than  2,000  German  news- 
pai«rs  with  ready-print  matter,  into 
which,  as  is  natural,  there  slips,  occa¬ 
sionally  some  little  note  of  nostalgia  for 
the  monarchy.  But  Mr.  Hugen&rg  is 
much  more  important  than  I  have  made 
him.  He  owns  Universum  Film  Aktien- 
Gesellschaft  (UFA),  the  most  impor¬ 
tant  film-producing,  distributing  and 
exhibiting  company  in  Germany.  Week 
in  and  week  out,  UFA  produces  and 
shows  pictures  r^olent  of  the  “great 
days”  of  the  monarchy.  Audiences  are 
lashed  into  frenzies  of  patriotism  and 
nationalism  with  flashes  of  Bismarck,  of 
William  I,  of  Frederick  the  Great,  and 
with  wedcly  showings  of  all  the  military 
pomp  and  “circus”  the  dictatorship  is 
giving  the  people  now. 

“Bleeding  Germany,”  the  most  in¬ 
cendiary  film  any  company  ever  made, 
rehearsing’  the  glory  of  the  empire,  the 
injustices  of  other  countries  and  ending 
on  a  note  of  “the  savior  has  come,”  is 
the  current  UFA  contribution  (the  film 
was  not  made  by  UFA,  but  distributed 
and  shown  in  UFA  theatres,  the  pre¬ 
miere  being  in  a  UFA  theatre)  to  the 
progress  of  the  nation. 

But  I  have  not  mentioned  the  tele¬ 
graph  agencies  that  supply  the  news.  I 
do  that  with  the  same  sorrow  in  which 
I  have  recorded  the  fall  of  the  press. 
Again  Herr  Hugenberg  emerges.  He 
o\yns  Telegraphen-Union,  which  sup¬ 
plies  news  to  1,600  German  newspapers. 
Wolff’s,  the  other  agency,  which  sup¬ 
plies  news  to  2,000  dailies,  was  always 
regard^  as  “semi-official”;  that  is,  it 
was  privately  (and  Jewish)  owned,  but 
it  has  been  known  to  ask  the  foreign 
office  whether  a  certain  dispatch  might 
not  best  be  withheld  in  the  interest  of 
the  country.  Now,  the  story  has  it,  the 
Nazis  own  52  per  cent  of  the  stock  in 
the  company  and  are  partners  of  the 
former  Jewish  owners.  But  the  Nazis, 
at  any  rate,  are  in  full  control  and  the 
advice  of  the  government  on  the  desir¬ 
ability  of  this,  or  that  dispatch,  appears 
to  be  sought  frequently. 

There  you  have  the  picture:  the  hos¬ 
tile  press  is  “liquidate”  or  verboten; 
the  liberal  press  is  “assimilated”;  the 
Nazi  and  Nationalist  press  has  always 
been  “all  right.”  The  government  con- 
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trols  all  agencies  of  propaganda :  news- 
napers,  magazines,  film  companies,  radio, 
telegraph  companies  and  even  the  boiler¬ 
plate  syndicates.  It  is  the  greatest 
machine  for  “elucidation  and  enlighten¬ 
ment”  in  the  history  of  the  world. 

To  make  it  unanimous,  the  editors 
get  their  instructions  en  masse  every 
now  and  then.  Dr.  Goebbels  called 
them  in  recently  and  had  a  friendly, 
heart-to-heart  talk  with  them.  He  said 
that  it  was  “self-evident”  that  their 
duty,  under  the  law,  was  to  support  the 
government.  He  wanted  them  to  under¬ 
stand,  too,  that  they  had  the  right  of 
criticism,  provided  the  criticism  “did 
not  hamper  the  national  progress.”  Dr. 
Goebbels,  of  course,  determines  what  is 
in  the  interest  of  national  progress.  So 
far,  except  for  the  unfortunate  editorial 
of  the  Frankfurter  Zeitung,  nobody  has 
thrown  cross-ties  in  the  path  of  the 
national  machine. 

The  situation  as  to  the  foreign  press 
has  not  been  so  happy.  Inde^,  Capt. 
Hermann  Goering,  Hitler’s  right-hand 
man  and,  reputedly,  the  hardest-boiled 
man  connected  with  the  Nazi  movement, 
called  in  the  gentlemen  of  the  foreign 
press  and,  once  they  were  comfortably 
seated,  told  them  what  was  what.  They 
gathered  from  what  he  said  something 
to  this  effect: 

They  needn’t  think  they  were  getting 
away  with  anything.  He  knew  what 
telephone  calls  they  were  making,  what 
persons  they  were  seeing,  what  cables 
they  were  sending.  The  lies  they  were 
sending  out  could  be  contemplate  with 
equanimity  only  upon  the  ground  that 
the  same  thing  had  happened  to  Musso¬ 
lini  (and,  although  the  captain  didn’t 
say  so.  one  sensed  that  he  meant  “And 
look  how  much  good  they  did”J.  More¬ 
over,  said  the  captain,  in  circuitous  lan- 
l^uage,  the  atrocities  hadn’t  happened; 
if  they  did  happen,  the  Nazis  didn’t 
commit  them ;  they  would  be  investi¬ 
gated  and,  anyhow,  they  won’t  happen 
again.  The  correspondents,  meek  but 
boiling  mad,  filed  out.  The  lecture  was 
gratuitous  on  the  part  of  Capt.  Goering ; 
he  had  usurped  the  function  of  Dr. 
(joebbels,  but  the  atrocity  stories  had  so 
riled  him  he  couldn’t  “contemplate  them 
with  equanimity.” 

That  cables  are  censored  every  news¬ 
paperman  knows,  because  he  has  slips 
from  the  censor.  The  gentleman  will 
hold  up  a  cable  several  hours,  until  it 
has  lost  its  timeliness  and  will  then  send 
the  correspondent  a  notice  that  the  cable 
has  been  rejected  mi  the  ground  of 
Article  7  of  the  international  treaty  gov¬ 
erning  the  transmission  of  messages. 
One  correspondent  has  so  far  accumu¬ 
lated  eight  of  them.  That  article  gives 
a  government  the  right  to  forbid  a  mes¬ 
sage  “dangerous  to  the  security  of  the 
state  or  against  the  laws  or  contrary  to 
public  order  or  good  morals.” 

A  correspondent  wrote,  on  a  Friday, 
the  story  that  von  Neurath,  foreign 
minister,  had  tendered  his  resignation  in 
protest  against  the  boycott  of  the  Jews, 
on  the  ground  that  he  would  not  be 
aligned  with  a  policy  that  would  isolate 
(Germany  from  the  world.  The  story 
was  sent  back.  He  wrote  it  again  Sat¬ 
urday  and  it  was  sent  back.  He  got  it 
out  Monday  through  a  telephcwie  call  to 
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London.  Apparently,  nobody  watches 
phone  calls.  When  a  correspondent  pro¬ 
tested  about  a  dispatch  being  held  up, 
the  censor  said,  “That  wouldn’t  be  of  in¬ 
terest  to  the  American  peonle.”  Censor 
knows  best. 

One  American  correspondent  who  is 
not  regarded  as  ultra-friendly  because 
he  is  alert,  knows  that  he  it  watched: 
that  when  he  steps  into  a  taxicab,  a 
shadow  is  behind  him  trying  to  learn 
the  address  to  which  he  is  going.  The 
government  is  not  harming  the  corre¬ 
spondents.  They  think  merely  that  Dr. 
Goebbels  or  the  police  minister  would 
like  to  have  a  private  chat  with  the 
people  who  are  giving  the  information. 
Just  now,  the  government  would  give  a 
couple  of  swastika  flags  to  know  who 
told  the  press  the  story  of  the  46-year- 
old  social  worker  mother  being  beaten 
brutally  by  Fascists. 

Pictures  that  go  out  of  Germany  are 
censored.  Photographers  were  for¬ 
bidden,  on  boycott  day,  to  take  any  pic¬ 
tures  except  those  of  “legal  acts.”  That 
is,  it  was  all  right  to  take  pictures  of 
“traitors”  who  purchased  in  Jewish 
stores  (if  they  could  get  in)  or  of  Nazis 
standing  in  front  of  stores,  but  it  was 
against  the  law  to  take  a  picture  of  an 
American  newspaperman,  who  just  for 
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the  hell  of  it,  to  see  what  would  hapoen 
tried  to  get  into  Wertheim’s.  He  sa?^ 
stars.  " 

The  only  way  to  understand  half 
what  is  going  on  in  Germany  is  to  real- 
ize  that  there  is  no  one  single  agency 
free  speech  or  free  press  left. 

Freedom  of  the  press  and  dictatorshia 
are  incompatible.  Where  one  lives,  tS 
other  cannot.  Where  one  triumphs  th« 
other  dies. 


LOUISIANA  MEETING  MAY  19.21 

-Vnnual  convention  of  the  Louisiana 
Press  Association  will  be  held  in  Mon¬ 
roe,  La.,  May  19-21,  Isaac  Chapman,  of 
Bastrop,  secretary  of  the  group,  an¬ 
nounced  this  week.  Among  the  speak¬ 
ers  invited  are  Col.  R.  R.  McCormid, 
!  publisher  of  the  Chicago  T ribune,  Fred¬ 
erick  E.  Murphy,  publisher,  Minneap¬ 
olis  Tribune^  and  Harry  B.  Rutledge 
National  Editorial  Association. 
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Circulating  That  Dollar.^ 


in 


NEW 

ENGLAND 


A  dollar  bill  or  any  other  piece  of  money  changes 
hands  more  times  in  a  given  period,  inside  the 
New  England  trade  territory — than  in  almost 
any  other  comparable  trade  field. 

It  is  this  basic  fact  that  the  New  Deal  largely 
is  planned  upon — the  continuous  flow  of  money 
circulation.  Such  a  condition  is  found  in  these 
six  busy  states — because  they,  of  all  other 
sections,  have  shown  the  most  consistent  and 
continued  economic  soundness  over  the  entire 
period  of  the  late  three-year  depression. 

Well  planned  advertising  in  the  RIGHT 
locality  and  printed  in  the  LOGICAL  medium— 
“moves  dollars”  in  that  desired  “circulatory 
flow”  as  effectively  as  any  formula  that  ever  has 
been  devised.  And  New  England  is  eager  to 
do  its  part — if  national  advertisers  also  only 
will  “get  busy” — and  sell  it. 

A  late  report  by  Dun  and  Bradstreet  states 
that  there  has  been  a  noticeable  quickening  in 
many  lines  of  New  England  business  activity. 
This  means  relatively  increased  “dollar  circu¬ 
lation”  and  a  steady  continuation  or  increase, 
in  employment. 

To  most  adequately  reach  the  more  than 
million  New  Englanders,  including  over  3,(XX),(XX) 
New  England  workers  who  are  the  backbone  of 
this  huge  regional  market — there  are  in  reality 
52  “logical  reasons”  to  be  seriously  considered. 

These  constitute  the  52  best  known  and  most 
effective  papers  printed  in  the  New  England 
territory  and  covering  its  more  than  77  per  cent, 
urban  population  most  perfectly.  Consistent 
use  of  this  list  as  published  in  the  39  pivotal 
cities  here  named — is  employed  by  the  world’s 
leading  national  merchandisers.  Join  their  ranks 
— in  New  England  during  1933 ! 


MASSACHUSETTS  —  Population  3,852,35t 


tAttleboro  Sun .  (E)  5.753  .M  .M 

**Boaton  Etc.  American .  (E)  345.535  .55  .55 

**Boaton  Sunday  AdTartlaer .  (S)  417.552  .75  .75 

••Boston  Globe .  (M5tE)  275.575  .55  .55 

••Boeton  Transcript .  (E)  34.345  .35  .25 

••Boston  Post .  (M)  358.154  .55  .55 

••Boston  Post .  (S)  354.543  .55  .55 

ttBrockton  Enterprise .  (E)  34.533  .58  .58 

••FItchbura  Sentinel .  (E)  11.338  .55  .548 

••HaTerhIll  Gaaette .  .  (E)  15.483  .57  .55 

•Holyoke  Transcript  8t  TeleSram  (E)  15.431  .58  .555 

••Lawrence  Eadle-Trlbune .  (M8tE)  35.558  .15  .55 

••Lynn  Item .  (E)  17.185  .555  .55 

••Lowell  Courler-CItlsen  and  Ere. 

Leader .  (M8kE)  15.478  .57  .57 

•New  Bedford  Standard  Times 

and  Mercury .  (MfcE)  45.513  .14  .14 

•New  Bedford  Sunday  Standard 

Times .  (S)  34.555  .15  .15 

••North  Adams  Transcript .  (E)  15.155  .55  .54 

••PittsBeld  Eagle .  (E)  15.315  .55  .55 

•Salem  News .  (E)  35.855  .55  .57 

••Taunton  Gaaette .  (E)  8.557  .55  .535 

•Worcester  Telegram  and  Ere- 

nlng  Gaaette .  (MJtE)  105.715  .38  .35 

•Worceeter  Sunday  Telegram ...  (S)  55.388  .31  .18 

CONNECTICUT  — Population  1.385.531 

••Bridgeport  Post  Telegram .  (M8t£)  41.435  .13)  .13) 

••Bridgeport  Post .  (S)  31.733  .58  .58 

•••Danbury  News-Times .  (E)  5.355  .54  .54 

•Hartford  Courant .  (M)  35.537  .15  .15 

•Hartford  Courant .  (S)  57.435  .15  .15 

ttHartford  Times .  (E)  58.558  .15  .18 

•Middletown  Press .  (E)  8.348  .555  .533 

Naugatuck  News .  (E)  5.538  .535  .533 

•New  Britain  Herald .  (E)  14.325  .59  .08 

ttNew  Haven  Register .  (E8cS)  55.151  .15  .15 

•New  London  Day .  (E)  13.684  .55  .55 

•Norwalk  Hour .  (E)  7.333  .545  .543 

tNorwIch  Bulletin  8t  Record .  18.491  .59  .57 

•Stamford  Advocate .  (E)  11.395  .555  .553 

••Waterbury  Republican  8c  Amer¬ 
ican .  (M8tE)  25.553  .59  .59 

••Waterbury  Republican  8t  Amer¬ 
ican .  (E8tS)  31.539  .09  .59 

MAINE  —  Population  758.514 

••Bangor  News .  (M)  23.7’!5  .075  .075 

•Portland  Press-Herald  Express. 

Sunday  Telegram .  (M8tB)  59.404  .30  .15 

NEW  HAMPSHIRE  — Population  443.583 

tConcord  Monitor-Patriot .  (E)  5.925  .05  .03 

ttKeene  Sentinel .  (E)  4.153  .035  .033 

••Manchester  Union-Leader . (M8tE)  33.285  .15  .13 

RHODE  ISLAND  —  Population  504.397 

tPawtucket  Times .  (E)  38.053  .59  .59 

ttProvIdence  Bulletin .  (E)  87.877  .35  .37 

ttProvIdence  Journal .  (M)  43.318  .13  .37 

ttProvIdence  Journal .  (S)  89.534  .35  .35 

•Providence  News-Tribune .  (E)  39.579  .15  .15 

•Westerly  Sun .  (E8cS)  4.983  .54  .54 

ttWoonsocket  Call .  (E)  15.389  .55  .55 

VERMONT  —  Population  353.438 

•Barra  Times .  (E)  5,555  .54  .53 

ttBrattleboro  Reformer .  (E)  3,534  .535  .53 

•Burlington  Free  Press .  (M)  15,593  .555  .55j 

ttRutlaod  Herald .  (M)  13.151  .55  .55 

(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
••A.B.C.  Publishers*  Statement  Oct.  1. 1932. 
ttGovernmant  Statement  Oct.  1,  1933. 

•••Publishers'  Statement  (Consolidation  Feb.  I,  1933). 
•ABC  Publishers'  Statement  Apr.  1.  1933. 
tGovemment  Statement  Apr.  1,  1933. 
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STANDARD  OIL  DRIVE 
IN  MIDDLE  WEST 


HOW  A  NEWSPAPER  PHOTOG  GETS  THE  PICTURE 

(If  You  Believe  the  Movies) 


Copy  on  Scnle  Compnrnble  to  1929 

Appearing  in  13  State* — Local 
Photographs  Used  to  Heighten 
Interest 

iSpcciai  to  Editos  &  Publisher) 

Chicago,  April  17 — Officials  of  Stand¬ 
ard  Oil  Company  of  Indiana  are  among 
the  first  to  give  tangible  evidence  of  the 
improved  feeling  in  public  confidence  b>’ 
starting  a  sales  and  advertising  cam¬ 
paign  throughout  the  13  middle  west 
states.  The  advertisii^,  which  began 
recently,  is  appearing  in  leading  news¬ 
papers  in  these  states  and  is  on  a  scale 
comparable  with  that  which  appeared  in 
1929,  Editor  &  Publisher  was  told. 

Standard  Oil’s  current  advertising  is 
notable  for  the  use  of  new  and  novel 
methods  of  presentation,  namely  the  use 
of  local  photographs  to  win  the  interest 
of  motorists  and  the  conducting  of  local 
servicemen’s  popularity  contests.  It  is 
planned  to  continue  this  large  use  of 
newspaper  advertising  throughout  the 
spring  and  summer,  and  to  follow  it  with 
additional  announcements  when  cold 
weather  sets  in  next  fall. 

Photographs  of  local  streets  and 
nearby  highways  are  being  published  to 
illustrate  the  various  points  presented 
about  the  Standard  Oil  gasoline.  To 
obtain  these  illustrations,  cameramen 
working  for  Standard  Oil,  have  visited 
the  principal  cities  of  the  13  states  and 
have  taken  hundreds  of  pictures.  The 
result  is  a  more  localized  campaign  than 
has  previously  been  attempted  by  a  large 
concern  with  widespread  sales  outlets. 

“The  idea  has  caused  much  comment 
among  advertising  and  sales  executives 
who  are  seeking  for  the  factual  sort 
of  publicity  which  alone  will  attract 
today’s  buyers,’’  stated  A.  N.  Steele, 
advertising  manager.  “It  is  believed 
that  motorists  will  be  more  interested 
in  testing  the  claims  for  this  gasoline 
at  the  spots  which  are  pictured  in  the 
advertising,  than  in  looking  at  far  dis¬ 
tant  scenes,  or  race  track  views,  which 
are  entirely  outside  of  the  average  car 
owner’s  experience.” 

The  other  unusual  angle  is  the  local 
popularity  contest.  Newspaper  space 
IS  used  to  announce  the  contest  in  which 
customers  are  given  a  card  to  fill  out 
which  indiutes  the  customer’s  rating 
of  the  particlar  attendant  «ho  services 
his  car  and  whose  name  is  stamped  on 

the  card.  The  attendant  or  serviceman _ _ __  _ , 

does  not  know  how  each  customer  rates  &  Easton ;  second  award,  Anne  L.  New, 
him  since  the  card  when  filled  out  is  of  J.  Walter  Thompson  Ctwnpany ;  third 
mailed  to  the  head  office  of  the  Stand-  award,  Elda  Montaldo,  Peck  Advertis- 
ard  Oil  Company  by  the  customer,  at  ing  Agency;  honorable  mention,  Mar- 
the  expense  of  the  company.  The  con-  garet  Henderson,  Industrial  Press, 
test  runs  for  two  weeks.  Cash  prizes  TTie  scholarships  were  presented  at 
are  given  to  the  first,  second  and  third  a  dinner  meeting  of  the  club  at  which 
winners  and  honorable  mention  to  the  the  members  of  the  advertising  class 
Mxt  ten  in  each  city.  Another  adver-  ^^ere  guests  of  honor.  The  course  just 
tisement  is  used,  announcing  to  the  closed  was  the  eighth  annual  series  of 
public  the  winners  in  that  community.  lectures  offered  at  a  nominal  fee  to 


CiT  A  PICTORtO 

AP*  0%T  IT  ) 
QUICK 


3.  Forces  Way  Into  Bood-Wah  (there’a 
always  a  bood-wah) — Gets  Picture, 


2.  Breaks  into  apartment — poisons  dog 
— chloroforms  the  maid. 


1.  The  Assignment. 


THE 

01.0 

N\£ANtE! 


4.  When  Victim  Faints,  Hastily  Swills  5.  Ransacks  Apartment — Steals  Family  6.  An’  So-o-o-o — Another 

All  Liquors  in  Apartment.  Bihle  and  Album.  Wrecked. 

Specially  Drawn  for  Editor  &  Publisher  by  Reg.  Manning,  Phoenix  (Aria.)  Republic  and  Gazette. 


of  the  Xctv  York  Wall  Street  Journal, 
is  chairman  of  the  dinner  committee, 
which  also  includes :  Norman  Chandler, 
Los  Angeles  Times',  Henry  H.  Conland, 
Hartford  (Conn.)  Courant;  Mrs.  Zell 
Hart  Deming,  Warren  (O.)  Tribune- 
Chronicle;  William  J.  Pape,  IVaterbury 
(Conn.)  American-Republican;  R.  F. 
Parkinson.  Ottanxi  (Ont.)  Journal; 
event  of  the  meeting— the  annual  dinner  David  B.  Plum.  Troy  (N.  Y.)  Record: 
of  the  A.  N.  P.  A.  Bureau  of  Adver-  William  F.  Metten,  Wilmington  (Del.) 
tising.  Evening  Journal  and  Ej'ery  Evening; 

Speakers  will  be  .Amelia  Earhart,  Mrs.  Ogden  Reid,  New  York  Herald 
noted  flier;  Charles  F.  Kettering,  vice-  Tribune;  Norman  S.  Rose,  Christian 
president  and  general  director  of  the  Science  Monitor;  James  G.  Stahlman. 
research  laboratories.  General  Motors  Nashville  (Tenn.)  Banner;  and  Howard 
Corporation:  and  L.  W.  Douglass.  W.  Stodghill,  l.ouisT’ille  Courier-Jour- 
director  of  the  United  States  Budget.  nal  and  Times. 

The  gathering  will  be  called  to  order  -  _ 

by  Edwin  S.  Friendly,  of  the  Netc  York  FRENCH  PAPER  BANKRUPT 
Sun,  chairman  of  the  committee  in  La  Syndicat  des  Imprimcurs  du 
charge  of  the  Bureau.  Frank  E.  Tripp,  Saguenay,  Ltd.,  publishers  of  the 
general  manager  of  the  Gannett  News-  h'rench  language  newspaper,  Le  Pro- 
papers,  will  be  toastmaster.  William  gres  du  Saguenay,  went  into  voluntary 
A.  Thomson  is  director  of  the  bureau,  liquidation  at  Chicoutimi,  Que.,  April 
Between  600  and  800  are  expected  to  16.  Henri  Girard,  notary  public,  was 
attend  the  dinner.  Kenneth  C.  Hogate.  appointed  trustee. 


WOMEN  WIN  SCHOLARSHIPS 


RADIO  SHOWDOWN  EXPECTED 
AT  CONVENTIONS 


(Continued  from  page  7) 


BIG  GAIN  FOR  GRACE  UNE 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Diying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cabis  Addrsss  NENSCO— Worcsstsr 


81 


Editor  &  Publisher  The  Fourth  Estate  for  April  22,  1  933 


umal, 
nittw, 
mdler, 
niand. 
i.  Zell 
ibimf- 
rbun 

R.  F. 
umal; 
eford; 
(Del.) 

eiiitk); 

ierald 

ristm 

[liman. 

oward 

-Jfiur- 


•T 

rs  du 
f  the 
■  Pro- 
untary 
April 
c,  was 


TESTIMONIAL  CASES  END 

Action  Against  Standard  Brands  and 
Fleischmann  Co.  Are  Dropped 

{Special  to  Eoituk  &  Publisher) 
Washington,  April  17. — Dismissal  by 
the  Federal  Trade  Commission  of  two 
idditional  cases  involving  use  of  paid 
gsumoiiials  indicates  that  me  com- 
•ission  intends  to  follow  the  decision 
of  the  United  States  Circuit  Court  of 
Appeals  of  the  Second  Circuit  in  the 
Sortnam  Warren  Corporation  case. 

In  this  decision  the  court  held  that 
the  use  of  a  testimonial  truthfully  s.ated 
ader  the  name  of  the  giver  Goes  noi 
constitute  an  unfair  traue  practice  nor 
is  it  a  restraint  of  trade.  The  Federal 
Trade  Commission  had  held  it  to  be  an 
ijifair  trade  practice  and  ordered  the 
Nwtham  Warren  Corporation  to  dis¬ 
continue  the  practice  of  using  paid 
testimonials  unless  the  copy  specified 
that  they  had  been  purchased. 

The  two  cases  recently  dismissed  by 
the  commission  involved  Standard 
Brands.  Inc.,  and  the  Fleiscnniann  Com- 
piny.  One  case  involved  the  use  of 
testimonials  of  Rudy  Vallee  for  promo¬ 
tion  of  the  sale  of  Fleischniann's  I:  east 
and  the  other  involved  testimonials  for 
Lhase  &  Sanborn’s  coffee. 

In  dismissing  the  cases  the  commis¬ 
sion  gave  no  explanation. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 


Help  Wanted 


Wanted — Touna  man  to  work  In  circula¬ 
tion  department.  Want  hard  worker,  well 
recommended,  with  good  record  ror  work¬ 
ing  with  boys  and  building  carrier  routes. 
Steady  work.  Chance  for  advancement. 
D-876.  Editor  &  Publisher. 


Situations  Wanted 


Advertising — Genuine  young  advertising 
man  with  successful  record  of  nine  years 
complete  display  experience,  seeks  perma¬ 
nent  connection  with  good  daily  where 
exceptional  ability  as  creator  of  good  lay¬ 
outs  and  copy,  combined  with  construc¬ 
tive,  aggressive  selling  Is  needed.  Refer¬ 
ences  prove  past  accomplishments.  D-873, 
Editor  &  Publisher. 


.Advertising — Manager  of  dally,  town  not 
over  20.0UO,  or  solicitor  In  larger  city. 
Display  experience,  9  years.  Copy  and 
layout  man.  Now  employed.  Inquiries 
solicited.  D-879,  Editor  &  Publisher. 


.Advertising — 

Wanted:  A  hard  job — With  a  broad  back¬ 
ground  of  experience  In  newspaper  adver¬ 
tising  and  promotion,  plus  the  "agency 
outlook”  as  executive  In  an  International 
advertising  agency,  I  am  seeking  a  perma¬ 
nent  connection  with  a  progressive  pub¬ 
lisher  who  will  Invest  In  "ability”  to  get 
‘'results.”  I  have  sold  local  and  national 
advertising  for  ABC  dallies  from  coast  to 
coast.  I  have  directed  salesmen,  prepared 
layouts,  written  copy,  made  market  surveys, 
handled  publicity,  direct  mall  and  sales 
promotion.  1  am  thirty-one,  ambitious, 
married,  Christian,  willing  to  travel  and 
work  hard.  Exceptional  references.  May 
I  send  you  further  particulars?  Allen  H. 
Seed,  Jr.,  115  East  90th  St.,  New  York. 


.Advertising  space  sales  executive;  metro¬ 
politan  experience;  available  soon;  efficient 
organiser;  good  promotor;  can  originate 
campaigns;  long  successful  record  as  a 
linage  producer  with  papers  difficult  to 
sell;  will  direct  advertising  and  solicit 
local  or  national  accounts,  morning  and 
evening  experience,  any  location.  Com¬ 
pensation  based  on  results.  R.  F,  Room 
803,  332  So.  I>aSalle  St'..  Chicago. 


SITUATIONS  (Cash  with  Order) 

1  Time  —  At  per  iine 

3  Times  —  .4t  per  iine 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .75  per  iine 

4  Times  —  M  per  line 
Count  sig  words  to  the  line 

WMt  space  charged  at  same  rate  per  line 
ft  ina^ioa  as  earned  hy  frequency  of 
hiatim.  Minimum  space,  three  lines. 
Hu  Editor  &  Puhlisher  reserves  the  right  to 
dstdiy,  edit  or  reject  any  copy. 


Brokers 


ArsUsble  intereet  in  high  class  New  Eng¬ 
land  weekly,  it  party  can  qualify  as  editor 
and  Invest  $3,000  after  two  weeks  trial. 
Bargain,  Long  island  weekly  and  Job 
plant  J.  B.  Shale,  Times  Building,  New 
York. 


Nenipapers  —  dalllea  weeklies  —  sales, 
meriars.  All  sections.  Highest  references. 
Len  W.  Felghner,  Newspaper  Broker, 
Pythian  Building,  Nashville,  Michigan. 
Eastern  office,  Murphy’s  Hotel,  Richmond, 
Va  J.  W.  tiapolea  representative. 


Copy  Fitting  Gage 


Advertising  Manager  with  ability  and  pep 
to  put  over  paper  needing  new  blood; 
10,000  to  30,000  circulation  experience. 
Will  consider  only  bonus  or  commission 
arrangement.  Qo  anywhere.  Interview  In 
New  York  during  A.  N.  P.  A.  convention. 
D-888,  Editor  &  Publisher. 


Advertising  Solicitor — Young  man,  7  years' 
experience  metropolitan  dallies,  seeks  posi¬ 
tion  on  newspaper  In  smaller  city  where 
real  opportunity  is  offered.  Now  employed. 
A-1  references.  D-890,  Editor  &  Publisher. 


Advertising — Experienced  newspaper  ad¬ 
vertising  man  Is  seeking  a  position  with 
a  dally  newspaper.  Twenty-three  years’ 
experience  In  newspaper  advertising  work 
as  advertising  salesman  and  executive. 
My  work  has  been  on  Mctropolllan  dallies 
and  in  smaller  communities,  in  both  the 
local  and  national  departments.  'Will  take 
a  position  In  any  capacity  In  the  advertis¬ 
ing  department.  References  will  be  fur¬ 
nished  from  former  employers.  C.  F. 
Donnocker,  76  Huron  Road,  Bellerose,  L.  I.. 
N.  Y. 


All-around  newspaperman  seeks  opening 
on  Telegraph  or  City  Desk — or  as  general 
reporter.  Experience  includes  Boston  Her¬ 
ald,  Christian  Science  Monitor  and  A.  P, 
Dally  east  of  New  York  preferred.  Refer¬ 
ences,  Mark  Staples,  366  Broadway,  Lynn, 
Mass. 


Aatcmatlc  Copy  Fitting  Gage  finds  linage 
Any  copy  page;  amount  of  copy  to  be 
written  to  fill  given  space.  Price  60c. 
L  Barber,  2718  S.  Acoma,  Denver,  Colo. 


Newspaper  For  Sale 


Old  Established  Weekly,  wealthy  suburb 
B.  T.,  only  paper,  gross  $60,000.  Owner 
retiring  after  40  years.  D-886,  Editor  & 
Publisher. 


Ilrgtaia  Newspapers  and  job  printing 
Pluts,  Including  small  daily  In  thriving 
Industral  center,  for  sale.  For  details 
write  James  C.  Latimer,  P.  O.  Box  838, 
rarmvllla  Vs- _ _ _ 


Newspapers  Wanted 


y*j*tbd — Dally  newspaper,  preferably  In 
aicMle  West,  by  two  men  experienced  In 
,1.  *rge  and  small  city  operation.  One 
excellent  training  and  abll- 
news  and  editorial  end.  The  other 
u.  1  started  his  newspaper  career 
printing  trade,  has  wealth 
experience  as  advertising  and 
nf  •  J  ..tnannger.  We  desire  acquisition 
i  property  needing  rejuvenation 

?  etleuts  of  depression.  No  objection 
“f  Ahout'  to  bo  placed  In 
P'  Interested  only  In  properties 
'*  **  “  reasonable  price.  All  cor- 
n  "5.®  Atrlctly  confidential.  Address 
^hn  0.  Cary.  2638  Fulton  Ave.,  Daven- 
Th^rdm  Moore,  716  West 

.^ird  8t..  Muscatine.  Iowa. _ 

town^  vaaII***''*  •lAi'y  (II  reasonable)  In 
l^hllsher’’  ®®  *’®®®’  “**“°*'  * 

-^^^^Circwlntion  Promotion _ 

wJITiJ'a.  »»Wt  to  bring  "better  times." 
rsootd'*a£!I.iJ!'i’**‘,.*  Assoclatoa  world’s 
^Circulation  builders.  246  Sth  Ave., 


^1-^  ?SS^®***  “I  rosulU  (both  In  oas 
PARTLOA^  ^t**^**®**  ■ubscrlbers)  o 
'•■PeJms  clrculatlon-bulldln 

4arlaf^ conduct's!: 
THIchabS^  depression  perlof 

ue.  *ndianai»o 


Auditor  and  Credit  Manager,  accountant, 
analyst,  coat  man,  syatematlser,  buyer, 
confidential  managerial  cooperator.  Knows 
Income  tax  and  chain  systems.  Familiar 
with  advertising  and  circulation.  Thir¬ 
teen  years  full  charge  experience,  ten  on 
one  large  dally.  Age  46,  perfect  health, 
highly  educated.  Highest  references.  Op¬ 
portunity  first  consideration.  D-867,  Edi¬ 
tor  &  Publisher. 


Business  Manager — Intensively  trained  In 
all  departments.  Formerly:  Publisher, 
Washington  (N.  J.)  Star;  General  Manager, 
New  Haven  Journal-Courier.  Salary  second¬ 
ary  to  opimrtunity.  Age  30,  Wesleyan  Uni¬ 
versity  graduate,  married.  For  particu- 
lara  references,  write:  H.  M.  Peterson, 
Conn.  Distributing  Co.,  Cutler  Bldg.,  New 
Haven,  Conn. 


Business-Building  Promotion  Man — Extra 
well  equipped  with  ability  and  experience. 
Sound,  analytical  thinker,  but  also  In¬ 
genious  and  fertile  ideas.  Wide,  solid 
background  Includes  thorough  training 
Promotion.  Research.  Merchandising  with 
Chicago  Tribune;  selling  to  retail  mer¬ 
chants;  plans  and  copy  on  national  ac¬ 
counts  with  three  Important  agencies. 
Energetic  and  efficient  worker.  Gets  re¬ 
sults.  Mo.  U.  grad.  32  years  old.  Write 
E.  Q.  Davidson,  3014  Grand  Central  Ter¬ 
minal,  New  York  City. 


Circulation  Manager,  10  years’  experience, 
age  SO,  married.  Prefer  middle  west, 
D-877,  Editor  &  Publisher. 


Circulation  Manager — 

Twelve  years  successful  experience  Mich., 
Tenn.,  Conn,  and  N.  Y.  dallies.  Married, 
age  32.  Economical,  sane  methods  that 
have  produced  under  all  conditions.  Pres¬ 
ent  connected.  Available  reasonable  no- 
tlce.  D-88S.  Editor  ft  Publisher. _ 


Circnlation  Manager — Now  employed,  de¬ 
sires  change.  Specialising  In  Boy  organi¬ 
sation  and  promotion.  Seven  years'  experi¬ 
ence  as  assistant  manager  with  United 
States'  greatest  evening  newspaper;  Built 
and  organised  Boy  organisation  (or  new 
dally  publication.  No  forced  methods  used. 
Young,  clean  cut;  honest  and  IntelllgenL 
Reasons  for  changing  furnished  upon  re¬ 
quest.  Box  D-861,  Editor  A  Publisher. 


Situations  Wantetl 


Situations  Wanted 


CirculMlon  Manager— With  an  excellent 
record  for  carrier  and  mall  production  at 
low  coats.  Experienced  on  both  dallies 
and  periodicals — In  every  case  as  Circula¬ 
tion  Manager.  Now  In  New  York.  Can 
bo  interviewed  at  Editor  &  Publisher  head¬ 
quarters  at  A.  N.  P.  A.  meeting,  or  write 
D-876,  Editor  &  Publisher. 


Circulation  Manager — 10  years’  experience, 
now  with  metropolitan  dally.  Wish  smaller 
paper.  Can  build  circulation,  specialize  In 
boy  sales.  Best  reference.  Can  invest. 
D-869,  Editor  &  Publisher. 


Reporter,  efficient,  sober.  Ton  years’  ex¬ 
perience.  Excellent  feature  writer.  Go 
anywhere,  Provo  ability  with  scores  by¬ 
line  clips.  Never  out  of  Job.  D-872,  Editor 
&  Publisher. 


Reporter — Young  man,  20.  former  adv. 
mgr.  small  city  daily  will  take  position 
as  cub  reporter.  Has  nose  for  news  proven 
by  experience.  Asks  living  wage.  Avail¬ 
able  Immediately.  Prefers  western  Pa., 
or  Ohio,  but  will  go  anywhere.  Excellent 
references.  Write  or  wire:  Michael  Rus- 
kln.  Seven  Counties  Aflew  Farm,  Eagle- 
vllle.  Pa.  _ 


Circulation  Manager  ■  -  Office-owned  routes 
are  here  to  stay.  If  you  want  to  change 
your  method  of  delivery;  if  you  want  to 
get  circulation  and  KEEP  It;  If  you  want 
to  cut  out  waste;  If  you  want  a  Circulation 
Promotion  department  of  the  "doing  some¬ 
thing”  typo — and  get  results,  put  your  bid 
in  now,  (or  the  services  of  a  Circulation 
Manager,  now  employed  but  desiring  a 
change,  because  he  wants  "to  grow." 
Well  known  among  circulators  and  pub¬ 
lishers.  Married  but  will  go  anywhere. 
Your  Inquiries  will  be  kept  In  strict  confi¬ 
dence.  Can  furnish  the  highest  typo  of 
references.  Personal  Interview  In  New 
York  during  A.N.P.A.  convention  If  de¬ 
sired.  D-860,  Editor  &  Publlsner 


Clussified  Executive— 12  years  experience 
papers  10,000  to  75,000,  remarkable  record, 
former  Basil  Smith  representative,  refer¬ 
ences  highest  character,  go  anywhere. 
D-882.  Editor  &  Publisher. 


Classified  Advertising  Solcitor — 6  years’ 
experience.  Good  references.  E.  W. 
Magnuson,  1206  East'  9th  St.,  Duluth,  Minn. 


Secretary — Expert — Twelve  years’  experi¬ 
ence  literary,  public  stenography,  legal. 
Proven  writing  ability.  Would  like  posi¬ 
tion  with  writer  or  newspaper.  Poised, 
alert,  tactful.  Bradhurst  2-1860  or  D-886, 
Editor  &  Publisher. 


Trade  Publication  Alan — 12  years’  well 
rounded  experience  and  fine  record  as 
editor,  business  manager  and  sales  promo¬ 
tion  man — seeks  permanent  connection  with 
some  publisher  where  ability  and  broad 
experience  can  be  used  to  best  advantage. 
Capable  of  assuming  full  charge  of  pub¬ 
lication  or  will  act  as  assistant  to  some 
busy  executive  who  now  has  more  work 
than  he  can  handle.  Age  36,  university 
trained.  A-1  references,  as:  Bunting  Sys¬ 
tems,  Inc.,  North  Chicago,  Illinois,  Mr.  A. 
M.  Sick,  general  manager;  International 
Trade  Press  Merchandise  Mart,  Chicago, 
Ill.,  Mr.  H.  W.  Walker,  vice  president. 
Salary  secondary  to  opportunity.  Go  any¬ 
where.  Address  Nicholas  J.  Pope.  6204 
Ludlam  Ave.,  Chicago,  Illinois. 


Composing  Room  Executive— Mechanical 
Superintendent.  Fine  record.  Will  attend 
A.  N.  P.  A.  meeting.  D-889,  Editor  & 
Publisher. 


Editorial — Young  married  man,  formerly 
with  N.  Y.  World,  N.  Y.  American  and  sev¬ 
eral  other  publications,  desires  connection 
with  publication  anywhere — reporter,  col¬ 
umnist,  or  anything.  Capable  of  re-write. 
In  urgent  need  of  position  at  present. 
Beet  reference.  W.  F.  Sullivan,  240-19 
136th  Ave.,  Rosedale,  Long  Island.  Laurel- 
ton  8-6717. 


Editorial — 34,  married,  2  university  de¬ 
grees.  12  years’  experience  In  newspaper, 
press  association,  magazine,  and  publicity 
work.  Including  reporting,  editing,  foreign 
correspondence,  and  editorial  writing.  Con¬ 
tributor  to  leading  magazines.  Best  refer¬ 
ences.  Earned  more  than  $4,000  yearly  in 
1931  and  1932,  but  will  work  for  low  pay 
and  will  go  anywhere.  Employed  now,  but 
available  Immediately.  Will  Invest  $2,000 
In  newspaper.  D-870,  Editor  A  Publisher. 


Feature  Writer,  versatile  news  man.  27, 
single;  circulation  building,  human  Interest 
copy;  good  at  promotion;  on  live  dally  or 
weekly  anywhere.  D-881,  Editor  A 
Publisher. 


Foreman,  newspaper,  union,  married — de¬ 
sires  position  with  dally.  Fast  make-up. 
Excellent  references.  26  years’  experience. 
D-880,  Editor  A  Publisher. 


Foreman,  newspai>er,  union.  Ehtcellent 
record  and  references,  26  years’  experi¬ 
ence.  Married.  D-866.  Editor  A  Publisher. 


High  School  teacher  desires  summer  posi¬ 
tion.  Feature  training.  Some  experience. 
Salary  easily  adjusted.  What  have  you? 
D-871.  Editor  A  Publisher. _ 

doumaiist,  aged  39,  would  like  to  affiliate 
with  newspaper  In  West  or  Southwest,  pref¬ 
erably  California.  Will  Invest  $600.  Ex¬ 
perience  10  years.  Married.  Write; 
N,  J.  G.,  2664  Liberty  avenue.  Ogden,  Utah. 


National  Advertising — Former  newspaper 
advertising  manager-salesman,  16  years’ 
experience  New  York,  wants  to  represent 
3  good  small  papers  In  national  field.  New 
York  Office.  Estimated  cost  8%,  Concen¬ 
trated  selling  answers  "How  to  get  more 
national  linage?”  Lets  discuss  it.  Inter¬ 
view  In  New  York  during  A.  N.  P.  A.  con- 
ventlon.  D-887,  Editor  A  Publisher. 

Profit-minded  working  foreman  or  execu¬ 
tive  head  commercial  printing  plant;  pro¬ 
ducer  of  modern  advertising  printing; 
practical  In  all  departments:  handle  all 
details;  build  business;  make  plant  make 
more  money;  unusual  experience;  "on  the 
square”;  .go  anywhere.  D-866,  Editor  A 
Publisher. 


Printing  Production  Exeentive — Available 
Group  or  Metropolitan  Publisher;  wide  ex¬ 
perience,  16  years  executive  capacities;  all 
departments,  composing  room  specialist, 
singular  successful  assignment  past  three 
years  makes  him  exclusive  practical  au¬ 
thority  on  automatic  typesetting  devices. 
Employed,  unprecedented  event  permits 
opportunity  to  acquire  his  services  on 
short  notice.  Salary  commensurate  with 
economies  he  can  effect  for  your  organiza¬ 
tion.  For  Interview,  Box  D-866,  Editor  A 
Publisher. 


Reporter,  30,  experienced,  capable,  go 
anywhere  D-863.  Editor  A  Publisher. 


We  Speak  for  a  Former  Client 
He  is  a  Sales  Manager  who  really  makes 
sales  and  manages  salesmen.  He  Is  an  Ex¬ 
ecutive  who  really  executes.  Ho  is  a  live 
wire  In  which  the  current  is  always  on. 
He  has  earned  our  heartfelt  respect  for 
his  judgment,  his  horse  sense,  and  his  ca¬ 
pacity  to  get  things  done.  We  like  him, 
his  salesmen  like  him,  his  trade  like  him. 

Through  flnancal  difficulties  and  litiga¬ 
tion  Involving  the  holding  company  control 
and  ownership  of  our  client’s  successful 
and  profitable  business.  Destiny  has  given 
this  man  an  undeserved  "kick  In  the 
pants.”  Result — our  Sales  Manager  friend 
Is  looking  for  a  new  connection  and  some 
progressive  manufacturer  or  distributor — 
preferably  but  not  necessarily  In  the  drug 
or  hardware  field — can  probably  buy  his 
services  for  less  than  they  are  worth. 
Full  Information  upon  request. 

UNITED .  ADVERTISING  AGENCY,  8 


Would  Like  to  Connect  with  Feature  Syn¬ 
dicate,  News  Service  Association  or  Ad¬ 
vertising  Service  to  handle  sales  In  an  al¬ 
lotted  section.  Understand  the  business  of 
either  thoroughly.  Also  long  experienced  In 
every  branch  of  newspaper  work  and  have 
wide  acquaintance  among  publishers,  espe¬ 
cially  In  southeast,  south  and  southwest. 
Understand  sales  psychology.  Am  not  un¬ 
employed  nor  broke.  Best  references. 
D-884.  Editor  A  Publisher.  _ 


MeckaDical  Equipment  For  Sale 


For  Sale — One  No.  5  Mergenthaler,  serial 
number  12084-1.  This  machine  is  now  run¬ 
ning  and  In  excellent  condition.  It  has 
one  magazine,  a  universal  knife  block  and 
a  place  for  two  molds.  It  would  come 
equipped  with  gas  pot  and  Emerson  geared 
motor,  220  volts  single  phase.  Our  terms 
are  $676.00  cash  or  $760.00  on  time,  the 
cash  payment  on  time  proposition  to  bo 
$160.00,  the  balance  of  $600.00  to  be  dis¬ 
tributed  In  notes  of  $100.00  each  to  be  paid 
monthly.  Journal-Times,  Racine,  WIs. 

Two  Goss  double-page  pneumatic  matrix 
drying  presses  and  other  bargains  In  plate 
making  and  composing  room  equipment. 
John  Griffiths  Co..  146  Nassau  St.,  New 

York  City. _ _ _ 

Photoengraving  equipment  for  sale.  Com¬ 
plete  plant  or  any  part.  Miles  Machinery 
Co..  480  West  Broadway,  N.  Y. 


Stereotype  Machinery — 1  Hoe  Combination 
Jig  Saw  and  Drill;  1  Wesel  Combination 
Saw  and  Trimmer.  Perth  Amboy  Bvon- 
Ing  News,  Perth  Amboy.  N.  J. 

NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

All  negotiations  cor^idential 

Palmer,  Suter  &  Palmer 

Business  Established  In  1899 
3S0  Madison  Ave.  New  York 


Use  the  Classified! 

It  will  sell  equipment  or  services,  make 
contact  between  employer  and  employe  and 
open  up  business  opportunities. 

Many  advertisers  endorse  the  result-pro¬ 
ducing  ability  of  our  Classified. 
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Editor  &  Publisher  The  Fourth  Estate  for  April  22,  1  933 


By  MARLEN  PEW 


An  object  lesson  in  observation  in 
New  York  papers  cm  Monday: 
Easter  Spirit  Defies  Mist  as  Throngs 
Parade  Avenue — American. 

Solemnity  Marks  Easter  Pageant ; 
Fifth  Ave.  Subdued — Times. 

Gray  Easter  Fills  Avenues  and 
Churches — Herald  Tribune. 

Color  of  Old  Days  Lacking  in  Ave¬ 
nue’s  Easter  Parade — World-Telegram. 

Society  Steps  Out,  Leading  City’s 
‘Fashion  Revue’  in  Annual  Easter  Pa¬ 
rade — Evening  Journal. 

Showers  Follow  on  Gray  Easter — 
200,000  in  Parade  but  Times  and 
Weather  Temper  Finery,  Spirits — 
Evenittg  Post. 

One  Vanderbilt,  One  Star,  Easter 
Strut  a  Washout — Daily  News. 

Gay  Eiaster  Paraders  Ignore  Gloomy 
Skies — Brooklyn  Daily  Eagle. 


Last  week,  in  company  with  Fred 
Fuller  Shedd,  editor  of  Philadel¬ 
phia  Bulletin,  and  Prof.  Fred  W.  Ken¬ 
nedy,  of  the  University  of  Washington, 
this  writer  had  the  novel  experience  of 
exi^ning  1,386  American  newspapers 
which  had  b^n  published  either  on  the 
morning  or  in  the  afternoon  of  March 
4,  therefore  carrying  the  inaugural 
story,  the  launching  of  the  “New  Deal’’ 
and  the  nation-wide  bank  holiday’s  an¬ 
nouncement.  "The  purpose  was  to  select 
from  that  immense  collection  of  news¬ 
papers  the  1933  winner  of  the  Francis 
Way  land  Ayer  silver  cup,  offered  an¬ 
nually  by  the  N.  W.  Ayer  &  Son,  Inc., 
advertising  agency.  Under  the  rules, 
eight  other  newspapers  were  chosen  for 
honorable  mention.  The  contest,  results 
of  which  were  announced  in  Editor  & 
Publisher  last  week,  concerned  typo¬ 
graphical  excellence  exclusively.  While 
my  interest  was  directed  at  the  physical 
qualifications  of  the  competing  entries, 
I  naturally  also  took  advantage  of  a 
rare  opjwrtunity  to  make  some  private 
obsep'ations  concerning  editorial  ten¬ 
dencies  in  handling  two  of  the  greatest 
news  breaks  of  modern  times.  I  take 
the  liberty  of  discussing  these  matters 
now,  but  with  the  distinct  imderstanding 
that  these  references  in  no  way  involve 
the  Ayer  official  awards.  Naturally,  the 
evening  newspapers  had  the  advantage 
of  the  big  news  breaks. 


/^NE  whole  floor  of  the  Ayer  build- 
ing,  facing  Independence  Square, 
was  used  as  a  gallery  to  judge  the  ex¬ 
hibits.  The  1,386  newspapers  were 
spread  on  the  floor,  first  page  up,  in 
rows  covering  more  than  5,000  square 
feet  I  had  never  seen  so  many  different 
newspapers  at  one  time  and  the  judges, 
working  arduously  among  them  for  three 
days,  discussed  whether  the  elaborate 
preparations  Ayer  officials  had  made 
to  facilitate  the  contest  had  not  over¬ 
looked  three  Atlantic  City  boardwalk 
rolling  chairs.  Any  reader  who  has  ever 
hand-weeded  a  half-acre  garden  will 
comprehend  the  physical  strain  involv^ 
in  judging  for  the  Ayer  cup. 

A  familiar  charge  made  by  critics  of 
the  American  press  is  that  it  has  been 
‘  standardized,”  both  physically  and  in¬ 
tellectually.  Speaking  broadly,  the 
physical  charge  cannot  be  deni^  The 
similarity  in  front-page  make-up  of  the 
newspapers  in  the  Ayer  contest  was  as¬ 
tonishing.  Himdreds  of  newspapers, 
though  published  in  cities  scattered 
from  coast  to  coast,  were  as  alike  as  so 
many  peas  in  a  pod.  Out  of  the  entire 
number  of  exhibits  there  were  less  than 
a  dozen  newspap^s  which  might  be 
cMM  distinctive  in  make-up,  showing 
original  inventive  methods,  duracteristic 
desi^,  or  any  desire  on  the  part  of  the 
publisher  or  editor  to  get  away  from 


standardized  title  vignettes,  “ears,” 
banner-lines,  headline  forms,  art  lay¬ 
outs,  features  or  departments. 

V  «  * 

IN  general,  American  newspapers  of 
today  follow  one  of  four  established 
designs,  or  admixtures  of  four  predomi¬ 
nating  designs.  The  most  popular 
front-page  make-up  for  the  whole  coun¬ 
try,  especially  among  evening  news¬ 
papers,  adheres  to  the  design  originated 
and  improved  during  the  past  40  years 
by  Mr.  Hearst.  I  feel  safe  in  saying 
that  75  per  cent  of  the  daily  newspapers 
of  the  United  States,  no  matter  under 
what  ownership,  bear  in  some  degree 
the  stamp  of  the  Hearst  idea.  This,  of 
course,  is  vivid  display,  with  liberal  use 
of  black  banner-lines  to  catch  the  eye 
of  the  newspaper  buyer  in  the  street, 
relatively  large  half-tone  art,  eccentric 
breaking-up  of  column  rules  to  gain  ef¬ 
fects,  studied  balancing  of  pages  and 
generous  typographical  decoration.  The 
second  most  popular  form  might  be 
said  to  follow  the  general  design  of 
New  York  Times,  with  classic  neatness 
and  order  as  the  ideal,  but  not  permit¬ 
ting  such  idealism  to  prevent  vivid 
banner-lines,  or  three /four  column  off¬ 
side  step  heads,  showing  black  in  pro¬ 
portion  to  the  value  of  the  day’s  news 
offering.  The  third  general  class  in¬ 
cludes  newspapers  like  Cincinnati  En¬ 
quirer  or  Portland  Oregonian,  favoring 
the  ideal  of  unbroken  single-column 
rules  in  front-page  make-up.  The  fourth 
class,  small  in  number,  is  tabloid  and  in 
general  follows  the  successful  pioneer 
New  York  Daily  News.  A  fifth  class 
might  be  described  as  newspapers  pos¬ 
sessing  individual  design,  each  blazing 
some  separate  trail,  but  I  repeat  these 
are  few  and  far  between. 

*  *  * 

I  HAVE  no  quarrel  with  standard 
physical  forms  in  the  daily  news¬ 
paper  held,  providing  the  standard  is 
high,  as  I  think  it  is.  Indeed,  speak¬ 
ing  in  honor  of  the  craft,  I  greatly  wish 
I  might  have  led  the  critics  of  the  press 
through  those  long  aisles  of  exhibits  in 
Philadelphia  to  convince  them  that  no 
nation  in  the  world  possesses  such  an 
array  of  beautifully  composed,  effec¬ 
tively  displayed,  wonderfully  attractive 
front-pages,  with  hundreds  of  news¬ 
papers,  even  of  smaller  cities,  outclass¬ 
ing,  with  very  few  exceptions,  the  very 
best  produced  in  the  capitals  of  Europe. 
I  say  this  in  reference  to  physical  quali¬ 
fications,  but  the  truth  of  the  statement 
is  manifold  when  one  considers  the  rela¬ 
tive  lavish  news  service  and  general 
editorial  freedom  of  our  press.  Stand¬ 
ardized  press,  forsooth!  One  might  as 
well  say  that  a  standardized  public 
school  system,  over  the  nation,  is  dis¬ 
creditable  and  to  be  avoided.  Or  that 
our  cities  are  to  be  condemned  when 
they  copy  each  other  in  designing 
streets,  parks  or  other  systems  of  civic 
advancement.  To  accept  the  best  of¬ 
fer^  from  without  does  not  necessarily 
inhibit  internal  creative  actioa  It  is 
still  possible  for  the  inventive  mind  to 
produce  original  forms,  but  these  must 
show  an  improvement  over  existing 
forms  to  receive  acceptance.  There  is 
a  fortune  in  store  for  the  person  who 
can  produce  a  first-page  newspaper  de¬ 
sign  which  is  more  practical,  meaning 
more  attractive  and  readable,  than  those 
now  in  general  use.  I  do  not  say  this 
is  an  impossibility,  and  naturally  hope 
some  authentic  genius  will  come  along 
to  show  us  all  up  for  dubs,  but  in  the 
meantime  the  forms  in  use  represent 
the  ^st  thought  and  most  lavish  ex- 
Mnditure  of  the  publishers  of  the  day. 
Naturally,  success  is  the  guide.  What 
“goes”  in  one  community  becomes  the 
model  for  other  communities. 


WHAT  I  have  said  of  physical 
standardization  certainly  does  not 
follow  for  editorial  practice.  I  think  a 
“good”  editorial,  or  a  “good”  illustra¬ 
tion,  or  a  “good”  news  story  may  be  as 
good  in  one  city  as  another,  and  the 
news  services  and  sjTidicates  serve  our 
press  magnificently,  raising  the  stand¬ 
ard  of  hundreds  of  newspapers  that 
would  be  dull  and  poor  indeed  without 
them,  but  standardization  of  thought  is 
deadly  and  deserves  the  criticism  is  gets. 
In  passing  over  the  hundreds  of  ex¬ 
hibits  to  find  the  Ayer  champion  I  was 
struck,  though  it  had  no  part  in_  my 
jury  work,  with  the  number  of  editors 
who  wrote  stereotype  headlines  and  dis¬ 
played  matter,  not  so  much  for  mean¬ 
ing,  as  to  comply  with  preconceived  or 
standard  forms.  For  instance,  the  com¬ 
monest  evening  paper  banner-line  on 
March  4  merely  conveyed  the  fact  that 
Mr.  Roosevelt  had  been  seated  as  Presi¬ 
dent,  though  that  could  scarcely  be  rated 
as  a  news  revelation,  meanwhile  rele¬ 
gating  to  banklines  the  stirring  infor¬ 
mation  that  the  President  had  asked  for 
extraordinary,  almost  dictatorial,  powers 
to  handle  the  emergency.  Then,  too, 
because  of  what  might  be  called  stand¬ 
ardized  thought,  many  editors  played 
down  into  comers  or  even  off  of  page- 
one,  the  national  bank  holiday,  an  event 
without  precedent  and  calculated  to  af¬ 
fect,  personally  and  directly,  nearly 
every  newspaper  reader.  The  conven¬ 
tional  notion,  or  fear,  that  has  pos¬ 
sessed  almost  every  newspaperman  dur¬ 
ing  many  years,  that  something  his 
paper  might  utter  would  cause  bank 
trouble,  plainly  had  palsied  the  hands  of 
many  headline  writers  and  make-ups. 

V  V  * 

Another  discovery  in  the  realm 
.  of  typographical  methods  was  that 
it  is  possible  to  so  refine  a  newspaper’s 
physical  appearance  that  the  final  printed 
sheet  loses  its  punch.  For  instance, 
there  was  one  newspaper  that  the  Ayer 
judges  picked  as  an  almost  perfect  ex¬ 
ample  of  the  printing  art.  Not  a  pica 
was  out  of  place.  The  composition 
would  have  done  credit  to  any  art  job 
house  and  nowhere  have  I  seen  lovelier 
halftones,  cleaner  press  work  and  more 
classic  6rder  in  make-up,  from  front  to 
back  page.  The  missing  element,  how¬ 
ever,  was  effectiveness  of  front  page 
display.  We  laid  this  magnificent  piece 
of  printing  down  with  three  other  ex¬ 
hibits  and  asked  each  other  to  select 
the  one  he  would  likely  buy  to  read  the 
stirring  news  of  March  4.  Our  perfect 
example  of  good  printing  was  the  last 
to  be  selected  by  the  judges.  Why? 
Because  it  was  relatively  weak — what 
the  artists  call  “sweet.”  It  did  not  vi¬ 
brate.  It  did  not  challenge.  A  beauti¬ 
ful  peach,  but  one  you  would  not  care 
to  bite  into,  expecting  dry  pulp  rather 
than  flowing  juice.  It  was  a  splendid 
routine  printing  job,  whereas  other 
newspapers,  less  perfect  in  type  design, 
fairly  radiated  vitality  and  cried  aloud  to 
be  read.  So.  the  “perfect”  newspaper 
failed  in  the  final  test. 


newspaper  lost  a  high  honor  becausi 
some  careless  headline  writer,  aided  and 
abetted  by  a  careless  printer,  bungled 
the  spacing  of  a  first-page  headlint  I 
was  astonished,  too,  to  notice  how  manv 
pressmen  are  content  to  let  dirty  tapes 
mar  every  page  of  a  newspaper  tlut  is 
being  offered  in  a  prize  contest  As  a 
rule,  newsprint  seemed  of  good  quality 
the  creamy  white  usually  showing  up  the* 
best  type  effects;  smudgy,  blue-tinted 
stock  the  poorest.  There  were  a  few 
exhibits  done  on  newsprint  that  was  so 
weak  and  smudgy  that  the  judges  would! 
not  lift  the  papers  from  the  floor.  I^ 
was  my  belief  that  some  of  the  econa 
measures  adopted  by  certain  publish  _ 
during  the  depression  have  been  ex^ 
treme.  Too  bad  to  provide  fine  ne\ 
and  feature  service  and  make  up  fii 
forms  and  then  print  with  muddy  ii 
on  a  paper  stock  so  poor  that  the  eyi 
of  the  reader  are  tortured  and  the  who 
paper  is  cheapened.  There  were  a  fe 
examples  of  bad  page  stereotype  woi 
but  as  a  rule  the  re-stereotypes  shov 
in  advertising  and  syndicated  feal 
stuff  were  wonderful. 


IN  judging  illustrations,  particularly 
syndicate  art  and  advertising  layouts, 
I  was  similarly  struck  by  the  relative 
weakness  of  studied  efforts  to  get  classic 
effects.  The  typographically  refined 
pieces  did  not  stand  up  with  the  bold, 
clean  layouts.  The  “sweet”  chromo 
drawings  looked  pale  and  insignificant 
when  ranged  beside  art  done  for  power¬ 
ful  effect,  roughly  laid  in  by  some  artist 
who  knew  his  stuff  and  sought  to  push 
over  his  big  thought,  unconscious  of 
technique. 

Makeup  is  an  art  of  high  order  and 
every  makeup  man  should  study  the 
principles  of  drawing  and  painting,  to 
distinguish  between  nambly-pamby  bal¬ 
ance  and  vibrant,  harmonious,  effective 
composition. 

*  *  V 

Good  printing  without  efficient 
tools  is  as  imfrassible  as  bricks 
without  straw.  I  noticed  some  pathetic 
efforts  of  editors  to  make  up  effective 
pages  with  worn-out  type,  ill-assorted 
faces,  presses  that  belong  on  the  junk 
heap  or,  in  instances,  mechanical  de¬ 
partments  that  plainly  were  not  co¬ 
operating.  Some  of  the  results  were 
terrible.  In  one  instance,  a  first-class 


OUR  discussion  of  increased  ( 
price  for  daily  newspapers,  to 
duce  revenues  reduced  by  lowered  rate 
and  curtailed  linage,  brought  from  on 
friend  of  this  column  an  interest! 
view  which  I  take  the  liberty  of 
ing  along  to  members  of  the  circle, 
am  not  at  liberty  to  disclose  my  ( 
respondent’s  identity,  but  this  is 
contribution  to  thought  on  the  subject 
“There  is  one  point  I  think  you  ove 
looked  in  discussing  the  relative  impo 
tance  of  circulation  revenue  in  new 
paper  economy.  Under  my  pet  the 
advertising  rates  would  be  reduo 
from  the  present  relatively  high  leve 
which  includes  a  large  percentage 
gross  profit  to  cover  overhead  and  pro 
vide  net  profit.  These  high  rates  would 
not  be  needed  if  the  circulation  receip 
were  more  substantial.  If  the  advert! 
ing  rates  remain  as  they  now  are,  com-] 
petition  could  start  up  and  operate 
the  present  system  of  using  part  of 
advertising  revenue  to  push  the  circu-| 
lation  out  at  a  loss,  and  probably  at 
low  copy  price.  Since  larger  circ 
tions  could  thus  be  gained,  the  id 
newspaper  we  are  talking  about  woul_(^ 
probably  be  pretty  soon  put  out  of  bui’ 
ness,  unless  it  were  in  a  metropolib 
center. 

“If,  however,  advertising  rates 
brought  down  to  the  plane  of  cost-oM 
production-plus-a-modest-profit,  the  a* 
vertisers  would  naturalljr  be  so  much  i^ 
favor  of  the  set-up  that  it  would  be  iff 
possible  for  a  paper  operating  on 
system  which  we  are  proposing  to 
card  to  enter  the  field  or  for  an 
ing  paper  to  revert  to  that  system, 
would  be  economically  impregnable  1 
far  as  competition  is  concerned,  OU; 
count  of  the  fact  that  no  adve ' 
would  ever  again  want  to  pay 
advertising  rates  for  the  sake  of 
ing  a  large  forced  circulation.  At 
same  time,  the  lowered  rate  would  pn 
ably  make  impossible  the  operatic^ 
shopping  news  schemes,  and  on  ac  “ 
of  its  lower  cost  would  probably 
out  many  of  the  present  seco 
forms  of  advertising,  such  as 
bills,  radio  and  the  like, 

“The  chances  are  that  the  linag 
such  a  system  would  be  much 
and  I  personally  think  that  probab 
dollar  volume  wquld  stay  about  as  i 
because  advertisers  are  probably 
erally  going  to  spend  about  as  mu 
they  can  afford  to  and,  if  ” 
lowered,  it  would  simply  mean  th 
would  buy  more  space  or  adv 
more  frequently.  .  . 

‘“rhe  direct  manufacturing 
paper,  ink  and  press  work  is  at 
fifth  of  a  cent  per  inch  wr  th 
copies.  Allowing  about  20  co 
cover  composition,  service,  billi^  1 
other  expenses  chargeable  to  a 
ing,  a  paper  with  100,000  cir 
could  sell  Its  space  at  50 
and  make  a  20  per  cent  profit.  Fr 
a  dollar  an  inch  would  be  low 
to  go  in  such  an  instance.  This  i 
a  fraction  of  what  a  newyiapw  « 
size  would  expect  to  get  for  its 
tising  on  the  present  basis. 
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